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For Reference 
Do Not Take . 
From the Library 


Every person who maliciously 
cuts, defaces, breaks or injures 
any book, map, chart, picture, 
engraving, statue, coin, model, 
apparatus, or other work of lit- 
erature, art, mechanics or ob- 
ject of curiosity, deposited in 
any public library, gallery, 
museum or collection is guilty 
of a misdemeanor. 

Penal Code of California 

1915, Section 623 
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LE ROUGE ABSOLU 
LAVISH YOUR LIPS IN MOISTURE. 
_ SMOOTHER, FULLER, ABSOLUTELY REPLENISHED. 


Nai RESHAPING & REPLENISHING LIPCOLOUR SPF 15 
> REPLENISH LIPS WITH 6-HOUR CONTINUOUS MOISTURE AND PROTECTIVE VITAMIN E. 
> RESHAPE AND DEFINE LIPS WITH PLUMPING POLYMER AND NON-FEATHERING COLOUR. 


> 22 LUXURIOUS SHADES WITH LUSTROUS PEARL OR SATIN CREAM. 
shop@lancome.com 
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STAY ON TRACK! 


With Citi Simplicity, 
avoid paying late by 
signing up for online 

payment alerts 
and bill pay. 


Payment 
Alert! 










I didn’t mean 
to pay late! 
HELP IS AHEAD! 








Bad Credit! 


CATAPULT YOUR 
APR 










Introducing the 


Citi Simplicity” credit card. 


Guiding you safely 
through the Land of Credit 


by helping you 
avoid late fees, 
talk to a real person, 


and get a great low rate. 


It's simply the card 
that treats you right. 


To apply, call 1-888-CITICARD 


or visit us at citisimplicity.com. 
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The QX56. 


With a premium placed on style rather than flair, the full-size, 315-horsepower Infiniti QX56 
eel Ruel elee mom ela AML MT ldel ase tece ts designed to be welcoming and, above 
all else, comfortable, with class-leading second-row leg room; Bluetooth’ Hands-Free Phone 
System and available DVD entertainment. For more, visit Infiniti.com. 
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Cover: Legendary de- 
signer Michael Taylor’s 
bedroom. Photograph 
by Russell MacMas- 
ters/Architectural Di- 
gest Archives. See page 
30. ABove RiGuT: De- 
signer Thomas Britt 
chose a boldly striped 
dhurrie to enliven the 
living room of an apart- 
ment in Palm Beach. 


See page 118. 
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Color and Contrast Shake Up a Pied-a-terre 
in Florida 
Architectural Design by Peter Napolitano 
Interior Design by Thomas Britt, as1p 
Text by Michael Frank 
Photography by Scott Frances 
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A Sculptural La Folla Residence Strikes a 
Balance Between Yin and Yang 

Architectural Design by Wallace E. Cunningham 
Text by Peter Haldeman 

Photography by Erhard Pfeiffer 
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A Clean Palette Invigorates a Penthouse 
Above Boston 

Interior Architecture by CBT/ 

Childs Bertman Tseckares 

Interior Design by William Hodgins, asip 
‘Text by Susan Sheehan 

Photography by Billy Cunningham 
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Lismore’s Next CHAPTER 

A New Outlook for the Historic Irish Castle of 
the Duke and Duchess of Devonshire 

Interior Design by Melissa Wyndham 

Text by Elizabeth Lambert 

Photography by Jonathan Pilkington 


ENGLISH AIRS IN GREENWICH VILLAGE 
Classic Mews Houses Inspire a 

Renovation for Fred and Marcie Imberman 
of Kentshire Galleries 

Interior Design by Joanne DePalma 

Text by Wendy Moonan 

Photography by Billy Cunningham 


BETWEEN THE LINES 

Ethereal yet Grounded, a House in Los Angeles 
Engages Its Site 
Architecture by Richard Landry, ata 


Interior Design by Everage Design 


Text by Patricia Leigh Brown 
Photography by Erhard Pfeiffer 
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AA Tey ate 1 ROLEX ars 


For an Official Rolex Jeweler call 1-800-367-6539. Rolex W Oyster Perpetual and Lady-Datejust are trademarks. 





Proof...not promises: 


A revolutionary new skincare technology 
proven to alter the chain reaction that can 
result in visible signs of aging. 


HAS Erioiie TCO onto meee The Idebenone in the exclusive PREVAGE”™ formula 
Peary Se ae Ae iS proven as the most powerful antioxidant for 
CHS ee d ae ee pone fA . correcting and preventing degenerative cellular 
a ‘ g e a damage caused by environmental assaults? 

of oxidative stress on the skin: 

Dr. David H. McDaniel 

Director, Institute of Anti-Aging Research 

Virginia Beach, VA 









texture and radiance. 


“The Idebenone in PREVAGE™ can 

do for rejuvenation what no other 
antioxidant can do. It should be included 
in every anti-aging skincare regimen: 

Dr. Amy B. Lewis 

Cosmetic & General Dermatology, NYC 

Clinical Professor, Yale University Dermatology 


as 


Clinical tests show a significan 
decrease in fine lines and wrinls | 
and improved firmness, tone, 


“PREVAGE" is clinically proven to protect the ski 
against environmental factors and to improve thé 


appearance of fine lines and wrinkles 
Dr. Kenneth C. Hert 


Dermatologist, Miami, F 
Former Clinical Associate, National Institute of Healt 


Nordstrom 
*When compared to alpha-lipoic acid, kinetin, vitamin C, vitamin E and coenzyme Q10. 


Professional strength PREVAGE MD is available at your dermatologist or plastic surgeon's office. 
©2005 Elizabeth Arden, Inc. Elizabeth Arden and “Proof...not promises" are trademarks of Elizabeth Arden companies. Allergan Dermatology and PREVAGE are trademarks owned by Allergan, inc. 











81% of consumers tested, including those with 
moderate to severe sun damage, saw a significant 
mprovement in their skin’s overall appearance. 
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Elizabeth Arden 


ALLERGAN 


A cosmeceutical partnership 


For more proof we invite you to visit Drevageskin.com 
































170 


180 





The swooping curves of near San Diego. The 
the ceiling provide a house was designed by 
sense of enclosure fora Wallace E. Cunning- 
glass-walled living room ham. See page 126. 


EXPANDING ON THE MANOR House 

English Charm Takes Hold in a Ruined Circa 
1897 Estate in New fersey 

Architectural and Interior Design by 

Marshall Watson and Holmes Easley 
Architecture by James Akers 

‘Text by Penelope Rowlands 

Photography by Durston Saylor 


SPRINGTIME IN NEw YorK 

Art Nouveau Flourishes in a Graceful 

Town House 

Interior Architecture by Alan Wanzenberg, aia 
Interior Design by Vladimir Alexandrovich Fabrikov 
Text by Mildred F. Schmertz 

Photography by Durston Saylor 


YACHTS: SEA CHANGE OFF FLORIDA 
Nautical Elegance Gains a 

Foothold on the Lady Kathryn II] 
Interior Design by Jack Fhillips 

‘Text by John Loring 

Photography by Kim Sargent 


A SEAMLESS WHOLE 

built on Tradition, a Southampton House 
Resonates with Modernity 

Architecture by Shope Reno Wharton 
Interior Design by Joseph Kremer, astp 
‘Text by Philip Nobel 

Photography by Durston Saylor 











Ireland’s Lismore Cas- 
tle dates to the 12th 
century. See page 144. 
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Visit acura.com or call 1-800-To-Acura for more information, « 
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3 2005 Acura. Acura, RL and Super Handling All-Wheel Drive ( 


SH-AWD) are trademarks of Honda Motor Co., Ltd 
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PLEASE INFORM WEBSTER’S IMMEDIATELY. ——————-~ 


CORNERING HAS BEEN REDEFINED. 





- Thinking outside the wheel. Super 
Handling All-Wheel Drive, or SH-AWD™ 
for short, is the only system capable 
of accelerating the outside rear wheel 
in a turn. In other words, when the 


a corner, it does something 
that makes “Super 
Handling” seem like an 
understatement. Up to 
100% of the available 
rear torque is sent to 

“the outside wheel, 

which is then further 
accelerated through the use of its 
patented 2-speed planetary gearset. 









While cornering, the outside 
_ fear wheel is accelerated to 
help steer the vehicle. 


Producing a truly unique turning force 
that actually helps steer the vehicle. 


SH-AWD also enhances traction by 
distributing engine torque between 








oe tas : 


the front and rear wheels. Providing 


class-leading control and stability 

With the real-time display, you can 

check the distribution of power to 
all four wheels at all times. 


in all weather conditions — rain, 


»sleet, snow and, of course, sun. 





language. So when the Acura engineers developed a way to dramatically improve handling, they named it 


dli ig All-Wheel Drive™ But you can call it the world’s most advanced all-wheel-drive system. Because it is. 


road bends, and you power through 






2-Speed Planetary 
Acceleration Gearset = All this translates into revo- 


SH-AWD creates a steering effect 
similar to turning a row boat when one 
oar is moved faster than the other. Or, 
if you are a snow skier, it is like leaning 
on your downhill ski to turn. It is a 
Electromagnetic Simple idea. Only in 
puree his case, the effect 

is achieved by calcu- 

lating engine speed, 
‘Yaw, #-forces: and 
steering-wheel angle. 





Steering is believing. 


lutionary responsive handling that 
doesn't know the meaning of under- 
steer or oversteer. Super Handling 
All-Wheel Drive is only available in the 
290-horsepower Acura RL. And it is 
just one of countless technological 
innovations that define the RL as the 
quintessential luxury performance 
sedan. Which is just one more reason 
why our friends at Webster's need 

to update their latest edition. 


ACURA 
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Complicates the Way We Live 
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designing your home from Architectural 
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The Cab armchair is a 
favorite of Michael 
Schaible’s. See page 37. 
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Asove: A library de- 
signed by David Eas- 
ton. RiGuT: Fortuny 
prints. See page 37. 
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AD Letters 





Aerie merci 





Only one word comes close to 
summing up the cover of your —- 
November 2005 issue—stun- 
ning! Mario Buatta should be 
pleased and honored to have 
one of his signature, chintz- 


filled interiors framed with a 


gorgeous, coordinating hue. Thank you for provid- 


ing your readers with a monthly tour de force that 


informs, educates, entertains and pleasantly surprises. 


I never thought eye candy could be so delicious! 


A PERFECT SHOWCASE 
I was delighted to receive the November 
issue with Guy Dreier’s spectacular desert 


home for Jerry Weintraub (“Fade In—. 


House, Palm Desert”). It is a true work 
of “natural” imagination. It was equally 
exciting to see the two club chairs I 
designed in such a magnificent setting. 
JAMES ROSEN 

Los ANGELES, CALIFORNIA 


HIGH STYLE AT THE GREENBRIER 

We are repeat visitors to The Greenbrier 
and were ecstatic to see that it was be- 
ing featured (November). We find Mr. 
Varney’s work to be the absolute best, and 
we are so pleased that he has continued 
Dorothy Draper’s “high style” of design. 
Cuares M. AnD Mary BETH TOWNER 

PoINnT PLEASANT, WEST VIRGINIA 


The editors invite your comments, suggestions and criticisms. 
Letters to the editor should include the writer’s name, address and daytime phone number and be sent by e-mail to 
letters@archdigest.com or by mail to Letters, Architectural Digest, 6300 Wilshire Boulevard, Los Angeles, California 90048. 


Letters may be edited for length and clarity and may be published or otherwise reused in any medium. 
All submissions become the property of the publication and will not be returned. 


— GEORGE CLEATOR 
Nort Bay, ONTARIO, CANADA 


FINDING THE RIGHT WORDS 

Every issue of Architectural Digest is very 
special, and the November issue has to 
be one of the most spectacular. How 
proud we in West Virginia are to have the 
grand Greenbrier resort and the marvel- 
ous interior design of Carleton Varney to 
preserve the spirit of Dorothy Draper. 
Compliments on this issue would be end- 
less if I could find the proper adjectives. 
HELEN KELLY CHAPMAN 

CHARLESTON, WEsT VIRGINIA 


A GIFT FOR EVERYBODY 

I just read in your November editor’s let- 
ter that you are releasing a new Hollywood 
at Home book right in time for the holi- 
days. You’ve made my shopping easy! 
BarBara NEWHALL 

Cuicaco, ILLtINors 



























WHAT A BIT OF BLUE CAN DO 
The moment I took my latest issue 
out of the mailbox and saw the cover 
I was surprised and impressed to see 2 
new color. As far back as I can remem 
ber, the covers’ borders have always beer’ 
white, with only the magazine name 
changing colors. To see that beautiful blue 
cover was lovely. As designers say, you get 
the biggest impact with a coat of paint. 
RopneY Garcia 

Peary Crry, Hawari i 


FAMILY FINESSE 

Please convey to Senator and Mrs. Jo 
McCain my delight in and admiration 
for their hanging their children’s earl 
drawings prominently in the dining 
room (Architectural Digest Visits, Jul 
2005). I am inspired to transfer my son’ 
childhood finger paintings and draw 
ings, as well as his illustrations for a 
children’s poetry book we published 
several years ago. They will hang in the 
dining room now. Thanks to you and 
your staff for including the McCains) 
unique idea. It reflects a warm and 
loving environment. 
Normajo ABRAMSON-APT 

DAL as, TEXAS 


ENOUGH SAID 
Many thanks to Architectural Digest for 
being a consistent source of inspira- 
tion to me. I am working on my B.F.A 
in interior architecture and design, and 
I admit to turning to you constantly to 
get my creative mental juices flowing 
Please continue to be such an outstand 
ing source of interiors with impeccable 
taste and flair. No matter what some 
body’s style preference is, you always 
intrigue every one of your madly devot 
ed subscribers with your well-thought 
out articles. What more can be said 
but... thank you! 
SARAH BREWER 
AUGUSTA, GEORGIA 
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his bedroom and his legendary antique bed, from the 


estate of Arturo Lopez-Willshaw. 


Michael’s bedroom was also an annex office where 
he sketched designs of interiors and furniture and 
talked on the telephone to friends everywhere. Those 
friends knew that Sundays often included a two-hour 
conversation with Michael about interiors, places and 
people. He was outspoken. He had definite opinions 
about everything and everyone. Especially everyone. 

His passion was design. He lived it and loved it, probably more than any other 
designer known to us. His influence, sometimes called the California Look, is still 
evident, and he is often referred to as the Designers’ Designer. Many tried to copy his 
work. (One even managed entry into one of Michael’s clients’ apartments and measured 
everything measurable.) They all failed. Only Michael Taylor could do what he did. 

And with this issue we also remember that our readers want to know how our design- 
ers do what they do. Their design secrets are sure to inspire, fascinate and even surprise. 


MILDRED F. SCHMERTZ 
(“Springtime in New York,” page 
180). Contributing writer Mildred 
F. Schmertz had her hands—actu- 
ally, her ears—full when she inter- 
viewed the designer of a renovated 
New York town house, Vladimir 
Alexandrovich Fabrikov, who only 
speaks Russian. “I met with one 
of the owners and the designer— 
who are good friends—and a trans- 
lator,” remembers Schmertz, the 
former editor-in-chief of Architec- 
tural Record. “Vhe owner and the designer began talking and merrily 
interrupting each other, as friends do. Then the translator would try 
to get a word in. Going through that transcript was a challenge, but I 
managed to get some quotes!” The town house, whose interiors were 
gutted and redesigned by architect Alan Wanzenberg to fit the owners’ 
collection of Art Nouveau furnishings, “reminded me of looking at a room 
behind the velvet rope in a museum; only here, there’s no velvet rope.” 


The cover of this special issue is a 
tribute to one of the finest design- 
ers of recent times: the late Michael 
‘Taylor. We first showed his San 
Francisco home in our December 
1977 issue. The cover photo shows 


Paige Rense, Editor-in-Chief 


















































HARRY BENSON (“100s of 
Designer Secrets Revealed,” 
page 37). “The thing about do- 
ing portraits is, it’s not a mat- 
ter of what I think the subjects 
should look like but who they 


are,” reveals renowned pho- 


tographer Harry Benson, af- 
ter capturing 14 designers and 
architects in their own work 
environments for this special 
issue. “I don’t want to manipu- 
late the picture, ever. Portraits 
make people look like them- 
selves.” Benson was pleased to 
each of them could have been a friend 





find that “everyone was so nice 
I said to my wife, Gigi, “These are nice people. Very down-to-earth.’ 
They have a lot of charm. They have to, doing what they do.” Benso 
and his wife live in New York with their dogs, Tillie and Daisy. His 


newest book is Harry Benson’s America. 


continued on page 33 
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WENDY MOONAN (“English Airs 
in Greenwich Village,” page 154). “She 
spends her vacations looking at really 
good architecture in other countries,” 
contributing writer Wendy Moonan 
says of designer Joanne DePalma, 
who took inspiration from Sir John 
Soane’s house in London for her rede- 
sign of the Manhattan duplex of Fred 
and Marcie Imberman, co-owners of 
Kentshire Galleries. “This is when a 








real professional shows her stuff. She 
had clients with great furniture and a spatial challenge resembling a 
Rubik’s Cube,” says Moonan. “It wasn’t easy. She managed to create 
a town house in a high-rise. The Imbermans are also wonderful cli- 
ents—they trusted their designer.” Moonan writes an antiques column 
for The New York Times’ Weekend section. 





JONATHAN PILKINGTON 
(“Lismore’s Next Chapter,” 
page 144). The Duke and 
Duchess of Devonshire happily 
opened the doors of Lismore 
castle, their newly renovated 
Irish getaway, for photogra- 
pher Jonathan Pilkington, 
showed him around and then 
sat for a portrait. “They were 
absolutely charming, very 
helpful and tremendously obliging,” says Pilkington, who traveled from 





his home outside London to capture the couple in their ancient retreat. 
“Tm a keen fisherman, so the most exciting thing for me was to look 
out of the window, hundreds of feet over the River Blackwater, and 
imagine, under the right conditions, seeing the salmon jump.” 


PHILIP NOBEL (“A Seamless 
Whole,” page 194). “What I liked 
about the house was that, despite 
its being so lavish, so complete, 
with all the bells and whistles 
of modern luxury living, noth- 
ing was even a little overdone,” 
contributing writer Philip Nobel 
says of a Shingle Style weekend 
residence in the Hamptons—a 
collaborative creation by Con- 
necticut architectural firm Shope 
Reno Wharton and New York 
designer Joseph Kremer. “The place has these incredible areas, with 
rooms outfitted with secret entertainment centers and music piped 
through the house. There are multiple posh living spaces, but it didn’t 
at all seem too much. There wasn’t one off note. Of all the houses I’ve 
covered for this magazine, it’s at the top of the list of those Id like to 
live in.” Nobel’s latest book, Sixteen Acres: Architecture and the Outrageous 
Struggle for the Future of Ground Zero, is out in paperback this month. 








Contributors 


KIM SARGENT (“Yachts: Sea 
Change off Florida,” page 188). “Like 
a floating mansion” is how contrib- 
uting photographer Kim Sargent de- 
scribes the Lady Kathryn III, Leo and 
Kathryn Vecellio’s yacht anchored at 
Palm Beach. “When you’re on the 
boat, you have to see the land go by 
to make sure you’re not in someone’s 
very meticulously designed house. 
It’s not just same, same, same, like 
what you see in some yachts,” says 
Sargent, whose newest book is Palm 
Beach Splendor: The Architecture of Jeffery W. Smith. “1 was very happy to 
work there for three days straight, without my shoes—that’s what we do 
on yachts. While I was there, I came to realize something very impressive: 
The Vecellios really use it. They entertain often, hosting dinner parties up 
and down the Intracoastal. Everyone’s favorite spot is way up on the top 
deck. That’s where you're offered cocktails when you come onboard and 
where everyone eventually ends up. It’s exquisite. It’s the place where a 


perfect evening becomes a perfect night.” 





JOHN LORING (“Yachts: Sea Change 
off Florida,” page 188). “The Vecellios 
took me on a lovely cruise up Lake 
Worth; we turned around when the sun 
began setting over West Palm Beach,” 
contributing writer and Tiffany’s de- 
sign director John Loring says of his 
visit to the Lady Kathryn III. “Every- 
thing was well planned, down to know- 
ing at which minute the center bridge 
opens, so there was no waiting. There 
were hors d’oeuvres and red wine along 





the way. Once docked, we went down 
to the dining room, where the table was set as in an English country house, 
with beautiful flowers and wonderful food. They do things so well.” 
Loring’s newest books are Tiffany Diamonds and Tiffany’s Palm Beach. 


BILLY CUNNINGHAM (“Lighter Shade 
of Pale,” page 136; “English Airs in Green- 
wich Village,” page 154). For this month’s 
issue, contributing photographer Billy 
Cunningham shot the Manhattan duplex 
of antiques dealers Fred and Marcie Im- 
berman as well as a Boston penthouse re- 
done by designer William Hodgins. “What 
struck me about photographing these two 
residences was the differences in light,” says 
Cunningham. “At the Imberman apart- 





ment, I needed to add light to create the 
drama. In Boston, the sun is providing the mood. But when the sun pro- 
vides the mood, you always have to be ready for it to go behind a cloud. 
When I was getting the shot of the terrace in Boston, I found myself 
saying, ‘Oh, the sun is out—drop everything and do the picture.’” 
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ood design is something we’ve 

grown accustomed to: These 

days, it’s not only accessible, 

it’s affordable. But great design 
—that’s always been something else en- 
tirely. Whether it’s found in a sofa, a bed- 
room or a house, we know it when we see 
it. And while the individual ingredients 
may differ, the result is undeniable. But fig- 
uring out how to make it all come to- 
gether requires something bordering on 
wizardry. We may study a photograph of 
an interior with the idea that we can do it 
ourselves, only to end up asking, “How 


did they do that?” This special section 
is aimed at solving those design myster- 
ies and answering your decorating ques- 
tions as well. Our designers and architects 
have a lot to say about the alchemy that 
goes into creating the perfect residence or 
room—from fabric and color to just what 
you can expect to pay for all that magic. 
At the same time, we’re also revealing 
something about the designers them- 
selves. While their work is based on their 
response to the project and to the needs 
and desires of the client, it is also an un- 
mistakable reflection of who they are. 


Portraits by Harry Benson 


























Juan Pablo Molyneux 


WHEN I BEGIN WITH A NEW 
CLIENT, I ALWAYS... 

Behave! I always say, “I am going to con- 
trol myself,” but then I give up. The best 
relationships and projects occur when I 
don’t control myself, when I don’t only 
focus on pleasing the client but on express- 
ing myself. 


"THE MISTAKE MOST PEOPLE 
MAKE WHEN DOING THEIR OWN 
DESIGNING IS... 

Doing it themselves! Since the clients are 
comfortable with what they know, eventu- 
ally they’re just reciting the same thing. 
‘They can’t produce the unexpected be- 
cause the ideas are coming from them. 


‘THE MOST UNUSUAL REQUEST 
FROM A CLIENT WAS... 

Looking at fabrics at 38,000 feet. I was do- 
ing an airplane and looking at fabrics with 
the clients, and I said to them, “Remember, 
you ll be flying in the clouds, and the light 
will be brighter.” So they said, “Let’s go 
flying.” So we flew for three hours over 
New York just to look at the fabrics. 


FOR SOMEONE WHO WANTS 

A BIG LOOK ON A SMALL BUDGET 
TODAY... ‘ 
Color is one thing that is unpretentious, 
and it doesn’t have a price. With a good 
painter, you can create a beautiful wainscot 
or a Russian floor. If you want a big look, 
the main component is color. 





ONE OF THE BEST THINGS 
RIGHT NOW TO COLLECT FOR AN 
INVESTMENT IS... 

Extraordinary French furniture. Though 
the number of pieces available is very lim- 
ited, and they are becoming more rare, you 





can still find them. These are pieces you!} © 


can neither reproduce nor reinvent. 


IN THE AREA OF HOME 

ELECTRONICS, PEOPLE ARE 
ASKING FOR... 
Hidden theaters—suddenly your powder 
room converts to an IMAX! I prefer to 
chat with the experts and to educate myself 
about the technology, because when you 
bring experts into the project, they want 
to put in speakers bigger than the doors 
continued on page 40 



















ee ATE SR SAT 





- "TIFFANY & Co. 


PALOMA’S GROOVE™ ACCESSORIES, FROM $95 TO $275 


800 526 0649 | TIFFANY.COM 








| 





Designer Secrets Juan Pablo Molyneux 





or furnish the room with only one chair 
because the sound is better. They don’t 
always see the bigger picture. 


IN THE NEXT TEN YEARS THE 
MOST IMPORTANT THING IN 
DESIGN WILL BE... 

My progress in my career goes along with 
my desire for more knowledge. The more 
you study, the less you know; and then you 
start editing, and the nicer the space be- 
comes. I wish people would edit and keep 
the best in design—not just in antiques 
but in everything. 


My BIGGEST DESIGN MISTAKE 
WAS... 

I have many! I think that sometimes our 
mistakes make our projects very much 
alive and give them a certain character. 
Otherwise, they would be too perfect. 
Once I went very quickly to see an apart- 
ment in a recently finished building, rush- 
ing in and rushing out. I met with the 
client and started tearing out walls. When 
the client came to visit the apartment 
four months later, she asked me, “Why 
are you doing this here? This is not my 
apartment.” I didn’t believe her at first. 
But then I said, “You have two options: 
You can buy this apartment, or you can 
fire me.” She bought the apartment and 
is there to this day. 


My FAVORITE ROOM TO DESIGN 
IS... 

All of them, but I prefer the entrance hall. 
If a house is like a book, the entrance hall 
is like the synopsis; it tells you about who 
lives there and what they’re like and a bit 
about what you’re going to see once you 
cross the threshold. Many people don’t 
think that way and don’t do entrance 
halls. The most beautiful console tables, 
center tables and great paintings go in 
the entrance hall. And clients who don’t 
have much money can just do the hall and 
close the door to the rest of the house! 


I CHANGE MY OWN INTERIORS... 

Very often. If our creativity is an accumu- 
lation of the things we are learning, I like 
to experiment with them. I like so many 
things, and I like making changes in my 
homes. What is a drama for most people is 
my joy; what is stressful to others or some- 
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thing they postpone, I look forward to. 


‘THERE ARE MANY RULES 
DESIGNERS SHOULD BEAR IN 
MIND. ONE IS... 

That the client is going to live in the house 
and the designer is not. I hate when people 
go into a house and say, “Oh, this is a so- 
and-so,” and the client says, “No, this is 
mine.” Of course, when you decorate a 
house, you have a hand in it, and people 
might recognize the work, but I love when 
they think it is so extraordinary that there’s 
no way I could have done it! 


‘THE ORDER I FOLLOW WHEN I 
DESIGN IS... 

I consult on floor plans and look at the 
circulation. I start thinking about how this 
family or this person is going to use the 
house. I do this in drawings, and then I 
create an ideal layout. Then we start spec- 
ifying the look we want—maybe a light 
and airy house at the beach with rattan, 
or something with Italian gilt furniture or 
a place in the mountains. The placement, 
the location, is crucial. Then we look at 
colors and then the textures. 


EVERY HOME MUST HAVE... 

A dining room. Not having a dining room 
is like not having a garage. I love having 
drinks in one room, and then you move 
into a room with a certain magic to eat. 
There’s nothing more wonderful than a 
beautifully set table—there are flowers, 
and the china and the crystal are beautiful. 
It doesn’t matter if the food is burned; the 
ambience makes the taste. I have an aver- 
sion to monotony. In my daily life I like to 
go to one room to do something and then 
move to another to do something else. 


DESIGN LIKES AND DISLIKES... 
Likes: Someone recently described me as 
an “eccentric Neoclassical person,” and 
while I think of myself as someone with 
very simple taste, really ’'m lying. Out of 
all the most extraordinary things, I keep 
the most pure, the pieces with wonderful 
design, the pieces with a pedigree. 
Dislikes: When people appropriate things 
badly, when they use things without re- 
spect for proportion and harmony, when 
people have a lack of respect for the ar- 
chitecture or the piece. 
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My PERSONAL DREAM HOUSE 
WOULD BE... cs 
Perhaps a very eccentric Neoclassica 
building! It would be a house with a lo 
of history; a house that is very large, be 
cause I feel very comfortable in big spaces 
a house that would be telling me things a 
the time. Visually, houses like this are lik 
a feast of color, forms and rhythms. It 
why I mix so many things from differe 
periods—tt’s like a great conversation. 
makes things vibrate, it makes them ene 
getic, and things start happening. 


WHO OR WHAT HAS INFLUENCED 
MY STYLE... 

There have been many things and man 
extraordinary people. I’ve been attracted 
to 18th-century architects like Gabriel and 
Ledoux as well as to 19th- and 20th-cen 
tury architects. They’re all so different. 
don’t compare. Say a Richard Meier ang 
a Gabriel both produce masterpieces— 
simply appreciate the differences. 


‘THREE ESSENTIALS FOR 
ENTERTAINING ARE... 

A good guest list, a good place to entertai 
and the unexpected. 


IF I COULD LIVE ANYWHERE 
(OTHER THAN WHERE I AM), IT . 
WOULD BE... 

I live in Paris and New York. When I’mi 
Paris, I want to be in New York, and whe 
I’m in New York, I want to be in Paris. 
miss the people, my dogs, the characte 
of the city. 0 
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WHEN I BEGIN WITH A NEW 
CLIENT, I ALWAYS... 

Have a preliminary meeting to meet the 
clients and see the space or photos of the 
space. The clients usually come to me be- 
cause they know what I do, but they don’t 
always know what they want. But I can 
sniff them out. In that first meeting you’re 
also seeing if you can work with the client. 
After all, you’re practically going to be a 
part of their family. I usually know in a 
minute if I can work with someone. I’ve 
always said, to be a good decorator, you 
have to be three things: an actor (you have 
to pretend you like the person, their house 
and their things!), a psychiatrist (you have 
to figure out what the client wants) and a 
lawyer (to collect your money)! 
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‘THE MISTAKE MOST PEOPLE 
MAKE WHEN DOING THEIR OWN 
DESIGNING IS... 

Scale, scale, scale. Most people never scale 
furniture correctly—it’s usually too small. 
And they don’t buy quality upholstery or 
the best-quality furniture. Preferably, it 
should be custom-made. People think 
they’re saving money, but actually they’re 
losing money if a decorator has to come 
in and do it over. Ioo, people don’t always 
know how to put things together so that it 
looks like it’s always been there. Or they 
buy the wrong stuff. 


"THE MOST UNUSUAL REQUEST 
FROM A CLIENT WAS... 
Spending the weekend in their house to 




















see how the clients lived there, how the 
used it. It was early in my career, and at 
the time I found it very unusual but ver 
helpful. I learned a lot about how they 
used their house. 


FOR SOMEONE WHO WANTS 

A BIG LOOK ON A SMALL BUDGET 
TODAY... 

A can of paint can change the whole out- 
look of a room. Also, you can use sheets 
to cover the windows, cover the walls, coy- 
er the furniture—you can pin them back 
or make your own slipcovers. Grass mat- 
ting is also wonderful. 


ONE OF THE BEST THINGS 
RIGHT NOW TO COLLECT FOR AN 
continued on page 45 
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INVESTMENT IS... 

Victorian is still pretty cheap to come by, 
but it’s passing by pretty quickly. It can 
work in contemporary or traditional set- 
tings. Things that are still made by hand, 


that aren’t machine-made. 


IN THE AREA OF HOME 
ELECTRONICS, PEOPLE ARE 
ASKING FOR... 
The ultimate in sound, in home media, in 
smart systems that control the lights, the 
windows, everything. But, of course, you 
have to be a seven-year-old to understand 
how it all works. 


IN THE NEXT TEN YEARS THE 
MOST IMPORTANT THING IN 
DESIGN WILL BE... 

Finding things to decorate houses with. 
The really good, really fine things are be- 
coming more and more scarce and difficult 
to find. There are more and more people 
on the planet, and everyone seems to want 


the same things. 


My BIGGEST DESIGN MISTAKE 
WAS... 

Installing a ceramic floor in a kitchen. The 
client dropped a jar of peanut butter on 
it, the jar didn’t break, but the tiles did. I 
don’t like tile floors. 


My FAVORITE ROOM TO DESIGN 
TS... 

Libraries and bedrooms. Libraries are 
cozy and comfortable; they’re more rigid 
than family rooms—which have to be 
rough and ready—but they’re less formal 
and rigid than living rooms. And I love 
bedrooms because they’re a given—you 
have to have one. Hopefully, you have 
a four-poster or a canopy bed, depend- 
ing on the client. The idea is to make 
the bedroom as pretty as possible to re- 
flect the clients’ taste and show how they 
look best. 


I CHANGE MY OWN INTERIORS... 
Every day! You’re always adding and 
subtracting, always editing. You’re always 
finding something you like better than the 
last thing. But in terms of fabrics and fut- 
niture, my apartment—and I’ve had four 
of them—has looked basically the same 
since 1961. 


Mario Buatta 


"THERE ARE MANY RULES 
DESIGNERS SHOULD BEAR IN 
MIND. ONE IS... 

Knowing when to break the rules. You 
can fake things with a screen or with lit- 
tle tricks like false windows with mirrored 
panes where there’s just a brick wall. 


‘THE ORDER I FOLLOW WHEN I 
DESIGN IS... 

First you design, and then you decorate. 
You get the background right—and I al- 
ways tell people that you’ve got to work 
with the architect from the get-go—and 
you decorate from there. When I decorate, 
I first work on getting the placement of the 
furniture correct and then the upholstered 
pieces, and from there I work out to the 
tables and chairs. Then it’s on to fabric and 
color and carpets. 


EVERY HOME MUST HAVE... 


Comfort, color and the necessities at 
hand. 


DESIGN LIKES AND DISLIKES... 
Likes: Decorating that looks like it hap- 
pened over a period of time, that it didn’t 
all land there on the same day. I like when 
I’ve been able to create a stage set against 
which the clients can live out their lives. 
Dislikes: Mothers-in-law’s and friends’ 
opinions and ideas; rooms that are over 





the top; anything that’s terribly preten- 
tious, over-ruffled, overdone. 


My PERSONAL DREAM HOUSE 
WOULD BE... 

One where I wouldn’t have to do anything 
to it! Actually, it would be in England, in 
the country, and have beautiful gardens 
and people to take care of them, a wonder- 
ful cook and someone to share it all with. 
I like 18th-century style, but I want all the 
amenities of the 21st century. 


WHO OR WHAT HAS INFLUENCED 
MY STYLE... 

My aunt Mary, who was a collector. She 
wasn’t a decorator, but she used one. She 
had English chintz, chinoiserie, Hepple- 
white. It led to my love of Nancy Lancaster 
and John Fowler, of Colefax and Fowler. 


‘THREE ESSENTIALS FOR 
ENTERTAINING ARE... 

The lighting is very important; a good 
“nose,” good smells—fresh flowers or 
potpourri; fresh food casually presented, 
depending on the evening. And a mix of 
young and old together. 


IF I COULD LIVE ANYWHERE 
(OTHER THAN WHERE I AM), IT 
WOULD BE... 

England. 0 
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a Motor Manufacturing, Indiana. Recipient of the Governor's 
rd for Environmental Excellence: 2002 — 2005. 


Jur blue-sky scenario: 
nore U.S. jobs, 
leaner U.S. plants. rccisessoonroesanconne 


Iring jobs i in the U.S* Today, with our ten plants, sales and marketing operations, research and design facilities, and through 
s and suppliers, Toyota’s U.S. operations account for more than 386,000 jobs** And with our new state-of-the-art facilities 
eS 


to strict environmental standards, we're continuing our commitment to responsible growth as an employer and a neighbor. 


es and components are built using many U.S. sourced parts. **2005 Center for Automotive Research study. Includes jobs created through direct/dealer/supplier employee spending. ©2005 


TOYOTA 

































































Designer Secrets 


Is there a particular color or material that you find 


y 








yourself returning to again and again? 


Laura Hunt 

L use white, and always at 
least two shades of it. My new 
favorite is from Fine Paints 
of Europe, Dutchlac Brilliant, 
which gives a lacquer finish. 


William W. Stubbs 

It seems the color I most often 
return to is white. I prefer 

to use Sherwin-Williams 
paint. I’ve used it for 25 years, 
and I’m very familiar with 
their palettes. In my own bed- 
room I’ve used their alabaster. 


Anthony P. Browne 


‘Terra-cotta or green. 


Samuel Botero 

I often use a pale blue ceiling 
as a device. It reflects a clean 
light and gives the illusion of 
height. Fabrics with character 
are always on my roster. 


Karin Blake 


I love to use green. 


“Don’t be afraid of color. Please use color every 
chance you get.” —Roderick N. Shade 


Thomas Britt 

Aubergine. Benjamin Moore 
dark basalt, deep mulberry 
and ‘Tulsa twilight. 


Marjorie Shushan 


Neutral colors, earth tones 


and cashmere. 


| Juan Montoya 





Linen white by Benjamin 
Moore. I start with that, 

and I can go darker or light- 
er if necessary. 


David Easton 
‘Terra-cotta red. 


Mark Boone 

Benjamin Moore 177, peach 
blossom. It’s a soft, butter 
yellow—a happy, sunny, warm 
color that makes everyone 


look good. 


Roderick N. Shade 
Deep taupe, dark khaki and 


neutrals, but very dark. 





Campion A. Platt 
Anything saturated blue. 


Matthew White 
Nonsynthetic materials— 
linen, wool and silk. 


Harry Schnaper 


| Benjamin Moore 950, natu- 


ral wicker. 
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Thomas Britt = : : I 


Margaret McCurry 
Benjamin Moore’s truest 
white, decorator’s white. 


Michael Schaible 
Black. It’s so peaceful. It’s 
very me. \ 


Carleton Varney 
Aqua blue. 


continued on page 6.R 
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WHEN I BEGIN WITH A NEW 
CLIENT, I ALWAYS... 

Ask tons of questions, with two different 
goals in mind: The first is to analyze the 
functional requirements of their home; the 
second is to identify their aesthetic prefer- 
ences. On my desk I always have Cullman 
& Kravis “family albums” of our recent, 
favorite projects, from formal homes to 
casual. I find it helpful to show these im- 
ages to our clients so they can respond to 
different styles, ideas and inspirations. 


‘THE MISTAKE MOST PEOPLE 
MAKE WHEN DOING THEIR OWN 
DESIGNING IS... 

Not having a master plan. When decisions 
are made piecemeal (for example, painting 
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“lissa Cullman 


a room without knowing what all the con- 
tiguous room colors will be), there is no 
overall flow of color or texture. It’s always 
better to have a broad framework and then 
fill in when the budget allows. 


‘THE MOST UNUSUAL REQUEST 
FROM A CLIENT WAS... 

‘To create a set of steps for their dachshund 
to reach the bed. The dog ended up sleep- 
ing in the kitchen anyway because it wasn’t 
properly trained. 


For SOMEONE WHO WANTS 

A BIG LOOK ON A SMALL BUDGET 
TODAY... 

| would suggest buying one signature 
piece for each room and then filling in 























with many well-designed, affordable items 
from places like Crate & Barrel and Wes 
Elm. This mixes the high and low of inte 
rior design—much like putting a designed 
skirt with a Gap T-shirt. 


ONE OF THE BEST THINGS 
RIGHT NOW TO COLLECT FOR AN 
INVESTMENT IS... 

Art from India, Cambodia or Thailand 
Museum-quality pieces can be purchased 
for under $100,000. Another investment 
opportunity is English Arts and Crafts fur 
niture, the last historic furniture period 
that has not yet come into vogue. 


IN THE AREA OF HOME 
ELECTRONICS, PEOPLE ARE 
continued on page 5 
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Cullman’s Asian-in- 
fluenced master bed- 
room for clients 

in Manhattan (AD, 
February 2005). 


ASKING FOR... 

“Smart” homes. They can control all the 
interior and exterior lighting, climate 
functions, entertainment options and se- 
curity systems from one place. My favorite 
aspect of the smart home is the “hello” 
feature: When you walk in the door, you 
push one button, and all the systems are 
programmed to turn on. 


IN THE NEXT TEN YEARS THE 
MOST IMPORTANT THING IN 
DESIGN WILL BE... 

Color. After years of sisals and textures, 
people are tired of beige. I feel there will 
also be a greater Asian influence in interi- 
ors that will be subtle or specific. 


My BIGGEST DESIGN MISTAKE 
WAS... 

Not realizing that even double-checking 
orders is not enough. Many years back we 
ordered a large quanuty of fabric and sent 
some yardage to our curtain maker and 
some to our upholsterer. Although we’d 
attached a swatch of the fabric to both 
purchase orders, with the “proper” side 
of the fabric indicated on each, the fab- 
ric house had mislabeled the showroom 
sample! Our curtain maker decided to 
ignore our purchase order and use the 
reverse (in this case, correct) side of the 
fabric. Unfortunately, our upholsterer did 
the opposite, and we ended up with the 
curtains showing one side of the fabric and 
the upholstery showing the other. 


MY FAVORITE ROOM TO DESIGN 
IS... 


al 
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The powder room, because it can be a 


jewel box. We can work with more extrav- 
agant materials, like onyx, gold leaf and 
hand-tooled leather, because the quantity 
needed is very small. 


I CHANGE MY OWN INTERIORS... 

‘Too infrequently for my husband! The 
truth is, I only redecorate in a big, global 
way when the function of our home re- 
quires a change—such as when our third 
child got her own apartment last year, and 
we transformed our apartment into a space 
for just the two of us. However, I’m always 
adding new objects, art and antiques from 
my travels abroad and my shopping trips 


. around New York. A home should never 


be so static and so complete that you can’t 
accommodate something new that you 
happen to fall in love with. 


‘THERE ARE MANY RULES 
DESIGNERS SHOULD BEAR IN 
MIND. ONE IS... 

‘To start every project with the architect. 
But if a designer must join a project after 
the plans are drawn, it is imperative for 
him or her to review the functional aspects 
of the design. A comfortable floor plan and 
a comprehensive lighting plan are essen- 
tial. Too, the designer should strategically 
select the changes to be made, with the pri- 
ority on functional adjustments and, after- 
ward, any subtle aesthetic modifications: 


‘THE ORDER I FOLLOW WHEN I 
DESIGN IS... 
‘To first establish the floor plan and then 


select the living room carpet, which is 

























often the largest and most costly singl 
item in the house. Then I create a schem: 
for each room using other carpets, fabric 
materials and wall colors. After picking ow 
the upholstered furniture forms with th: 
client, we select lighting, case pieces, ac; 
cessories and artwork. 


EVERY HOME MUST HAVE... 
Comfortable living spaces. This is th 
most important element of successful de 
sign. A chair must have a lamp near it an 
a table to put your drink on. Groupings 0 
furniture should be cozy and functional. 


DESIGN LIKES AND DISLIKES... 
Likes: Layered lighting, antique textile 
and decorative paint. 

Dislikes: Slavish re-creations of perio 
rooms, impractical floor plans and “fat’ 
furniture. 


My PERSONAL DREAM HOUSE 
WOULD BE... 

Self-cleaning and have a suite for the live 
in technical-support guy! 


WHO OR WHAT HAS INFLUENCED 
MY STYLE... 
Who: My late partner, Hedi Kravis, who 
had such a great eye and was extraordi- 
narily attentive to detail, and my young 
colleagues at Cullman & Kravis, who are 
so creative and who inject new twists in- 
to our designs. 
What: Travel—it’s inspirational. I am re- 
freshed and renewed by my encounters 
with other people and cultures. 


‘THREE ESSENTIALS FOR 
ENTERTAINING ARE... 

An interesting mix of people—I usually 
make my guests change places sometime 
during the course of a dinner so every- 
one gets to talk; serving something unique 
(during the summer we grow our own corn 
and tomatoes); ambience enhancers such 
as music, candles, flowers and wine. 


IF I COULD LIVE ANYWHERE 

(OTHER THAN WHERE I AM), IT 
WOULD BE... 
A villa on the Oltrarno in Florence, with a 
view of the Duomo from one side and the 
Chianti countryside from the other, and a) 
10-minute drive to the Uffizi. 0 
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DISCOVER THE DESERT YOU NEVER KNEW. 
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Today, people arrive with an idea. They know what they've heard, 
what they ve seen, but until it’s been experienced, they have no idea 
what they’re in for. 


A world within a world. From the expected to the amazing, and all 
emotional states in between. 


The desert comes to play. Its unique style meets yours, and no one 
experience is the same. 


The desert has never been one to give up its secrets. But, like any 
great mystery, the deeper you dig, the deeper you are consumed. 
As the story unravels, great rewards are reaped and truths are told. 


At one time, it was thought that flowers were rare in the desert. 
That is a myth. You just need to know where to look, and a whole 
new world will be revealed. 


TRAVELERS FIND WONDER IN THE DESERT. 
WE CALL THEM OUR 
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Cullman’s Asian-in- 
fluenced master bed- 
room for clients 

in Manhattan (AD, 
February 2005). 


ASKING FOR... 

“Smart” homes. They can control all the 
interior and exterior lighting, climate 
functions, entertainment options and se- 
curity systems from one place. My favorite 
aspect of the smart home is the “hello” 
feature: When you walk in the door, you 
push one button, and all the systems are 
programmed to turn on. 


IN THE NEXT TEN YEARS THE 
MOST IMPORTANT THING IN 
DESIGN WILL BE... 

Color. After years of sisals and textures, 
people are tired of beige. I feel there will 
also be a greater Asian influence in interi- 
ors that will be subtle or specific. 


My BIGGEST DESIGN MISTAKE 
WAS... 

Not realizing that even double-checking 
orders is not enough. Many years back we 
ordered a large quantity of fabric and sent 
some yardage to our curtain maker and 
some to our upholsterer. Although we’d 
attached a swatch of the fabric to both 
purchase orders, with the “proper” side 
of the fabric indicated on each, the fab- 
ric house had mislabeled the showroom 
sample! Our curtain maker decided to 
ignore our purchase order and use the 
reverse (in this case, correct) side of the 
fabric. Unfortunately, our upholsterer did 
the opposite, and we ended up with the 
curtains showing one side of the fabric and 
the upholstery showing the other. 


My FAVORITE ROOM TO DESIGN 
IS... 
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The powder room, because it can be a 
jewel box. We can work with more extrav- 
agant materials, like onyx, gold leaf and 
hand-tooled leather, because the quantity 
needed is very small. 


I CHANGE MY OWN INTERIORS... 
‘Too infrequently for my husband! The 
truth is, I only redecorate in a big, global 
way when the function of our home re- 
quires a change—such as when our third 
child got her own apartment last year, and 
we transformed our apartment into a space 
for just the two of us. However, I’m always 
adding new objects, art and antiques from 
my travels abroad and my shopping trips 
around New York. A home should never 
be so static and so complete that you can’t 
accommodate something new that you 
happen to fall in love with. 


"THERE ARE MANY RULES 
DESIGNERS SHOULD BEAR IN 
MIND. ONE IS... 

‘To start every project with the architect. 
But if a designer must join a project after 
the plans are drawn, it is imperative for 
him or her to review the functional aspects 
of the design. A comfortable floor plan and 
a comprehensive lighting plan are essen- 
tial. Too, the designer should strategically 
select the changes to be made, with the pri- 
ority on functional adjustments and, after- 
ward, any subtle aesthetic modifications. 


"THE ORDER I FOLLOW WHEN I 
DESIGN IS... 
‘To first establish the floor plan and then 


select the living room carpet, which is 





often the largest and most costly single 
item in the house. Then I create a schemé 
for each room using other carpets, fabrics 
materials and wall colors. After picking ou 
the upholstered furniture forms with thé 
client, we select lighting, case pieces, ac 
cessories and artwork. 


EVERY HOME MUST HAVE... 
Comfortable living spaces. This is the 
most important element of successful de 


sign. A chair must have a lamp near it andy“ 


a table to put your drink on. Groupings o 
furniture should be cozy and functional. 
' 


DESIGN LIKES AND DISLIKES... 
Likes: Layered lighting, antique textiles 
and decorative paint. 
Dislikes: Slavish re-creations of perio¢ 
rooms, impractical floor plans and “fat’ 
furniture. ' 


My PERSONAL DREAM HOUSE 
WOULD BE... 

Self-cleaning and have a suite for the live 
in technical-support guy! 


WHO OR WHAT HAS INFLUENCED 
MY STYLE... 

Who: My late partner, Hedi Kravis, wha 
had such a great eye and Was extraordi 
narily attentive to detail, and my young 
colleagues at Cullman & Kravis, who aré 
so creative and who inject new twists in 
to our designs. 

What: Travel—it’s inspirational. I am re- 
freshed and renewed by my encounters 
with other people and cultures. 


‘THREE ESSENTIALS FOR 
ENTERTAINING ARE... 

An interesting mix of people—I usuall 
make my guests change places sometime 
during the course of a dinner so every 


one gets to talk; serving something unique |” 
(during the summer we grow our own corn | 


and tomatoes); ambience enhancers su 
as music, candles, flowers and wine. 


IF I COULD LIVE ANYWHERE 
(OTHER THAN WHERE I AM), IT * 
WOULD BE... 

A villa on the Oltrarno in Florence, witha 
view of the Duomo from one side and the 
Chianti countryside from the other, anda 
10-minute drive to the Uffizi. 0 
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The rich colors and textures of the American Southwest form a stunning backdrop for 

The Phoenician, a visual masterpiece of nature nestled at the foot of Camelback Mountain. 
Visitors are immersed in the exclusive privacy of this world-renowned luxury resort, yet 
conveniently close to the culture of both Scottsdale and Phoenix. Guests savor the finest 
cuisine from award-winning chefs, stroll a private two-acre Cactus Garden and marvel 

at a $12 million art collection. World-class spa, championship golf, tennis gardens, 

nine sparkling swimming pools—The Phoenician is a luxurious oasis for relaxation, 


celebration and rejuvenation. Expect what no one else can offer. 


e AAA Five Diamond Award 


* 2005 Grand Award, Wine Spectator Magazine 


Royal Palms Resort and Spa is a romantic hideaway with the rustic splendor of a 
Mediterranean villa. Its 117 beautifully appointed casitas and guestrooms are set amidst 


lush courtyards and blooming gardens. Mirroring the Old World charm of this historic 


RO I Lak LY P; LMS estate, the resort's Four Star Alvadora Spa celebrates the revitalizing benefits of the herbs, 





THE PHOENICIAN 


Scottsdale 


6000 East Camelback Road 

Phone: (480) 941-8200 
Reservations: (800) 955-7352 li 
www.artatthephoenician.com 


DAYS 








Resortoand § pa minerals and oils indigenous to the Mediterranean. The nationally acclaimed T.Cook’s 
restaurant, with its high vaulted ceilings, panoramic views and intimate settings, 
: boasts rustic Mediterranean cuisine while offering unparalleled service and ambiance. 
5200 East Camelback Road The resort is located! in the beautiful Phoenix-Scottsdale resort community, with the 
Phone: (602) 840-3610 majestic Camelback Mountain providing a striking visual backdrop. 
Reservations: (800) 672-6011 
www.royalpalmsresortandspa.com 
e AAA Four Dj; | Award 


© Conde Nast I r, Gold List of World’s Best Places To Stay. 20x 














JW Marriott Desert Ridge Resort & Spa serves personalized luxury in an alluring setting 


nestled in the magical Sonoran Desert where Phoenix meets Scottsdale. With sweeping views 


of the McDowell Mountains and inspired by the grandeur of the Grand Canyon, Desert Ridge Wy 24 Gol 


redefines the resort experience. This exquisite property features two 18-hole championship golf , oy 
: : J é : ia ; earth Skt 
courses, 10 dining experiences, eight lighted tennis courts, turquoise pools, winding Lazy River ’ 


and Revive Spa; embracing the power of desert botanicals. JW Marriott Desert Ridge Resort & JW MARRIOTT DESERT R 
Spa — Where all the elements meet. RESORT & SPA 

PHOENIX  —_ © 
e AAA Four Diamond Resort 


o East M 
* "One of America’s Best Spas” by Mobil Travel Guide ae aioe Driv 7 


Phone: (480) 2.93-5000> 
Reservations: (800) 835-6206 
www.iwdesertridgeresort.com 
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sive ee that captures the charm and grace of the Southwest. Its 44,000 s are- ag Strean 
> faimmene is a luxurious retreat where nature- inspired design meets unparal A service Champion 
‘ (oe ae eae s le golf, three highly acclaimed restaurants, five sparkling pools, sev Pie ‘omplim 
oe SUALE FIRMING ESS- Kid's Club and beautiful gardens coniplete The Fairmont Scotts c ce rienc 
4 a ie a * 
oan 7575 East Princess Drive os oe 2 
if Phone: (480) 585-4848 gy 
¢ Reservations: (800) 344-4758 ; ‘iia 
www.fairmont.com/scottsdale __ 
. ta ; + - 2 og Me] - 


With its dramatic Spanish Colonial architecture, open plazas, fountains. 
2” , ; desigmgthe AAA Five Diamond Fairmont Scottsdale Princess offers a blen 





fay Five Diamond Award 





ona Biltmore Resort & Spa was destined to become a legend. Phoenix's first resort 

built in grand style in a design inspired and overseen by America’s leading architect, 

Kk Lloyd Wright. Since 1929, the “Jewel of the Desert” has served as a haven for the rich 
famous, hosting countless celebrities and every U.S. President since opening. The resort 


S$ an intriguing walk through time, as well as state-of-the-art luxuries, an acclaimed Spa, 





‘d-winning dining and championship golf. 
5 Conde Nast Traveler Gold Lis 
* 2005 Conde Nast Traveler Golda List 


2400 East Missouri Avenue 
Phone: (602) 955-6600 
Reservations: (800) 950-0086 


www.arizonabiltmore.com 
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Under the “Treasuring the Essence of Arizona” theme, The Westin Kierland Resort & Spa's 
architecture and design pay tribute to Arizona's famous landscapes and dramatic natural features. 
All evident by cascading waterfalls, graceful sandstone columns, petrified wood tables and 


H E WES : IN 26-foot-high window walls that frame a classic Arizona scene - green fairways against a 


LAND RESORT & SPA mountainous backdrop. Authentic Southwestern artwork includes original sculptures, 
; paintings, and photographs. The AAA Four Diamond resort features 27 holes of desert golf, 
Phoenix / Scottsdale : : ; a. se ey 
full-service spa, eight award-winning dining venues, waterpark and nearby boutique shopping. 
6902 East Greenway Parkway 
Phone: (480) 624-1000 
Reservations: (800) WESTINI1 
| www.kierlandresort.com 


¢ AAA Four Diamond Award 
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No resort in Arizona boasts a greater tradition of luxury, ultimate guest services and 
historical beauty than the Wigwam Golf Resort & Spa. Originally built in 1918, the 
Wigwam is over 462 acres filled with lush gardens, towering palm trees and 331 large, © 





casita-style rooms amid wide open spaces for supreme comfort and total relaxation. . 
The resort's Arizona Kitchen is internationally known for its native-inspired cuisine, THE WIGWAM | 
as are the Terrace Dining Room and Copper Bar. The only 54-hole golf resort in Arizona, GOLF RESORT & $PA ioe! 
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the Wigwam features two Robert Trent Jones, Sr.-designed courses, which have been Authentic Arizona” 2 ‘ 
renovated this year to reflect the master’s original parkland-style design. And for the i ‘ 
i gee 
ultimate in pampering, the Wigwam now offers an Elizabeth Arden Red Door Spa that mirrors 300 Wigwam Boulevard . os 
the resort's warm, adobe-style architecture. It's no wonder Travel+Leisure Golf Magazine Phone: (623) 935-3811 cae 
ranks the Wigwam Golf Resort & Spa Number One in three categories. Reservations: (800) 327-0396 _ 
www.wigwamresort.com 
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WORLD-CLASS RESORTS 


From the expected to the unexpected. the desert is an amazing destination that 
has something to offer everyone year-round. keeping each guest wondering 


what's next to see, do and experience every time they visit us. 


Look to the Greater Phoenix Convention & Visitors Bureau to get 
you headed in the right direction. From there, the desert 


promises to be as non-stop as you want it to be. 


SEVEN 


Discover the desert you never knew. 
Atel By 


oar , ote So HER oh 
visitphoenix.com/arch or call 866-705-2750. 7 


I'xperience seven architectural and cultural wonders in one amazing place. 


STINATION 





Amazing what you can do here. 
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‘illiam W. Stubbs 
mahogany Chippendale 
th a needlepoint seat. I’m 
10 fond of Century’s Gentry | 
ame chair [above]. | 


muel Botero 
ae Robsjohn-Gibbings 
ismos chair. 


| 
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Michael Schaible 

The Italian leather Cab arm- 
chair by Cassina. I just wish 

| they would make it bigger. 


Karin Blake 


comb back. 


Campion A. Platt 


=) | Acustom dining sofa. 


| Juan Montoya 
| ° 
| Upholstered, with arms. 


Roderick N. Shade 

| Aclassic Louis XVI-style 
chair. I currently like the ones 
that Denise A. ‘Tuite has. 


| Paul Vincent Wiseman 
A Christian Liaigre. 





David Easton 
The Greek klismos with 


stered seat. 
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A 1700s Windsor chair with a 





its curved back and an uphol- | 


Jennifer Post 








Michael Schaible 


Jennifer Post 
The Rialto dining side chair 
from J. Robert Scott. 


Marjorie Shushan 
Robsjohn-Gibbings’s Klismos 


chair. 


Mark Boone 
Any chair pulled up toa 


_ good meal. 


Thomas Britt 
It must be comfortable. 

















continued on page 66 
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WHEN I BEGIN WITH A NEW 
CLIENT, I ALWAYS... 

‘Try best to gauge expectations. It is helpful 
when they have a reference—say, a project 
of mine that they’ve liked. I never second- 
guess clients’ inclinations, because, ulti- 
mately, I want to fulfill their aspirations. 
Time spent with a client at the beginning 
is invaluable. 





"THE MISTAKE MOST PEOPLE 
MAKE WHEN DOING THEIR OWN 
DESIGNING IS... 

Failing to adequately visualize the result. 
A lack of objectivity can be a major stum- 
bling block. And confusion can be disas- 
trous, as too many ideas enter the picture. 
There should be design cohesion in all the 
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Geoffrey Bradfield 


rooms. It need not be obvious, but, ideally, 
a subtle conceptual signature should unite 
the spaces. 


"THE MOST UNUSUAL REQUEST 
FROM A CLIENT WAS... 

For a 7,000-square-foot penthouse we re- 
cently completed in Chicago. The client, 
a major art collector, requested that we 
design the apartment around an 18-by-12- 
foot Frank Stella construction (the apart- 
ment had 17-foot-high ceilings). We cre- 
ated a dramatic entrance hall to house the 
piece, but, since this was on the 66th floor, 
we were unable to transport it by elevator. 
A helicopter for a hoist, bureaucratic red 
tape, inclement weather scrubbing several 
attempts...and, still, there’s nothing as 













rewarding as pleasing a discerning clien 


FOR SOMEONE WHO WANTS 

A BIG LOOK ON. .A SMALL BUDGET 
TODAY... 

One of the least expensive guarantees 
glamour is the mirror. It immediately 1 
troduces a sense of infinity and grandeu 
whether it’s a traditional wall-mounted gi 
frame above a mantel or an entire co 
temporary surface installation reflectin 
a cityscape. The cost is negligible, and thi 
impact is immeasurable. 


ONE OF THE BEST THINGS 

RIGHT NOW TO COLLECT FOR AN 

INVESTMENT IS... 

Contemporary art. I always try to infl 
continued on page 6! 
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DIFFERENCE 


Sometimes it’s not what we give you, it’s what we take away. So if you ever 
disagree with a charge, you don’t have to put it in writing like some card 
companies ask you to. Just call us at American Express’ We'll resolve the 


problem fairly. And you don’t pay the charge while we’re looking into it. 


TO APPLY, CALL 1.800.THE CARD OR VISIT 800THECARD.COM TO LEARN MORE. A WORLD OF SERVICE 








Designer weeKeae Geoffrey Bradfield 


ence my clients, if they are not already col- 
lectors, to consider this field of acquisition. 
With few exceptions, the investments have 
proved to be significantly rewarding. 


IN THE AREA OF HOME 
ELECTRONICS, PEOPLE ARE 
ASKING FOR... 

Crestron or similar systems. One can walk 
into a room and, with a single device, ad- 
just the lighting, temperature and music, 
and even light the fireplace. 


IN THE NEXT TEN YEARS THE 
MOST IMPORTANT THING IN 
DESIGN WILL BE... 

A conspicuous austerity. I believe we will 
look back on the last 15 years as a golden 
age of design, not unlike the Edwardian 
era. We are on the brink of extraordinary 
change due to the lightning growth of 
technology. I don’t believe that the next 
generation will slavishly return to re-creat- 
ing traditional interiors. But what will not 
change is our basic need for comfort. 


My BIGGEST DESIGN MISTAKE 
WAS... 

Getting involved in the bookkeeping. I am 
90 percent visual, and figures have always 
been a stumbling block for me. I can vi- 
sualize scale exactly, but I simply cannot 
remember a number. My design team im- 
plores me not to do quotes. 


My FAVORITE ROOM TO DESIGN 
IS... 

All of them: It’s the clean slate that is so 
stimulating for a creative mind. An en- 
trance hall as a starting point dictates, to 
some degree, what will follow. I always 
enjoy capturing the spirit of an interior 
by exploiting, and sometimes exaggerat- 
ing, that first venture into the space. But 
each room has its unique appeal. 


I CHANGE MY OWN INTERIORS... 

Rarely. When I complete an interior for 
myself, I consider it a finished canvas. It’s 
been finely edited. I move on and find 
that every time I relocate, I need less. ’m 
attached to few possessions. | approve of 
Joan Crawford’s disciplinary ruling for her 
children that no matter how many gifts 
they received at Christmas, they were to 
choose just one. For some perverse rea- 
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son, this always made perfect sense to me. 
Naturally, I do not apply such an austere 
dictum to my clients. 


"THERE ARE MANY RULES 
DESIGNERS SHOULD BEAR IN 
MIND. ONE IS... 

The dictates of location. We so easily 
forget environment. I don’t believe that 
transferring an urban apartment interior 
to a Tudor country house, or the reverse, 
is ever successful. I think one should be 
sensitive to the architecture and vicinity 
of a structure and approach the design in 
keeping with that definition. 


‘THE ORDER I FOLLOW WHEN I 
DESIGN IS... 

The first phase is usually about layout and 
scale. We seldom show fabrics to a client in 
the initial presentation, and we deliberately 
have our renderings executed in black and 
white. This allows us to introduce several 
color schemes without clients believing 
that one is our first choice. There are ex- 
ceptions. One is designing a room around 
a previously acquired work of art or an 
important antique. Fortunately, decorat- 
ing is not an exact science. 


EVERY HOME MUST HAVE... 

Comfort. In the end, it is the basic re- 
quirement. Billy Baldwin was quoted to- 
_ ward the end of his life as saying, “Lately, 
I have been thinking how comfort is per- 





Bradfield introduced 
an air of drama to a 

a New Yorkentrance 
hall (AD, July 2002). 












haps the ultimate luxury.” This says it all 
DESIGN LIKES AND DISLIKES... 


and aesthetic. | 
Dislikes: Creating period interiors. AL’ 
though I have great appreciation for fur- 


moment in time. 


My PERSONAL DREAM HOUSE 
WOULD BE... 

A more ambitious house than the ones) 
I have previously built, one along classic) 
Palladian lines. This house of my dreams is 
already designed and, in fact, already has a) 
name: Temple Mount. As in my wonderful 
childhood home beside the Indian Ocean, 
the property would be elevated, with pan- 


oramic views of the sea. 


WHO OR WHAT HAS INFLUENCED} 
MY STYLE... 
There have been two major influences! 
The first was Le Corbusier. His Villa Sa-} 
voye outside of Paris changed me foreve 

as a teenager. I had never seen architecture! 
before, nor have I since, exhibiting suc | 
purity. It set a standard of design integ- 
rity that has followed me throughout mi 
career. More recently, the designs of the 
1940s master Gilbert Poillerat have helped) 


focus my creative direction. 


‘THREE ESSENTIALS FOR 
ENTERTAINING ARE... 

A congenial atmosphere is elementary, 
and I believe that lighting establishes thi 
more than anything else. No one can rela ‘| 
under a spotlight. Traffic flow is also im-] 
portant when serving and seating guests | 
No one enjoys being repeatedly bumpe¢ | 


and jostled. And in my book, a good chef] | 


is de rigueur. 


| 
IF 1 COULD LIVE ANYWHERE 
(OTHER THAN WHERE I AM), IT 
WOULD BE... 
The Mediterranean—I’ve always had a 
romance with it. The south of France, 
the Italian Riviera, North Africa...they al 
have immense appeal. If I could choose 
one spot as a permanent escape hatch, it 
would be Capri. The beauty of the island 
never disappoints. C] 





Jess Jackson — Founder 


KENDALL-JACKSON 


oe 


You don’t have to learn to like my wines. Actually, 
| planned it that way. From the beginning, more than 
two decades ago, when | made my first small batch 
of wine from grapes | grew On my family ranch. 

| blended grapes from select coastal vineyards in 
Northern and Central California to produce wines 
with unprecedented flavor intensity and complexity. 
And our “flavor domaine” philosophy was born 

In Chardonnay terms, this means finding the 
delicate balance of the pineapple and mango flavors 


from Santa Barbara, the citrus and lime flavors from 
Monterey, and the red apple and pear flavors from 
Sonoma. Our Vintner's Reserve is a perfect illustra- 
tion of our desire to create and deliver complex, 
world-class wines, the kind of wines people will enjoy 
the first time they try them and for years to come 

| have been told that many of you enjoy the 
taste Of my wines, but you're not sure why. Hope 
fully, |can help with A Taste of the Truth. 


a. 
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Wine Estate 
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Charles Allem 
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_ | Samuel Botero 
_ Animal prints, especially I like the black and white 
| leopard prints. 


Anthony P. Browne Harry Schnaper 
| The Alicia chintz from Cole- | Many of the Fortuny prints. 
| fax and Fowler. 


William W. Stubbs 
H 2 
Damask has been popular the ence House 

| entire time I’ve been in the Campion A. Platt 


| design business. 


Thomas Britt 


Jim Thompson Thai Silk IV 


in banana. 


Roderick N. Shade 


Paisley. 
Mark Boone 


Fortuny’s De Medici pattern. 


Charles Allem 
Stripes. 


Paul Vincent Wiseman 
Fortuny’s Richelieu lion 


repeat. 


Browne 





a Classic Poe or fabric 
ill nev er be passé 




















| Michael Schaible \ 


stripes from Perennials. 


Brunschwig & Fils’s La Por- 
tugaise. Patterns from Clar- 





Mohair. 








* ? 
Mark Boone $ 


Samuel Botero | 














Paul Vincent 
Wiseman 








“Have fun with the budget—you can make very creative decisions with 
a small budget.” —Margaret McCurry Py amiedon pave @ 
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WHEN I BEGIN WITH A NEW 
CLIENT, I ALWAYS... 

Attempt to understand their expectations, 
wishes, dreams and desires. I look at their 
existing home or homes to see how they 
live. I inventory any furniture and art that 
they are considering reusing. 


‘THE MISTAKE MOST PEOPLE 
MAKE WHEN DOING THEIR OWN 
DESIGNING IS... 

Not to self-edit, which is the most difficult 
thing to do. 


"THE MOST UNUSUAL REQUEST 


FROM A CLIENT WAS... 
Nothing strikes me as unusual. 
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FOR SOMEONE WHO WANTS 

A BIG LOOK ON A SMALL BUDGET 
TODAY... 

I would use muslin curtains and natural 
canvas upholstery and a great, rich paint 
color—not bright, not bold. 


ONE OF THE BEST THINGS 

RIGHT NOW TO COLLECT FOR AN 
INVESTMENT IS... 

Older antiques—17th- to 18th-century 
English or French. Since 20th-century 
furniture is bringing record prices.at auc- 
tion houses, I would look at second-tier 
designers from the mid—20th century. 
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ICS, PEOPLE ARE ASKING FOR.. 


Lots of gadgets and flat screens. Audiol 
sual systems. Computers everywhere (ir)! 


baths, dressing rooms, etc.). 


IN THE NEXT TEN YEARS THE 
MOST IMPORTANT THING IN 
DESIGN WILL BE. 


Comfortable Beets and ease of Living 
Yoga and meditation rooms are becoming) \jj 


more important to clients’ lifestyles. 


My BIGGEST DESIGN MISTAKE 
WAS.. 


1 


HO. On 


I 





Andis the old lampshade dilemma. They’ lng: 


really hard to get perfect. 








Designer Secr 
Thad Hayes 


Viy FAVORITE ROOM TO DESIGN 
S. oe 

The entrance hall, library, living room and 
naster bath—in that order. 


| CHANGE MY OWN INTERIORS... 
Not in any major way and not often, but 
constantly make small changes. 


THERE ARE MANY RULES 
JESIGNERS SHOULD BEAR IN 
MIND. ONE IS... 

Io break the rules. 


THE ORDER I FOLLOW WHEN I 
DESIGN IS... 

start out working on a visual concept and 
loor plan simultaneously. Then come the 
rchitectural materials, the furniture and 
hen the fabrics. Though I tend to think 
bout everything at once and as a piece. 
















VERY HOME MUST HAVE... 
good sofa and comfortable chairs. 


ESIGN LIKES AND DISLIKES... 
like any space that’s easy to understand. 
t could be by John Pawson or by Mario 
uatta, who represent opposite ends of the 
esign spectrum. Clarity is the key. I like 
eeping myself open, as it seems the min- 
te I say I dislike something, I start looking 
tit differently—and I'll find a situation 
vhere it might be appropriate. 
d 
ly PERSONAL DREAM HOUSE 
YOULD BE... 
maintenance-free, simple, elegant, light- 
lled box. 
VHO OR WHAT HAS INFLUENCED 
HY STYLE... 
lid-20th-century American architects 
ad decorators; minimalist design from 
‘e 60s and ’70s. 


‘HREE ESSENTIALS FOR 
INTERTAINING ARE... 


fireplace. 


* 1 COULD LIVE ANYWHERE 
YTHER THAN WHERE I AM), IT 
FOULD BE... 

he American Southwest. 0 


reat food, lots of candles and, in winter, | 
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~ Luxury y Travel Club 


Turn every business trip into a luxury getaway 
for two with 2-for-1 companion tickets. 


When you join Ameniti"” the luxury travel club brought to you by 
United? you can expect the very best value in luxury travel 
privileges and discounts. Plus, the best way to bring someone 
special on every trip with 2for-1 companion tickets for every 
qualifying full-fare ticket, including first and business class. You'll 
also enjoy a host of exclusive savings opportunities from the top 
names in hotels, car rentals, entertainment and much more. 


Join now, and for a limited time 

earn 5,000 Mileage Plus” bonus miles. 

Visit www.ameniti.com/club or call 
1-877-AMENITI and use code ACLUB-2594. 
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WHEN I BEGIN WITH A NEW FOR SOMEONE WHO WANTS IN THE AREA OF HOME ELECTRON; 





CLIENT, I ALWAYS... A BIG LOOK ON A SMALL BUDGET ICS, PEOPLE ARE ASKING FOR... jf 
Attempt to understand their expectations, TODAY... Lots of gadgets and flat screens. Audiovi! 


wishes, dreams and desires. I look at their [I would use muslin curtains and natural sual systems. Computers everywhere (in Min 0 
existing home or homes to see how they canvas upholstery and a great, rich paint _ baths, dressing rooms, etc.). 
live. I inventory any furniture and art that —color—not bright, not bold. 





they are considering reusing. IN THE NEXT TEN YEARS THE 
ONE OF THE BEST THINGS MOST IMPORTANT THING IN 
‘THE MISTAKE MOST PEOPLE RIGHT NOW TO COLLECT FOR AN DESIGN WILL BE... 
MAKE WHEN DOING THEIR OWN INVESTMENT IS... Comfortable furniture and ease of living} |i; 
DESIGNING IS... Older antiques—17th- to 18th-century Yoga and meditation rooms are becoming TER 
Not to self-edit, which is the most difficult. English or French. Since 20th-century more important to clients’ lifestyles. . i: 
thing to do. furniture is bringing record prices at auc- Mii 
tion houses, I would look at second-tier My BIGGEST DESIGN MISTAKE 
‘THE MOST UNUSUAL REQUEST designers from the mid—20th century. WAS... I 
FROM A CLIENT WAS... And is the old lampshade dilemma. They’re \ 
Nothing strikes me as unusual. really hard to get perfect. N 
| 
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Designer Secrets 
Thad Hayes 


My FAVORITE ROOM TO DESIGN 
{S. ee 

The entrance hall, library, living room and 
master bath—in that order. 


[ CHANGE MY OWN INTERIORS... 
Not in any major way and not often, but 
[ constantly make small changes. 


THERE ARE MANY RULES 
DESIGNERS SHOULD BEAR IN 
. ONE IS... 

To break the rules. 
























HE ORDER I FOLLOW WHEN I 
ESIGN IS... 

start out working on a visual concept and 
oor plan simultaneously. Then come the 
chitectural materials, the furniture and 
en the fabrics. Though I tend to think 
bout everything at once and as a piece. 


VERY HOME MUST HAVE... 
good sofa and comfortable chairs. 


ESIGN LIKES AND DISLIKES... 

like any space that’s easy to understand. 
t could be by John Pawson or by Mario 
uatta, who represent opposite ends of the 
esign spectrum. Clarity is the key. I like 
<eeping myself open, as it seems the min- 
ite I say I dislike something, I start looking 
it it differently——and I'll find a situation 
where it might be appropriate. 





My PERSONAL DREAM HOUSE 
NOULD BE... 
\maintenance-free, simple, elegant, light- 


illed box. 


HO OR WHAT HAS INFLUENCED 
MY STYLE... 

Mid-20th-century American architects 
‘hd decorators; minimalist design from 


he ’60s and ’70s. 


THREE ESSENTIALS FOR 
PNTERTAINING ARE... 

sreat food, lots of candles and, in winter, 
| fireplace. 


-F I COULD LIVE ANYWHERE 
OTHER THAN WHERE I AM), IT 
VOULD BE... 

“he American Southwest. 0 








AMEN IT I 


ose enna 


Luxury Travel Club 


Turn every business trip into a luxury getaway 
for two with 2-for-1 companion tickets. 


When you join Ameniti™ the luxury travel club brought to you by 
United? you can expect the very best value in luxury travel 
privileges and discounts. Plus, the best way to bring someone 
special on every trip with 2for-1 companion tickets for every 
qualifying full-fare ticket, including first and business class. You'll 
also enjoy a host of exclusive savings opportunities from the top 
names in hotels, car rentals, entertainment and much more. 


Join now, and for a limited time 

earn 5,000 Mileage Plus® bonus miles. 

Visit www.ameniti.com/club or call 
1-877-AMENITI and use code ACLUB-2594. 





www.ameniti.com for complete terms and conditions 
s of the United Mileage Plu 
s to be posted to your Milea 
les offers, is subject to change 
lity of the passenger. United and Mileage 
lus program, visit united.com 


WO ONITED Traveler 
































{ariette 


WHEN I BEGIN WITH A NEW 
CLIENT, I ALWAYS... 
‘Try to get it right the first time to avoid 





mistakes and disappointments. Clients 
usually come in with an agenda relevant 
to their needs. In the old school of design 
in the 1980s, the designer would impose 
his or her own style on the client. I don’t 
subscribe to that. The home should always 
reflect the people who live there. 


‘THE MISTAKE MOST PEOPLE 

MAKE WHEN DOING THEIR OWN 

DESIGNING IS... 

‘To replace professional advice with sugges- 

tions from a friend. I always recommend 

ae th: at they make a plat rand stick to 
. You should please yourself, and com- 
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ments by others only confuse the goal. 


‘THE MOST UNUSUAL REQUEST 
FROM A CLIENT WAS... 

A good friend made decorating into a 
game of Beat the Clock. She’d want to 
redo something or move into a new space 
and say, “ 
week.” She loved the challenge. 


We have to get this done in a 


FOR SOMEONE WHO WANTS 

A BIG LOOK ON A SMALL BUDGET 
TODAY... 

Start with wall color. It’s a lot of look a 
the cost of a few cans of paint. Most com- 
panies now have sample pint cans to test 
your color choices on the wall. 
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limes Gomez 


| 
ONE OF THE BEST THINGS 
RIGHT NOW TO COLLECT FOR AN |] 
INVESTMENT... 
Blue-chip art and real estate—they always} 
rally. It could be contemporary cutting-| 
edge art or great photography or estab- 
lished artists who are always in demand, 
like Milton Avery 
You're lucky if you get one. 
estate, think waterfront. 


As for real 


IN THE AREA OF HOME 
ELECTRONICS, PEOPLE 
ASKING FOR... 


ARE 


Lighting systems that can be controlled at}), 


the flick of a switch. Clients want to oper- 
ate everything in the house from a cen-} 





and Mark Rothko.} 


tral location. Ina large residence with two 





Designer Secrets 


r three floors, it makes a lot of sense. 


N THE NEXT TEN YEARS THE 
10ST IMPORTANT THING IN 
ESIGN WILL BE... 

adly, probably more technology, less 
tyle. Every time we do a project, we have 
) look at the TV, the lighting, the systems. 
think style will suffer in the long run. 


Vly BIGGEST DESIGN MISTAKE 
VAS... 

can’t really think of one. Pm a thinker 
nd a planner. Should something feel off 
n an installation, I find a way to adjust 
nd make it work. 


Vly FAVORITE ROOM TO DESIGN 
ete « 

Abraries, because I love books, and bed- 
ooms, because I love the look of beauti- 


Hl old beds. 


| CHANGE MY OWN INTERIORS... 
rarely do a major overhaul. But I do oc- 
sionally add and subtract. 







(HERE ARE MANY RULES 
ESIGNERS SHOULD BEAR IN 
PONE 1S 50. 

ittack windows with a very thoughtful 
ze. Windows are about light; they should 
ght a daytime room. Stack the curtains on 
ae walls so that the light can be accessed 
ut also controlled. 


)HE ORDER I FOLLOW WHEN I 
ESIGN IS... 

eview the scope of work and the antici- 
ited schedule; study the architectural 
_ans‘and elevations or make our own; do 
e furniture layout; review the kitchen 
id baths and present material choices; do 
ectrical plans and/or improvements; do 
fe carpets and carpeting; do the window 
eatments, upholstery and fabric schemes; 
lect the furniture; fabricate, order and 
arehouse required furnishings; install the 
rnishings and hang the art prior to the 
ent’s moving in. 













*VERY HOME MUST HAVE... 

place for everything and everything in 
place, as well as a comfortable read- 

'g chair, comfortable dining chairs and 

mfortable beds. 


Mariette Himes Gomez 


DESIGN LIKES AND DISLIKES... 
Likes: Architectural integrity, well-de- 
signed furniture, rooms that don’t shout, 
good art. 

Dislikes: Sixties interiors, cumbersome 
window treatments, poor lighting solu- 
tions, overscale sofas and chairs. 


My PERSONAL DREAM HOUSE 
WOULD BE... 

A house designed by Le Corbusier or Mies 
van der Rohe. 


WHO OR WHAT HAS INFLUENCED 
MY STYLE... 

Architecture dictates my style choices. ’m 
from the school of Form Follows Function 
with a Flourish. That said, I’m probably 
most comfortable with the Bauhaus style 
as well as with Shingle Style houses. It’s 
about being respectful to the shell. 











Riese mes 
Gomez's loftlike Man- 
hattan residence (AD, 
September 2005). 





‘THREE ESSENTIALS FOR 
ENTERTAINING ARE... 

Good friends, good food and good music 
(plus flowers and comfortable chairs). 


IF I COULD LIVE ANYWHERE 
(OTHER THAN WHERE I AM), IT 
WOULD BE... 

London. 0 
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Mark Boone 

Art by Ed Ruscha and a 
Cuisinart coffeemaker. 
Campion A. Platt 

A Swarovski chandelier. 


Thomas Britt 

I had a low table made. It’s a 
1930s—40s style covered in 
silver leaf. 


Carleton Varney 


A 1940s airline travel poster. 


E] TRANS-CANADA AIR LINES 6) 





Carleton Varney 


“If you think there is too much, there most likely is...edit! 
Better to have less than more.” —Laura Hunt 

















Matthew White 
A pair of 18th-century Vene- 
tian doors. 


Laura Hunt 

Edward Potthast’s drawing 
called Seated Woman, from his 
sketchbook, bought at auc- 
tion at Christie’s. 

William W. Stubbs 


A 19th-century blue transfer- 
ware vegetable platter with lid. 


Harry Schnaper 
I’m excited about my Kohler 
| Kathryn tub. 

















Karin Blake 

For my living room, a life- 
size wooden artist’s model 
from Paris, circa 1840s. 


| David Easton 
| A panini grill. 


Juan Montoya 


| A chair by Danish designer 
_ Mathias Bengtsson for my 


apartment in Paris. 


Samuel Botero 


| An Emile-Jacques Ruhlmann 


chest of drawers. 


| 


Karin Blake 





To experience the full, emotional impact movies and music are 

meant to deliver, you need a home theater system that understands 

you. Your home. Your tastes. Your family. This is the Bose® Lifestyle? 48 DVD 
home entertainment system. 


It adapts to the acoustics of your room. Some room acoustics make even the most 
expensive system sound like one worth half the price. That’s why the Lifestyle® 48 
system has exclusive Bose technology that evaluates the acoustics of your room and 
adjusts its sound automatically. So you’re ensured a theater-like performance with 
all your movies and music. 


It learns what kind of music you like. You can digitally store up to 340 CDs in your 
Lifestyle® 48 system, giving you easy access to your favorite music. And proprietary 
Bose technology /earns about your taste, so it can actually choose music for you. 


It can expand to where you want sound. The Lifestyle® 48 system lets you enjoy your 
music collection throughout your home without the need to run wires between rooms. 

‘ An advanced Bose controller puts easy access to your entire CD collection in the palm 
of your hand — in any room. 


Experience the difference for yourself. No other home theater system can bring your 
favorite movies, sports, TV shows and music to life with the rich, lifelike sound of a 
Lifestyle® 48 system. Because no other system has the same intelligent Bose technology 
inside. Electronic House named it “Product of the Year.” Hear one for yourself, and 
we believe you'll understand why Bose is the most respected name in sound. 


Call 1 -800-ASK-BOSE, EX. S052 for more detailed information, 


to find out where you can hear a demonstration or to order directly from Bose. 


‘Discover all our innovative products at www.bose.com. 


©2005 Bose Corporation. Patent rights issued and/or pending. The Lifestyle* media center design is also a registered trademark of Bose Corporation. Quote reprinted with permission: Electronic House, 9/04. CCM-002205- 
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Tel 9 aa ae ane 
Craig Wright 


WHEN I BEGIN WITH A NEW 
CLIENT, I ALWAYS... 

First assess the architectural background 
within which we will be working. Then I 
review photographs of the interiors with 
the client to see how I can best interpret 
their goals. 


"THE MISTAKE MOST PEOPLE 
MAKE WHEN DOING THEIR OWN 
DESIGNING IS... 

A lack of consistent or focused direction. 


‘THE MOST UNUSUAL REQUEST 
FROM A CLIENT WAS... 
There have been several: To have the 
openings in the hedges cut wide enough 
to accommodate Denise Hale’s ball gowns. 
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‘To have the niches in the showers tall 
enough to hold a champagne bottle. ‘To 
air-condition the doghouse. ‘To install 
permanent outdoor heaters to allow for 
subtropical plants in a cold climate. ‘To 
stop a furniture delivery truck halfway 
from New York to California and put the 
contents on a plane to arrive in time for 
an important dinner party. 


FOR SOMEONE WHO WANTS 

A BIG LOOK ON A SMALL BUDGET 
TODAY... 

I recommend Asian antiques and acces- 
sories. 


ONE OF THE BEST THINGS 
RIGHT NOW TO COLLECT FOR AN 
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INVESTMENT IS... 
Fine 18th-century French furniture. 


IN THE AREA OF HOME 
ELECTRONICS, PEOPLE ARE 
ASKING FOR... 

Integrated lighting systems. 


IN THE NEXT TEN YEARS THE 
MOST IMPORTANT THING IN 
DESIGN WILL BE... 

Faster deliveries. 


My BIGGEST DESIGN MISTAKE 
WAS... 
Furniture that couldn’t fit through thé 
door. 


Desenomecemam Craig Wright 


Ay FAVORITE ROOM TO DESIGN 
oe 


‘he library. 


CHANGE MY OWN INTERIORS... 
fter they have been photographed and 
ublished. 


“HERE ARE MANY RULES 
IESIGNERS SHOULD BEAR IN 

(IND. ONE IS... 

Jever place an order without the client’s 
pproval. 


"HE ORDER I FOLLOW WHEN I 
ESIGN IS... 

fter first coming to terms with the ar- 
iitecture, I look at the furniture, light- 
1g, carpets, fabrics, window treatments 
ad paint colors. 


‘ 


VERY HOME MUST HAVE... 
favorite, comfortable chair with a good 


ading light. 









ESIGN LIKES AND DISLIKES... 

ikes: Classicism, counterpoints, non- 
ecific colors, antique mirrors, candle- 
icks, books, antique chimneypieces, 
yiserie, Art Déco baths, decorative ceil- 
gs, symmetry, high ceilings, tiled swim- 


ing pools, outdoor fireplaces, bare floors, 
imming, chandeliers, wonderful hand- 
‘wn curtains, natural fibers, gauffraged 
‘k velvet, orchids, thermostats and smoke 
stectors hidden within the HVAC sys- 
™, antiquities. 

‘islikes: Aluminum shower doors, per- 





sonal photographs in public rooms, odd- 
shaped swimming pools, odd-shaped win- 
dows, exposed garage doors in full view 
of the house’s entrance, noisy ice makers, 
trash compactors, small residential eleva- 
tors, too much color in the kitchen, double 
basins within the same vanity in the bath, 
telephones and televisions in the living 
room, ceilings perforated with recessed 
lighting, cotton velvet. 


My PERSONAL DREAM HOUSE 
WOULD BE... 

A classic Palladian villa with an antique 
tile roof, all of the living spaces on a single 
floor, a multipurpose living room, and an 
exterior loggia with a fireplace and a view 
for dining. 


WHO OR WHAT HAS INFLUENCED 
MY STYLE... 

The California greats: Frances Elkins, 
Michael ‘Taylor and ‘Tony Hail, as well as 
David Adler, Billy Baldwin, David Easton 
and Rory Cameron. Certainly the Euro- 
peans: Stéphane Boudin, Daniel Pas- 
gerimaud, Renzo Mongiardino, Emilio 
‘Terry, Nancy Lancaster, John Fowler and 
Syrie Maugham. 


‘THREE ESSENTIALS FOR 
ENTERTAINING ARE... 
Candles, flowers, a wood-burning fire. 


IF I COULD LIVE ANYWHERE 
(OTHER THAN WHERE I AM), IT 
WOULD BE... 

Italy. 0 





The master bedroom 
of a California retreat 
that Wright designed 
(AD, June 2004). 











AM DEGA 


ESTABLISHED 1874 





Amdega Conservatories, 
handmade in England since 
1874 from the finest 
timber and glass. 


Please call 1-800-887-5648 


or visit www.amdega.com 
All other countries call +44 1325 468522 























Designer Secrets 





Do vou have a 


favorite sofar 


Karin Blake 








Samuel Botero 


An old, low-backed leather 
chesterfield with a good pa- 
tina. Super-comfortable. 


Harry Schnaper 
A Jean-Michel Frank-style 





sofa by Henry Chan Uphol- 
stery in New York. 


Marjorie Shushan 


Syrie Maugham classics. 


Laura Hunt 
The one Kalef Alaton de- 
signed for me in the ’80s. 


| | William W. Stubbs 


I love a shaped sofa from 
Century, which has an old 
1920s fluted back. 


Anthony P. Browne 
The George Smith Ash- 
ley sofa. 


| Matthew White 


We customize sofas for every 
project—we never repeat. 


Carleton Varney 


| The Charles of London-style 


sofa by Dorothy Draper. 


Jennifer Post 


A Zanotta sofa. 


| Thomas Britt 





Classic sofas that are right for 
the room and the client—and 
the Britt sofa that I designed. 
It has huge, overscale back 
cushions. 


| Michael Schaible 





I’m more interested in com- 
fort, so I custom-design all of 
mine. I want something that I 
can throw my legs over. 


Mark Boone 

No particular style, but I like 
a sofa that’s a little deeper 
than most, so you can relax. I 
don’t like “perchy” furniture. 


Karin Blake 


| A classic tuxedo sofa. 


Very squared off, time- 
less and simple. 


| Juan Montoya 


A Jean-Michel Frank-style 
tuxedo sofa with a quilted 
back and seat. Cushions must 
be down. 


“A classic tuxedo sofa. Very squared off, 
timeless and simple.” —Karin Blake 
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This past September, the Shrine 
IN THE Auditorium in L.A. welcomed 
Hollywood’s brightest talents 
to the 57th Annual Primetime 

SPOTLIGHT Emmy” Awards. 
/ Architectural Digest and Sharp’s 
ON TV S new AQUOS line of LC-TV 


screens brought both high design 
and technological wizardry to 
B G G EST the backstage space where 
celebrity presenters assembled 
N G HT before stepping in front of the 
camera: the Architectural Digest 


Greenroom, created by interior 
designer Stephen Shadley. 






THERE’S MORE TO SEE 


Special Advertising Section 


Stephen Shadley alongside an AQUOS 45" LC-TV screen 


THE ARCHITECTURAL DIGEST 
GREENROOM: DESIGN 


BEYOND EXTRAORDINARY 
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Hosting a cast of A-list players 
worthy of television’s biggest 
night, the Architectural Digest 
Greenroom returned for a fourth 
command performance at the 
Primetime Emmy Awards. 


For the Greenroom this year, de- 
signer Stephen Shadley drew in- 





spiration from the famous Ca}}ii\x 
Study homes in Los Angeles; difiy.; 
signed by modernist luminaril 

such as Ray and Charles Eamé)})., 
“The Case Study houses invité),»; 
new thinking about the way hous 
es were constructed and provokii: 


a fresh look at how we related 


idley. “I wanted to put these 
‘cepts in a 21st-century context.” 


plete with several seating 
as and a “window” that gave 
illusion of a glittering night- 
e view of Los Angeles, Shad- 
s vision greatly expanded 
‘utility of the room without 


compromising on comfort. 


To maximize the backstage ex- 
perience, it was important for 
everyone to have an unimpeded 
view of, the live broadcast. 
Shadley said a television singled 
out by the Emmys as an example 
of outstanding technical merit 








made the Sharp AQUOS LC-TV 
line a natural choice. 


“T wanted a television that would 
look good on or off, and that could 
fit seamlessly into the clean lines 
of the room. I also appreciated its 
versatility—that’s a wonderful 
gift to architects and designers.” 




















The Architectural Digest 
Greenroom, featuring 
AQUOS 45" LC-TVs, during 
a quiet moment before the 
arrival of TV's top talents 


Special Advertising Section 


AQUOS: 


TV'S FINEST NIGHT AND THE 
LATEST ADVANCEMENTS IN 


TV TECHNOLOGY 





Setting the standard in 
high-definition entertainment, 
Sharp’s AQUOS 
widescreen television LC- 
65D90U is the world’s largest 
available LC-TV, capable of 


new 65" 


delivering a cutting-edge sight 
and sound experience on a 
previously unattainable scale. 


“IT REALLY 1S AN 


7k 





The enhanced color, rich 
detail and natural clarity of 
this revolutionary advance- 
ment in flat-panel displays 
is housed in a remarkably 
strong yet sleek frame that 
is a welcome complement to 
any interior. 


During the Emmys rehearsal 
process on the stage of the 
Shrine Auditorium, designer 
Stephen Shadley had a 
chance to experience the 
65" Sharp AQUOS up close. 
“As a former scenic designer, 


—" 


PIECE OF TECHNOLOGY.” 


I place a lot of value ong 
how well an image is repro-J 
duced,” he said. “I was very§ 
with the rich] 
quality of the picture, even} 


impressed 
at a great distance.” 


The 65" Sharp AQUOS dis-§ 
play, Shadley said, “adds di-§ 
mension to space as a piece 
of fine art would, drawing} 
attention and refining the ji 
feel of the room it occupies. J 
“Tt really is,” he said, “an aston- 
ishing piece of technology.” 


EMMY” AWARD-WINNING 
BRILLIANCE 


Last year, the National Television Academy awarded Sharp 
Electronics with a special Technology and Engineering Emmy 
for Development of Direct View Liquid Crystal Display Screens, 
also known as the AQUOS™ line of LC-TVs. 





The Technology & Engineering Emmy Awards honor excellence 
in development and innovations in broadcast technology. 
Launched in 1948, this Emmy recognizes companies, organi- 
zations and individuals for breakthroughs in technology that 
have a significant effect on television engineering. 


“Our long tradition of recognizing technology in television hon- 
ors both the science of the medium as well as the applications 
which are now expanding the universe of our profession,” said 
Peter O. Price, President of the National Television Academy. 


Sharp is the world leader* in liquid crystal televisions (LC-TVs), 
and the AQUOS collection offers consumers the broadest selec- 
tion of screen sizes, speaker configurations and unit colors of 
LC-TVs available. 


All products in the AQUOS line offer a long-life backlight (60,000 
hours), multiple video signal inputs, one or more built-in cable 
TV tuners, remote control, V-Chip and high brightness for more 
vibrant colors in darker environments. AQUOS TVs are currently 
available in 13- to 65-inch screen sizes, in traditional 4:3 and 
widescreen 16:9 aspect ratios. 


For more information on Sharp’s AQUOS line of LC-TVs, visit 
www.moretosee.com. 
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65" LC-65D90U 


“According to a 2005 report from DisplaySearch, Sharp Corporation is the global leader 


in LCD-TV. 


Use of the trademarks and service marks of the National Television Academy (NTA) and 
Academy of Television Arts & Sciences, including the mark EMMY’ requires the prior 


express written permission of the NTA and the Television Academy 


TV screens are measured diagonally. Screen images are simulated. 


AQUOS LC-45GD5U 


LC-45GD7U 





Special Advertis 





ing Section 











LC-37D6U 





32. 





LC-32DA5U 


LC-26DA5U 





20; 





LC-20B9U-S 


LC-15B9U-S 














CORPORATION. *AS OF NOVEMBER 1, 2005, THE SHARP AQUOS IS THE LARGEST LCD TV AVAILABLE ON THE MARKET 


>2005 SHARP 


AQUOS 


’ THERE’S MORE TO SEE. 






INTRODUCING THE WORLD’S LARGEST HIGH - DEFINITION LIQUID CRYSTAL TELEVISION *: THE 65-INCH SHARP AQUOS. r 
SUDDENLY, THERE’S EVEN MORE TO SEE. MORE EXPRESSION IN A PIANIST’S NIMBLE FINGERS. MORE. FLUID 
ENERGY IN el DESIGN. THE 65-INCH HIGH-DEFINITION AQUOS LIQUID CRYSTAL TELEVISION i. 
ALLOWS YOU TO. EXPERIENCE LIFE-LIKE COLOR AND DETAIL THROUGH TECHNOLOGY THAT 2 Os) ee 

DISPLAYS A 1920X1080 HIGH-DEFINITION SIGNAL. TO LEARN MORE ABOUT AQUOS, VISIT MORETOSEE.COM: | 





Designer Secrets 


Designer DOs and Please DON’T 


KARIN 
BLAKE 


AY PAU a <4 
BOONE 


SAMUEL 
BOTERO 


THOMAS 
BRITT 


ANTHONY 
P. BROWNE 


MARIO 
BUATTA 


| NO) 7.4 
HUNT 
JUAN 
MONTOYA 


MICHAEL 
SCHAIBLE 


PS PAV 4.04 
SCHNAPER 


RODERICK N. 
SHADE 


MARJORIE 
Se LeK SY 


WILLIAM W. 
STUBBS 


CARLETON 
VARNEY 


MATTHEW 
MZstees 


PAUL VINCENT 
WISEMAN 








DO keep everything classic and simple. 


DON’T try to combine too much. Choose 
one style. 





DO look at the whole picture. Be realistic and 
decisive. 


DON’T pick apart a concept or get hung up 
on one tiny detail. 





DO consider your interests and passions. These can 
be a trigger for a collection. 


DON’T do everything at the same level of 
richness. Create contrast. 





DO make a room chic but also livable. Use color 
in an explosive way. 


DON’T be trendy—things should look good for 
30 to 40 years. 





DO invest in a good designer. 


DON’T paint ceilings white or use gold paint or 
oversize chandeliers. 





DO have fresh flowers and plants, always have 
your house clean, and use paint for a quick change. 


DON’T ask your mother-in-law’s or best friend’s 
opinion—they’re not paying for the project. 





DO have a concept before you begin, have one 
unexpected piece, and reflect your personality in 
the space. 


DON’T copy a painting or buy a third-rate 
painting from any artist. 





DO choose neutral colors for walls and pick a 
nice piece of furniture and build around that. 


DON'T try to fill a room with furniture. 





DO break the rules. 


DON’T think about dos and don'ts. 





DO use plaster crown moldings and get the best 
hardware available. 


DON’T do a cheap paint job or use fluorescent 
lights or use a cheap contractor. 





DO use color, and let a designer take your 
ideas and run with them. 


DON’T be afraid or clip your designer’s wings. 








DO collect objects in depth to make a statement, 
and always buy quality over quantity. 


DON’T fall prey to the fad of the moment. 








DO be brave with the size and scale of pieces you 
put in your home. In your passion for a certain style, 
make certain that comfort is present in that style. 


DON’T design around color trends. Interiors 
should have a more timeless approach. 





DO look for a complete plan, be honest about 
your budget, and open your mind to a color you've 
never considered. 


DON’T design without a color in mind or do 
anything without consulting a design professional. 





DO take risks and strive for quality, not quantity. 
Have fun and enjoy the process. 


DON’T be afraid to mix old and new, 
high cost and low cost. 





DO have living plants or flowers inside at all times. 





DON’T do a formal window treatment with | 
swags on sliding doors or use silk flowers anywhere. 








continued on page 89 
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‘Thomas Pheasant 


WHEN I BEGIN WITH A NEW 
CLIENT, I ALWAYS... 

Ask them what it is about my interiors that 
attracts them. Since my work has been 
published, most people already have a 
sense of what I do, but I don’t know them, 
and I’m interested in the feeling they get 
from looking at pictures of my work. I 
find I often get similar responses from 
people—like “tranquillity,” “serenity” and 
“rooms that are easy to live in.” 


"THE MISTAKE MOST PEOPLE 
MAKE WHEN DOING THEIR OWN 
DESIGNING IS... 

Scale. People tend to do the safe thing 
in terms of color and scale, whether it’s 
the moldings or the case pieces. They’re 
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usually afraid and very timid about scale, 
but you have to be willing to push the 
envelope and go a little larger to create 
an exciting backdrop. 


"THE MOST UNUSUAL REQUEST 
FROM A CLIENT WAS... 

“Surprise me!” I knew the clients and 
had worked with them on their main 
house. This was for their vacation home. 
They wanted me to just do it, so they 
would just walk in and be knocked out. 
It was very fun, though the responsi- 
bility for me increased tenfold, since I 
didn’t have the clients participating in 
decision making. 
















| 
FOR SOMEONE WHO WANTS 
A BIG LOOK ON A SMALL BUDGET § 
TODAY... | 
Color doesn’t cost anything. Unity i 
color is important. The idea is to pick a 
palette and work within it, using different} 
textures in the same color family to cre 
ate interest and give the room a complete 
feeling. Also, it’s always better to take yo 

budget and divide it by five rather than b 
15. It’s more important to have five great 
pieces than 15 mediocre ones. 





ONE OF THE BEST THINGS 
RIGHT NOW TO COLLECT FOR AN 
INVESTMENT IS... 

Photography. There are wonderful pho 
tographers out there, both known and 
continued on page 86 
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unknown, and there are so many images 
available that almost anyone can collect. 
In terms of furniture and antiques, you 
have to invest a lot of time and do a lot 
of looking and shopping to know what's 
good. But more than anything, you should 
always collect what you love looking at. 
That’s far better than buying something 
that you don’t like as an investment. 


IN THE AREA OF HOME 
ELECTRONICS, PEOPLE ARE 
ASKING FOR... 

Simpler lighting systems; home systems 
that control the lighting, security, tele- 
phone. These systems have been so com- 
plicated for the homeowner. I try to work 
as the liaison with the electronics person 
they bring in. People don’t like to read 
manuals. Often you have a very expen- 
sive system, and by the time you install it, 
you're looking at antiquated technology. 


IN THE NEXT TEN YEARS THE 
MOST IMPORTANT THING IN 
DESIGN WILL BE... 

‘Trends in interiors will always be there. 
But my hope is that eventually we will look 
at what’s available in our environment. If 
not, conservation may be something that 
is imposed upon us. So much of what I do 
relies on millwork and stone and woods, 
and so many of those materials are used 


in new construction. We’re going to have. 


to find new possibilities for finishes and 
materials. Uhere’s so much development, 
and the materials are so limited. 


My BIGGEST DESIGN MISTAKE 
WAS... 

When I was nine, I decided to redo my 
bedroom, so I dyed my chenille bed- 
spread black—only it turned out kind of a 
mousy brown. I realized then that there 
were things that I could and couldn’t do, 
and that I would have to hire people to do 
some of them. 


My FAVORITE ROOM TO DESIGN 
IS... 

The entrance hall, because it sets the stage 
and vocabulary for the whole residence. 


I CHANGE MY OWN INTERIORS... 
My home ts pretty much the way I like it. 
‘The fundamentals don’t seem to change, 


86 


but I do like experimenting with some- 
thing new. That process often creates a 
kind of domino effect, and I start looking 
at other things in the room. For example, 
I recently brought in six new dining chairs 
that ’'d designed, and then I changed the 
table in the next room to pull the woods 
together. But I have such a great outlet for 
creativity in my work. I love my home; I 
love coming home and closing the door 
and not thinking about the draperies, the 
chairs or the carpets. I’m very content. 


‘THERE ARE MANY RULES 
DESIGNERS SHOULD BEAR IN 
MIND. ONE IS... 

It’s not your house! Part of the definition 
of what I do as a residential designer is to 
create an environment for other people 
with those people in mind. It’s funny, be- 
cause each of my clients feels that his or 
her place is the best one or that it repre- 
sents my best work. While my work does 
reflect me, it’s also about the collaboration 
between me and the client to create some- 
thing exactly right for them. 


"THE ORDER I FOLLOW WHEN I 
DESIGN IS... 

Architecture—defining the space and do- 
ing the finishes; furniture plans, lighting 
plans; then color and fabrics. 


EVERY HOME MUST HAVE... 

A private room, a retreat that’s all about 
closing the door. For me, it’s a library with 
a computer; for someone else it’s a studio 
for painting. No matter what, it has to be a 
space that’s all about you and what you like 
to have around you. This is particularly 
important if you share your space with 
someone; it relieves the pressure of having 
“our” space, which is often a more neutral 
collection of ideas. If you can do it, having 
your own space is very healthy. 


DESIGN LIKES AND DISLIKES... 
Likes: Building interiors around collec- 
tions. 

Dislikes: Building an interior around a 


fabric. 


My PERSONAL DREAM HOUSE 
WOULD BE... 

It’s changing all the time, depending on 
where I am! There are so many fantastic 



















places, so the more I travel, the more 
changes. Last month it was a chateau in th 
Loire; then it was a glass box in Monterey. 
like what’s good, whether it’s old or ne 


WHO OR WHAT HAS INFLUENCED 
MY STYLE... 
When [ think of style, I think of somethin; 
that can’t be influenced. Style is who, yor 
are, what you’re about; it’s an approac 
a way of thinking. For me, it’s a serene 
calm, organized way of being. My style i 
constant, it’s consistent, though exposur 
to people and color and travel brings ne 
things to my style. 




































"THREE ESSENTIALS FOR 
ENTERTAINING ARE... 

An easy menu—because it’s not about cu 
linary gymnastics, it’s about people—great 
lighting and really great music. 


IF I COULD LIVE ANYWHERE 
(OTHER THAN WHERE I AM), IT 

WOULD BE... | 
My home is in Washington, D.C., and ] 
have an apartment in Paris. Right now I’m 
in the States 75 percent of the time. My 


There’s no Place like Home. | 
Kitchen Interior Design by SieMatic. 
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tastes can be celebrated with relish. It’s not only in cooking and 
eating that the kitchen allows the greatest room for creativity, but also in 
planning and fitting. And no one has a broader repertoire of individual options 
than your SieMatic consultant. This is where you will find the new generation 
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go to: www.siematic.com. SieMatic Moebelwerke USA, Showroom A&D Building, 
150 East 58th Street 8th Floor, New York, NY 10155, p 212.752.7900, f 212.752.4228 
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NEW COLLECTORS 





HIGH END COLLECTORS 





SU pe tetcrarro ecco of authentic Biedermeier in the U.S.: all on Pee haetrmoes gallery in N.j 


Please visit our 
















-with a major purchasing guide 

-with expanded categories like Art Deco 

vata 

-with over 300 pieces — all on display in our gallery 


From our collection of 25 
Biedermeier/Empire 
sofas/daybeds on display 
Teme one 


piece enaromecnace! 


circa 1815/20, 


one of a pair. 


| 


Biedermeier Russia (B 



























One of 54 / . circa 1830. Mat) iit 
Biedermeier Reve maniel is | 
tables before it 
1830 on display c 


in our gallery. 


French Art Deco, 1920's- 
Pair of bergeres, 
daybed. 











36 pairs of 
Biedermeier/ 
Empire/Art Deco 
bergeres/armchairs 

on display in our gallery. 


From our 18th century 
furniture collection: 
Louis XVI flip-over 
gamestable, 
Dresden/Central 
Germ., 1780/90. 


—— 





RITTER & i ANTIK 


NEW YORK * FRANKFURT 


BIEDERMEIER ¢ EMPIRE « LOUIS XVI'« FRENCH ART DECO 
35 East 10th Street # New York, NY 10003 © Tel: (212)673-2213 Fax:(2 12)673-2217 


Visit our new website at www.ritterantik.com 
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Designer Secrets 






W hat is your 
favorite lighting? 











arry Schnaper 

love sconces. Perzel from 
aris [above right]. Jean 
arajian Déco reproductions. 
nything antique and ap- 
opriate. I hate downlights, 
xcept as task lighting. 













aura Hunt 

ink there should be three 
es of lighting: recessed, 
mps and candles. Dimmers 
"ea must. 











arjorie Shushan 
loor lamps and dimmers. 


Matthew White 


A Venetian-glass chandelier. 


Carleton Varney 
Candles. 


Karin Blake 
I like to use old architectural 
factory lights. 


Roderick N. Shade 
Uplights from the floor or 
cove lighting. I love light 
coming from unexpected 
angles or sources. 


| Juan Montoya 

I like chandeliers. For a 
bigger space, I like recessed 
lighting. For a huge ceiling, 
chandeliers. 





















Pe ences erty 


Charles Allem 
Lighting that is not visible 


| to the eye and illuminates 


the space. 


Campion A. Platt 


| An ambient (nonvisible) wall 
| washing. 


Paul Vincent Wiseman 
Low voltage. We design 
most of our own pendants 
and sconces. For commercial 
lines, I like Phoenix Day [far 
left] and Stephen McKay. 


Ore See ae lay 













| 
| 
| 
| 
| 
| 


| particular favorite fixture. 





“This isn’t about some hideous detail that you have to 
get right. It’s about life.”. —Michael Schaible 










Margaret McCurry 
Layers of lighting with no 
glare. Soft, quiet and glow- 
ing. Little pools to isolate 
spaces—like in a reading al- 
cove. You can create a mood 
with lighting. I don’t have a 











Anthony P. Browne 
Soft. 





continued on page 94 
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Designer Secrets | 





Lee F. Mindel 


WHEN I BEGIN WITH A NEW 
CLIENT, I ALWAYS... 

Peter Shelton and I look, see, listen. ... We 
gather information regarding program, 
site, problem solving and budget. We re- 
view design opportunities, parameters and 
constraints. And then we ignore all of that 
and let something magical happen. 


"THE MISTAKE MOST PEOPLE 
MAKE WHEN DOING THEIR OWN 
DESIGNING IS... 

‘They know something is wrong, but they 
can’t put their finger on what it is. Rather 
than focus on the issues that would make 
the space feel and function better, they fall 
victim to a kind of “design attention defi- 
cit disorder” and start shopping. 


90 


‘THE MOST UNUSUAL REQUEST 
FROM A CLIENT WAS... 
An indoor-outdoor swimming pool. 


FOR SOMEONE WHO WANTS 

A BIG LOOK ON A SMALL BUDGET 
TODAY... 

Empty out the space. Then put things back, 
one by one. The space will change with 
every brushstroke, and light and air will be 
recognized as the greatest luxuries of all. 


ONE OF THE BEST THINGS 

RIGHT NOW TO COLLECT FOR AN 
INVESTMENT IS... 

Architecture. Often houses with the most 
integrity and rigor are overlooked because 
they’ve fallen into disrepair. Residences by 


mw 


Disigy 


Stanford White, Marcel Breuer, Edware} 
Durell Stone, Norman Jaffe, Philip John4}}\ yp) 
son, Peter Blake, Frank Lloyd Wright, Ed4}ij) 
gar ‘Laffel—who worked with Wright—} 
and Ulrich Franzen have sold for less tha 

the developer McMansion down the block} 9, 
because they didn’t “show” well. ! TM 
IN THE AREA OF HOME Bien 
ELECTRONICS, PEOPLE ARE a 
ASKING FOR... Miner 
Simplification. Wx 


IN THE NEXT TEN YEARS THE | 
MOST IMPORTANT THING IN Nico 
DESIGN WILL BE... (Tarp 
Electrical wiring as we know it could wel Ny 
become a thing of the past. With remotes ),,. 
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1e early phases of a project. 


AY BIGGEST DESIGN MISTAKE 
VAS... 
elling clients what they wanted to hear. 
















AY FAVORITE ROOM TO DESIGN 


Dees 


ver. Redoing a room does not. The site 
an as a whole is more powerful than any 
dividual space. 


CHANGE MY OWN INTERIORS... 
lardly ever. 


/HERE ARE MANY RULES 
ESIGNERS SHOULD BEAR IN 

- ONE JS... 

on’t try to do too much. Subtraction is 
ually more valuable than addition. 


DHE ORDER I FOLLOW WHEN I 
ESIGN IS... 

the space comes first. The space tells you 
w it is happiest. I listen to that voice. 


LVERY HOME MUST HAVE... 
ignificant natural light. 
| 


DESIGN LIKES AND DISLIKES... 


nd wireless technology, we won’t need to | 
ommit to traditional electrical work in 


site plan changes the environment for- 








ikes: Breathing room—and spaces that | 
el good both empty and filled with peo- | 


Je and things. 

Nislikes: Isms and pretension. 

1. 

| 

ily PERSONAL DREAM HOUSE 
VOULD BE... 

' continuous work in progress. 






VHO OR WHAT HAS INFLUENCED 
WeSTYLE... 

rt, culture, science, music, technology, 
~chitecture, landscape. 


“HREE ESSENTIALS FOR 
INTERTAINING ARE... 
ocation, location, location. 


: I COULD LIVE ANYWHERE 
cap THAN WHERE I AM), IT 
TOULD BE... 

“ear the water. 0 


ARCHITECTURAL DI 


All Hands On Deck 


In September, Rolex Watch 
U.S.A. treated participants 
in the Rolex International 
Keelboat Championship to 
a gorgeous night under the 
stars at the exclusive Rolex 
Crew Party. Guests enjoyed 
food, drinks and live music 
in picturesque Annapolis, 
Maryland, at the Chesapeake Bay 
Foundation. Title sponsor of the 
regatta since its inception in 1985, 





Places to go, designs to see, from 
Architectural Digest advertisers... 





FROM LEFT: MARK MYERS, COMMODORE-ANNAPOLIS 
YACHT CLUB; TARAN TEAGUE, ROLEX IWKC REGATTA CHAIR; 
COLETTE CUTRONE, NATIONAL SPORTS MARKETING 
MANAGER, ROLEX USA; ANNIE LUSH, CREW, POOLE, UK 
DEBBIE CAPOZZI, CREW, BAYPORT, NY; GARY JOBSON, DIS- 
TINGUISHED SAILOR; SALLY BARKOW, SKIPPER, NASHOTAH, 
WI; CARRIE HOWE, CREW, GROSSE POINTE FARMS, MI 


Rolex continues to be a committed supporter of women’s athletics. 


Five Centuries of Fine Art 


Fine works from more than 50 of the world’s most notable art deal- 
ers will be exhibited at the 11th Annual L.A. Art Show, organized by 
the preeminent Fine Art Dealers Association. 


The 2006 Show will be held at Santa Monica Airport’s Barker 
Hangar and will include a strong contemporary art presence to 
complement its base of traditional and regional art that spans five 
centuries. An engaging array of events, lectures, design vignettes 
and art installations will also be featured. 


The Show’s Opening Night Gala, spon- 
sored by Architectural Digest and Jenn-Air, 
benefits the Art Museum Council of the 
Los Angeles County Museum of Art. 


Opening Night Gala 
Wednesday, January 25, 2006 
7pm, $150 per person 





L.A. Art Show 
Thursday-Sunday, January 26-29, 2006 
$18 daily admission (includes catalog) 


“DEXTER AND GUS” BY JIM DINE, COURTESY 
OF JONATHAN NOVAK CONTEMPORARY ART 


For details, call (310) 822-9145 or visit www.LAArtShow.com. 


Travel to Japan the Wright Way 

The Frank Lloyd Wright Preservation Trust commemorates the 
legendary architect’s seminal voyage through Japan with a 12-day, 
expert-led excursion. 

Travel to Japan the Wright Way: A Collector’s Passion 


March 22-April 2, 2006 
Price: $5,195 (members)/$5,695 (non-members) 


For more information, visit www. WrightPlus.org or call (708) 848-1976. 
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WHEN I BEGIN WITH A NEW 
CLIENT, I ALWAYS... 

Draw a furniture plan. I think with pen 
and pencil. 


‘THE MISTAKE MOST PEOPLE 
MAKE WHEN DOING THEIR OWN 
DESIGNING IS... 

Not knowing how to prioritize, not know- 
ing how to focus. As a consequence, I see 
my job as being, in large part, a filter for 
my clients’ impulses. 


‘THE MOST UNUSUAL REQUEST 
FROM A CLIENT WAS... 

I wouldn’t call myself jaded, but nothing 
seems unusual anymore. 
it’s important to the client, why not? 


Q? 


Alexa Hampton 


My feeling is, if 


FOR SOMEONE WHO WANTS 

A BIG LOOK ON A SMALL BUDGET 
TODAY... 

Well, there’s always a can of paint—go to 
town! Seriously, though, one of the big- 
gest mistakes people make is to try to copy 
something expensive on the cheap, which 
inevitably ends up looking cheap. Don’t just 
look—think before you leap. Only do what 
is appropriate for the budget you have. 


ONE OF THE BEST THINGS 

RIGHT NOW TO COLLECT FOR AN 
INVESTMENT IS... 

If you like traditional, buy as much good- 
quality 19th-century furniture as you 
can before it becomes as untouchable as 
pieces from the 18th century have become. 


mis incl 

h sw 
alah 
pron 
fer 


my 


ved re 


me. 


I happen to love authentic 20th-century)) 
furniture too, but it’s more problematic} 
for reasons of preservation. What is un} 
questionably a desirable patina on an oldei} | i \ ! 
piece can just look scruffy on something} 

modern. The best advice? If you can afl) | 
ford it, buy what you like without though} ] i 
of financial return and just enjoy it; som 

things can’t—and shouldn’t—be quanti} 


fied or commodified. 


IN THE AREA OF HOME 
ELECTRONICS, PEOPLE ARE 
ASKING FOR... 

The biggest flat-screen television that’ 
about to be released, whatever size tha 
is. There does not seem to be an uppe 
limit to this. 
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IN THE NEXT TEN YEARS THE 
MOST IMPORTANT THING IN 
YESIGN WILL BE... 

‘\guring out where to put the flat-screen. 


Viy BIGGEST DESIGN MISTAKE 
VAS... 
Vhatever it was, I hope it’s safely in 


iy past. 


Vly FAVORITE ROOM TO DESIGN 


verything except the kitchen. 















CHANGE MY OWN INTERIORS... 
ome funny intermediate point between 
onstantly” and “almost never.” ’m a 
omebody who loves her home, and there 
e eternal verities I will always live with 
is includes my husband). There are also 
ings with which I’m always dissatisfied, 
d Tm always thinking of how they might 
improved. This dissatisfaction causes a 
ind of creative tension that is really very 
eful; my apartment is not only my well- 
loved refuge, it’s a design laboratory, and 
think my clients reap the benefits. 


DHERE ARE MANY RULES 
ESIGNERS SHOULD BEAR IN 

- ONE IS... 

isten to the client, and always remember 
lat you are in a service business. 


HE ORDER I FOLLOW WHEN I 
‘ESIGN IS... 
urniture plan first, always, then fabrics, 





age 





then paint colors. Lighting is also tre- 
mendously important and should be a 
considered part of the design from the 
very beginning. 


EVERY HOME MUST HAVE... 
Books and art. Otherwise it’s a furniture 
showroom and not a home. 


DESIGN LIKES AND DISLIKES... 
Likes: I love anything that promotes ease 
and comfort. 

Dislikes: I loathe anything just for show. 


My PERSONAL DREAM HOUSE 
WOULD BE... 

A larger apartment in the building I live 
in now. 


WHO OR WHAT HAS INFLUENCED 
MY STYLE... 

First and foremost, Mark Hampton. David 
Hicks and Albert Hadley have also been 


very important influences. 


"THREE ESSENTIALS FOR 
ENTERTAINING ARE... 

A big, deep sofa, good conversation and 
an ice maker. 


IF I COULD LIVE ANYWHERE 
(OTHER THAN WHERE I AM), IT 
WOULD BE... 

As I said earlier, a larger apartment in the 
building I live in now, but, OK, on a higher 
floor. Do you know of one? Otherwise, 
London or Paris will do nicely! 0 


CA 


The designer updated 
a Manhattan library 
first done by her fa- 
ther, Mark Hampton 
(AD, February 2004). 








Have you reached the point where you 





have had enough of the ordinary? 


An Exclusive Collection 


of Stone Bathtubs. 











1.866.610.0803 i 
| 


Available through Interior Designers and Architects it 










BeStuvomecetey uw | ? 


Your client’s budget will allow only one 
exceptional car rpet. ve hat should 1 It ber 





























Charles Allem Roderick N. Shade 
Silk Tibetan. A very good Persian. Some- | 
thing that’s collectible and 
that will increase in value 
over the years. 





Samuel Botero 

I prefer an antique carpet, 

ranging from an 18th-century 
| Aubusson to a good Oriental, | Paul Vincent Wiseman 


| or a high-quality 20th-cen- Custom or old—it depends 

| tury piece. on the style of the job. 

_ Laura Hunt Mark Boone | 
_ If Pm decorating a period An antique Ushak. 





| décor, it would be the best 
_ carpet from that period. 


Harry Schnaper 

_ Anything custom from Ho- 
kanson. I love the Darmstadt- 
Duveen combination weaves. 


William W. Stubbs 


Persian. 


Matthew White 
An antique Persian. 














Campion A. Platt 
A Tibetan rug custom-de- 
signed by me. 
orein we le Clugiaere ie) oa 
i we. Mark Boone 
<a al prefer an antique carpet, ranging from an 18th-century 


Aubusson to a good Oriental.” —Samuel Botero continued on page 100) 
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cott Snyder 


WHEN I BEGIN WITH A NEW 
CLIENT, I ALWAYS... 

Start with an interview. You know within 
five minutes if it’s going to be a good col- 
laboration. ’ve been in business 20 years; 
clients come to me because they know my 
style and reputation. That first meeting is 
about seeing if the trust is there. I always 
tell the client, “We’ve got to make it fun. 
There will be ttmes when this isn’t going 
to go right. We have to keep perspective 
on what we’re doing—we’re not finding 
a cure for cancer here.” 


‘THE MISTAKE MOST PEOPLE 
MAKE WHEN DOING THEIR OWN 
DESIGNING IS... 
It’s always about scale. The most impor- 
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tant things are scale and balance. Someone 
can have the best taste in the world, go to 
the best antiquaires, the best upholsterers, 
choose the best pieces—but it’s all about 
thinking three-dimensionally, bringing it 
all together. The individual pieces may be 
lovely, but the scale will be off. 


"THE MOST UNUSUAL REQUEST 
FROM A CLIENT WAS... 

A client called and said, “I have two proj- 
ects for you: my house in West Virginia and 
my home in Palm Beach, and I need them 
both completely redone in 30 days.” 


FOR SOMEONE WHO WANTS 
A BIG LOOK ON A SMALL BUDGET 
TODAY... 


Investing in a good coromandel screen isa 
a wonderful way to give you a sense 0 
background; it also keeps you from havi 
ing to invest in paintings. You can buy on@yey 
for $10,000 or $100,000. It says tradition ge 
history, style. Just look at Coco Chanel’ 

apartment in Paris. 


ONE OF THE BEST THINGS 
RIGHT NOW TO COLLECT FOR AN 
INVESTMENT IS... 

‘Twentieth-century modern masters; paint 
ers like Motherwell and Pollock. 


IN THE AREA OF HOME 
ELECTRONICS, PEOPLE ARE 


F 


ASKING FOR... 


It’s not home theaters, it’s not surround , 
continued on page 9b STR 


The nature of certain 


e fading regardless of the application of any window film or protective treatment 
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. The 
. Difference 


is 
WAS) aNe 


From sunroom to showroom, VISTA® Window Film 
provides unprecedented protection against: 

- harsh glare 

- heat 

- fading of fabrics and furniture 


Views, comfort, energy savings and 99.9% UV 
fade protection are a few reasons why VISTA? is 
the choice of ASID Interior Designers, Architects 
and Builders nationwide. Professionally installed, 
Lifetime warranty. 


You'll see and feel the difference. 
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sound, it’s televisions. Everywhere. They're 
even in the medicine cabinets. 


IN THE NEXT TEN YEARS THE 
MOST IMPORTANT THING IN 
DESIGN WILL BE... 

What I did 10 years ago, ’m doing now. 
What I did 20 years ago, I did 10 years 
ago and I’m doing now. Tried and true 
and traditional: It’ll look fresh today and 
fresh 10 years from now. 


My BIGGEST DESIGN MISTAKE 
WAS... 

On one project the finished sofa did not 
fit into the house—I thought about taking 
out the windows, but that didn’t work, so 
I called the upholsterer and said he had 
to come and cut the sofa in half to get it 
into the living room. When it came time 
for them to move, the client called me and 
said, “The movers have been here for four 
hours, and they can’t figure out how to get 
that sofa out. Did you take off the roof 
to get it in?” I told her I’d send the up- 
holsterer over to cut it in half and put it 
back together again. 


My FAVORITE ROOM TO DESIGN 
Saac 

Either the © ning room or, if the house or 
apartment is ..rge enough, the room you 
don’t know wh. .t to do with. You can cre- 
ate a folly. Instead of a staid dining room, 
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Chinoiserie motifs in 
ER wiesieotamuniiit 
room by Snyder (AD, 
Dl owl 


you can have a chinoiserie fantasy or go 
Etruscan with Greek pottery. I love when 
you can have a room that’s playful. 


I CHANGE MY OWN INTERIORS... 
Only when I move. Whatever I do for 
myself I do because it was my goal, my 
intention; I love the result, and it stays. It 
may get more embellished over time, but 
it doesn’t change fundamentally. 


‘THERE ARE MANY RULES 
DESIGNERS SHOULD BEAR IN 
MIND. ONE IS... 

We are the arbiters of style and must keep 
in mind color, scale and balance. Without 
that, you have no style. 


"THE ORDER I FOLLOW WHEN I 
DESIGN IS... 

I always start with the largest room 
first—the nucleus of the house. But with 
every project it’s a little different. If a cli- 
ent comes to me with a blank canvas, I 
have to extract what they want. Or they 
may come to me with a certain color or a 
particular piece of furniture they want to 
use. I have no formula. I size up the client 
and determine what he or she is going to 
respond to first. 


EVERY HOME MUST HAVE... 
Dorothy Draper said ashtrays. For me, 
every home must reflect my clients’ per- 


sonalities. The environment was create 
for them. 


DESIGN LIKES AND DISLIKES... 
Likes: I love tradition. I love great comfor 
in every room and a sense of permanen 
without museum discomfort. 

Dislikes: I can look at and appreciate 
museum-quality room, regardless of ,th 
investment, but it doesn’t work if it’s no 
about comfort. We see design trends tha 
are wonderful for the moment, but how 
will it feel in three months or a year from 
now? So much of decorating is fashion- 
able; I dislike decorating trends. 


My PERSONAL DREAM HOUSE 
WOULD BE... 

I’m so simple! I'd love to be in a small clap- 
board house by the sea, in the Caribbean. 
I may need one television; I’d definitel 
have slipcovers that ?'d change with the 
seasons. I'd bring the things ! collect with 
me. It would have tremendous comforts, 
but with a 21st-century sensibility about its 
functions, like air-conditioning, a wonder- 
ful kitchen, gracious baths. It would hav 
a simplicity of finish and fittings. 


WHO OR WHAT HAS INFLUENCED) 
MY STYLE... 
I’ve been influenced by so many people. 
When I was younger, for example, I was 
influenced by the very chic interiors Kale 
Alaton was doing in California and by An- 
gelo Donghia’s house in Key West. Later, 
my interest turned to Mark Hampton— 
he understood architecture and thinking 
three-dimensionally and about color, scale 
and balance. He had the flexibility to work 
in so many different styles, yet they wer 
sensibly organized. Of the designers aliv 
during my lifetime, he has been the mos 
influential for me. 


‘THREE ESSENTIALS FOR 
ENTERTAINING ARE... 

Good friends, good food and a beauti 
ful environment. 


IF 1 COULD LIVE ANYWHERE 
(OTHER THAN WHERE I AM), IT 
WOULD BE... 

Since I live in New York and Palm Beach, 
it’s pretty good. Later, Pd love to live in| 
that clapboard cottage by the sea. 0] 








Live Beautifully. 


ETT Chair. Design: Ronan & Erwan Bouroullec. Find inspiration at Ligne Roset. 
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What’s your favorite hotel 
anywhere in the world? 


William W. Stubbs 





William W. Stubbs 

The Four Seasons in Beverly 
Hills [above], the Stafford 

in London and the St. James 
in Paris. 


Campion A. Platt 
The Amankila on Bali. 


























Mark Boone 
The Danieli in \ enice. There's Marjorie Shushan 
nothing like Venice or the op- | © {ila os SR Nig soe SIS ENS eas Peeton 
portunity to stay in a former 1Vi : ‘ck N, Shad 
palace from the 14th century Pau Vincent Wiseman | Roderick ! - Shade 
The Amanjiwo on Java. I’m crazy for the Peninsula — |Hhithey 


right on the canal. I especially 


remember the wooden-hulled Margaret McCurry | Hotel in Beverly Hills. 


launches dropping off guests | have too many to list. Harry Schnaper 
right into the main lobby— The Montalembert in Paris. 
absolutely magical. Thomas Britt | 
eer The Oriental in Bangkok— | Jennifer Post 
Marjorie Shushan | _ | lve stayed in the 19th-cen- Claridge’s in London. 
The Villa Feltrinelli on Italy’s | tury-style Noél Coward Ae 
Lake Garda. I like a hotel : Somerset Maugham suites, | Karin Blake 
that matches the comfort of | the Huntington in San Fran- The Connaught in London. } 
my bedroom. ae eae | It’s how I wish all of London }j 
) cisco—not so glamorous leas a 
still were. I stayed there for 


but nice—and the Amanpuri | | 
_ my 25th wedding anniversary 


| Charles Allem nS 
on Phuket in Thailand. \, 


I embrace so many different 
styles and periods that it’s dif Juan Montoya 


ficult to define just one, but In Miami, the Raleigh and 

5 ely ee | Ate: SO anaes 
the Murano Urban Resort > the Casa Tua. On Sardinia’s | 
in Paris. Costa Smeralda, the Pitrizza. 


“T like a hotel that matches the comfort of 
my bedroom.” —4 farjorie Shushan 
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hat’s your favorite room anywhere in the world? 


arleton Varney 
Ty living room in Ireland. 
; 


Tatthew White. 

whe King’s Library at the 
ritish Museum in London. 
’s a blend of Neoclassical 
yle, superb objects and a real 
ove of knowledge. It’s one of 
ne world’s great rooms. 


Anthony P. Browne 


I still haven’t found it yet. 


Harry Schnaper 
The master bath at Vizcaya 
in Miami. 


Thomas Britt 


Charles de Beistegui’s library 


at the Chateau de Groussay, 
outside Paris. 








Paul Vincent Wiseman 


Karin Blake 

The screen porch at my fam- 
ily’s summer house on Cape 
Cod. It had sink-in chairs and 
faced the water. We would 

do everything out there—eat, 
sleep, play canasta. 


Roderick N. Shade 

No favorites, so many favor- 
ites. If I had to pick just one, 
I guess I would have to select 
the ballroom at the Hotel del 
Coronado in San Diego. 


Campion A. Platt 
The Apollo and Daphne 


room at the Villa Borghese 


aR Charles Allem 
ee Pra: ‘The Modern restaurant 
Paul Vincent Wiseman at MoMA. 


‘The Haga Pavilion in Sweden. oe 
© Jennifer Post 


Marjorie Shushan My bedroom in Palm Beach. 


The main reading room at 
the New York Public Library. 
continued on page 104 
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Stephen Sills 


WHEN I BEGIN WITH A NEW 
CLIENT, I ALWAYS... 

With my partner, James Huniford, I ask 
the obvious and necessary questions as 
well as ones like, “What has been your 
experience with designers in the past?” 
“Will child-friendly considerations be less 
or more important at some future point 
than now?” “Beyond period and style, how 
do you define the atmosphere of a home?” 
We find the key is to learn as much as 
possible at the very start. 


"THE MISTAKE MOST PEOPLE 
MAKE WHEN DOING THEIR OWN 
DESIGNING IS... 

Asking their friends for ideas and opinions. 
A project needs a mediator—a profes- 
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sional—and one cohesive thought process. 


"THE MOST UNUSUAL REQUEST 
FROM A CLIENT WAS... 

‘To try to make a Venetian palazzo from a 
modern structure. 


FOR SOMEONE WHO WANTS 

A BIG LOOK ON A SMALL BUDGET 
TODAY... 

I suggest using simple, humble objects that 
have great form to them: certain rocks and 
stones, for instance. Found pieces: And a 
beautiful color scheme costs very little. 


ONE OF THE BEST THINGS 
RIGHT NOW TO COLLECT FOR AN 
INVESTMENT IS... 
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Me tha 
furniture, because there’s a decline now) ni); 
in their popularity at the auction houses} 
even though they work well in mod4 
ern settings. But fashion changes, angi 
the prices will again rise. We caution) ai) 
our clients, however, that decoratio 
is purely about pleasure and frivoli Dic 
and luxury and should not be confuse@/is \; 


with investment. 


<i al 
Fighteenth-century French and English) 
4 


IN THE AREA OF HOME 
ELECTRONICS, PEOPLE ARE 
ASKING FOR... 
Everything that they have in their of PERG 
fices to be duplicated in their homes: fa¥}\\jp » 
machines, computers, printers, multiling %),, 
telephones. ha 


ncorporating collections that have 
een acquired solely for their beauty 
nd for the way they communicate 
sho one is. So many people these days 
ist order up generic modern furniture 
ith no personality and no relation to 
1eir lives. 


arly in my career I tried to replicate 
Pompeian-pink fresco color in a mod- 
m apartment. 


ne that is beautifully proportioned, with 


strong architectural backbone. 


lowly, because it is so difficult. I always 
id up putting them back as they were 
iginally. My aesthetic doesn’t change— 
simply develop different versions of the 
me idea. 


his is a service business. As the design- 
, you can’t just let your own fantasies 
ke over. ‘ 


ike that of creating a stage set: first the 
ecabulary, then the structure, then the 
ok and style. 

| 

1 { . 

‘mosphere, point of view, soul. 


{ 


kes: Art of my own time, 17th-century 
vanish painters, bronze, marble, stone, 
jinted surfaces. 

i slikes: Glamour without comfort, bad 
}oroduction furniture, lack of decision. 


at 


, 


»modern white adobe on a deserted 
iaind. 


‘Traveling to different countries and meet- 
ing different people—and bringing a bit of 
it all back to reinvent in our work. 


\ great mix of people, funny conversation, 


gorgeous flowers. 


Downtown New York City (I live uptown) 
or rural England. 0 


' 
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EBANISTA®., 


A SUPERLATIVE COLLECTION OF EXTRAORDINARY 
FURNISHINGS AND OBJECTS D’ART 
“ oa 


F SAN FRANCISCO LAGUNA NIGUEL SEATTLE CHICAGO 
. ENVER DANIA BEACH WASHINGTON D.C. 


800.570.1087 Www.EBANISTA.COM 
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Campion A, Platt 
Js Clewmte neyo 


Charles Allem 
People want complete state- 
of-the-art media rooms and 


the entire project to have lim- | 


itless electronic capabilities. 


Karin Blake 
Elevators. People are starting 
to think about getting old. 


Campion A. Platt 


Crestron master control. 


Anthony P. Browne 
Flat-screen TVs. 


Juan Montoya 

Good sound, but equipment 
that’s simple to use. I love 
anything by Bose, espe- 
cially the Bose Wave systems. 
They’re great for any budget. 


David Easton 
Wi-fi and a charger shelf. 
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| Paul Vincent Wiseman 


The largest possible flat- 


| screen I'V and computerized 


lighting’systems. 


Michael Schaible 
People just want to be able to 
turn it off and on. They don’t 


| want to learn it—they want 


simplicity. 


William W. Stubbs 
luse the Lutron HomeWorks 
system [right] with fixtures 


supplied by Cooper Industries. 


Roderick N. Shade 

‘The most common request 
now is for the large flat- 
screen I'Vs, followed by 
whole-house systems. 








What are people asking 
for regarding electronics 
for their Horne? 


Laura Hunt 


Margaret McCurry 

They’re asking for every- 
thing to be wireless; plasma 
screens; integrated sound 
systems. And a simple thermo- 
stat, with a dial you can turn. 


Matthew White 
An iPod as part of their stereo 
system, to eliminate CDs. 


Laura Hunt 
Sony plasma TVs and a great 
sound system. 


Harry Schnaper 

Wireless Internet. Crestron 
to control audio, video and 
draperies. 












* Juan Montag 


“An iPod as part of their stereo system, to eliminate CDs.” 
—Matthew White 


continued on page I1M* 









Jal Hello 10 Taking 
Vegas vlow. 
But Uo It Fast. 





There's still time to make Turnberry's newest place your place. So you cea n do the town at your own pace. 


f you act quickly, you can still get into Turnberry Tower's final tower. Just like that, your Las Vegas life will no longer be in a rush. The non-stop Strip 


will be just up the street whenever you want it. But your luxurious Turnberry-crafted residence will be more inviting, your environment more serene, 
our valet and concierge services more personal. And suddenly you'll be dining in, hanging out with new-found friends at your own private playground, 


A Te el 


Spa or fitness center, even throwing a party to celebrate Thursday. And don’t forget Nevada's favorable tax climate for primary residents. 





J Jurnber 
TFowers@ 


LAS VEGAS 





Call 800-616-2120 for information, or visit our sales center. One, two, three bedroom residences and penthouses, pre-construction priced from $500,000 to over 91.3 million. 
222 Haren Aue, las Uegas, NU 89109 * Tel: 702-732-9797 + fax: 702-733-8222 + www.turnberrytowers.com 


THIS OFFERING IS MADE ONLY BY THE PROSPECTUS FOR THE CONDOMINIUM AND NO STATEMENT SHOULD BE RELIED UPON IF NOT MADE IN THE PROSPECTUS. THIS IS NOT AN OFFER TO eee 
SELL, OR SOLICITATION OF OFFERS TO BUY, THE CONDOMINIUM UNITS IN STATES WHERE SUCH OFFER OF SOLICITATION CANNOT BE MADE. PRICES, PLANS, ARCHITECTURAL RENDERING AND al ero 
SPECIFICATIONS ARE SUBJECT TO CHANGE WITHOUT NOTICE. WARNING:THE CALIFORNIA DEPARTMENT OF REAL ESTATE HAS NOT INSPECTED, EXAMINED OR QUALIFIED THIS OFFERING. 

MODELS USED IN THIS AD DO NOT REFLECT ANY RACIAL PREFERENCE. 




















































Very Limited Editions and ery SST 
for the Discriminating Individual 
or Corporate Collector 





SCULPTURES BY SIRO’ 
1-800-488-6492 


Available through your Decorator, Designer, or Vlad 
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BRUSTLIN WORK EOP 


St. Denis Designs 





Shagreen Waterfall Table 





Museum quality reproductions and contemporary designs. 
8727 Melrose Ave. Los Angeles, CA 90069 
P 310.652.8727 F 310.360.6614 T 877.933.5600 
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www.brustlinworkshop.com 
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Clifford Coffin, September 1947 


Vintage covers, photographs and illustrations reproduced from the Condé Nast Archive. Gallery quality prints 


available in two sizes, framed or unframed, for both your home and office. To view more of our collection, and 


to order, visit us at or call 


| 
ne 11th Annual Los Angeles Art 
ow features selected fine galleries 
| hibiting thousands of works, 
icluding historical, modern and 
yntemporary art. We invite you to 
‘scover exceptional American and 
uropean paintings, drawings, 
»ints, photographs and sculpture. 
or more information contact 
Martindale Show Management at 
0-822-9145. 


AARTSHOW. COM FIVE CENTURIES OF ART 


JANUARY 25-29 2006 
SNE tema we BARKER HANGAR 
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GEORGE STERN FINE ARTS 
Specializing in Early California Art for over thirty years 
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“Woods” Oil on canvas, 34x 28 le “Clouds of Autumn” 
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Allessandro 
Rontini 


(1850-1931) 


“Un Pomeriggio Tranquillo” (. calm Afternoon) 
34 x 18, a/c, Framed: 44 x 28, Signed and inscribed, 
A Rontini Firenze, Lr., circa 1900 


Lawrence J. Cantor & Company 


Important 19”, early 20° century American <> European Paintings 


ww w.fineoldart.com 


960 N. La Brea Av: Los Angeles, CA 90038 
toll free phone | fax: 866 239 5530 
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FINE ART DEALERS 
FADA ASSOCIATION 
MEMBER 
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GALERIE MICHAEL 





LHERMITTE, Leon Augustin, I See eee) 
Moissonneuse le Soir, 1855 Pastel on paper. 17 x yee 


| Barbizon and 
| ee eee 
Corot, Breton, L Hermitte, Diaz 
Jacque, Daubigny, Monet, Renoir 

Pissarro, Cassatt, Manet 


-PISSARRO, Camille, 1830-1903, Baigneuses Gardeuses 
FROME ESO AL LLL he Le 4 1/2x7” 


Master Printroom 
Exhibitions ~- 
Rembrandt, Diirer, Renoir 
“Lautrec, Cheret, Tissot, Robbe 
Picasso, Matisse, Chagall 


WWW,GALERIEMICHAEL.COM 
430 North Rodeo Drive, Beverly Hills, CA 90210 
Tel: 310-273-3377 Fax: 310-273-0879 
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Larry RIVERS 
| David SALLE 
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SAUL STEINBERG 
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Joanne de Guardiola 


WHEN I BEGIN WITH A NEW 
CLIENT, I ALWAYS... 

Listen. To their dreams, to what they’re 
imagining for themselves. Everything a 
new client talks about becomes important 
in the design. 


‘THE MISTAKE MOST PEOPLE 
MAKE WHEN DOING THEIR OWN 
DESIGNING IS... 

‘They don’t edit themselves, and they don’t 
have a clear vision of what they’re trying 
to accomplish. 


‘THE MOST UNUSUAL REQUEST 
FROM A CLIENT WAS... 

[ could go on forever but will just say that 
nothing really surprises me anymore. 
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FOR SOMEONE WHO WANTS 

A BIG LOOK ON A SMALL BUDGET 
TODAY... 

I would suggest picking a strong theme 
and sticking with it. And mixing it up: 
‘Target with Paris or London flea market 
antiques; Crate & Barrel with Christie’s 
House sales or Sotheby’s Arcade sales. 


ONE OF THE BEST THINGS 

RIGHT NOW TO COLLECT FOR AN 

INVESTMENT IS... 

Nothing seems to outpace a hedge fund 
or real estate, but a strong, well-developed 
eye for quality in antiques and art will 
always prove valuable. Collecting really 
should not be about investment but about 
enjoying the ownership of a beautiful item. 






\ 
Mi \ 
‘ 


' 


The best collections are those of peopl 
who are passionate about a particular area 
who have spent time learning about it an@ 
truly love seeking out the right pieces. wy, 


IN THE AREA OF HOME 
ELECTRONICS, PEOPLE ARE 
ASKING FOR... 

Wireless systems that are completely hid! 
den. There are specialists who handle al 
that; decorators basically deal with thé 
parts of the house that are seen. But I nev; 
er puta huge, flat-screen television on the 
wall—tI hide it so that it’s not the focal 
point of the room. Because a screen can be 
installed to pop out of any ceiling, it’s n¢ 
longer necessary to have a dedicated movi 
or television room. And I love the fact tha 


continued on page 10! 
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PATENTED ALARM WITH MELODIC CHIME AND 24 HOUR COUNTDOWN INDICATOR. 24 HOUR DUAL TIME DISPLAY. 


THE LOCAL TIME IS SYNCHRONIZED WITH THE ALARM AND COUNTDOWN SETTINGS. ALL INDICATORS ADJUST 
AUTOMATICALLY WITH PUSHERS AT 8H (+) AND 4H (-) WHEN THE HOUR HAND IS MOVED FORWARD AND BACK- | 
WARD FOR INSTANT TIME ZONE CHANGES. EXHIBITION CASE BACK. WINNER INNOVATION PRIZE 2004. AVAILABLE Hi | 


IN 18CT ROSE OR WHITE GOLD. OFFERED ON BRACELETS. 


For a catalog, call 561-988-8600 or 


email: usal 2@ulysse-nardin.com U i YSSs = NARDI N 
www.ulysse-nardin.com 
~~ 


WINNER OF THE INNOVATION PRIZE 2000, 2002, 2003, 2004 SINCE 1846 a ee Le LocLE - Suiss¥ 
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On a 7,000-acre preserve. With sole courses desig 


legends. With luxurious club features—for parent 





kids. With Park City’s three world-class ski mountai 





spectacular backdrop. Come home to luxurious estate 


where the vision for North America’s finest private mo 


| 
| 
| 
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club has been carefully considered and flawlessly de 






& Promontory is the perfect family escape. Along with @ i" " 
| I lao cate mann iclen alos blissful s a| 

golf and a clubhouse for my kids, it offers a blissful sp {/ 
priva retreat just for me. 99 lm 








Designer Secrets 



























you can electronically run the whole house 
ut of your BMW if you want. 


N THE NEXT TEN YEARS THE 
MOST IMPORTANT THING IN 
XESIGN WILL BE... 

.ccommodating the family’s sports activi- 
jes within the property plan. More and 
10re clients want tennis courts, basketball 
ourts, squash courts, rock-climbing walls, 
idoor swimming pools, stables and spas. 


Y BIGGEST DESIGN MISTAKE 
VAS... 

omething I can’t talk about, it was just 
9 silly. 


iy FAVORITE ROOM TO DESIGN 


. 
Diese 


= CHANGE MY OWN INTERIORS... 
very three to four years. 


) HERE ARE MANY RULES 
JESIGNERS SHOULD BEAR IN 

(IND. ONE IS... 

eep decorating in perspective, and never 
ke yourself too seriously. We aren’t sur- 
‘-ons or firefighters saving lives. 


THE ORDER I FOLLOW WHEN I 
SIGN IS... 

rst look at the bones of the structure and 
Sign that with the client’s wishes and col- 
ctions. That gives me the starting point 
r everything else, from rugs on up. 


Waele ines 

j Guardiola’s New York 
) City living room (4D, 
| September 2000). 


; 
: 
| 
j 
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Joanne de Guardiola 


EVERY HOME MUST HAVE... 

A sense of humor and lightheartedness— 
and practicality. It must reflect the person- 
ality of the owners and be calm and serene 
underneath all the décor. 


DESIGN LIKES AND DISLIKES... 
Likes: I love strong, clean lines together 


with great proportion. A fabulous antique | 
or two mixed with art from another period 


is wonderful. 
Dislikes: I cringe over curtains that are 
lined incorrectly or are out of proportion 
to the room. 


My PERSONAL DREAM HOUSE 
WOULD BE... 
On a cliff overlooking the ocean. 


WHO OR WHAT HAS INFLUENCED 
MY STYLE... 

Albert Hadley, Sister Parish, Henri Sa- 
muel, Palladio and Jean-Michel Frank— 
and the color, textures and architecture 
wherever I travel. 


"THREE ESSENTIALS FOR 
ENTERTAINING ARE... 

An interesting mix of people, great food 
and wine, and a beautiful atmosphere. 


IF 1 COULD LIVE ANYWHERE 
(OTHER THAN WHERE I AM), IT 
WOULD BE... 

Nothing beats Manhattan balanced by 
summers in Southampton. Then you have 
St. Bart’s, Colorado, the Italian countryside 
and the Cala di Volpe on Sardinia. 























Designs to see, from 


our advertisers... 
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Sound Design 


Get the most out of movies and 
music with a Bose® Lifestyle® 
48 DVD home entertainment 


4 
4 


ICTURAL 


system. It adapts its sound to 
fit the acoustics of any room. 
The unit digitally stores CDs 
and then learns the listener’s 


ITI 


ARC 


taste in music so it can select 
appropriate songs. And it can 
other 


expand wirelessly into 


rooms to quickly and easily deliver 


“music throughout the home. 





Visit a Bose store near you, or 
call (800) ASK-BOSE to find out 


where you can hear a live demon- 


| stration. www.bose.com 


‘ 
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THE BOSE LIFESTYLE 48 DVD 


BOSE 


©2005 Bose Corporation. Patent rights 
issues and/or pending. The Lifestyle® media 
center design is also a registered trademark 


| of Bose Corporation. 
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Peter Marino 


WHEN I BEGIN WITH A NEW 
CLIENT, I ALWAYS... 
Listen. The client talks; I listen. 


‘THE MISTAKE MOST PEOPLE 
MAKE WHEN DOING THEIR OWN 
DESIGNING IS... 

People often know the hues they want 
but are unaware of the changes in value 
and intensity that can make or break a 
color combination. 


‘THE MOST UNUSUAL REQUEST 
FROM A CLIENT WAS... 

‘To convert two huge bedrooms and baths 
into a 95-foot-long dressing room. 


FOR SOMEONE WHO WANTS 


110 





4 BIG LOOK ON A SMALL BUDGET 
TODAY... 

Keep it simple. One good piece of furni- 
ture or art is all you need for a room to 
come alive. 


ONE OF THE BEST THINGS 

RIGHT NOW TO COLLECT FOR AN 
INVESTMENT IS... 

Emerging artists’ work: both art and com- 
missioned furniture. 


IN THE AREA OF HOME 
ELECTRONICS, PEOPLE ARE 
ASKING FOR... 

Uni-switching systems: One button and 
all the shades go up or down; one button 
and all the lights go on a preset, on or 















off; one button for temporary control 
NHO Op 
IN THE NEXT TEN YEARS THE HN STV} 
MOST IMPORTANT THING IN tel 
DESIGN WILL BE... 
Aesthetics and comfort, just as always. 
My BIGGEST DESIGN MISTAKE} 
WAS... | 
Creating a “Salon des Refusés.” I took in; 
everything that my clients refused ang) 
furnished a room full of leftovers at my)iisy; 
country house. | 
Cory 


My FAVORITE ROOM TO DESIGN Win, 
ISae. A 
The library. I collect rare books an¢) 


drawings, so I’m inevitably drawn to that’) 


| 
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Designer Secrets | 
Peter Marino 


»pace—imuch more so than to the living 
oom or the family room. 


» CHANGE MY OWN INTERIORS... 

" Aonthly. I move my paintings around and 
) lways change the entrance hall. Before, 
»- was 17th-century drawings by the Ital- 
an set designers the Bibienas; now it’s 
hite paintings by Robert Ryman and 
liguel Barcelo. 

HERE ARE MANY RULES 
DESIGNERS SHOULD BEAR IN 

IND. ONE IS... 

Vlace something bought in the current 


Make sure the architecture is great, first 
ad foremost—as everything else is easily 
anged. 


VERY HOME MUST HAVE... 


uikes: Anything real, artistic license, intel- 
gent architecture, Southeast Asian hand- 
yomed silks. 

Jislikes: Copies of antiques, copies of ex- 
“ting rooms, window treatments, unflat- 
oring light. 
ly PERSONAL DREAM HOUSE 
VOULD BE... 

glass box on a green hill. 


VHO OR WHAT HAS INFLUENCED 
RY STYLE... 

tarella Agnelli, Jean-Michel Frank, Vic- 
sria de Rothschild, Andy Warhol, Fred 
perc, Fernand Léger, Louis Kahn. 


"HREE ESSENTIALS FOR 
INTERTAINING ARE... 

ood food, served quickly. Good com- 
, ny: a mix of people. A relaxed host and 
. )ystess who enjoy themselves. 


F I COULD LIVE ANYWHERE 
FOULD BE... 

, vould never consider leaving New York. 
, er. Not for two nanoseconds. 0 
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View an online 
demonstration at 
archive.newyorker.com 
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Every article, 

every cartoon, 
every illustration, 
every advertisement, 
exactly as it 
appeared on the 
printed page, 

in full color. 


Flip through the magazine 
or Zoom in on a single page. 
Print any pages or covers 
you choose. Search hundreds 
of thousands of article 
abstracts and keywords. 
Browse the complete works 
of your favorite contributor 
or all the Profiles or fiction 
from a given year. 
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Become a member of AD Roundtable at www.ADRoundtable.com/join 
























































How do vou make a small 
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space seem bi 
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Matthew White 

Just embrace the space. Don’t 
pretend—we all know where 
the walls are. Make it a co- 
coon, and go with it. 


¢ 
William W. Stubbs 
Use items that are perfectly 
scaled for the space. This 
does not mean small. It can 
mean that some pieces will 
be oversize to create the illu- 
sion of a large space. 


Carleton Varney 

You have to recognize a small 
space as small. Don’t go in for 
tricks like mirrors. Color the 
space with darker tones. 


Margaret McCurry 

By layering the space, you 
create a lot of visual experi- 
ences, so your mind isn’t 
focusing on the size of the 
room. You can use mirrors 
in moderation. 


“Martinis. No, really—keep it light and sunny.” 
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Roderick N. Shade 


I use color to fool the eye. 
A splash of bright color will 
distract from the smallness. 
Karin Blake 
Large furniture. 
| Mark Boone 
Martinis. No, really—keep it 
light and sunny. There’s noth- 
ing worse than a cramped, 
dark space. 
| Charles Allem 


Stay with one color. 


Campion A. Platt 
Cleverly—a trade secret. | 











| Paul Vincent Wiseman 

| Mirrors, light walls, dark 

| floors, large-scale furniture— 
| not too much. 





| Samuel Botero | 
| Mirrors come to mind first. | 

_ Juan Montoya | Checkerboard floors on the 

| Use overscale furnishings, but | diagonal, stripes, scale and 

| only a few. Avoid clutter. | proportion of furniture are all 

' techniques to enhance space. | 





-Mark Boone 


continued on page IF 
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800 431 4455 www.decorativecrafts.com 
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a 








Dress eetssy 

















Do you have a favorite 
window treatment? 


Mark Boone 
Matchstick blinds in a natural 
color. They filter the light 


without obscuring the view. 


Campion A. Platt 
Gossamer sheers so you can 
always let the light in. 


Juan Montoya 
Neutral-color draperies. 
Cashmere draperies mixed 
with linen. You can bring 
color in with the art and 
furniture. 


Anthony P. Browne 


- Wood louvered shutters. 


Carleton Varney 
A good view. 


Michael Schaible 
Mahogany venetian blinds. 


Thomas Britt 

Straight hanging draperies 
with a Syrie Maugham head- 
ing (a deep, shirred heading). 


William W. Stubbs 

This changes for me, but 
most often I prefer a modi- 
fied pinch pleat with hand- 
sewn large rings on a large 
wood pole. 


Charles Allem 
Roman shades are a very 
simple drapery. 


Samuel Botero 
My favorite window treat- 
ment depends on the window. 


Jennifer Post 
Sheers. 
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Marjorie Shushan : 
A great view always helps. 


Roderick N. Shade 

I like draperies. Very simple 
draperies with two-to-one 
fullness and simple small 
two-inch tuck pleats tacked — 
once at the middle. I would | 
make them of wool jersey. 
They look so simple, clean 
and great. 


r 


Harry Schnaper ! 
Plantation shutters with sheer 
wool draperies on a bronze 
pole with bronze rings. 4 


Paul Vincent Wiseman 
It’s all relative, but I tend to 
favor Japanese matchstick 
blinds with custom trims. 


David Easton 

Nothing. If necessary, mo- 
torized blinds or pocketed — 
shutters. 





“Roman shades are a very simple drapery.” 
—Charles Allem 
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continued on page 142 
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Be at Home 


Four Architects Reflect on How ime eee oo oe the Way We Live 





By Nicholas von Hoffman 





N THE OLD DAYS, OWNERS OF THREE, FOUR OR FIVE RES- 

idences who were experiencing a staff shortage faced 

the prospect of entering unwelcoming domiciles, dark 
and cold. Remote control has taken care of that bump on 
the road of life. Remotes can get the house ready for its 
owner without butler or housekeeper. 


“These remotes are a bit like adult 
Xboxes, where you can parboil an egg in 
Kathmandu from your screen on Park Ay- 
enue,” says Lee F. Mindel, of the architec- 
tural firm Shelton, Mindel, who adds that 
such things may be bordering on overkill. 
In much the same spirit, architectural de- 
signer Wallace E. Cunningham remarks, 
“It’s now possible to call your house from 
your airplane, from your car, from your 
cell phone, and have it turn on the Ja- 
cuzzi—but do we really need that?” 

Remotely commanding a house to get 
ready for its owner by adjusting the tem- 
perature, turning on the lights, popping 
the roast in the oven and putting on music 


can be taken for granted in the age of elec-. 


tronic gee-whizzery. Well, maybe not the 
roast. Though new houses are wired for 
miracles, whether the people who live in 
them are up for what lies at their fingertips 
is a more difficult question. 

Only 10 or 15 years ago the complica- 
tion was the matter of the four or five re- 
motes in the living room. Today there is 
nary an electrically powered machine in 
most residences that cannot be run by 
a remote device. Since there are only so 


| “It’s now possible 
§ to call your house 
B and have it turn 

B on the Jacuzzi.” 
-Wallace E. Cunningham 
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many remotes a person can tolerate on any 
given table, architects and engineers began 
installing centralized systems controlled 
by conveniently located panels. 

“We did a house in Greenwich, Con- 
necticut, that was delayed eight months 
because the electrician couldn’t figure 
out how to connect the air-conditioning 
system to the coffeepot,” architect Alex- 
ander Gorlin remembers. But he notes 
that problems are not confined to the in- 
stallation end. He recalls the case of the 
MTV executive who insisted on a very 
advanced lighting system. “No one knew 
how to work it properly. So I’ve gone back 
to individual dimmers.” 

Mindel concurs. “Some of these systems 
have the potential of becoming so confus- 
ing that you either have to walk around 
with a manual or put Post-it notes on your 
monitors to understand how they work. 
We try to make these systems operate with 
a single touch.” 

Centralization, of course, means com- 
plexity. Cunningham once visited an elec- 
tronically advanced home with a music CD 
for his host. The owner apologized for not 
playing it: “I can put it in the machine, but 
it has to be programmed to read it,” the 
man explained. “I'll listen to it in the car.” 
Cunningham laughs. “Here you have this 
300-CD changer, but if somebody hands 
you a brand-new CD and you want to hear 
it, you have to go to your car.” 

Such exchanges prompted him to see 
what living in a modern electronic house 
was really like. “Rarely do the creators of 
these houses get to spend time in them,” 
he notes. But on this occasion he stayed a 
























week. “I slept in all of the bedrooms, see 
ing what worked, what didn’t work.” 

One evening he stayed in the guest suite 
of a beach house and was relaxing in wha 
he calls the sitting/exercise/yoga room. ‘ 
decided to go to bed, so I went over and hil 
the light switch. It was a bank of switches 
the tiny ones that your finger barely fit 
on, and I accidentally hit two switches.” 

That might not have mattered, but a 
Cunningham explains, “one of them was 
panic switch. Of course, it turned on every 


“You can parboil aq 
ege in Kathmandu§ 
from your screen 
on Park Avenue.” 
—Lee F: Mindel » 


light in the house. This is a neighborhooq) 
where the houses are eight feet away fronj’ ’ 
each other, and all of the landscape lights 
went on. It was 1:30 in the morning, so} 
hit the switch again, thinking that woule 
shut it off. It didn’t.” 4 
‘There was but one recourse: “I had tq 
walk through the house, hitting all the 
switches to shut everything off because }) 
didn’t know where the master switch was.) 
Cunningham concluded from his experi# 
ence that lesson number one is never install 
a one-way switch; make sure that any switch con}j 
that can turn something on can turn it offftay) 
as well, “In this case, however,” he says, “ip 
there was a rea/ panic situation, they didn Mi, 
want someone else to be able to shut it off, 
from the same location, which was goog 
thinking, but not for when your grand} 
child accidentally backs into the switcheg, 
or for the designer, who’s not too smart.) 
Machines that, with a clap of the hands 
a voice command or a touch of a screen 
continued on page I 
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The word Caribbean evokes an image of lazy days spent on sandy 


beaches aside crystal blue waters. But with islands galore to be 
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explored, visitors can do more than soak in the relaxation of a 
“beach-only” vacation by answering the call for adventure at one of 

the many destinations in the Caribbean, Bermuda and The Islands Of 


The Bahamas. Discover the quintessential culture of the islands by 
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Bermuda 


True luxury awaits on this tiny island known 
for its “tranquility wrapped in blue.” World- 
renowned resorts and restaurants cater to the 
most disc erning tastes, and wellness centers 
entice those seeking to commune with nature, 
an assignment for which Anguilla is ideal. Coral 
gardens grace Shoal Bay and sea grape trees line 
snow-white sand beaches. Find out why the 


Anguillan saying “feeling is beliey ing” rings true. 


S 


With year-round warm weather and an expan- 
sive W inding coastline dotted with secluded, 
powdery beaches 
unbroken wall of coral reef—it is hard to resist 
the shore. Yet the numerous historic sites in 
Antigua beckon. At Nelson’s Dockyard, tall 
ships tower over restored 18-century build- 
ings and nature trails lead through mangroves 


up to vistas at Shirley Heights fortifications. 


Dominican Republic 





all surrounded by a nearly 


Beaches on the island are said to be carved} 
in the shape of an Aruban smile—a fitting) 
description for a place that prides itself on| 
warm hospitality. In the capital city of 
Oranjestad, visitors are greeted by a wealt| 
of options, from duty-free shopping to his 
torical tours of Fort Zoutman to after-hou} 


limbo parties. 


e Bahama 
=r 


The site of one of the largest barrier reefs in 





existence, The Islands Of The Bahamas are} 
great for observing rare marine life; sport) 
fishermen flock here in hopes of topping ond 
of the 50 world-record catches. Whether it) 
the golf, casinos and beaches of Grand Baha), 
Island and Nassau/ Paradise Island, or the 
serene seduction of the Out Islands, there is) 
something for everyone to be found on one}. 


the 700-plus islands and cays. 








To book your vacation, call American Express Travel at 1-866-AXP-2484. [am 
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The Bahamas 


OF be tert ta 


B bados is a land of contrasts; it is known 

le silky-sand beaches as well as sporting 
Hats and festivals. Crop Over is a five-week 
% bration with dancing, parades and craft 
ys. World-class cricket matches are held 
ye long at Kensington Oval. And Harrison’s 
Ce, with its abundance of stalactites, 
agmites, streams, lakes and waterfalls, 

S$ arbados’ most visited environmental 


n terpiece A 


Tr) 


lu a quick flight from the East Coast, Bermuda 
fined by its pink sand and British charm. 

¥% the calm waters of Hamilton Harbour or, 

Wn on-shore, collect the finer things in life, 

Bading Irish linens, crystal and antiques 

Po around the world. Golf is also a passion 

¥1 eight championship courses 


K level. 


one for any 








Cancun is a high-octane city in Mexico that 
merges cosmopolitan living with Old World 
traditions. Discos and full-service resorts 
entertain at night, while daytime activities 
include swimming with manta rays at the Isla 


Ss 


S 


Contoy wildlife refuge and snorkeling in clear 


blue waters. Venture inland to Ciudad Canctin 
for a glimpse of Old Mexico at the city’s 


market featuring weekly bullfights. 


Grand Cayman, Cayman Brac and Little 
Cayman compose a triad of tiny islands nestled 
in the warmth of the Caribbean. Cayman 
Trench, the Grand Canyon of diving, has 


earned Cayman Islands the reputation of a 


diver’s mecca. Also of interest is Cayman 


Turtle Farm and Stingray City, where visitors 


can swim alongside swarming stingrays in 


12 feet of water. 


Bermuda 








For more options, call American Express Travel at 1-866-A X P-2484. 















































Puerto Rico 








Mayan for “land of the Swallows,” the 
tear-drop shaped coral island of Cozumel is 
perhaps Mexico’s most relaxed destination, 
[ravelers to the region can spend days leisurely 
exploring the Santa Rosa Wall, Yuc ab Reef and 
Palancar Reef, which are among the most desir 
able diving spots in Mexico, or marvel at the 


Mayan ruins in the northern jungles. 


Dominican Republic lays claim to being the 
site of the oldest city in the New World, Santo 


Domingo. Its historical legacy and vast natural 


beauty combine to form a powerful “must-see” 


destination. Most come for the golden beaches 
that span 870 miles of the coastline and the 
world-class golf, but just as compelling are 
such area cultural attractions as the Cathedral 
of Santa Maria and Alcazar de Colon, a 22-room 


palace built in 1510. 


DESTINATION 


ANGUILLA 

ARUBA 

BERMUDA 

CAYMAN ISLANDS 
DOMINICAN REPUBLIC 
PUERTO RICO 

TURKS & CAICOS 

ST. MAARTEN/ST. MARTIN 


30 hg ee 


To book your vacation, call American Express Travel at ie = 
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Riviera Ma 


Jamaica is famous for its reggae sty le, from 
mellow-mannered natives to the rhythms that 
enliven the country. Visitors can go on a chal- 
lenging hike to witness the sunrise from the tl 
of the Blue Mountains, or take a more casual 
stroll along the seven-mile white sand Negril 
Beach. Climb the picturesque Dunns River Fg 
or go marlin fishing out of Port Antonio. See 


why the Island’s slogan is “one love.” 


Surrounded by the Continental Shelf, Puerté 
Rico is a prime locale for snorkelers and diy- 
ers to see wonders of the deep blue. Culebra} 
Island’s caves and bay is one place that satisfij 
this need. In La Parguera Phosphorescent Bal 
millions of luminescent marine life provide q 
amazing “light show” when disturbed. Expl 
the cobblestone streets of historic Old San 


Juan or seek adventure in El Junque rainfore| 
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he 87-mile stretch of beaches, bays and 
lets known as the Riviera Maya is in the 
exican Caribbean on the coastline of the 
uicatan Peninsula. It is made up of several 
owns” including Puerto Morelos, Playa del 
armen, Tulum and Carrillo Puerto (where 
se ancient Mayan culture’s customs and 
sliefs are respected and preserved). Today, 
story exists side-by-side with the area’s 


odern hotels and spas. 


is a land of dichotomy: St. Lucia’s first-rate 
ssorts exude luxury while enticing environ- 
ental attractions abound. Formed by volca- 
xc upheaval, the centerpiece of the island is 
e Pitons, twin peaks which shoot up above 
je rainforest coastline. Here, hiking takes on 
vhole new meaning, w ith dozens of species 


; plant and wildlife along the paths. 








HOTEL CATEGORY 


Blessed with 37 beaches (one for each of 

the island’s 37 square miles), St. Maarten/ 
St. Martin is shared by two sovereign govern 
ments, Dutch and French, resulting in a melt- 
ing pot of European and Caribbean cultures 
that makes this a truly unique destination. 
On the French side, St. Martin, see a cabaret 
performance; on the Dutch side, St. Maarten, 
take advantage of excellent sailing conditions 


by renting a Canoe OF speedboat. 


Reputed to be Columbus’ first landfall, Grand 


Turk is the sleepy c apital with pastel-hued 





ass diving and magnificent 


houses, world-c g g 

beaches. Just across a deep ocean trench lies 
Caicos, the country’s best developed and least 
inhabited islands, with spectacular bone fishing 


along a barrier reef that stretches the length of 


the land. 


PRICE PER PERSON 
5 NIGHTS, LAND ONLY 


DELUXE from $1,115 
DELUXE from $1,469 
DELUXE from $620 
DELUXE from $811 
DELUXE from $925 
DELUXE from $1,376 
DELUXE from $1,285 
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Electronic: 


ntinued from page 116 
ediately do your bidding cause archi- 
lect Bart Prince to observe, “These days, 
s the saying goes, the only thing wrong 
vith instant gratification is that it takes too 
ng.” He adds that technology itself has 
ansformed the way he designs a house. 
The downside is that now you're being 
sked to provide information you’d never 
_ave been asked to provide before by build- 
og departments and authorities. They want 
believable packages of calculations!” 
Some clients are simply not interested 
1 what the new technology has to offer. 
7-unningham had a client who gave his 
fe a house for her birthday (see page 
26). “When it came to the lighting and 
e electronics, he told me, ‘We’ve lived 
TIL of our lives with regular switches, and I 
ink we'll just continue.’ The same with 
re T'V—they just wanted to turn it on. 
‘here wasn’t a system. The music was 
rmal. You turned on the tuner if you 
anted the radio; you put in the CD if you 
anted a CD. They don’t need instruc- 
ns, and there’s none of the fear or anger | 
iter you’ve screwed it up.” 
Yet this is now a world where some 
ople have literally 2,000 lightbulbs in 
eir houses. They need a system, but the 
10re elaborate the system, the more the 
er cedes control to others, as Cunning- 
m’s visit to one residence illustrates. “I 
9 into the garden, and there’s a stream 
ing down the center of it. I want to 
rm on the stream. I hit the switch, but 


’ 


~The electrician 
couldn’t connect the 
air-conditioning 

to the coffeepot.” 
—Alexander Gorlin 


¥ 


thing happens. So I go to the owner and 
y, ‘Is this not working?’ And she says, 
Ve just had some programming done on 
€ system, and every time he programs, 
mething else doesn’t work.’” 

But, sooner or later, it all does work— 
ith yet unimaginable things to come. As 4 
orlin says: “I can’t wait to have my brain _ 
»wnloaded into a computer. It’s the final | 








elding of man and machine.” 1 


i. 
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ARCHITECTURAL DIGEST 
HOME DESIGN SHOW 


march 9-12, 2006 « pier 94 « 12th ave. at 55th st. « new york city 
thursday: design trade preview « friday-sunday: open to the public 





co-sponsored by 
the need to know 


Che New York Eimes _ 








Merchandise Mart 
Properties, Inc. 


PHOTOS (CLOCKWISE FROM TOP LEFT): RICHARD SCHULTZ, VIKING, APPARENZA DESIGN STUDIO, LIGNE ROSET, ZIA-PRIVEN DESIGN, | 
BANG & OLUFSEN, AMERICAN LEATHER | 


for information or tickets, 
visit www.archdigesthomeshow.com or call 800.677.6278 



























































Palm Beach Punch 


COLOR AND CONTRAST SHAKE UP A PIED-A-TERRE IN FLORIDA 





Architectural Design by Peter Napolitano Bis tise a clean, eye Paes 

ed rop, then gave it some spin,” Thom- 
Interior Design by Thomas Britt, AsID as Britt says of his spirited design 
Text by Michael Frank for a couple’s Palm Beach apart- 

y P P 
|. ment. ABove: Contemporary paint- 

Photography by Scott Frances jogo by Jind ine lend Sigman 
Polke—hang in the main gallery. 
Mirror from Amy Perlin Antiques. 


Opposite: “The client wanted — - 
pale coral, soft blue and white—I 
thought, Great, let’s do it,” says 
Britt. The bold blue-on-blue an- 
tique dhurrie in the living room 
“strengthens the palette.” The 
painting is by Léger. Cabinet, Amy 
Perlin. White sofa fabric, Glant. 


















“After all this color,” Tom Britt 
says, “you do an about-face when 
it comes to the furniture.” 
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Asove: The dining area—‘“a simple 
continuation of the living room” — 
has an 18th-century chandelier (“It’s 
Italian and light in feeling”), a Chi- 
nese altar table and a pair of blue- 
and-white ginger jars. Sunset Sea, 
1958, is by Milton Avery. The sterling 
silver flatware is from Christofle. 


kn 


f you want to take the real 

measure of a designer’s 

capacity for invention, 

don’t give him a historic 
gem, a standout piece of archi- 
tecture or an open playing field 
to work with; give him, instead, 
the limitations of an undistin- 
guished box. 

This is precisely what 
‘Thomas Britt’s clients, an in- 
vestor and his wife, handed 
Britt in Palm Beach, Florida. 









The apartment, while in a 
prominent building, did not 
have a single redeeming ar- 
chitectural feature. The ocean 
views were splendid, natural- 
ly, but since the windows were 
set in place, so was the floor 
plan. Britt was free to strip away 
old details and replace them 
with new ones, but the apart- 
ment had to remain configured 
as it was. And it had to convey 
a crisp message: “We wanted 











groove. We didn’t want for-|" 
mal, and we didn’t want Lilly 
Pulitzer. We wanted it to 
look like—us.” 

Britt began—where else?— 
with the bones. For interior 
architecture he turned to his 
colleague Peter Napolitano, 


‘ove: The designer added wain- 
»ting, molding and recessed 
okshelves in the study. The draw- 
., left, is a 1964 Picasso. Studio 
) 1976, is by Andy Warhol. Navy 
ow fabric and sofa and chair up- 
_ I stery fabric from Manuel Cano- 


. Sofa from Avery Boardman. 
4 








AN 
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and, with project manager 
Elias Gutierrez, they decided 
to take the space back to its 
beginnings, then build it up 
again. The most transform- 
ing gesture was raising the 
ceiling—six inches, max, but 
when it comes to height, ev- 
ery crumb counts. The men 
relocated doorways and raised 
them as well. They gutted and 
redesigned the baths and 
kitchen. In the library, they 











“Tom is a force to be reckoned 
with,” the wife says of Britt (above). 
“He can make broad, sweeping ges- 
tures and small, intimate ones. The 
results are terrific—convivial and 
full of splash.” BreLow: The design- 
er created a casual dining area ona 
terrace overlooking the Atlantic. 


NE? 
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installed shelves and a dado; 
throughout they added new, 
chunky moldings and valanc- 
es, all washed by subtle re- 
cessed lighting. The finished 
layout was unchanged from 
the original yet a different 
species altogether. 

After the bones, the flesh. 
Britt’s clients came to the proj- 
ect with a love of contempo- 
rary art and a predilection for 
the color blue. They wanted 


eis. 


to combine antiques and con- 
temporary (or at least 1940s 
French) furniture. “I can do 
something with all that,” Britt 
told them. 

“The problem with blue is 
that it can be wishy-washy,” 
remarks the designer, who 
seldom holds back his opin- 
ions. “I thought, Let’s shake 
up everyone’s expectations. 
Let’s put the color on the floor 
and the ceilings, and leave 
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Britt “pumped the blue up” in the 
master bedroom. “The whole trick 
with these paint treatments is that 
you have to try them out in the ac- 
tual space,” he says, “then check how 
the light reflects off the walls and 
the ceiling.” The painting is by Lar- 
ry Poons. Niermann Weeks bed. 
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the art to do the major talk- 
ing in between.” 

In the combined living and 
dining room, the central public 
space of the apartment, Britt 
colored the floor in two ways. 
First he came up with a stain 
that he calls “a wonderful noth- 
ing putty that took some work 


to get right.” On top of this 
he added an antique dhurrie 
that had been cut down from 
a formidable palace rug; boldly 
striped in two shades of blue, 
with a vein of orange snaking 
along in between, the rug gave 
the room an instant charge 
of pattern and color. Britt con- 


tinued the motif of the stripes’ 


in his draperies, where white, 


mocha and blue silk panels: 


alternate as they make their 
way across the windows. He 
put more blue, unexpectedly, 
on the ceiling and found a soft 
coral for the walls. Instantly 
the room began to hum. 
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“After all this color,” Britt 
points out, “you do an about- 
face when it comes to the 
furniture.” For Britt this about- 
face translated into white up- 
holstery fabrics, white floor 
lamps, fanciful copies of white 
Frances Elkins side chairs 
pulled up to the dining table 


and a suite of gray-white Neo- 
classical armchairs that fill out 
the principal seating areas. The 
television was sequestered in- 
side a handsome, delicately 
painted Italian armoire. Then 
against all this controlled sim- 
plicity came the vigor of the 
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the dining area, an animated 
abstraction by Cecily Brown 
over the sofa, a punchy Lé- 
ger over the card table beside 
the armoire. 

“The main thing is not to 
overburden a space like this 
with too many ideas,” explains 
Britt, “but to come up with a 





format and repeat it with a cer- 
tain variety, so that it’s not ster- 
ile.” With this as his working 
principle, Britt found another 
blue-and-terra-cotta dhurrie 
for the library and a deeper 
blue for the ceiling and walls 
below the dado (with yellow 

continued on page 201 
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TURAL LAJOLLA RESIDEN CE STRIKES 
A BALANCE BETWEEN YIN AND YANG 


Illuminated at dusk is the dining 
Toom of a 4,800-square-foot La a(S 
Ee California, residence desig; ed 
by Wallace E. Cunningham for his 
client Barbara Saltman and her late 
husband, Paul Rise te OT Tiree 
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Architectural Design by 
Wallace E. Cunningham 
Text by Peter Haldeman 
Photography by Erhard Pfeiffer 


allace E. Cunningham, 

the San Diego-based 

architectural designer, 

is fond of referring to 
his projects as portraits of the owners. If 
so, this particular portrait calls for a little 
fleshing out. 

‘The subjects are Barbara Saltman (na- 
tive Californian, former Vogue model, 
avid gardener and craftsperson) and her 
husband, Paul (native Californian, biolo- 
gist and nutritionist, lifelong surfer). Paul 
Saltman’s family ran the midcentury fur- 
niture company Brown Saltman, and in 
the early 1950s they spent summers in the 
Lovell Beach House designed by Rudolph 
Schindler. No surprise, then, that a decade 
later, following a stint in Paris and a return 
home to join the faculty of the University 
of Southern California, he and his wife 
would settle down in style. The Saltmans 
had commissioned modernist architect 
Conrad Buff III to design a bold, glassy 
residence for them in Pasadena. No soon- 
er had they moved in, however, than Paul 
Saltman took a teaching job at the newly 
opened University of California, San Di- 
ego, and the pair decamped to La Jolla. The 
ocean-facing ranch house they acquired 





Lert: Hidden from the street, a 
curved black-glass-mosaic pool 
marks an upper entrance that can 
be approached via the east ramp or 
the redwood gate, top. The ramp 
also leads under the house to a 
meditation garden and to a tennis 
court on the ocean side. 
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below, near supporting columns). 
“One is unaware of the fact that it’s 
the swimming pool, with a knife 
edge, until one ascends the ramp, 
where the entire shape is revealed.” 





Cunningham raised 
the house on redwood 
columns. Its elevation 
encouraged a sculptural 
approach to the house's 
eyarciatolats|(-aataia ci 
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there was anything but bold, but Paul 
Saltman promised his wife that someday 
they would build another modern house. 

Flash forward 30 years. At a party cel- 


ebrating a birthday that will go unspeci- 


fied, Barbara Saltman was presented with 
a white foam-core model by Cunningham, 
whose powerful residential projects had 
caught the couple’s attention. “When Wal- 
ly showed us the model of the house, I kind 
of said, ‘Gee, I don’t know, ” she recalls. “It 
had this very strange-looking roofline. And 
Paul said, ‘No, it’s fun.’ ” (In addition to be- 
ing fun, the roof, which bows dramatically, 
addressed Barbara Saltman’s cardinal con- 
cern, practically speaking: The overseer of 
a leafy one-acre garden, she “never wanted 
to clean roof gutters again.”) 

The house reflects its owners in more 
poetic ways as well. Building near the foot- 
print of the old ranch house, Cunningham 
raised the house on columns of redwood 
(reclaimed from a water tower in Eureka) 
in order to recapture the ocean views that 
originally had won over the Saltmans but 
over time had been lost to surrounding 
development. Its elevation encouraged a 
sculptural approach to the house’s exterior 
elements—namely, a curved swimming 
pool and a series of sinuous walls, drives 
and pedestrian ramps. The elliptical lines 
of the residence have earned it the felici- 
tous nickname of Brushstroke house. 

“We wanted to enhance the experience 
of the property with mysterious rather 
than obvious approaches,” explains Cun- 
ningham. “Most people never see their 
own property. They know it’s out there, 
but there’s nothing inviting them into it.” 
There are three primary invitations into 
(and out of) the house. Stroll through the 
garden entrance on the west side of the 
house—a modern Asian tableau originally 
laid out by Barbara Saltman and landscape 
architect Joe Yamada (and meticulously 
preserved during rebuilding)—and you 
arrive at a ramp of dark French limestone 
that ceremoniously tapers as you ascend 
to the house. Walk under the house to- 
ward the sweeping wall of wet black tile 


Dark French limestone floors and 
recycled-redwood timbers accent 
the living room and the dining room 
beyond. The suspended, concave 
chimney acts as a counterpoint to the 
dramatically bowed ceiling. “It’s 
turned up to the sky,” Cunningham 
says. Jim Thompson pillow fabric. 





1 ENTRANCE RAMPS 7 FAMILY ROOM 
) TERRACES 8 BEDROOM 
3 ENTRANCE HALL 9 STUDY 

| 
5 DINING ROOM 11 MASTER BATH 
6 KITCHEN 12 POOL 
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Freestanding cabinets between the 
dining room and the kitchen appear 
to effortlessly support the ceiling 
Ke) erm TMD ELL ererteCmeeC erred 
BeLow Lert: The linear floor plan is 
surrounded by fluid forms. “The 
house stretches diagonally across the 
one-acre lot,” says Cunningham. 





that supports the second-story, yin-shaped 
pool, and you can pick up another ramp on 
the east side. Or open a carved redwood 
gate just below the pool, and brace your- 
self for the reflection of the house on the 
eye-level pool surface. A driveway runs up 
and down the east side of the house, pro- 
viding another point of entry at its crest. 
The house itself is mostly transpar 

ent. “Since it has so much glass, the in- 
timacy comes from its lowering on you,” 
says Cunningham. “The roof is exactly 
the opposite of what most people think 
you want—a high ceiling lowering at the 
edges. Here, the rooms are cozy and warm, 
but the space moves out at the sides.” The 
upturned roof edge cantilevers over out- 
door areas clad in the same French lime- 
stone (without the polish) as the interior 
floors: a broad crescent-shaped terrace 

continued on page 201 











Asove: The roof of a guest room 
cantilevers over a garden of ferns and 
azaleas designed by landscape ar- 
chitect Joe Yamada. The stones be- 
low are arranged as a catch basin for 
rainwater. While the Saltmans’ 1960s 
ranch house on the site was razed, 
the original gardens were preserved. 


Because of the house’s long, rectan- 
gular shape, every room enjoys ocean 
and garden views. Lert: A bed frame 
of recycled redwood, by Cunning- 
ham, is the centerpiece of the master 
bedroom. The room “illustrates the 
house’s transparency,” he says. The 
sculpture is by Alexis Rudier. 
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den,” explains Cunningham, 

also notes, “Most principal rooms 
adjoin this indoor-outdoor space, 
Bynes renga ete ee 
from the lower area.” Piano from 
Steinway & Sons. 


‘Aramp ceremoniously tapers as you ascend to the 
house. ‘Since it has so much glass, the intimacy comes from 


its lowering on you,’ says Cunningham. 
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Interior Architecture by CBT/Childs Bertman Tseckares 








Interior Design by William Hodgins, Asip 
Text by Susan Sheehan/Photography by Billy Cunningham 





tisn’t often in a designer’s life that he 

mg can honestly say, as William Hodgins, 

@ the Boston-based designer, does, 
“T’ve just finished an apartment for 
clients who live in the very best place you 
can possibly live in Boston.” That place 
is'a penthouse apartment on Common- 
wealth Avenue with broad terraces that 
offer dazzling views of the city’s skyline 


and overlook the Boston Public Garden. 


It also offers room service, provided by the 
nearby Ritz-Carlton. 

The residents—a real estate developer 
and his wife, a philanthropist—raised their 
children in one of the city’s suburbs and 
later moved to a four-story town house in 
Boston’s Back Bay, which they now can see 
from their living room. They own a week- 


end and summer house on Cape Cod and 
a winter house in Palm Beach and wanted a 
lighter and airier principal residence. 

At the outset, Alfred Wojciechowski and 
David Ferris, of the Boston architectural 
firm CBT/Childs Bertman Tseckares, de- 
signed crown moldings for the entrance 
hall and elegant cornices, moldings, doors 
and trims for the entire apartment. “Not 
every client will let you put in 10-inch- 
high baseboards or replace conventional 
windows with bay windows,” Hodgins says 
admiringly. “Without the bays, the living 
room was a long tunnel.” The entrance 
hall, which had previously extended from 
the front door to the terrace, was divided 
into an entranceway and a dining area; the 
two spaces are separated by built-in cabi- 


Opposite: For a penthouse in Bos- 
ton’s Back Bay, designer William 
Hodgins selected a Louis XVI com- 
mode and a George II giltwood 
mirror “to give definition to the en- 
trance hall.” The mirror “also reflects 
the handsome drawing,” Renoir’s 
1910 Baigneuse Assise. 


Asove: A team from the architectur- 
al firm CBT/Childs Bertman Tseck- 
ares added windows to the living 
room to take advantage of the apart- 
ment’s wraparound terrace. Chair 
at right from H. M. Luther Antiques. 
Houleés drapery fabric. Greeff sofa 
and tub chair fabric. Stark carpet. 
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Asove: Hodgins styled the table 

in the dining area, taking an existing 
design and modifying it. La Mere 
Cousant, a 1910 domestic scene by 
Louis Valtat, is above a built-in side- 
board. The designer chose to stain 
the floors dark brown to balance the 
apartment’s otherwise pale palette. 


“Gray blue seemed a 


Lert: Adding a colorful note to the 
all-white space, a 1956 oil by Pi- 
casso, Femme dans Atelier, hangs 
above the living room mantel. Gilt- 
bronze Russian Neoclassical wall 
lights from H. M. Luther Antiques. 


pleasant combination with 
the paneling, and with so 
much sky outside, it all 
connected,” Hodgins says. 














nets. Hodgins modified a Regency-style 
mahogany dining table with gilt details 
and circled it with four upholstered Chip- 
pendale-style armchairs. 

The wife wanted a very pale apart- 


ment. “She specified a white living room,” 


Hodgins says. “I knew that she was extraor- 
dinary in her willingness to maintain a 
home, so I gave her a white room without 
trepidation.” The living room has a white 
carpet with a vine motif, white taffeta drap- 





eries, a white upholstered sofa and chairs, 
a painted and parcel-gilt Empire chair with 


female arm supports and snake arms, a con- . 


temporary low table and a white Empire- 


style low table with wreaths at the ends. . 


“When I talked to the painter about the 
white I wanted for the walls, Il asked him to 
keep mixing until the white wasn’t simply 
white white but the ‘white white white’ Di- 
ana Vreeland famously preferred.” 

The couple requested a wood-paneled 














study “for warmth.” Hodgins chose maple 
paneling, “but maple without much grain, 
because I didn’t want a lot of movement.” 
The study’s custom Tibetan carpet is gray 
blue and ivory, the draperies are blue tea 
silk, the sofa is upholstered in ivory che- 
nille, and two chairs and an ottoman are 
upholstered in gray blue and white. “Gray 
blue appealed to our clients and seemed a 
pleasant combination with the pale wood 
paneling, and with so much sky outside, 


it all connected nicely,” Hodgins says. “If 


everything were pale, the apartment would 
be bland,” he adds. The apartment’s floor 
was a light wood. Hodgins had it stained 
dark brown: “It’s such a deep brown that 
it reads as black and gives the apartment 
some weight.” 

Some ceilings in the couple’s town house 
were 16 feet high, the designer notes, so 
“their old furniture was overscale.” They 
gave many items to their married daughter 
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In the study, as throughout, Hodg- 


ins used the deep bay window as 
an extension of the room, enhancin 
connections between interior and 
exterior spaces. “The clarity of the 


§ 


light and air and sky make this apart- 


ment extraordinary,” he remarks. 


Marvin Alexander candlestick lamp. 
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Edouard Vuillard’s 1939 work Inte- 
rior with the Robinson Family, right, 
and a 20th-century oil by Pierre Du- 
teurtre, Les Images, are in the mas- 
ter bedroom. Bergamo bed-skirt 
and headboard fabric; Schumacher 
headboard gimp. Robert Allen bed- 


covering and sham fabric. 


and went furniture shopping. Hodgins likes 
to spend an occasional Monday through 
Wednesday in New York, scouting for 


pieces he thinks will appeal to his clients, _ 


and then takes them to see his pre-selec- 
tions on Thursday. “When I showed the 
clients an unusual George II giltwood 
mirror, the wife took one look at it and 
said, “That’s for us.’” On a Thursday in 
New York, the couple also purchased a 
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Swedish Neoclassical commode for the 
living room as well as an Empire chair - 
with carved swan arm supports. “We can 
see the swan boats in the public garden - 
from the terrace, so we’re delighted to have 
objects with a swan motif,” the developer 
says. A pair of Russian Neoclassical gilt- 
bronze swan wall lights are situated above 
the mantel—one on either side of a bright- 
ly colored and particularly fine 1956 Pi- 





casso oil on canvas, Femme dans I’Atelier. 

The wife was eager to have “a happy, 
sunny, yellow” master bedroom. The cus- 
tom-colored pale-yellow-and-white linen 
carpet, the striped draperies (Hodgins had 
alternating pieces of ivory and yellow silk 
sewn together) and the custom taffeta cov- 
erlet for the bed make the room cheerful, 
even on a gloomy day. The clients brought 
a few pieces to their new home, including 
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a headboard. “I curtained the wall behind 
the headboard in off-white to give the bed 
presence,” says Hodgins. 

Out on the terrace, gardeners clip topi- 
ary trees and prune flowers. At one corner 
of the terrace, a table and six chairs are sur- 
rounded by limestone planters and trees. 
The view includes the golden dome of 
the State House. “Imagine dining in the 
Boston sky!” Hodgins says. 

















Top: A Louis XV bureau plat stands 
in a bay in the master bedroom. Ob- 
serves the designer, “The antiques 
are punctuation to hold down the 
pale colors in the apartment.” Stark 
carpet. Azove: Boston-area land- 
scape architect Kerry Lewis used 
trees to frame views from the terrace. 








your concept for a room? 


Laura Hunt 

Most people have trouble with 
concepts and a small swatch 
of fabric. I present them with 
hand-tinted renderings of 
the rooms. 


Karin Blake 
Boards with a combination of 
sketches and photographs. 


Campion A. Platt 
Hand-drawn 3-D sketches, 
fabric boards and other mate- 
rials; the presentation varies. 


Harry Schnaper 
Mostly I do it verbally. 


“Really analyze where the place is. You must have a design appropriaftt 
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| William W. Stubbs 
| We do color boards, drawings 


and sometimes photographs 


| that represent the overall 


concept and not necessarily 


the details. 


Mark Boone 

Hand-drawn sketches based 
on floor plans. They have so 
much more life than comput- 
er-generated drawings. I use 
photographs, fabrics, samples 
of stone. We put it on a table 
for flexibility. I don’t use 
boards because everything is 
stuck on with glue. 


How do you show the clients 





David Easton 





Samuel Botero 

We create storyboards using 
fabrics, carpets, colors, pic- 
tures of furnishings and ob- 
jects, both proposed and those 
the client owns and wishes 

to use. We then review and 
edit them with the client. 


Charles Allem 

Walk the clients through in 
conversation and provide 
renderings and tear sheets of 
great ideas. 


Juan Montoya 
I start with a floor plan, then 
perspective drawings:in color. 
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Anthony P. Browne 


_| Design boards. | | 


Roderick N. Shade 

I generally draw a floor plan 
to start, then start shopping 
for items to flesh out the 
floor plan. I show complete 
rooms when I present. 








Paul Vincent Wiseman 

| | A fabric scheme with col- 
ors. Sometimes renderings 
and storyboards. 


David Easton 

A phased system, with each 
critical room ina floor plan | 
and each piece of furniture 
numbered. An interior sketch | 
that visualizes the space and, 
further, foam-core models of 
important rooms. 








Laura Hunt 
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Interior Design 


Text by Elizabeth Lambert 
Photography by Jonathan Pilki 


Lert: Anchored high above the River 
Blackwater in County Waterford, 
Ireland, is Lismore Castle, home to 
Peregrine and Amanda Cavendish, 
the 12th Duke and Duchess of Dev- 
onshire. Having undergone many 
renovations in its 800-year history, 
it is used as a retreat by the couple. 


y Melissa Wyndham 


The duke and duchess recently set 
about reinvigorating the castle, 
which is available for overnight stays, 
with the help of designer Melissa 
Wyndham and furniture expert Jon- 
athan Bourne. Axove: A new, Goth- 
ic-style chandelier joins Gothic Re- 
vival furnishings in the entrance hall. 








here is a sense of 

very great age to 

this place,” says the 

Duke of Devon- 
shire. “Everybody who comes 
here feels it. For nearly 1,400 
years stones have gone up, 
tumbled down, been reused. 
A Celtic arch is built into a 
tower; a new art gallery in the 
west wing was completed last 
July—these stones play out the 
long history of Lismore Castle. 
In times of war they were de- 
fensive; in times of peace they 
became what we see today, a 
castle as a 19th-century style, 
not a necessity.” 

The magnitude of that tme- 
line is both humbling and in- 
spiring. The duke’s son, Lord 
Burlington, also known as the 
photographer William Bur- 
lington, feels both. “My heart 
soars every morning when | 
look out the window,” he says. 
“The mist hangs over the 
River Blackwater; the moun- 
tains change from the blues 
of dawn to a million shades 
of green. There is constancy 
as well as change. The river 
flows on, regardless. The rest 
is detail.” 

The earliest building was a 
7th-century monastery built 
high above the river. Vikings 


“We raced around the castle find- 
ing furniture that previous genera- 
tions had moved to far-off bed- 
rooms or shoved into attics and 
storerooms awaiting repairs,” says 
the duke (left, with the duchess). 
“There were many wonderful things 
to work with,” adds the duchess. 


Far Lerr AND BELow: Eighteenth- 
century Brussels tapestries por- 
traying scenes from Don Quixote 
are in the drawing room. The round 
stool was purchased by Adele 
Astaire—sister of entertainer Fred 
—who lived at the castle while mar- 
ried to Lord Charles Cavendish. 





















Opposrre: Figure studies by Stephen 
Conroy set the mood in the dining 
room. The oak sideboard, which 
bears the Cavendish crest, was made 
by A. W.N. Pugin and John Gregory 
Crace, as were the chairs. The wall- 
covering, created from an old Pugin 
design, is from Cole & Son. 


and Normans knocked walls 
down, King John built a cas- 
tle, and the bishops of Lismore 
built a medieval palace, which 
they leased four centuries later 
to Sir Walter Raleigh; he sold 
it to Richard Boyle, who be- 
came the first Earl of Cork and 
gleefully spent his new fortune 
rebuilding and enlarging it. 
Family titles have become 
grander over the years, but it 


is his descendants who to this 
day own the castle at Lismore. 

Forces in the Cromwellian 
War left some cannonballs 
(one is now used as a door- 
stop) and were said to have 
“ruinated” the castle. Succes- 
sive generations made a few 
repairs, but it was the 19th- 
century sixth Duke of Devon- 
shire, the “Bachelor Duke,” 
who saved Lismore. He had 
intended to sell it to pay off his 
mother’s gambling debts, but 
once there, he loved it so much 
he built a new one, a pretend 
castle over the ruins of the 
genuine. Medieval towers sup- 
posedly stand unseen under his 
square battlements. 











Asove: Two portraits hang near 
the foot of the duke’s stairs—one, 
by Dorothy Savile, Countess of 
Burlington, depicts her daughters, 
ladies Dorothy and Charlotte 
Boyle; the other is of William Cav- 
endish, sixth Duke of Devonshire, 
painted by George Sanders. 


In 1811 William Atkinson 
began the first stage; in 1840 
work continued under the 
magnificent Sir Joseph Paxton, 
designer of the Crystal Palace. 
A.W.N. Pugin and John Greg- 
ory Crace, a pair also known for 
their work on the Houses of 
Parliament, designed furniture 
as well as decorative woodwork 
and painting; Minton made 
fireplace tiles. It was a roll call 
of the great Victorian talents. 

In 1932 Adele Astaire mar- 
ried into the family; she lived 
there for 12 years, added some 
Art Déco furniture and in- 
vited brother Fred. He came 
often and was photographed, 
presumably in the Irish mists, 
dancing with rubber boots on 
his talented feet. 

Now it is her grandnephew, 
Peregrine Cavendish, the 12th 


Lert: The sitting room is off the 
entrance hall. “Sometimes it’s 
enough just to rearrange a room,” 
says Wyndham. “It doesn’t need 
redecorating, just rethinking.” The 
Brussels tapestry is 18th century; 
the flower paintings are by Lady 
Emma Tennant, the duke’s sister. 
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Duke of Devonshire, and his wife, 
Amanda, who come several times 
a year, filling the rooms with fam- 
ily and grandchildren and friends. 
It’s a lively place. 

‘The duke has fond memories 
of coming as a child for the fishing 
that is so good at Easter time. 
Upon his later return with his own 
children, he realized, with three 
generations visiting, it was time to 
smarten up a few bedrooms. 

The idea took hold but really 
gained momentum when Jonathan 
Bourne, a furniture expert, came 
to stay. “He was overwhelmed by 
what was here,” says the duke. “It 
has been said that Lismore has a 
good collection of fake Titians 
and a great collection of genuine 
Pugins. Both are true.” 

Work has been gradual, with 
plumbing for new baths, wiring 
for new but unobtrusive lighting 
and repairs to wobbly parapets 
making a very solid building even 


Lert: A Biedermeier writing cabinet 
and Victorian brass beds highlight 
the Queen’s Bedroom. The botanical 
works are by Lady Emma Tennant. 
“Pugin had the best patterns. He was 
in a different league,” says Wynd- 
ham, who chose a Pugin design for 
the wallcovering, from Cole & Son. 


Asove: The lower tower bedroom’s 
dressing table was made by Pugin 
for Marlborough House. Sir Joshua 
Reynolds did the portrait of Lord 
Richard Cavendish, son of the fourth 
duke. Another Pugin pattern adorns 
the wallcovering, by Cole & Son. 
Brunschwig & Fils drapery damask. 
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Asove: In the lower garden, Antony 
Gormley’s Learning to Be I stands 
along the yew walk, which is said to 
have inspired Spenser’s The Faerie 
Queene. ABOVE RIGHT: The east 
tower is surrounded by gardens that 
are open to castle guests year- 
round and to the public seasonally. 


Ricut: The herb garden was laid 
out by head gardener Pete Smith 
and helps make up seven acres of 
plantings, thought to be among the 
oldest in Ireland, on the grounds. 
Many of the shrubs and trees were 
added by the duke’s mother, Debo- 
rah, one of the Mitford sisters. 


more so. The exterior looks 
like serious business, but much 
of the interior is only one room 
deep and windows are large, 
and rooms are smaller and 
cheerier than expected. 

The design team was a hap- 
py little gang of four—the duke 
and duchess, Jonathan Bourne 
and interior designer Melissa 
Wyndham. They would come 
for three or four days and leave 


notes for household staff, who 


would hang pictures after they 
had left. The butler was also 
the clerk of works—his skill 
at designing a vaulted ceiling 
is as good as his skill at serv- 
ing dinner. 

Everything was on the move 
as they did what they call “rejig- 
gering” or “fiddling about,” giv- 
ing good pieces a new life in a 
new place. When they found a 

continued on page 202 
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“It’s important that people can come here and be 
affected by the magic of Lismore,” says the duke 


Lismore, which means “great fort,” 
overlooks the Blackwater Valley. 

In an effort to modernize the castle 
and open it to visitors, its current 
occupants have turned one wing into 
a contemporary gallery overseen 

by William Burlington, one of the 
duke and duchess’s three children. 











English Airs in 
Greenwich Vi age 


CLASSIC MEWS HOUSES INSPIRE A RENOVATION FOR 
FRED AND MARCIE IMBERMAN OF KENTSHIRE GALLERIES 


Interior Design by Joanne DePalma 
Text by Wendy Moonan/Photography by Billy Cunningham 
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“There’s a continuity of color and ow do you create a charming 
architectural details. It feels like London mews house in a 
a home,” designer Joanne DePalma : : : 
2 ¢ att: S > 
Be Rn ie New Vout aparanent Manhattan high-rise: While 
she renovated for Fred and Marcie that may seem an ambitious 
Imberman (left). Far Lerr: An goal to some, Fred and Marcie Imberman 


18th-century silk fragment inspired 


EE eel once GPRS eane made it happen. After their children were 


grown, the Imbermans decided to move 
to Greenwich Village, a leafy, historic 
neighborhood whose streets are lined with 
Mei is die Wing rooney” 19th-century brownstones. They bought 
aad fediclacteulenaldineeatd a prewar duplex in a stately apartment 
glazed the walls three shades of off- building with three exposures that pro- 
white. “It’s clean and warm,” she vide great natural light and views of the 


io Hea eee Gooner rooftops of the neighboring churches 
angs above the sofa. A pair of c 
Regency giltwood armchairs rest and town houses. 


on a circa 1900 Sultanabad rug. The couple then turned to Joanne De- 
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Palma, a Manhattan designer whom they 
have known professionally for many years, 
for help with the interiors. DePalma shops 
at Kentshire Galleries, the renowned En- 
glish-antiques shop Fred Imberman owns 
with his brother-in-law, Robert Israel. 
Imberman’s father founded the firm in 
1940. And his sister, Ellen, married Robert 
Israel in the 1960s. The men have worked 
together selling antiques at Kentshire 
since 1965. Their wives now run the firm’s 
jewelry department as well as the Kent- 
shire boutique at Bergdorf Goodman. 
“When Fred contacted me, I was 
thrilled,” DePalma says. “Kentshire has 
always been one of my favorite galleries.” 
Naturally, great furniture came with the 
job. Over the years the Imbermans have 
collected fine pieces of various styles, from 
early Georgian through Regency. “We’re 
not typical clients,” Fred Imberman says. 
“We already had all the furniture.” 
Years ago previous owners of the apart- 
ment had removed most of its trim when 
they inserted a staircase between the two 
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Asove: The dining room’s back- 
ground “is fresh and simple to show 
off the antiques,” says Fred Imber- 
man. Regency chairs surround the 
George III table. The breakfront is 
circa 1810. Drapery stripe from Cow- 
tan & Tout. Top: An Adam mirror 
hangs above the circa 1790 pier table. 


RiGut: The sitting area adjoining 
the master bedroom “is small 

but comfortable,” notes DePalma. 
Eighteenth-century needleworks 
decorate a wall. An Anglo-Indian 
penwork table and a George I 
armchair are at left. The sofa fabric 
is from Old World Weavers. 




















“It’s restful, with beautiful natural 
light,” the designer says of the mas- 
ter bedroom. A Regency bench is 
at the end of the George III canopy 
bed. Brownfield pottery spaniels 
flank the fireplace. The giltwood 
mirror is circa 1785. Cowtan & Tout 
reroute rie met Care Cli om 


Asove: A late-18th-century English 
painting of rabbits hangs on a wall 
in the upstairs hall. Topping the cabi- 
net are a Victorian games compen- 
dium, a fruit-form tea caddy and a 
circa 1790 verre églomisé panel. 


floors. “We needed to put the architecture 
back,” Imberman says. “The duplex has a 
traditional layout,” DePalma remarks. 
“But it was missing good millwork and 
transitional moldings.” 

Inspiration for the architectural details 
“came from Sir John Soane’s house in 
London,” DePalma explains. “We did an 
interpretation of its Neoclassical details to 
fit the smaller scale of this apartment. Fred 
and I spent hours torturing the details.” 

In the entrance hall, for example, De- 
Palma installed a domed ceiling and nar- 
rowed the passage between the hall and 
the living room. She put in classical mold- 
ings and baseboards and had the wood 
floor stenciled to complement the ceiling. 

Nearby, in the stair hall, she added a 
new, more traditional balustrade and had 
the walls stenciled in a pattern based on 
an 18th-century Italian silk fragment that 
she owns. “It took the painter a couple of 
months to give the walls an Old World 
feel,” she says. “They look like they’re cov- 
ered with velvet.’ 

“We got the architecture right,” Imber- 
man says, pointing to the moldings on 
the ceiling and the door surrounds. De- 

Palma adds, “I was trying to improve th: 
flow of the spaces. I wanted it to seem 
more like a house than an apar tmen 

Throughout the apartment, sh 
ployed a ae palette to comp 
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What is the most beautifully designed 
common object? 










eton Varney 


Harry Schnaper 
The Miroir Brot magnifying 









Vanes Eine mirror that I use every day . Ki 
when I shave. Anthony B. 
sy a0\, 4 lee 
Anthony P. Browne 


A Bang & Olufsen stereo. es 
See ee : << : Karin Blake 
[heir systems are works of 


A Dualit toaster. 
art and work well, too. 


Michael Schaible 
Laura Hunt : é SENG 
The A J Re aeeh I love my new Konica Minol- 
e Motorola Razr ce ta camera DiMAGE Z6. I oy aa aren 


phone. It should be in the 
collection at MoMA. 


fe took it on my African safari. 
Juan 


Montoya Jennifer Post 


Juan Montoya Pilot Deluxe bold pens. 


A wedding ring. A very thin 


William W. Stubbs gold or platinum band. The Charles Allem 

The Perrier bottle. With its circle is a perfect form for The iPod, because it’s so 
beautiful emerald-green _ anything that has to do with stylish and functional. 
color and graceful shape, it’s design. It signifies eternity 


Marjorie Shushan 


a pleasure to look at. | and infinity. Werden 
E | : The lightbulb. | 
Samuel Botero | Campion A. Platt | : | 
em | eae | Roderick N. Shade | 
| I love the Alessi Blow up cit- | 
David Easton | Carleton Varney | rus basket—a great design for | 
The shoehorn. It’s sculpture. | ‘Tupperware. | a frequently used item. | 


“Decorating is not a ‘product, it’s a process!” 
—Paul Vincent Wiseman 
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Michael Schaible 









Campion 
A. Platt 





Karin Blake 


wince ncuew CUURTEST APPLE CUMPUIER, INC 





j / uy Charles Allem 


continued on page 178 
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Architect Richard Landry, of Landry 
Design Group, “adapted modernist 
cargo Oe Bee eur (cd 

ouse owned by Jack and Alice Ber- 
berian. Turse Paces: “The glass el- 
CUR mu mir ntaiccs bie tte 
CECE Mes cine cme aici g 
ise ae Te 














Opposite: The entrance hall, with 
Ken Shutt’s sculpture Celebration 
of Life, 1991. In the dining room, 
left, is a Jerome Kirk mobile, Se/ena, 
2001. Ricur: Head, 1980, by Roy 
Lichtenstein is on a bluestone wall in 
the living room. Chair fabric by Don- 
ghia. Baker table. 


“We wanted to create comfort with- 
out clutter,” says interior designer 
John Everage, of Everage Design. 
Betow Ricur: On the second floor 
of the house, a birch light diffuser 
runs the length of the main gallery 
under an oblong skylight. At left is 
Flag, 2003, by Tom Gregg. 


traditional home doesn’t do 
anything for me,” Jack Berbe- 
rian, a Los Angeles supermarket 
entrepreneur, observes over an 
after-work cigar, relaxing amid the Robert 
‘Graham sculptures and assorted Lichten- 
steins and Picassos in his 12,000-square-foot 
contemporary ode to modernism designed 
by architect Richard Landry. “Paintings of 
countrysides don’t excite me either.” 
What excites him is modernism with 
a soul. Just as there are no sweet cottage 
landscapes in gilt frames on the Berberi- 
ans’ ivory-colored walls, the modernism 
of hard lines and sharp edges is nowhere 
to be found in the warm, richly textured 
residence Berberian shares with his wife, 
Alice, their children and an impressive ar- 
ray of modern masters. 
“When you design a contemporary 
house, you create your own language and 


Ufa» 





compose with it,” says Landry, a latter-day 
Addison Mizner known for deploying a 
wide array of architectural styies, from 
Norman chateaus to Italian palazzi, for 
clients like Wayne Gretzky, Eddie Mur- 
phy, Sugar Ray Leonard and Kenny G (see 
Architectural Digest, August 1997). “You can 
be more playful with modern, because you 
make the rules.” 

If there is such a thing as homey mod- 
ernism, the Berberian residence—with its 
Pennsylvania bluestone, Portuguese lime- 
stone and whorled moss-colored granite 
—may be it. Set in arboreal splendor in a 
four-acre private park bisected by a me- 
andering brook, the residence combines a 
Yosemite-like feeling of permanence with 
the sophistication of an Anthony Caro re- 
clining nude, one of the many stellar works 
in the Berberians’ collection. 

Since moving to Los Angeles from his 
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intimacy and not interrupt the airy, 
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Ingo Maurer light fixture is above Ed 
Benavente’s Balance of Power. Don- 
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native Canada in 1984, Landry has been 
4 master at reading between the lines of 
his clients’ fantasies. No Landry residence 
looks quite like any other, which pleases the 
architect. His architectural persona is a bit 
like an iPod bearing an infinite variety of 
music. When a Norman chateau 1s required, 
he conjures up reclaimed roof tiles from 
European castles. For this down-to-earth 
couple, whose tastes run from Hockney to 
Armenian painter Hag »p Hagopian, Landry 
started with the trees, a mini-arboretum of 
mature pines, birches and sycamores pre- 
served and augmented by landscape archi- 
tect Alan Bernstein. “The trees determined 

continued on page 203 
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Top: Untitled Still Life, 1997, far 
left, by Hagop Hagopian is ona wall 
in the master bedroom. The side 
tables are by Everage Design. Baker 
lounge chairs. Bedcovering and pil- 
low sham fabric, Bergamo. ABOVE: 
Limestone walls, floors and counter- 
tops define the spalike master bath. 


“The house’s stuccoed upper level 
is designed to feel massive,” says 
Landry. RIGHT: Illuminated at 
night, the breakfast room, set apart 
by a dry-stacked bluestone wall, the 
living room and a covered loggia, 
far right, are visible at the rear of 
the 12,000-square-foot residence. 





The first floor is transparent, 
giving the impression that the more solid 
. | second floor is floating on glass. 
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ENGLISH CHARM ‘TAKES HOLD IN A RUINED 
CIRCA 1897 ESTATE IN NEW JERSEY 


Architectural and Interior Design by Marshall Watson and Holmes Easley 
Architecture by James Akers/Text by Penelope Rowlands/Photography by Durston Saylor 
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“Tt’s English in style—Lutyens with 
a Palladian twist,” designer Mar- 
shall Watson says of the circa 1897 
Summit, New Jersey, house he and 
his associate Holmes Easley renovat- 
ed for Erika Anderson. ABove: Archi- 
tect James Akers designed the new 
library wing. Marvin windows. Bal- 
ustrade stonework, Stone Legends. 


Ricut: The living room “is fem- 
inine and inviting,” says Watson. A 
pair of 18th-century Pembroke 
tables, from Kentshire Galleries, 
flank the sofa at rear. Pink chintz 
on chair, Lee Jofa. Brunschwig & Fils 
lampshade plaid, drapery sheer 

and green sofa fabric. Stark carpets. 


he house was in tat- 

ters, almost beyond 

habitation. Built in 

the 19th century 
and nestled in the woodsy, hilly 
terrain of Summit, New Jersey, 
it had once been as stately as the 
English manor houses that 
inspired its design. “It was a 
fabulous old brick pile,” says 
interior designer Marshall 
Watson. But time and neglect 
had done their work until the 
place had become “quite der- 
elict,” he says. 

That’s putting it mildly, 
according to his client, Erika 
Anderson. “ There was no work- 
ing heat, plumbing or electri- 
city in a third of the house,” she 
says. “The walls were falling 
down. It looked as if it would 


collapse in a strong wind.” But 
instead of being discouraged, 
she was excited. “I drive around 
looking for places that are di- 
lapidated and desolate,” she ex- 
plains. “There’s something in 
me that wants to save them. I 
was halfway up the drive, and I 
knew I had to buy this house.” 

Never mind that she and her 
family had just finished reno- 
vating another home. When 
she called her then husband 
to say that she wanted to buy 
a new one instead, he sighed 
and said, “Just tell me where 
to fax my signature.” As for 
the renovation, which would 
clearly be an uphill climb, he 
had one request: “You have to 
work with Marshall.” 

He didn’t have to suggest it 
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twice. Watson and Anderson 
are close friends, having met 
early in the designer’s career, 
back when he was working as a 
set designer and an actor. (For 
years he played a seductive 
computer genius on the sudsy 
daytime drama As the World 
Turns.) He founded Marshall 
Watson Interiors in New York 
in 1985. “Our overall philos- 
ophy is about comfort and suit- 
ability of design,” he says. He 
favors “a certain lushness. I 
love cohesiveness.” 
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This house had lost much of 
that quality when, in the course 
of an early subdivision, its 
sweeping drive was suppressed, 
making the main entrance in- 
accessible. Although a servants’ 
entrance at the side of the 
house became the front door, it 
never quite felt right. The new 
library wing on the other side 
of the entrance, designed by 
architect James Akers, “bal- 
ances the whole house,” notes 
Watson. It comprises a double- 
height library—a long-held 
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“There’s a theatrical flair to this 
client,” Watson says. In keeping with 
this, each room has its own drama. 


Asove: The designer covered the 
walls in a striped silk, from ‘Travers, 
and hung matching draperies. “The 
room is rich in detail and texture,” he 
says. Two kidney sofas, an antique 
low table and a satinwood armchair, 
from Agostino Antiques, are grouped 
before the Neoclassical fireplace. 


Opposite: Watson describes the din- 
ing room, whose walls are decorated 
with a strié glaze and silver leaf, as 
“romantic.” Agostino Antiques Chip- 
pendale chairs surround the table. 
A circa 1774 mirror is above the buf- 
fet. Kentshire Galleries candlestick 
lamps. Tureen at left, Julia Gray. 
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Opposite: Pine paneling defines 
the library, “a soaring space that 
houses an extensive book collec- 
tion,” the designer says. The Re- 
gency details Easley added, includ- 
ing the classical columns and the 
ironwork, “were based on private li- 
braries in Europe.” Darius carpets. 
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dream of this bibliophile client’s 
and a guest room. Its fagade 
has a touch of the English Arts 
and Crafts style about it and 
owes a clear debt to Sir Edwin 
Lutyens in its roofline and fen- 
estration. Because “the main 
house was a bit more informal,” 
Watson says, “we chose Lutyens 
rather than a grander style.” 
A library is often a discreet, 
tucked-away space. Here, the 
opposite is true: The house 
leads with this room, which 
comes up just after the entrance 
and presages the main public 





areas. With its 25-foot-high 
ceilings, the room “has a soaring 
verticality,” the designer says. 
This is a room that glows, with 
lustrous pine paneling and fur- 
nishings in rich greens and reds 
(among them an upholstered 
ottoman designed by Watson 
for his new furniture collec- 
tion). Modeled after libraries 
in some of the great English 
country houses, it is done in 
the Regency style, with classical 
columns and intricate ironwork 
reminiscent of that period. 


Watson worked with his col- 


Lerr: The Lewis Mittman ottoman, 
covered in a Cowtan & Tout fabric, 
is among several pieces Watson de- 
signed. Old World Weavers Roman 
shade stripe. Horsehair on side chairs 
and drapery, sofa and diamond- 
patterned fabrics, Brunschwig & 
Fils. Clarence House pillow fabrics. 


league Holmes Easley on the 
space, which doubles as a fam- 
ily room and is much used by 
Anderson’s three children. An- 
derson, a self-described “deco- 
rator wannabe,” also weighed 
in. While Watson took on the 
furnishings, Easley, who died in 
2003, focused on the interior 
architecture. He designed the 
virtuosic paneling, and Ander- 
son homed in on its color— 
a warm amber—by making a 
batch of caramel and bring- 
ing it to the cabinetmaker as a 
color sample. 

The library’s bold design is 
echoed throughout the house. 
“There’s a certain theatrical 
flair to this client,” Watson 
says. In keeping with this—and 
with his own background, per- 
haps—each room has its own 
drama, a bravura personality. 

The living room, for in- 
stance, “was inspired by a 
beautiful chintz,” Watson says. 
With its soft pinks and greens, 
it’s a riot of color. The room’s 
colorations were a victory for 
Anderson, who found herself 
in a constant, if gentle, tug-of- 
war on the subject. “Marshall 
was in a neutral phase. I love 
color. This was me putting my 
foot down and saying, ‘I want 
some color in my house!’” 

Watson talks about fantasy 
a lot in connection with his 
projects, a concept these rooms 
joyfully demonstrate, particu- 
larly the powder room, which 
was inspired by Marie-Antoi- 
nette’s private apartments at 
Versailles. “Holmes detailed 
the heck out of it,” Watson says 
approvingly, referring to the 
meticulous decorative painting 
on the walls, by Steven Aljian, 
and the elaborate moldings. 
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The designer calls the 
French chateau room on the 
third floor “almost sinfully 
escapist.” From the time toile 
de Jouy was first introduced in 
18th-century France, it wasn t 
used sparingly: Here, in that 
tradition, it clads the room, its 
raspberry shade echoed in the 
transferware mounted on the 
walls. An antique brass bed, 
complete with a nine-foot-hi gh 
corona, floats in the center of 
the room, which heightens its 
otherworldly feel. 

The neighboring “dollhouse 
room” is, by contrast, Swedish 
in style, its glazed walls done in 









a silvery blue that’s classically 
Scandinavian. Moving from 
prerevolutionary France to the 
land of Gustav III, it turns out, 
takes just a few steps—and a 
lot of imagination. “There’s no 
reason why we can’t live in a 
fantasy environment,” Wilson 
says; here, he demonstrates ex- 
actly how it’s done. 0 


“The details temper the house’s no- 
ble, age-old appearance,” says Wat- 
son (right, with Anderson). ABOVE: A 
guest room, enveloped in toile, “is 

a fantasy.” Kravet chair fabric. Bed- 
covering fabric, Chelsea Editions. 
Old World Weavers bed-skirt silk. 
Rug, Patterson, Flynn & Martin. 
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| Jennifer Post 





_ Campion A. Platt 
| Beaded wallpaper from 
Maya Romanoff. 


Carleton Varney 
| Dorothy Draper's Tree of 
Life. It’s light blue with white 
birch leaves. 


1 : j : 
. 4 pee | Juan Montoya 

i | No prints. I like to apply tex- 
_ ture in squares to make it 

| look like parchment or stone. 





Marjorie Shushan 


| & Brown. 


| like lacquer when installed. 


| | Jennifer Post 
9) White vinyl Lonrib 





Anthony P. Browne 


Marjorie Shushan 
Hand-painted Chinese canvas 
or Madagascar cloth. 


David Easton 
Cole & Son’s India Paper, from 
the Richmond collection. 


Paul Vincent Wiseman 
Rose Jarlow and Evans 


Samuel Botero 
A grass cloth. 


Roderick N. Shade 

Of course this changes, but 
| right now it’s a very shiny wet- 
look paper called Smooth Me- 
_ tallic made by Wolf-Gordon. 
It’s actually a vinyl that looks 


from Innovations. 





_ Anthony P. Browne 


| Woven texture without 
| a pattern. 


| classics. From Woodson, I’ve 








Harry Schnaper 
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“Do not skimp on the architectural detailing 
and backgrounds.” —Harry Schnaper 





Farrow & Ball’s drag finish in 
terra-cotta. 


Charles Allem 


William W. Stubbs 
Schumacher, from their 
Grand Statements collection. 





Harry Schnaper 
Bark paper from Caba 
Company or Larsen 
grass cloth. 


Thomas Britt 
We don’t use it too much, 
but when we do, we like the 


used Bombay, a white lattice 
on silver foil, and Japan, black 
lines on white. It was in my 
bedroom on Long Island. 0 


CUNHA; ANTHONY P. BROWNE: COURTESY FARROW & BALL; HARRY SCHNAPER: ANTHONY CUNHA: CARLETON VARNEY: ANTHONY CUNHA 
2 e ~ =F = —— 


MARJORIE SHUSHAN: PETER VITALE; SAMUEL: BOTERO: ANTHONY CUNHA; DAVID EASTON: COURTESY COLE & SON (WALLPAPERS) LIMITED. 
JENNIFER POST: ANTHONY 





AN as 
. pi | 


we be 
ry 





~‘ + 





in New Yor 


ART NOUVEAU FLOURISHES IN A GRACEFUL TOWN HOUSE 


Interior Architecture by Alan Wanzenberg, AiA/Interior Design by Vladimir Alexandrovich Fabrikov 
Text by Mildred F Schmertz/Photography by Durston Saylor 








For a couple with an extensive col- 
lection of Art Nouveau furnishings, 
architect Alan Wanzenberg and inte- 
rior designer Vladimir Alexandrovich 
Fabrikov created a town house ina 
landmark New York City building. 
Lert: An elliptical stair and a mo- 
saic floor set the tone in the entrance 
hall. Oprostre: The living room. 


ominique de Menil 

once wrote: “Years 

ago, someone who 

was 23 in 1900 gave 
me an inkling of what Art Nou- 
veau meant for his generation. 
I was speaking against it to 
my uncle Jean Schlumberger 
when he retorted: “We were 
suddenly discovering nature. 
It was spring, plants ‘shooting 
everywhere ...we felt a vitality, 
an enthusiasm. Ma petite, you 
cannot imagine what it was 
like!’” In her day as an eminent 
art patron and curator, “ma pe- 
tite” was to acquire more than 
a few masterpieces in the style, 
yet even for her this could not 
have been easy. Art Nouveau 
flourished for only 20 years be- 
fore being brought to an end 
by World War I. Its disappear- 
ance, hastened by internal rifts 
and theoretical differences be- 
tween the artists and craftsmen 
who conceived it, meant that 
there was comparatively little 
for collectors to buy. 

A few years before the turn 
of this century, as it became 
available, some of the best of 
the style’s architectural ele- 
ments, and furniture, lamps, 
chandeliers, posters, carpets, 
ceramics and glass, were ac- 
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quired by an American busi- 
nessman who, like Schlum- 
berger, first encountered the 
style as a young man. As he 
remembers, “Once, when we 
were in Paris, my wife and I 
visited an exhibition of French 
decorative arts, and there we 
saw for the first time a collec- 
tion of beautiful Art Nouveau 
pieces, and both of us fell in 
love with their sensuous na- 
ture. As time went on, I began 
to want to bring together the 
best examples of the style that 
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we could discover for a house 
we had yet to find or build.” 

For this effort he gives much 
credit to Vladimir Alexandro- 
vich Fabrikov, a Russian interior 
designer, who, during the So- 
viet era, designed film sets. He 
had previously done two Mos- 
cow apartments for the couple, 
the more recent of which they 
continue to use. “Volodya is a 
master of all artistic epochs,” 
the businessman says. “Name 
a period, and his knowledge of 
it is encyclopedic. Go with him 








to a warehouse full of good 
pieces, mediocre pieces, fakes, 
and he will unfailingly pick out 
the five best works of art in the 
entire place.” 

A few years after their dis- 
covery of Art Nouveau, the 
couple achieved their goal. 
‘They had found a very large 
town house in New York City 
with an interior that had been 
remodeled into small apart- 
ments. Since there was noth- 
ing to preserve, it was com- 
pletely gutted, floors and all. 





Lert: Against the east wall of the liy- 
ing room is a Majorelle cabinet, near 
two chairs of his in their original 
lily fabric. Opposrre: A Hector Gui- 
mard chandelier hangs above a suite 
of tooled-leather Majorelle dining 
chairs. The elaborate fire surround 
and the table are also his creations. 


Architect Alan Wanzenberg 
replanned the space to include 
a grand skylighted stair hall 
and a series of formal rooms. 
on several floors appropriate- 
ly scaled for the furniture and 
architectural elements. “As I 
worked,” he recalls, “I began 
to understand the opulence , 
of the style and knew that I had 
to accept it in its totality.” 

‘Together Wanzenberg and 
architectural and interior pres- 
ervation specialist Ilan Tavor 
managed the installation of Art . 
Nouveau doors, transoms, win- 
dows, fireplaces, moldings of 
sculptured plaster, decorative 
glass panels and ironwork. “In 
our roles,” Tavor explains, “we 
had to deal with an owner who 
wanted a palace, and a designer 
who was continually traveling 
back and forth from Moscow. 
Both of them kept adding more 
to the collection. Most items 
required special craft skills to 
restore and install, often with 
but a little sketch from Mos- 
cow to go by.” 

Once completed, the rooms 
became what the couple had 
hoped and planned for: an 
abundance of the curves, wavy 
lines, undulating shapes and 
lustrous materials—“some 
original and others provided by 
Buzz Kelly, at Jed Johnson As- 
sociates,” says Wanzenberg— 
that had first excited them. 
Fabrikov shopped all over Eu- 
rope for Art Nouveau, but not 
just any Art Nouveau. The style 
had emerged almost simulta- 
neously in the leading Europe- 
an cities, and there were dis- 
tinct regional variations. “We 
didn’t want to go in the Ger- 
man or Austrian direction, nor 
to Scotland,” Fabrikov recalls. 
“No Wiener Werkstatte, no 














Asove: Gruber’s fanciful stained- 
glass transom and doors to the study 
dominate the master bedroom. 
The bed frame and dressing mirror 
are by Emile Gallé; the floor and 
bedside lamps were made by Louis 
Comfort Tiffany. RicuT: A fountain 
marks the penthouse terrace. 


‘Charles Rennie Mackintosh.” 
Because a unified aesthetic was 
hoped for, they focused on the 
style as created in France. Fur- 

‘thermore, because they thought 
that Art Nouveau produced 
in Paris was too inconsistent, 
they decided to concentrate on 
works made in Nancy, a city 
whose superb artists and crafts- 
men had, through collabora- 
tion, formed their own brilliant 
and recognizable style. 

Furniture and light fixtures 
by Louis Majorelle ornament 
the main hall, living room and 





dining room. Emile Gallé, 
famous for his furniture and 
glass, is represented through- 
out, and the noteworthy stained 
glass of Jacques Gruber is to 
be found in windows, door- 
ways and transoms. Hector 
Guimard, who was not a mem- 
ber of the Nancy group, de- 
signed the chandeliers in the 
dining room, bedroom and 
sitting room. “I don’t intend to 
continue creating this type of 
interior,’ the businessman ex- 
plains. He and his wife own a 
house in Tuxedo Park. “It’s very 
much Asian,” he reports. This 
time they are doing the col- 
lecting after instead of before 
owning and living in the house, 
and Fabrikov is roaming the 
markets of the world. He will be 
sure to buy whatever his clients’ 
travel and study will lead them 
to wish for, and more. 
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Asove: “So many of these new 
boats are like discos,” says Jack Fhil- 
lips, who designed the interiors 

of the Lady Kathryn III, Leo and 
Kathryn Vecellio’s 148-foot high- 
speed yacht. “We wanted to take a 
contemporary boat and make it 
classic, timeless and comfortable.” 


Ricut: “The media room’s paneling 
and tonality are the same as in the 
couple’s residences,” says Fhillips, 
who furnished the space with 18th- 
and 19th-century pieces, includ- 
ing a Georgian card table. Beacon 
Hill fabrics on games chairs, scroll- 
arm chair, club chairs and ottoman. 


ith a vast Tus- 


can-style villa 
perched in 
the Colorado 
mountains in Vail, an ample, 
15,000-square-foot woodland 
country retreat in the hills of 
West Virginia and a historic 
Norman Revival manor house 
built in 1928 by the legendary 
Palm Beach architect Maurice 
Fatio on the Lake Worth shore 
of Palm Beach island, it would 
be hard to choose a favorite. 
“T’ve certainly enjoyed them 
all,” Leo Vecellio observes, 
“but my two favorite spots are 
our new boat, the Lady Kathryn 
III, and the house in Vail. They 
encourage me to relax.” 











Top: The sitting room off the mas- 
ter suite “was a bit dark,” remarks 
Fhillips, “so we added a little jolt of 
color.” The canvases, from left, are 
by Grigory Roshin and Ernest Vau- 
thrin. Beacon Hill fabrics for drap- 
eries, sofa and Brunschwig & Fils 
armchairs. Lighting from Vaughan. 
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“If practicality were the utmost 
priority, we’d end up with what oth- 
er yachts have—synthetic fabrics 
and leathers,” Fhillips says. “That’s 
exactly what the Vecellios didn’t 
want.” Agove: The sleek and spa- 
cious galley features wood cabinet- 
ry with stainless-steel details. 


Boat is a modest word for the 
Vecellios’ Lady Kathryn III, a 
not at all modestly scaled 148- 
foot motor yacht of exemplary 
stylishness that has a dominant 
presence when it is in port at 
the yacht basin at the foot of 
Palm Beach’s Australian Av- 
enue (an aptly named port for 
the Australian-built beauty). 

For a man whose business 
is building roads, bridges and 
golf courses and who has been 
known to quip, “Some people 
play golf courses; I build them,” 
a 148-foot yacht is, in all mod- 
esty, still a boat. 

“Throughout the 30 years 
we've been married, we’ve 
always had boats. The dimen- 
sions changed—as did the de- 
cor,” Kathryn Vecellio recalls. 
“The Lady Kathryn I was our 
first serious adventure with a 
yacht. She was 103 feet, tra- 
ditionally decorated, but she 
didn’t have enough rooms for 
our two sons, Christopher and 
Michael. So we moved up to 
the 113-foot Lady Kathryn II. 
That one had already been 
decorated with woven-grass 
wallcoverings, a grass-skirt 
dust ruffle on the bed in the 
master bedroom, and the odd 
tiki here and there.” 

“It had a wonderful feel 
for the islands,” Leo Vecellio 
grants, “but within five minutes 
of closing, the grass dust ruffle 
was first off the boat.” And the 
tikis were banished. 

The Lady Kathryn II was a 
recent discovery, and it—like 
its predecessor—was fitted out 
in an unwanted style. “Howev- 
er,” Kathryn Vecellio explains, 
“she had so many of the quali- 
ties we were looking for. She 
could travel at 29 knots and 
turn on a dime. She had great 
lines and wonderful spaces, 
both exterior and interior. And 
the four staterooms gave us the 
room we needed for our sons 
and their friends. 

“Despite all that, I was hav- 
ing a hard time getting through 
the heavy Art Déco-style inte- 
riors. I’m very traditional, and I 
wanted the new boat to reflect 





‘our lifestyle, which combines 
work, pleasant outings with 
family and friends and the 
rather frequent events we host 
for our favorite charities. 

“So I called in our designer, 
Jack Fhillips, who’s been work- 
ing with us ever since he did 
a spectacular addition 12 years 
ago for the house in Florida. 
I told him, ‘You’ve got to 
come look at this one and tell 


me if it can be done with the 
warm, inviting look I want.’ He 


said, “‘OK, it can be done.’” 


“Kathryn took it from 


there,” her husband says. “My 


own concerns with the boat are 
on the technical side. I confine 
my work to the systems and the 


méchanical spaces.” 

For the Lady Kathryn IIDs 
décor, Kathryn Vecellio and 
Fhillips used the palette of a 


favorite painting, a beach scene 
with an Impressionist feel by 
contemporary Russian painter 
Vladimir Nasonoy, as a starting 
point. “The change in palette 
from the coldness of Déco to 
the beach scene’s golds, soft 
reds and sands set the tone,” 
Kathryn Vecellio explains. “I 
tend to go for golds, reds, berry 
colors and greens. In this case, 
we added a site-specific ‘Palm 


Queen Anne-style chairs surround a 
round Regency table, which echoes 
the shape of the dining room. The 
dinnerware, stemware and Tiffany’s 
silverware are from M. S. Rau An- 
tiques. Brunschwig & Fils chair and 
drapery fabrics. Samuel & Sons tas- 
sel trim. Wallcovering from Kravet 





Top: Fhillips designed a Hepple- 
white-style console to hide air-con- 
ditioning ductwork in the entrance 
hall. ABove: A guest room—one of 
four staterooms— is very Juxuri- 
ous,” says the designer. The trio of 
engravings are 18th-century French. 
Bedside lamp from Vaughan. 


Beach peach’ to the palette. 


“Our collection of nauti- 


cal paintings had evolved as 
it traveled from boat to boat, 


growing with each move, and 
it would play a leading role on 
the new boat, as it had on the 
others. Periods and styles are 
mixed, but the colors of the 
great textiles and woods Jack 
Fhillips uses tie it all together. 

“We put Queen Anne-style 


continued on page 202 


The top deck of the Lady Kathryn 
III, which has a banquette uphol- 
stered in a bold striped fabric, looks 
out onto West Palm Beach’s sky- 
line. Tables, designed by the clients, 
“adjust both vertically and hori- 
zontally to accommodate multiple 
uses on the deck,” Fhillips notes. 
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Lirt: Lichtenstein’s 1981 Two Ap- 
ples is in the living room. George 
Smith sofas. Holly Hunt bronze low 
tables. Cowtan & Tout wallcover- 
ing. Julia Gray table lamp bases. Cha- 
meleon sconces. Brunschwig & Fils 
fabric on chair at left; Bergamo fab- 
ric on chair at right. Stark carpet. 
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very once in a while Asove: “The clients and I shopped 
one comes across a for antiques in London, which is 
where we found the table for the din- 


house that is notable ing room,” notes Kremer. The chan- 











not for its extrava- 
gance or its inventiveness or 
its challenge to this or that 
contemporary concept of liv- 
ing. A house that, despite the 
luxury of its finishes and size is, 
fundamentally, simple—a true 
home built to sustain a fam- 
ily through the years. Such a 
house—and this major new 
achievement by Shope Reno 
Wharton is certainly such a 
house—does not rely for its 
effect on any single detail or 
dramatic moment; instead, in 
place of grand gestures or flash, 
there is the steady accumula- 
tion of intelligent decisions, 
eyes always on scale and pro- 
portion and the effect of care- 
fully curated materials, bound 
by good sense, adding up, in 
the words of the project’s inte- 
rior designer, Joseph Kremer, 
to “a tasteful whole.” 


delier and mahogany knife boxes are 
from Carlos de la Puente Antiques. 
Lorin Marsh mirror. Julia Gray side- 
board. Jim Thompson chair fabric. 


‘Typical of the work of Shope 
Reno Wharton, the house, out 
of town a little in the estate sec- 
tion of Southampton, is rooted 
in venerable principles but open 
to modern ideals. Kremer calls 
ita “sporty Victorian”; Bernard 
Wharton—who tapped firm 
associate John Gassett as the 
project architect—refers to 
it as simply “a Shingle Style 
house, very much in keeping 
with its environs.” 

The environs here are a 
smattering of dignified olde: 
Shingle Style houses behi: 
the area’s signature h 
rows, several more r 


rie 









Asove: “This was very much a team 
effort, and it shows in the integra- 
tion of the decorating,” says Whar- 
ton, who put a coffered ceiling in 
the library, adding “an excellent 
sense of height, detail and rhythm.” 
Kremer paneled the room in wire- 
brushed limed oak. Stark carpet. 
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“The spaces flow together, both 

in their decoration and in their 
three-dimensional qualities,” says 
Wharton. BELow: As indicated in 
the floor plan, the house is situated 
horizontally, with the main living 
areas on the first floor symmetri- 
cally flanking the reception rooms. 
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less successful efforts and the 


potato-field flat plains that 
characterize the East End of 
Long Island. The house hugs 
that flat land under a broad 
roof; every detail of the mass- 
ing—simple, ganged double- 
hung windows and impeccable, 
close-seamed and ornament- 
free shingle work—reinforces 
the horizontal feel. Contrast 
comes only in the playfully 
battered chimneys and the 
striking center-axis accent of a 
Palladian window that segues 
into the hip roof as a barrel- 
vaulted dormer. It is not an un- 
precedented interpretation of 
the traditional arched-window 
motif, but neither is it a com- 
mon one. As such, it serves as 
a perfect symbol for the whole: 
Wharton stresses that the de- 
sign does not cleave abjectly 
to the past, and indeed, there’s 
a salutary whiff of the new 
throughout. “I’ve been called a 
modernist in a traditionalist’s 
body,” the architect says. “And 





there’s some truth to that. I like 
modern spaces that are flowing 
and open, but I prefer a tradi- 
tional vocabulary.” 

‘That mix—traditional lan- 
guage, in this case based on a 
simplified Tuscan order, and 
modern flow—is evident upon 
entry. After passing through a 





clever little space that serves as 


an elegant mudroom—three 
steps deep, paneled in dark 
wood—one enters the daz- 
zling main hall of the house, 
two stories high and filled 
with light from the Palladian 
centerpiece above. That win- 
dow, with bands of lesser lights 


alongside it, works brilliant- 
ly to illuminate the dignified 
stair that wraps up and around 
the formal entrance. Kremer 
has placed here a tremendous 
brass chandelier, a rewired 
piece designed for oil and can- 
dles, that holds one’s interest 
through the long ascent. 





Immediately apparent is the 
light touch Kremer has used 
in the house’s fabrics—some- 
what earthy textures in buffs 
and blues—and the quality of 
the furnishings, nearly all of 
which are antiques. Early in 
the campaign, Kremer and his 
clients—a New York real estate 





“The master bedroom is a wonder- 
ful, large room with a fantastic 
Palladian window overlooking the 
gardens,” says Kremer, who hid 

a television in a vintage mule ches 
Holly Hunt bed, chairs and ott 
man. Old World Weavers to 
Patterson, Flynn & Mart 
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The rear elevation reveals a wing 
that culminates in a screen porch, 
at right. Edmund D. Hollander, 
the New York-based landscape ar- 
chitect, paved the pool terrace in 
sandstone and surrounded it with 
flowering trees and shrubs. The 
outdoor furniture is from Giati. 


executive and his wife—trav- 
eled to London, where they 
spent a week scouring the 
shops. “When we went to Lon- 
don,” Kremer says, “the plans 
were in place, and the rooms 
were working perfectly.” That 
made the job of furnishing 
them all the more difficult, but 
the products of that busy week 
—over 30 pieces, from a 15-foot 
dining table to a pair of Re- 
gency consoles, filling an entire 
shipping container—work to 
ground the flowing spaces. 
Just past the entrance, one 
finds the main transverse axis 
of the house, a gallery anchored 
on one end by doors to a guest 
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room and the library, and on 
the other by the beautifully 
integrated kitchen. The liv- 
ing room is straight ahead 
and can be traversed in only a 
few strides for those in a hurry 
to emerge into the backyard, 
landscaped in a pleasingly 
clumpy English manner—from 
scratch; there wasn’t a tree on 
the property—by Edmund D. 
Hollander, of New York. 

But one would never rush 
through this room; under- 
pinned by a custom French rug 
in an ethereal blue, it has all the 
interest of a packed Victorian 
parlor and none of the density 

continued on page 203 















Asove: “The screen porch is such 

a great place to relax and entertain 
that in the fall, the screens are re- 
placed with glass panels, making it 
into a solarium for the winter,” 
Kremer explains. “All the pieces, es- 
pecially the sofa, are generously 
sized.” Bielecky Brothers furniture. 
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The Marston & Langing 


117 Mercer St, New Yo 
www.marston-and 


NZ oT 








Eastern White Pine 


mm4 


AV) 


avery boardman 


For generations Avery Boardman has provided 


the interior design community with the finest in sofabeds, bedding and custom upholstery. 
Come discover the endless possibilities and view our brand new "Optima Reclining Chair" collection. 
Visit our website www.averyboardman.com or call 212 688 6611 to locate your nearest representative 


and to request a free catalog. (Only to the trade) 


i - 
Tf 


ao (TT meee 
Witane sla : 
Wide Plank Floors 





Belong 


Please call one of our 

personal design consultants 

to discuss your project and 

to receive a free copy of our 
portfolio. We take pride in 
selling direct to our customers. 
LTB oats hos 


www.wideplankflooring.com 


arlisle 
Avice Plank eee 


Finely crafted. Trusted for generations. 





The Highest Expression Of Custom Upholstery 








Wy 


Photo by Frank Ritter 


‘The finest collection of antique, | 
motile) eee and NSIS aD ae 


“The Griffith” 


Created for you, 


by hand, one at a time. 


Architects, designers and connoisseurs 
of the game have been acquiring the 
finest pool tables in the world from us 


for more than 83 years. Call for our free 
Worldwide 


delivery available 


brochure, visit our website or pay *15 


for our limited edition catalog of antique, 
custom and contemporary pool tables 
809 BROADWAY 
New YorK City 10003 
1.800.252.8855 
DS . www.blattbilliards.com 


Beautiful investments to play with... 
Also available through interior designers. 











iments 


Ee > = ie 


aEEaeaininntadiennenssseiiemetline 


PALM BEACH PUNCH 
continued from page 125 
above) and shifted from white to beige for 
the upholstery. In the master bedroom, the 
theme and variation continues: a differ- 
ent dhurrie still, celestial blue walls, more 
white upholstery. 

It all sounds very straightforward—untl 
you notice Britt’s clever detailing. In the 
master bedroom, for example, the sea of 
blue is interrupted by deliberate white 
stripes—the molding picked out in a mo- 


_ tif he first used in the public spaces. In 


the sons’ room, Britt interrupted glossy 
white walls with cream stripes, an effect 
that somehow stands up to, without fore- 
ing anything on, the large Vik Muniz pho- 
tograph of the head of a soldier made up of 
small toy soldiers. 

Then there are the designer’s nods to 
Palm Beach. “Florida is about sunlight,” 
says Britt, “so I tried to draw it into places 
it couldn’t reach”—hence mirrors flank- 
ing the bed in the master bedroom and 
standing between the beds in the boys’ 
room, which serve as alternative win- 
dows. Britt made other, more whimsical 
allusions to the apartment's setting by us- 
ing white palm torchéres in the hallway, 
where he displayed a giant clamshell on 
a white demilune table. And he played 
further with the Florida light by using 
a mirrored low table in the master bed- 





“The main thing is not 
to overburden a space like 
this with too many 
ideas but to come up with 
a format and repeat 
it with a certain variety.” 





room and by setting an enormous 1950s 
Italian blue glass ball on a glass-and- 


iron table in the center of the living 


room. “Really, the whole interior piv- 


_ ots around that blue glass ball,” says 


Britt. “It’s like a magical object cast up 
by the sea.” 

Given his clients’ original wishes, what 
could be more appropriate than a space 
that starts with a mysterious cobalt orb 
and radiates outward from there? “ Phere’s 
a part of Tom that’s an illusionist,” says the 
wife. “He can take the ordinary and make 
it anything but.” 0 





REFLECTIONS 


continued from page 132 

that surveys the ocean through a scrim of 

lacy melaleuca trees on the west side; a 

smaller terrace overlooking the pool and 

the garden below on the east. 
Brushstroke house is simply laid out— 

one room wide and zoned along the lines 


a traditional ranch house. “You walk down 
a ‘hallway,’ but the hall is really incorpo- 
rated into the rooms,” says Barbara Salt- 
man. “Nothing is shut off.” A two-sided 
fireplace that inverts the arc of the ceiling 
demarcates the living room and the din- 





“We tried to reduce 
the architecture to as few 
moves as possible.” 





ing room. The kitchen (lined in golden 
koto wood) and adjoining dining room 
honor the hub of the old house. Bedrooms 
flank the residence at either end—airy 
retreats whose lifted canopies encourage 
indoor stargazing. 

“We used the Saltmans’ existing fur- 
nishings, so it was necessary to plan the 
house carefully to hold those things,” says 
Cunningham. Fortunately, they are hand- 
some things. In addition to their collec- 
tion of Brown Saltman pieces, the couple 


amassed a rich assortment of furniture | 


and art—chairs by the master craftsman 
Sam Maloof, fine pottery and art glass, 
Japanese prints and screens, Asian and 
Western sculpture, art books and found 
objects of all kinds. 

In this case, portraying his clients was 
a humbling process for Cunningham. 
“We tried to reduce the architecture to 
as few moves as possible,” he says. “We 
were more interested in making people 
feel a certain way and tugging on their 
heartstrings about California and the gar- 
den and the quality of the light.” Paul Salt- 
man died a few years ago, but the house re- 
mains no less a portrait of him than of his 
wife. It also describes the lives of the cou- 
ple’s children and grandchildren—who 
are as drawn to the outdoors, the ocean 
and the garden as the elder Saltmans. “We 
live a simple life, and our house is simpler 
than some of Wally’s other houses,” says 
Barbara Saltman. “It’s just a wonderful 
house to live in.” 0 
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ENGLISH AIRS 


continued from page 159 

the couple’s 18th- and 19th-century fur- 
nishings. In the living room, a pair of Re- 
gency giltwood armchairs are silhouetted 
against the off-white-glazed walls. A gilt- 


| wood convex mirror in the style of Ince & 
| Mayhew hangs above a white-marble fire- 
of the previous residence (another reflec- 
tion of the owners) minus the confines of | 


place. “The soft colors show off the fur- 
niture,” DePalma remarks. 

Contemporary paintings and Asian 
works of art temper the seriousness of the 
antiques. On one wall a colorful abstract 
painting by a Chinese artist is the perfect 
foil for the George II painted console 
table beneath it. There is nothing formal 
or stuffy about the room. 

The intimate dining room next door is 
imbued with shades of lavender and butter. 
Centering the space are a George III table 
and a set of Regency dining chairs. Near- 
by is a breakfront filled with Worcester 
porcelain. “We have very little for show; we 
use everything,” says Imberman. The sten- 
ciled floor echoes the elaborately paint- 
ed ceiling. “Fred has very classic taste; it’s 
sophisticated and subtle,” DePalma says. 

While the master bedroom, on the sec- 
ond floor, is as grand as any in an English 
country house, the tiny library on the land- 





“Fred has very classic 
taste; it’s sophisticated and 
subtle,” DePalma says. 





ing that leads to it steals the show. DePalma 
knew the landing’s walls were not plumb 
and the floor sagged. She spent hours 
working out the measurements for the 
antique pine ceiling, paneling and book- 
cases that would fit snugly into the space. 

Imberman had the library’s components 
fabricated in England. “It came in pieces 
like a jigsaw puzzle and was assembled 
here,” he says. 

The Imbermans thought they were 
empty nesters who would enjoy their cozy 
English mews house by themselves. It 
wasn’t to be. Their son, Matthew, just re- 
turned from London to New York to 
work at Kentshire—joining his sister, Car- 
rie, as the third generation to do so. Li! 
other single New Yorkers in their 20 
wants to move back in with his fo!! 
they have agreed to take him 
will be living in the most eleg zlish- 
style crash pad in town. 1 
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continued from page 152 

great carpet, they eagerly stayed up late to 
rearrange the furniture after dinner. It 
would seem daunting to do so many 
rooms, to give each an identity, but, the 
duchess says, “that was easy. Each room 
already had something wonderful, and 
that was the clue for what direction to take 
it. We weren’t working with a blank can- 
vas; we were preserving the sixth duke’s 
intentions and making the castle livable in 
the 21st century.” 

They found Adele Astaire’s glamor- 
ous round Art Déco stool in a storeroom 
and a Pugin writing desk in the dowager 
duchess’s bedroom. They ordered more 
Pugin doorknobs, wallcoverings and fab- 
rics and referred to a Pugin design for a 
dining room carpet, using his original col- 
ors, so strong they look like stained glass 
on the floor. 

“Tt was a treat for me,” says Wyndham. 
“Tm a great fan of Pugin, but I have to 
hold back if I don’t feel the style is right 
for a particular house. This furniture was 
designed for these rooms. You can’t get 
more right than that.” 

The castle sleeps 23, so they had to 
arrange comfortable seating for 23 in the 
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er that way. We can add that ourselves, 
and they look as though they have been 
here forever. 

“Collecting is exciting, but commis- 
sioning is the best fun of all because you 


must take a risk. It would be safer to buy | 
something you see and like, but a designer | 


could think of something you had never 
considered, and it could turn out to be the 
most exciting thing you own. We asked a 


Japanese artist, Hiroshi Suzuki, to make 


silver candlesticks. He had never seen any, 
so that was a risk, but worth it. The Gold- 
smiths’ Company in London showed us 
the work of appropriate silversmiths and 
guided us with enthusiasm and patience. 
‘This was essential for people like us, who 
had never commissioned silver.” 
Sculpture for the garden 1s placed with 
care, usually against a hedge so it is seen 


clearly, always so only one is seen at any 


time, often at the end of a vista but never at 
the opposite end. “Symmetry can be very 
static,” the duke says. 

Recently he added a black-and-white 
garden, hoping that visitors would be 
startled. “So far everyone rather likes 
it,” he says. “I’m sorry about that. I was 


It was the sixth Duke of Devonshire who 
saved Lismore. He had intended to sell it to pay off his 
mother’s gambling debts, but once there, he loved it 
so much he built a pretend castle over the ruins. 


drawing room and sitting room. “For- 
tunately, comfort is a Devonshire family 
talent,” says Bourne. “They can make ev- 
eryone feel at ease, even among the splen- 
dors of Chatsworth, the family house 
in Derbyshire.” 

Collecting and commissioning are 
other Devonshire family talents, and the 
current generation does both. They collect 
contemporary paintings and sculpture and 
buy more Pugin pieces whenever they see 
them. “Much was probably commissioned 
by the Bachelor Duke,” says the duke, 
“but we always hope the family motto or 
crest was never painted on. They’re cheap- 





hoping it would make them notice 
and question.” 

The gardens are open to the public, 
as is a superb new art gallery that Lord 
Burlington has overseen. The stones of 
the ancient west wing are now a setting 
for changing exhibitions of world-class 
contemporary art. 

“Tt’s important to me that people can 
come here, be affected by the magic of Lis- 
more and take that away with them,” says 
the duke. “Our intention has not been to 
interfere with the past nor to leave it rigid 
in time but to bring the castle forward in 
the same spirit.” 


The entire castle can be rented when the family is not in residence, and the banquet hall 
can be used for special events. The gardens and the gallery, Lismore Castle Arts, are open 
daily from 1:45 to 4:45 p.m, April 15 to October 1, opening at 11:00 A.M. in the summer. 
For more information, telephone 353-585-4424 or visit www.lismorecastle.com. 
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| SEA CHANGE 
| 
| continued from page 192 
_ chairs in the dining room, Régence- 
_ style chairs in the living room, Hepple- 
_ white-style chairs at one card table and 
| Regency chairs at another,” she continues. 
“We brought a romantic Clodion statue 
from our Palm Beach house that sits on 
the living room console, and two anony- 
mous Victorian statues of a whaler and 
a shrimper found a home on the coffee 
table. Their disparate styles get on happily 
together and bring warmth and texture.” 
Fhillips recalls his own adventure of the 
| Kathryn III and its redesign. “The boat 


had some wonderful paneling and ceil- 


“We simplified by toning it 
down and deleting the 
questionable alien styles.” 





ing details that could be preserved, but 
_ the interiors made me frail. There was a 
safari theme of leopard-spotted carpets, 
_ pony-hide-upholstered chairs and shiny 
black ostrich-surfaced tables, all coupled 
_ with overassertive pieces of a misguided 
Jean-Michel Frank Art Déco inspiration. 
I try to see the positive in all situations, 
_ but this was one of those cases where the 
| positive wasn’t easily discernible. , 
| “I told Kathryn that we’d make it by 
_ simplifying, toning it down and delet- 
ing the questionable but actually rather 
harmless alien styles. Nonetheless, the 
_ trip from neo-Déco to neo-Georgian in 
the six months given me demanded whirl- 
wind timing. But with them, it’s painless 
because they’re 100 percent positive about 
their style. They know it’s not wrong to 
say, ‘I don’t like it, and decisions are an 
instant yes or no. I’m decisive, and I love 
decisive people.” 

Kathryn Vecellio adds, “The interior’s 
home-away-from-home mood is the 
perfect setting for the many, many small 
dinners we love to give.” There are also 
large parties of up to 100 aboard the Lady 
Kathryn IIL, organized for the charities that 
Kathryn and Leo Vecellio tirelessly sup- 
port, such as the American Heart Associa- 

' tion and the Norton Museum of Art. 

“We both work too hard,” Leo Vecellio 
says, “but you have to work hard along 
the way to then have a good time.” After 
the day’s work, there are only good times 
aboard the Lady Kathryn II. 0 
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continued from page 168 

where the rooms wanted to be,” Landry 
says. “We took full advantage of the proper- 
ty so you could feel the lay of the land.” 

The approach is full of mystery. The 
drive weaves through a lush thicket, cross- 
ing a bridge over the brook. At night, the 
two-story glass-enclosed library beckons 
like a lantern, an Ingo Maurer paper-and- 
gold ceiling fixture looming like a diapha- 
nous biplane. 

Natural materials are the language that 
gives the residence its eloquence. Blue- 
stones—actually blue-gray, blue-green and 
beige stones—carry over from outside to 
inside, stacked and split to exploit their 
colors and craggy texture. The big archi- 
tectural gesture is a role reversal: The first 
floor is transparent, giving the impression 
that the more solid second floor, covered in 
hand-troweled stucco, is floating on glass. 
The architect's rationale is that it is func- 
tional as well as aesthetic. The lower public 


freestanding beech divider, conceived as a 


giant piece of furniture containing a media | 


center as well as an aperture—a classy pass- 
through that visually frames Roy Lichten- 


stein’s 1980 Head on the living room wall. | 
The dining room, another volume, opens | 
to the outside, where, at night, a huge mon- | 
key puzzle tree festooned with moonlight | 
casts shadows across the circular skylight. | 


Interior designers and architects some- 
times repel each other like opposing mag- 
netic poles, but Everage was inspired by 
Landry’s “elegant architectural machine,” 
choosing Tibetan rugs and fabrics, with 
their subtle striations, textures and hues, 
to reflect the naturalness of woods and 
stones. His furnishings recall the work 
of Jean-Michel Frank, who, like the resi- 
dence, was “all about precision and just 
the right texture.” 

Landry and Alice Berberian toiled to- 
gether on every detail, from the hidden 


Interior designers and architects sometimes repel 
each other like opposing magnetic poles, but Everage was 


inspired by Landry 


(45 


elegant machine,” 


choosing rugs and fabrics to reflect the naturalness. 


rooms are open to the outdoors; the second 
level, with its private rooms, including the 
master suite, “calls for a bit more opacity.” 

Architecture is a sorcerer’s art; the mag- 
ic, intuiting need. Alice Berberian, an ac- 
countant by training, has a hawkish eye for 
detail and the ability to read a blueprint. 
Both she and her husband respond to 
open, nonconfining spaces. They wanted 
warmth and intimacy but also the ability 
to host Thanksgiving dinners for 40 family 
members or more, bolstered by the Arme- 
nian coffee for which she is famous. 

The architect and his clients started 


* with photographs she plucked from maga- 


zines over the years. “You find out what's 


, Important to them,” Landry says of his de- 


sign modus operandi. “Is it the window? 
The carpet? The stair detailing? You start 
to see a consistency.” 

Working in concert with John Everage 
and Janice Francois, of Everage Design, 
Landry created rooms that are essentially 
structures-within-a-structure, pavilions, 
each with a distinct volume. The living 
room and family room are separated by a 


slot in the open, spalike master bath’s 
shower that magically whisks away water, 
to the subtle curves of the wet bar and the 
kitchen exhaust hood (“Curves are fun,” 
Landry observes). In the kitchen, the cou- 
ple pay homage to the family livelihood 
with a walk-in refrigerator. “He not only 
listened to us, but he heard us very well,” 
Jack Berberian says of the architect. 

Certain images of the residence lin- 
ger—the Hockney spied in the second- 
floor gallery, looking as if it grew with the 
house; the surprisingly inmate two-story 
library with the marble-slab fireplace. The 
powder room is a beguiling space that feels 
like a painting, perhaps a Zen Vermeer, 
views of trees through mysterious win- 
dows enhanced by a tiny Robert Graham 
sculpture sitting on a granite ledge. 

The Berberians’ reaction to the resi- 
dence Landry designed was symbolized 
by the sit-down dinner they hosted for his 
entire office, some 50 people in all. “The 
house is so interesting to come home to, I 
forget about business,” says Jack Berberian, 
radiating ebullience. “Here I feel free.” 0 
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continued from page 200 

that might lead to claustrophobia. “I want- 
ed a Victorian reference,” Kremer notes. 
“But with the new fabrics and colors, it’s 
truly a house for today.” Opening off the 
living room are the gorgeous dining room 
with its walls of grisaille French Romantic 
fantasias, and the library with adjoining bil- 
liard room, finished in a striking limed oak, 
walls and ceilings rough and blond. Here 
a latent nautical theme appears (the ocean 
is but a few blocks away). It is most evident 
there, but that character, a simple, tidy 
tightness, can be found as well in the kitch- 
en, which looks ready for efficient use. 

It is in the kitchen that the modern- 
ist hiding within Bernard Wharton has 
emerged—not in the detailing but in the 
planning. The room functions as a thresh- 
old to a series of more intimate family 


| spaces in train: a modest breakfast room; 


a sitting room, reached through a gra- 
cious portal; and, through twin glass doors, 
a screen porch, expressed as a semide- 
tached gazebo, sumptuously upholstered 
and equipped with crystal trays on every 


_ table, ready for the ashes of fine cigars. 


Not surprisingly, this is where the family 
takes most of its meals in summer. 

As the adapted Palladian window fixes 
the center of the front facade and identi- 
fies the entrance, a matching window on 
the rear fagade signals the location of the 
master bedroom on the second floor. Fit- 
tingly, it offers the best view out over the 
property—the broad lawn bordered by 
clustered brush and flower beds, the clever 





Says the architect, “I’ve 
been called a modernist in 
a traditionalist’s body.” 





little poolhouse and tennis court beyond. 
Also on the second floor are an office, still 
giving off the sweet smell of wood oil, a 
room for the residents’ teenage son and a 
generous guest room fitted out, Kremer 
says, like “a room at an old hotel.” 

It’s a sentiment that Bernard Wharton 
would welcome. In creating a house with 
both traditional flavor and a mode 
flow, the architect was trying to ac’ 

a certain timelessness. “We wv 
homes to look like they’ve 4! 
there,” he says. “Like they’re just 
into the landscape.” 
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Cover: Color domi- 
nates a bedroom in 

a New York penthouse 
reworked by Shelton, 
Mindel & Associates. 
Photography by Mi- 
chael Moran. See page 
144. ABove RIGHT: 
Dena Kaye and Dick 
Fallin enhanced the 
ocean views from the 
living room of their 
retreat on St. Bart’s. 
See page 122. 
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Dena Kaye Engages the Elements in Expanding 
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Architectural Design by Dick Fallin 
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A Boston-Area House Combines Tradition and 
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Redefining Space and Light in a Modern 
Tribeca Penthouse 

Interior Architecture and Design by 
Shelton, Mindel & Associates 
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Charlene and James Nederlander Do a Remodel 
Their Way 
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Before Photography by Billy Cunningham 


‘After Photography by John M. Hall 
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Proof...not promises: 


A revolutionary new skincare technology 
proven to alter the chain reaction that can 
result in visible signs of aging. 
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Virginia Beach, WA damage caused by environmental assaults? 


“The Idebenone in PREVAGE™ can Clinical tests show a significant decrease in 
do for rejuvenation what no other fine lines and wrinkles and improved firmness, 
a antioxidant can do. It should be included tone, texture and radiance. 


in every anti-aging skincare regimen? 


Dr. Amy B. Lewis o A , 
Cosmetic & General Dermatology, NYC 81% of consumers tested, including 


Clinical Professor, Yale University Dermatology those with moderate to severe sun 
damage, saw a significant improvement 
in their skin’s overall appearance. 


“PREVAGE"™ Is clinically proven to protect the skin 
against environmental factors and to improve the 
appearance of fine lines and wrinkles’ 

Dr. Kenneth C. Hertz 

Dermatologist, Miami, FL 

Former Clinical Associate, National Institute of Health 













PREVAGE 


anti-aging treatment 





gan Dermatology and PREVAGE are trademarks owned by Allergan, Inc 
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Rocky MounraINn HIGH STYLE 

Redesigned for Comfort, a Ski Chalet in Telluride 
Elevates the Arts and Crafts 

Architecture by John Brons 

[Interior Design by Samuel Botero 

‘Text by Jeff Turrentine 

Photography by David O. Marlow 





The mudroom of a 
ski chalet in Colorado. 
See page 162. 


182 


190 


LANGUAGE OF HOME 

A Park Avenue Interior at Once Elegant 
and Warm 

Interior Design by Juan Montoya, asip 
‘Text by Wendy Moonan 

Photography by Billy Cunningham 


Mantrest DrsTINy 

An American Architect’s 17-Year Mission to 
Restore a Tuscan Farmhouse 

Architecture by Peter Kurt Woerner, Fala 

‘Text by Michael Frank 

After Photography by Barbel Miebach 


New York IN A NUTSHELL 

Injecting Scale and Polish into an Intimate 
Pied-a-Terre 

Interior Design by Thad Hayes 

‘Text by Mildred F. Schmertz 

Before Photography by Billy Cunningham 
After Photography by Scott Frances 





continued on page 16 





Alexander Calder’s cir- 
ca 1929 Circus is above 
the living room man- 
tel in a house near Bos- 
ton. Designer Elissa 
Cullman transformed 

a dark space into one 
that is warm and wel- 
coming. See page 134. 


TOP: DAVID O. MARLOW; BOTTOM: DURSTON SAYLOR 





As | See It, #2 in a photographic 
series by Sacha Waldman. 


The surprisingly roomy 
Harborview Cast Iron Sink. 
Built to be ridden hard. 


1-800-4-KOHLER, ext. FA2 
kohler.com/harborview 
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IvaNa yh author 1 BEVERLY HILLS 
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Kitchen Space 

DEL MAR 

Kitchen Stud v 
MONTEREY (Seaside) 
Kitchen Stud § Monterey 
SAN FRANCISCO 


Kitcher 


SAN RAFAEL 
\ amperti Kitcher 
DENVER/VAIL 
WV rr tf ‘i Ww 
NEW CANAAN 
Kitchens By Deane 


STAMFORD 


Kitchens By Deane 


DANIA (DCOTA) 


Downsview Kitche 


JUNO BEACH 


Downsview Kit he 


NAPLES 
ATLANTA 
Design Galleria 
HONOLULU 
Details Internationa 
CHICAGO (Barrington) 
Insignia Kitche & Batt 
CHICAGO (Highland Park) 
nuhia (82 
INDIANAPOLIS 
Kitchens by Design 
LOUISVILLE (Prospect) 


sture Kitchen 























IBA 


NEW ORLEANS (Harahan) 

























Cla ( upboards In 


BOSTON (Wellesley) 
Wellesley Kitchen In 
WEST BOYLSTON 
Kitchens by Design, '" (508 
WASHINGTON D.C. (Bethesda) MD 
Nancy Thornett Associate 301) 718-0155 


BIRMINGHAM 
Kitchen Studi 


MINNEAPOLIS 
North Star Kitchens LC 


§T. LOUIS (Des Peres) 


stom Kitchens 


Mi 


(248) 645-0410 





Cutter’s Cu 

CHARLOTTE 

Downsview Kitchens (888) 541-1 189 
MORRISTOWN NJ 
Leonardis Kite hen Interiors (973) 829-7112 
LAS VEGAS NV 
Ebéniste, Inc (702) 368 2280 
HUNTINGTON NY 
Euro Concepts, ld (631) 493-0983 
NEW YORK NY 


(212) 688 9300 

y Hills) OH 
(440) 944-4499 
OH 

(419) 246-0991 
PA 


Euro Concepts. lid 
CLEVELAND (Willoughb 
Foralli’s Kitchen & Bath 


TOLEDO 


Jan Merrell Kitchens 


PHILADELPHIA 

Joanne Hudson Associates (215) 568-5501 

SAN JUAN PR 
71.5555 


(787) 721-5555 
™X 
(214) 368-5151 
™ 
(210) 341-3396 
don) VA 
(703) 8346121 
WA 
(206) 443-2271 


Cocinas + Diseno 


DALLAS 
Redstone Kitchens & Baths 


SAN ANTONIO 
Palmer Todd, Inc 

WASHINGTON D.C. (Hern 
Design Solutions, Inc 


SEATTLE (Redmond) 
Rice's Cabinetry by Design 


CANADA 
CALGARY AB 
Empire Kitchen & Bath (403) 252-2458 
VANCOUVER BC 
Empire Kitchen & Bath (604) 681 5994 


ON 


TORONTO 

Downsview Kitchens (416) 481-5101 
TORONTO ON 
Yorkville Design Centre (416) 922 6620 
MONTREAL PQ 


of Montreal (514) 483 1800 


Downsview 
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LETTERS 
CONTRIBUTORS 


SHOPPING: THE TREASURES OF TURIN 
Browsing for Art, Antiques and Glass with 
Designer Timothy Corrigan in Italy 

Text by Michael Frank 

Photography by Tim Beddow 


Brrore & AFTER: OysTER BAY EVOLUTION 
Palladian Stables Inspire a Striking Addition 

on Long Island 

Architecture by David Estreich Architects 

Interior Design by Sandra Nunnerley, asp 

‘Text by Penelope Rowlands 

After Photography by Durston Saylor 


UnsuILt Houses: CLIMATE CONTROL 
ON Kaual 

A Sculptural Residence Conceived for the 
Island’s Rain Forest 

Architecture by Lautner Associates, 

Helena Arahuete 

‘Text by Joseph Giovannini 


DISCOVERIES BY DESIGNERS 
Architectural Digest’s Editors Present 
Designers’ Sources 


‘THE PROFESSIONALS: 

PAUL VINCENT WISEMAN 

The San Francisco Designer Embraces His 
Lifelong Love of Art and Architecture 

By Nicholas von Hoffman 


| eee uageeer age POOLS MAU NE 
house in Washington 
| State. See page 86. Volume 63, Number 2 
Architectural Digest, 
6300 Wilshire Boulevard, 
Los Angeles, CA 90048, 
is published monthly by 
The Condé Nast Publications, 
+ Times Square, 
New York, NY 10036. 


To find Condé Nast 


86 ARCHITECTURE NOTEBOOK: magazines on the 
STORYBOOK ENDING World Wide Web, visit 


www.condenet.com. 


A Tyrolean-Style Guesthouse Takes to the Trees | 
on Washington's Olympic Peninsula 
Architectural Design by Treel louse Workshop 
Text by Christopher Hall 

After Photography by Robert Pisano ' f 





98 Books: LOOKING HOMEWARD 
Engrossing Works on Architecture, Design and 
Do-It-Yourself Style 


103 Estates For SALE: Eprrors SELECT : i 
PROPERTIES AROUND THE WORLD 
Virginia, New York, Italy, Mexico, Chicago, 
the Caribbean... 














204 AD Direcrory 
A Listing of the Designers and Architects 
Featured in This Issue 


Midcentury Italian 
vases and a contempo- 
rary limestone me- 

dallion. See page 62. 








TOP: ROBERT PISANO; BOTTOM: ANTHONY CUNHA 





For more information, visit 
www.ArchitecturalDigest.com 











BREAK THE ICE, 
AND A FEW HEARTS WHILE YOURE AT IT. 


OYSTER PERPETUAL LADY-DATEJUST * WWW.ROLEX.COM 
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After reading your article 
“Cézanne’s Vision” (Decem- 
ber 2005), I just had to write. 
Someday I would love to visit 
the city of Aix-en-Provence 
and wander Cézanne’s garden. 


Because of your story, I know 


a little more about Cézanne and Picasso’s admiration 


of him. Each month I look forward to learning some- 


thing new from your magazine, everything from ar- 


chitecture and interiors to art history. 


A PROFESSIUINAL Eo JIN 

Thank you for the information on Scott 
Snyder (The Professionals, November 
2005). His decorating genius is always 
interesting, and his New York apartment 
(September 1999) is still my favorite. 
Ravpu D. Burcu 

ELIZAVILLE, NEw YORK 


BEAUTY IN SIMPLICITY 

The pages of the November issue featur- 
ing the French-style mansion in Pied- 
mont, California, are mesmerizing (“Bay 
Area Esprit”). Barbara Barry is able to 
capture and blend the elegance of the past 
and the cleaner lines of today with great 
success. Ms. Barry once again shows us so 


— BERNADETTE M. GREEN 


PrymMoutnH, MINNESOTA 


NI 
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The cover of the November issue took 
my breath away! It was like finding a 
beautifully wrapped gift waiting just for 
me. And the present inside the wrapping 
didn’t disappoint, the highlight being the 
photograph of the Palm Desert master 
suite (“Fade In—House, Palm Desert”). 
Jessica WILLIAMS 

NORFOLK, VIRGINIA 


PRINCE OF CHINTZ CROWNED A KING 


Mario Buatta is no prince. He is a king— 
King of Color! Your November issue 
compels me to applaud his nonpareil 
style, which I have been endeavoring to 
emulate for 20 years. Oh, what I would do 
for those eggplant walls. 

MICHELLE SHEVLIN 

SKILLMAN, NEw JERSEY 


HUMBLE AND HELPFUL 

Your November issue was as impressive 
as every other month. We were immedi- 
ately drawn to “Anglophiles on the Upper 
East Side.” Imagine our delight at seeing 
a French bronze by Clodion to the right 


~ of the fireplace. We have an identical one 
on our mantel! We called Mr. Karr at ' 


Hyde Park Antiques, and he generously 
gave us information about the piece. We 
complimented him on the beautiful décor 
and the photography. He humbly stated 
it was all in the photography! Thanks to 
Mr. Karr and to Architectural Digest. 
Ikr AND Despre SHEATZ 
COCHRANTON, PENNSYLVANIA 

OUNTING 
After reading every single issue of your 
beautiful and informative magazine (dare 
I call it just a magazine?) since 2002, I 
feel that I have gotten to know personally 
the designers and their respective styles 
that obviously win your and my attention 
over and over again. Stephen Shadley, 
José E. Solis Betancourt, Thomas Pheas- 
ant, Geoffrey Bradfield, Mica Ertegun 
and Scott Snyder are just an amazing and 
talented few that I can recall off the top 
of my head. There are many, many more. 
I look forward to seeing them again but 
also to “meeting” some new stars. 
SANDRA MANnas WOLF 
Kuata Lumpur, MALAYSIA 


STARS 


A MONTHLY TEXTBOOK 

Architectural Digest’s features enable the 
study of color, design, architectural his- 
tory, room composition, good writing 
practices, elegance, propriety, etiquette, 
photographic excellence and a monthly 
lesson in stability. In this eternally trou- 
bled world, Architectural Digest remains 
faithful, strong and progressive. We’re 
talking leadership here, and AD has many 
followers. Millions? 

SuE ZAJAC 

EaG.e River, ALASKA 





well that less is more. 

Roserr FE “LEY 

GRAYSLAKE, | IS 
Letters t 


The editors invite your comments, suggestions and criticisms. 
the editor should include the writer’s name, address and daytime phone number and be sent by e-mail to 


letters@archdigest.com or by mail to Letters, Architectural Digest, 6300 Wilshire Boulevard, Los Angeles, California 90048. 
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We all love a good transformation story. The old falling away 
to reveal the new. The ruined rebuilt as never before. We intro- 
duced our annual Before & After issue in February 1992 with the 
idea that we, like our readers, wanted to know more about the 


nuts and bolts of the design process, just how our designers and 





architects wrest miracles from the often uninspired floor plans, 
rooms and buildings they have to work with. In many cases, the canvas is not blank, it’s a 
wreck, and it takes all the vision and talent and determination the designer possesses to 
create a thing of beauty and functionality. This month you'll see how Carleton Varney 
teamed up with Charlene and James Nederlander to turn a Southampton teardown into 
a home, how Peter L. Shelton and Lee F. Mindel replaced nearly every surface and fitting 
visible to the eye—and then some—in a New York penthouse, and how architect Peter 
Kurt Woerner spent decades bringing to life an abandoned farmhouse in ‘Tuscany. 

‘Tales of change and redemption call to mind the plot of a good movie. Coinciden- 
tally, next month we bring you our special Hollywood issue, featuring homes of stars 


of the past and present. You won’t want to miss it. 4 


Paige Rense, Editor-in-Chief 
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(“Latitude Adjust- 


ment,” page 122). “Writing about a 
house is one thing; writing about 


your own house adds an intimate 


the Danny Kaye and Sylvia Fine 
Kaye Foundation. “Our St. Bart’s 
house is even more personal, be- 
cause it reflects a change in how we 


live. When I mention a ‘minimal but 





cozy’ décor, I’m also talking about 


a philosophy of life: scaling back, 





' 


ae a 


simplifying and identifying priori- 
ties. While I was writing the piece, 


my partner, Dick, and I sold our large house in Aspen, cleaned out clos- 





ets and examined the significance of all the stuff one accumulates 
from family memorabilia to a rug from Istanbul whose mere pres- 
ence evokes memories of a wonderful trip. That process completed, we 


embarked on five months of travel—with just one suitcase between us.” 


(“When the Right One 
Comes Along,” page 154). “James Nederlander 
is a remarkable icon. He is Broadway,” says John 
M. Hall, who photographed the house the pro- 
ducer shares with his wife, Charlene, in South- 
ampton. “He’s a real gent, always well dressed. 
He’s been through the trenches of business and 
still has a great, positive attitude—his presence 
alone reminded me to take things in stride.” 
Hall’s new book is Gardens in the Spirit of Place. 
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layer,” says Dena Kaye, president of 








PISANO (“Archi- 
tecture Notebook: Storybook 
Ending,” page 86). When pho- 
tographer Robert Pisano shot 
this issue’s Architecture Note- 
book story, he faced the common 
dilemma one encounters when 
working in a small space, only 
this time, “we were 20 feet in 
the air, ina tree,” he says. Pisano, 
who specializes in architecture and interiors, happily tackled the task of 
negotiating around equipment in a couple’s 450-square-foot tree house 
in Washington State. “We worked upon it, around it—it was cleverly 
stacked this way and that. We’d get packed up at the bottom and do a 
lot of human burro work to get it to the top. This was not a typical proj- 
ect. But the owners were wonderful—they adopted me and my crew.” 


i PURRENI (“Rocky 
Mountain High Style,” page 162). 
“When a designer and a client have 
worked together for decades, a won- 
derful conversational shorthand 
emerges,” says Jeff Turrentine, a 
staff writer for The Washington Post 
who wrote this month’s story on a 
Colorado ski chalet. “In describing 
how the house was to look, the de- 
signer simply said, ‘sort of like Sher- 
lock Holmes’s apartment.’ And the 





client knew exactly what he meant.” 


TOP: THEO WESTENBERGER; FIRST ROW: DICK FALLIN/COURTESY DENA KAYE. SUSAN ELLIS/GOURTESY ROBERT PISANO. 
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“REFLET” bedroom. Lustrous lacquer bed (8 colors to choose from) with silver fabric upholstered head board and matching lacquer furniture (nightstands, consoles, dressers, etc.) 

as well as a variety of custom size, smoked glass, pieces which allow you to design a room with custom sized furniture for a perfect fit. “NUAGE” swivel chair 
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‘The Treasures of Turin 


Browsing for Art, Antiques and Glass with Designer Timothy Corrigan in Italy 
Text by Michael Frank/Photography by Tim Beddow 








NTIL IT WAS SELECTED 
as the site of the win- 
ter 2006 Olympics, 

‘Turin—layered, mysterious 

and blissfully unpolished— 

remained one of the best-kept 
secrets in all of Italy. Like its 
relative neighbor, the simi- 
larly hidden Genoa, Turin 
has been overlooked by even 








the most discerning travelers. 
People who came to know Tu- 
rin tended to pass through on 
a ski holiday or landed there 
by some scheduling complica- 
tion, as happened 10 years ago 
to designer Timothy Corrigan. 


Lert: A spire tops Ales- 
sandro Antonelli’s 1884 
Mole Antonelliana. 






“It was one of the best travel 
mishaps I’ve ever had,” Cor- 
rigan says. “The city has been 
a revelation, a gift to my life 
and my work.” 

Capital of the house of Sa- 
voy and the Kingdom of Sar- 
dinia, Turin was, in the early 
19th century, at the heart of 
Italian nationalism under its 
native son Camillo Cavour. It 


SECOL-ART 
ANTICHITA 


Lerr: The showroom, 
filled with European 
antiques and art, is one 
of designer Timothy 
Corrigan’s favorite 
stops in Turin. Davide 
di Masoero, left, shows 
the designer a vase. 


Far Lert: An 18th- 
century Neoclassical 
mirror hangs above a 
mid-18th-century 
marble-topped com- 
mode from Genoa. 
Resting on it is a group 
of Savona vases. 





was a famous center of pub- 
lishing, manufacturing (Fiat 
opened its first factory in the 
city in 1899) and moviemaking. 
‘Today it has dozens of muse- 
ums, including a collection 
of Egyptian antiquities that 
ranks with those in Cairo and 
London, and a fascinating new 
museum of cinema. Bisected 

continued on page 40 
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continued from page 36 

by the Po and set against a 
dramatic backdrop of snow- 
frosted Alps, the city is built 
on a rigorous Roman plan that 
was revised in the 17th and 18th 
centuries. Many of its buildings 
are 19th century, imperfectly 
preserved but intact, and fea- 
ture long unbroken arcades 


J 
> 


RIGHT AND Far RIGHT: 
A still life by Jan van 
den Hecke, far right, 
is among the 16th- 
and 17th-century 

{| Flemish paintings at 
the gallery. At left is 
one by Dirck Stoop. 
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behind which a café society 
thrives—the Turinese are fa- 
mous chocolate drinkers—as 
does a serious, little-known 
arts and antiques market. 
When Timothy Corrigan 
comes to Turin to shop, he is, in 
part, living out a fundamental 
tenet of his design philosophy. 
As the founder of Landmark 





Lert: European an- 
tiques fill the space. A 
French pillar is near 
two 19th-century 
chairs. The 17th-cen- 
tury painting from 
Piedmont is above a 
Savoy clock. * 


STILE FLOREALE 
Betow RiGcurt: The 
shop has Art Nouveau 
glass as well as light 
fixtures and furniture. 
Asove RiGutT: Owner 
Tina Biazzi and Cor- 
rigan examine an Ed- 
gar Brandt lamp. 


Restoration, a firm based in 
Los Angeles and Paris that, as 
its name suggests, specializes 
in preserving and appropri- 
ately updating historic build- 
ings, Corrigan believes in using 
only authentic furniture and 
objects in his interiors. “Au- 
thentic, to me, can be from 
1750 or 1950,” he says. “In fact, 





I like mixing and bridging pe- 
riods. I think the tension keeps 
a room alive. It doesn’t matter 
where something comes from 
as long as it’s good and as long 
as it’s real.” 

It is often interesting to find 
out what sort of art is shown 
and beloved in a lesser-known 

continued on page 44 
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continued from page 40 
city. In Turin, Corrigan always 
visits Galleria d’Arte Narciso, 
a gallery that would seem to 
follow the Corrigan aesthetic 
by showing 19th- and early- 
and mid-20th-century art 
against a gilded 19th-century 
interior. Continuing a busi- 
ness begun by his mother, 
Elio Pinottini specializes in 
Italian Futurist works, espe- 
cially paintings by Felice Ca- 
sorati and sculpture by Mino 
Rosso, whose 1930s bronzes of 
abstracted athletes the gallery 
is featuring in a show called 
“Art and Sport,” in honor of 
the 2006 Olympics. 
Corrigan visits Galleria 
Luigi Caretto, by contrast, to 
look for 16th- and 17th-cen- 
tury Flemish paintings. Luigi 
Caretto, whose gallery was 
begun by his grandfather, also 
Luigi, in 1911, draws serious 
collectors of the genre from 
all over Europe. Corrigan is 
particularly fond of the rich 


Ricut: Midcentury 
art glass and furniture 
are displayed in the 
upstairs gallery. A Sal- 
vador Dali sculpture is 
at center. Three 1970 
Venini vases are on a 
Jacques Leleu buffet. 











I IA RIA i} 
ARTIGLIO 


Far Lert: Fifteenth- 
through 20th-century 
books, prints and en- 
gravings line the walls 
and shelves in the 
main showroom. A 
circa 1650 Flemish at- 
las is on the counter. 


T i¢ 


Lerr: Owner Rober- 
to Cena carries books 
of botanical prints 
from the Agricultural 
Society of London. 
Brow: The storefront 
is tucked into a 19th- 
century arcade. 








landscapes and still lifes. “They 
have amazing character and 
atmosphere,” he remarks. 
“Even the large canvases feel 
intimate, which is why I would 
use them in quiet, pensive 
rooms, such as libraries or dens. 
They’re all about contempla- 
tion and reflection.” 

For an even more dramatic 
change in sensibility, Corrigan 
turns to Turin Gallery, whose 
founder, Gerard Figliola, has 
an appreciation for 1950s and 
’60s art glass. He now runs the 
business in collaboration with 
his nephew, William. “This 
glass has remarkable color and 

continued on page 46 
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GALLERIA D’ARTE 
NARCISO 

Far Ricut: The gallery 
has 19th- and 20th- 
century paintings and 
sculpture. Owner Elio 
Pinottini stands under 
a primitive mobile. 
Ricut: Mino Rosso’s 
The Boxer, circa 1930. 


continued from page 44 

translucency, and it makes a 
bold statement,” says Corrigan, 
who recently bought a 1950s 
Fulvio Bianconi cobalt-blue- 
and-orange vase fotatradi= = 











tional interior. He also admired ye ‘ s Gf 
a one-of-a-kind piece thatOs- 1 AUthentic, to me, be = 

y : WV 
kar Kokoschka designed for can be from 1750 or | et Vi 


Peggy Guggenheim in 1952. : nee 
“Gerard and William often 1950. [like Mixing 


track down this kind of dis- periods. l think 
tinctive work, and I love that. : f 
I share their love of objects that the tension keeps 
have a traceable history.” | room alive.” 


continued on page 48 
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TURIN SOURCES 
| Galleria d’Arte Narciso, Piazza Carlo Felice 18; 39-011-54-31-25. Twentieth-century paintings, sculpture and art 


2 Galleria Luigi Caretto, Via Maria Vittoria 10, 39-011-53-72-74; www.galleriacaretto.com. Sixteenth- and 17th-century Flemish paintings 
3 Turin Gallery, Via Maria Vittoria 19, 39-011-812-30-83; www.turin-gallery.com. Twentieth-century art glass and furnishings 
4 Stile Floreale, Via Maria Vittoria 19F; 39-011-817-04-21. Art Nouveau furniture, light fixtures and glass 





5 Lazzarini Arte e Antiquariato, Via Maria Vittoria 27C, 39-011-83-55-23; www.lazzariniantiques.it. Northern Italian decorative arts 


6 Secol-Art Antichita, Via San Francesco da Paola 14A; 39-011-817-40-63. European antiques and accessories 





7 Libreria Antiquaria Il Cartiglio, Via Po 32D; 39-011-817-90-05. Antique European books, maps, prints and engravings 


ILLUSTRATION: TONY MORSE 
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_ Dear Ketel One Drinker 
Once upon a time, in a land far, 


far away Carolus Nolet’s father’s, 
__ father's, father's, father's, father's, 
| father’s, father’s, father’s, father 


| Started a distillery. 
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continued from page 46 

‘Turin has a strong vein of Art Nouveau 
running through it (the period is known in 
Italian as Sule Liberty or Stile Floreale), 


| and a specialist in the field is Tina Biazzi. 
_ He likens walking into her shop, suitably 


called Stile Floreale, to stepping back in 
ume. “The way the room is decorated, the 
merchandise, of course, even the style of 


the owner—it all seems to come from the- 


turn of the century,” says the designer. 
Largely French in origin, Biazzi’s light 
fixtures and glass (by Gallé, Daum and 
others) appeal to Corrigan primarily as ac- 
cents for rooms with different sensibilities. 
He recently used one of her fixtures in a 
hall with a low ceiling, where it created “a 
wonderful orange-gold glow.” 

For an intimate traditional antiques 
shop that specializes in furniture of the 
region, Corrigan visits Lazzarini Arte e 
Antiquariato, whose owner, Luca Laz- 
zarini, seeks out pieces that have some 


| historical distinction or provenance. He 


limits himself mainly to 17th- and 18th- 
century furniture and decorative objects 
from the Piedmont or Genoa. Corrigan 
is attracted to this northern Italian furni- 
ture for its warmth and purity and the fact 
that, unlike French or Venetian furniture 


of the same period, it has a cleanness of 


line and detail that makes it suitable for a 


| more contemporary setting. Nineteenth- 


century Genoese chairs that Corrigan saw 
on a recent visit “work as well today,” he 


| says, “as when they were first made—may- 





be even better.” 
Secol-Art Antichita, which is one of the 


| most prominent antiques shops in Turin, 
| features southern European furniture 


and objects from the 17th through the 


| 19th century. Although most of Davide di 


Masoero’s stock is Italian, there are some 
French, Portuguese and Spanish pieces as 
well, most of them—as is characteristic of 
furnishings sold in ‘Turin—in their origi- 
nal condition. Corrigan considers this a 
virtue: “Sometimes you have to educate 
a client, and yourself, into understanding 
that a little wear or imperfection only at- 
tests to a piece’s originality,” he explains, 
“and that it’s much better left that way. It’s 
much better to be authentic and blemished 
than monkeyed with and ‘perfect.’ ” 

Di Masoero’s mirrors in particular in- 
trigue Corrigan: “He has several that are 
very baroque, very gilded and elaborate. 
I would pair them with more sober fur- 


niture. It’s all about the juxtaposition of 
line, feeling and craftsmanship.” Corri- 
gan notes that while Secol-Art has many 
beautiful things displayed up front, the 
best treasures are hidden in back rooms. 
“You have to be patient with the experi- 
ence; you have to take some time to get 
to know the place. It’s like a metaphor for 
‘Turin itself.” 

Another of his favorite places to visit: 
in the city is Libreria Antiquaria II Cartiglio. 
Located in one of Turin’s famous arcades, 
the shop carries antique books, maps and 
prints. Its owner, Roberto Cena, fell in love 
with the field when he was at univer- 
sity and put himself through school buy- 


“The city has been a 
revelation, a gift to my life 
and my work.” 


ing and selling books and other printed 
material. “Because Turin was a center of 
publishing for so long, there are still in- 
credible resources in the city,” says Cor- 
rigan. “It’s not just Italian. Roberto has 
material from all over Europe, all of it 
of the highest quality.” ; 

From II Cartiglio, Corrigan recently 
bought a series of early-19th-century 
prints of the ruins of Pompeii, which he 
framed and used in a client’s home office. 
He particularly likes Cena’s Volkamers, 
rare—and, at the moment, quite popu- 
lar—engravings by Johann Christoph 
Volkamer that depict a piece of fruit and, 
beneath it, the estate where it was grown. 
“These big pieces of fruit suspended over 
tiny buildings look so surreal,” says Cor- 
rigan. “They seem to anticipate Magritte. 
‘They’re timeless.” 

There is something typically Turi- 
nese about the use of old spaces. Cities 
where so much is husbanded sustain a 
relationship to the past that is both 
continuous and custodial. They are full 
of ambience and, as Corrigan says of 
‘Turin, “almost exotically intact.” Will 
the newly heightened awareness the 
Olympics bring endanger this intact- 
ness? “After all these centuries, I don’t 
believe so,” says the designer. “Turin is 
too strong, and too much of a time cap- 
sule, for that.” 1 
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Palladian Stables Inspire a Striking Addition on Long Island 
Architecture by David Estreich Architects/Interior Design by Sandra Nunnerley, AsiD 
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Text by Penelope Rowlands/After Photography by Durston Saylor 


HE HOUSE WAS A GEOR- 
gian Revival that had 
been radically trans- 

formed just a few years before. 

“We lightened it and gave it 

new life,” recalls interior de- 

signer Sandra Nunnerley, 
who worked with architect 

David Fstreich on this project 

in Oyster Bay, on Long Island’s 

North Shore (see Architectural 

Digest, February 2001). 

In the last few years, though, 
the clients’ needs had changed. 
They wanted a “more perma- 
nent space in which to enter- 
tain,” says Nunnerley. A room 
of one’s own was also a guiding 
concept—the husband wanted 
a study; the wife, a retreat. And, 
while they needed more square 
footage, they didn’t want it to 
show, an idea that sat well with 
Estreich. “We’ve been doing a 
number of large houses, but 
doing them in a way where 
they don’t seem so large,” he 
explains. “It keeps the scale 
more appropriate to the neigh- 
borhood and the landscape.” 


continued on page 52 











Designer Sandra Nun- 
nerley and architect 
David Estreich reno- 
vated and expanded a 
Long Island house. 


Lert: The family room. 


Axove: Peaked ceilings 
give the space volume 
and drama. David Dun- 
can Antiques table 
lamps. Cowtan & Tout 
dining chair fabric. 





BEFORE PHOTOGRAPHY COURTESY SANDRA NUNNERLEY, INC 
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FIRST PHASE 


fi RENOVATION OF EXISTING BRICK STRUCTURE 


] 
I 
! et (@) ADDITION OF NEW CLAPBOARD STRUCTURE 
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SECOND PHASE 


(4) EXTENSION OF CLAPBOARD STRUCTURE 


J) ADDITION OF NEW BRICK STRUCTURE 


Top: The brick addi- 
tion, which draws on 
the architecture of 
local stables, houses 
living spaces and a 


four-car garage. ABOVE: 


The floor plan shows 
the phases of building 
and renovation. 


sn 
MN 


continued from page 5O 

Working with Brian Black- 
burn from his office, he de- 
cided to demolish the ranch 
house—transformed into a 
Federal-style carriage house 
in the first renovation—and 
replace it with a new wing set 
perpendicularly to the original 
brick structure. Razing the re- 
vised ranch building “gave us 





the opportunity to add to and 
connect the house,” Estreich 
says. [he striking brick wing 
that replaced it connects to the 
Georgian Revival building via 
a new clapboard addition and 
a fanciful belvedere. 

You could say that the design 
for the new wing was picked 
up, quite literally, in the neigh- 
borhood. “We thought, We’re 
sitting in horse country—why 
not have it be a barn with 
stables?” Nunnerley recalls. 
The elongated structure has “a 
Palladian tripartite concept,” 
according to Estreich. “We 
based it on a Palladian stable 
house with arched windows. 
It almost looks like a reno- 
vated stable.” 

For the interiors, Nunnerley 
steered a middle course, as she 
had the first time around, be- 
tween two people with drasti- 
cally different aesthetic views. 
“She’s very romantic and full 
of great fantasy,” she says of 
the wife, who favors French 
and English antiques; her hus- 
band, a businessman, prefers 
a minimalist look. “We have 
somewhat different tastes,” 
the husband allows, “and San- 





Asove: Limestone walls 
envelop the family 
room—nicknamed “the 
barn room”—which 
“has a horse farm feel 
to it,” says Nunner- 
ley (below). Holly Hunt 
chandelier, wing chair 
and mirtor. 





dra has always been very goc 
at blending them.” Doing : 
came naturally to Nunnerle 
“My normal look is tailore 
pared down,” she says. “It h 
strong architecture, but it st 
has that romantic feel to it. I 
a very clean, modern look.” 
And that’s what prevails 
the high-ceilinged “barn roon 


continued on page 
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continued from page 52 

which is both a family and an 
entertainment area. The wife 
had hoped for a “castle feel- 
ing,” Nunnerley says; this room 
indeed gives a taste of palace 
life—the sumptuous idea of it, 
that is, not its cold, drafty real- 
ity. Its limestone walls set the 
tone. “They’re a very warm, 
beigey kind of color,” the de- 
signer remarks. “Limestone 
is not a cold element. It’s tex- 
tural, and that texture gives the 
room warmth.” 

The room’ clean-lined look 
casts some of its more intrigu- 
ing contents—including an 
audaciously shaped wing chair 
and a pair of baroque carved 
candlesticks from the 1920s 
that Nunnerley converted 
into lamps—into high relief. A 
cozy reclining area in a corner 
near the fireplace (the wife’s 
idea, Nunnerley says) exudes 
a sense of elegant whimsy, one 
that recurs throughout this un- 

; derstated yet consistently sur- 
prising residence. 
continued on page 54 








Lrrr AND BELow: A 
masculine palette of 
black, brown and 
beige defines the sit- 
ting and exercise 
room, dominated by 








Thomas Struth’s 1999 
photograph of El Cap- 
itan in Yosemite. Side 
table from Armani 
Casa. Patterson, Flynn 
& Martin wool carpet. 
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Far Lert: The bare 
bones of the study. 
Lert: The paneling 
was designed to show- 
case three paintings 
by Agnes Martin. Ed- 
ward Wormley side 
table from Karl Kemp. 
Club chair and otto- 
man fabric from 
Brunschwig & Fils. 
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Asove: The work site 
of a courtyard with a 
pool and patio, con- 
ceived by landscape 
architect Bruce Berger. 
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Lert: A skylight and 
wraparound windows 
illuminate the tower 
room. Glant daybed 
fabric. Robert Allen 
pillow fabric. Roman 
shade fabric, Lee Jofa. 


continued from page 53 
Nowhere is this truer than 
in the sensuously appointed, 
skylighted tower room, charm- 
ingly called “the stargazing 
room” by Nunnerley, which 
she furnished sparely with a few 


distinctive pieces, including a 
daybed of her own design. This 
room has been the wife’s fantasy 
“forever,” the designer says. 
“She loves to go up that spiral 


a ee 


staircase and look at the stars 
at night.” 
The husband’s suite of 


rooms, she adds, takes “a very 
Zen approach.” With its pale 
Agnes Martin paintings and 
such intriguing furnishings as 
an Edward Wormley Sheaf of 
Wheat table from the 1950s, 


™ 


iv: Enclosed by a 
b wall, topped 
with urns, and a wood- 
ed garden, the pool 
area offers privacy. Z ne 


the oak-paneled study is un- 
commonly serene. The com- 
bined sitting and exercise room 
just off of it also functions as 
a gallery. “There was no room 
for any large art elsewhere in 
the house,” the husband ex- 
plains. “We built up this room 
to get the pieces out.” 

How many people have 
such pleasing visual stimuli as 
they crunch or power lift? On 
one wall, there’s an outsize 
study of Yosemite by the Ger- 
man photographer Thomas 
Struth. Across the way, a multi- 
paned window looks toward a 
lush ornamental garden that 
Bruce Berger, of the Dallas 
firm Armstrong Berger, de- 
signed, he says, to “look like it 
had always been there.” 

So, for that matter, does 
the entire new wing. “Every- 
thing is conceptualized as one,” 
Nunnerley says. “Everything is 
seamless. It was the architec- 
ture, the interior design and 
the landscape coming together 
as one.” 
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Climate Control on Kauai 


Unbuilt Houses 


A Sculptural Residence Conceived for the Island’s Rain Forest 


Architecture by Lautner Associates, Helena Arahuete/Text by Joseph Giovannini 


HERE ARE THE FAIR- 

weather architects 

who, inspecting a 
site, simply whiz by and 
photograph the drop-dead 
views. Then there is Helena 
Arahuete, who, starting the 
design of a house on Kauai, 
spent three days on-site during 
stop-and-go torrential rains. 
A Los Angeles architect who 
subscribes to the Frank Lloyd 
Wright school of organic de- 


sign, Arahuete believes that 
architects must thoroughly 
understand the site to create 
a building that grows from its 
nature. During her sojourn in a 
small guesthouse on the nearly 
four-acre property, Arahuete 
became a human barometer 
and weathervane as she tested 
and sensed the wind, rain and 
humidity in this very tropical 
corner of Hawaii. She pitched 
in as a crane, too, to help lib- 


“ - a 


erate a truck from a palm tree 
felled by the storms. 

“I found a gently sloping site 
with a view to a reservoir, with 
many tropical trees and fruits, 
which my client grows there,” 
she says. “It’s both a residen- 
tial and agricultural property, 
and very balmy, with constant 
breezes.” But the property 
came soaked: “The hillside is 
not far from one of the rainiest 
areas in the world. The soil is 





Architect Helena Ara- 
huete, of Lautner As- 
sociates, designed an 
open-roofed Kauai 
house to ease air circu- 
lation and stave off 
dampness. ABoveE: The 
model. RiGHT: On 
stilts, the house has an 
asymmetrical deck. 
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extremely moist, just impreg- 
nated with water.” 

Arahuete savored the views 
of the nearby reservoir, the 
distant volcanic ridges and 
the frequent rainbows that 
were the silver lining left by 
the torrents. But from a prac- 
tical point of view, what she 
learned on her soggy sojourn 
was that such tropical humidity 
breeds mold. She had to con- 
ceive of a house with a porosity 
that would induce breezes that 
could aerate the house. Her 
mandate, then, was to design 
a building that was a lens to the 
near and far views, an umbrella 
from the rain and a chimney 
that would draft air currents up 
and through the house. 

A Frank Lloyd Wright house 
hugs the land, burrowing into 

continued on page 58 





Why do minimalist designs 


cost the most! 
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Arahuete started 
the design by 
folding cardboard 
and paper into a 
complex roofscape. 


continued from page 56 
its contours, becoming a feature 
of the landscape that it intensi- 
fies. But on Kauai, Arahuete’s 
organic response was to elevate 
the living quarters above the 
ground to distance the house 
from the humidity. The archi- 
tect lifted the living quarters 
a full story off the ground on 
a platform deck to enhance 
views and to bring in airflows 
under the body of the house. 
She sized the house so that it 
was smaller than the platform, 
to leave room at the edge for 
terraces. Che deck itself would 
be built with screened gaps be- 
tween the planks to allow air 
to rise up through the floors 
directly into the living spaces. 
Community design guide- 


a — = 
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lines on this part of Kauai re- 
quire traditional hip roofs. Ara- 
huete accepted the requirement 
but reinterpreted it by adapting 
the roofs to a nonrectilinear 
house, and then she angled the 
roof up. “I deliberately designed 
a sloping roof to increase the 
flow of air up vertically through 


Unbuilt Houses 













the roof,” she says. “If you have 
a horizontal ceiling, air stag- 
nates, so I shaped the roof to 
get the air to move.” 

As though thinking with her 
fingers, she started the design 
by building models, folding 
cardboard and paper into a 
complex roofscape. The ridg- 





af 


1 ENTRANCE 

2 GUEST ROOM/OFFICE 
3 LIVING ROOM 

4 DINING ROOM 

5 KITCHEN 

6 MASTER BEDROOM 

| 7 DECKS 





es and peaks recalled the sur- 
rounding volcanic mountains. 
“T literally designed the house 
by cutting and folding pieces of 
paper, and the folding helped 
me incorporate the hip roof 
and the openings necessary 
for the airflow,” she says. 

The sculptural design that 
emerged featured a roofscape 
that radiates from a central point 
like the spokes of an umbrella 
wracked off-kilter in a storm. 
Each peak covers a dedicated 
room—master bedroom, kitch- 
en, dining room, living room 
and guest room/office. “At the 
same time, I kept the partitions 
between rooms from reaching 
the ceiling, so there are cross 
breezes in every direction.” 

Getting down to specifics, 

continued on page 60 


ABOVE: Rooms flow 
around a central atri- 
um, as shown in the 
floor plan. Lert: A 
canted, segmented 
roofline would allow 
the house to be built in 
sections over time. 
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continued from page 58 

she adapted the pavilions and terraces to 
the demands of each room and to take 
advantage of each view. Arahuete pushed 
and pulled the terraces in and out accord- 
ing to function: Shorter terraces allowed 
easier viewing of the reservoir, while lon- 
ger terraces channeled the eye to the far- 
away mountains. What might have been a 
house and deck regular in their circularity 
became segmented, like the wedges of a 
pie, though each piece was cut differently. 
All the segments fanned in profile around 
an atrium centered on a small pool that 
doubles as a soaking spa. Inside, each room 
opens laterally onto the next, forming a 
circular path that fans for about 270 de- 


The roofscape radiates like 
the spokes of an umbrella 
wracked off-kilter. 


grees. A stroll from the master bedroom 
at one end through the living spaces to the 
guest room at the far end would lead past 
an unfolding panorama. The segmenta- 
tion also allowed the architect to phase 
construction, so that sections of the house 
could be built as the budget permitted. 

Arahuete, who for over 20 years worked 
as chief architect in the office of John Laut- 
ner, until his death in 1994, maintains that 
she does not bring a language from one 
project to another but instead responds 
to the unique conditions of each commis- 
sion. “I never have any preconceived ideas 
about what I am going to design before I 
see the site and meet the client and under- 
stand the context. I try to do my designs 
so they are completely site- and client- 
specific. I get clues from each particular 
need. Each design is one of a kind. I don’t 
copy myself.” 

The architect, then, explains the design 
of the house on Kauai as though she were 
simply the amanuensis of the conditions 
that were revealed during that three-day 
visit and her subsequent research. The 
site designed the house. The client de- 


_ signed the house. The folding designed 
‘the house. Porosity allows the air to rise. 


Long overhangs create shade. However, 
her explanation in all its modesty falls 
short of the results: How does it account 
for the grace of it all? 0 
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Below, a Michael Fur- 
man photograph of 

a 300SL Mercedes 
Gullwing and a diver 
photographed by 
Bruce Weber hang 
above an armoire. 





his spring Ralph Lau- 
ren Home introduces 
Pacific Heights, one of 
three new collections. Within 
he collection is the luxuriously 

imalist Modern Hollywood 
fui : line. 

A dk ectional sofa is up- 
holstered in a cream wool bou- 
clé and accented with pillows 
in varying textures, including 
alligator. Leather squares tile 


Ralph Lauren Home, 888-475-7674; www.rlhome.polo.com 


70 






the Moderne Cocktail table, 
trimmed in aluminum. 

In the bedroom, the leather- 
and-walnut dresser sports sad- 
dle-leather pulls (above) that 
recall a similar detail on 1940s 
steamer trunks. Rectangular 
brushed-silverplate handles are 
flush-mounted to reinforce 
the sleekness of the walnut ar- 
moire. The teak Bryant chairs 
complete the streamlined look. 


continued on page 72 





Sa 


Saal Tyee 











For 15 years Lee Lyon and Jacqueline 
Spiro have created one-of-a-kind glass doors, 
windows, walls, floors and furniture. The 


Aspen-based team modified a bronze-cast- 














ing technique that lets them pour molten 


glass into hand-carved resin-bonded sand 








2 | 7 "Ce \ » 6 
molds to produce decorative glass panels. LUS Creative al 1d 


Laura Hunt (above right, with Lyon and un ike anvth ing I’ve 
Spiro, right) appreciates their unique craft. c : 
Sie > a eee ever seen before. 
Spiro Lyon Glass, 970-274-1192 
www.spirolyonglass.com 


‘The are truly artists.” 





International Island Style 
Aes welcomes INTO, — Chinatown shop is filled with 


a new source for home rugs from Turkey, silver from 
furnishings, accessories and Argentina and Polish glassware 
gifts. Books from Assouline and (left), in addition to furniture 
Taschen share space with fabric _ lines such as Dallas’s Allan 
lines from the mainland and Eu- Knight and Chicago’s Michael 


rope, including Raoul Textiles, Gary. The international selection 
from Southern California, and caught the eye of The Wise- 
London’s Malabar fabrics. The man Group’s James Hunter. 





INTO, Inc., 40 N. Hotel St., Honolulu, HI 96817; 808-536-2211 


www.intohonolulu.com 
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Discoveries by Designers 


The Bath to Enlightenment 








TET 





t was the unique ceramic 


tiles masquerading as burlap 

and bamboo that drew 
Geoffrey Bradfield (above, left, 
with Felix Tsodikov) to Euro 
Design Interiors. The New 
York showroom offers innovative 
ideas for the bath, including glass 
vanities, sinks and bowls from 
Artelinea and an array of ce- 
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ramic and porcelain tiles from 
Valentino and Mariella Burani. 
The pebble designs of Giaretta, 
in porcelain and glass (above), 
are featured in the showroom 
and are available in many colors. 


Euro Design Interiors 


150 E. 58th St., New York, NY 10155 
212-688-1212; www.edigallery.com 


AD’s Editors Present Designers’ Sources 








Objects of Desire 

Stanley Anderson, of Moore Ruble Yudell, praises 
Carol Kipling’s eponymous shop as “classic and easy to 
use.” Accents in the mix of period and new furnishings 
include 1960s Italian vases (above) and feather pillows 
handmade with vintage fabric hand-dyed by Kipling, illus- 


trating her simple, comfortable and colorful aesthetic. 





Carol Kipling, 6710 Melrose Ave., Los Angeles, CA 90038 
323-934-4080 


Susan Fredman & As- 
sociates’ At Home 
with Nature fabric 
collection (312-587- 
8150) includes, from 
left to right, Made in 
the Shade, Flip Out and 
Can You Dig It? The 
icons of summer are 
depicted on a cotton- 
and-linen blend. 


continued on page 76 


= ein = iia ae Seine RRR be me i el Mee mmetnatetiain latins etm cent! ei Renin aS aa 







EXPERIENCE ALL THE IRRESISTIBLE HOT DRINKS 

YOU COULD EVER WISH FOR. 

WITH ONE MACHINE. 

AT THE TOUCH OF A BUTTON. 

VISIT WWW.TASSIMO.COM OR FINE RETAILERS NEAR YOU. 
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The designs of two rra Viva produces beauti- bletops made of reassembled an- 
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dallions (top left), borders and ta-__ for authenticity on a grand scale. 








Terra Viva, 2350 Lillie Ave., Summerland, CA 93067; 310-402-7756 


www.terravivagroup.com 























Cowtan 
& lout 


The current collection from Cowtan & 
Tout (212-647-6900) includes two designs 
with long heritages. Scaramouche (left), a cot- 
ton, suggests tarot cards and trees flowering 
with spades, clubs, hearts and diamonds. It is 
available with a background color of red, ce- 


ladon or brown (shown). Jaipur Garden, a 





cotton-and-linen blend, is a variation of the 


tree-of-life motif, embellished with vines and 





flowers and the occasional tiger and peacock. 
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Special Advertising Section 


Designing Scottsdale’s Future 


Paolo Soleri’s Sundial Bridge* 


_ Scottsdale’s history 


began in 1888, when 


Chaplain Winfield Scott put down 50 cents an acre for a 
parcel of land near what is now the bustling intersection 
of Scottsdale & Camelback Roads. After a century of 
spectacular growth, Scottsdale enters a daring new phase 
in its development with state-of-the-art commercial and 
residential projects that make this premier travel destina- 


tion even more of a draw. 


Scottsdale, Arizona, brings its dynamic vision of civic life 
to the banks of the Arizona Canal with the Scottsdale 
Waterfront project, a $250 million, 11-acre mix of 
office, retail and residential space. In addition to the new 
Fiesta Bowl headquarters and museum, the Waterfront 
complex will house an outdoor amphitheater, public 
paths and a pedestrian-only suspension bridge designed 


by renowned artist and designer Paolo Soleri. 


The 75-foot span of the Sundial Bridge links nature and the 
swirl of the cosmos to Scottsdale’s vibrant city center. Two 
cylindrical supports, separated by only four inches of space, 


will squeeze sunlight into a thin sheet, marking events such 


©) 
Scottsdale 
Bring your passton for life. 


Interior of Hotel Valley Ho 


as the summer and winter solstices and the equinox on the 
suspended walkway. The 2006 completion of the nearby 
Main Street Lofts and architect Will Bruder’s bold new 
Loloma 5 project will add an upscale urbanity to residential 


options downtown. 


In Scottsdale’s Fifth Avenue District, the Stetson Plaza/ 
South Canal Bank project strengthens the district’s unique 
character. New plans retain narrow tenant lots at street 
level for independent shop owners, while residential and 


office units build in a new base of local customers. 


In its heyday in the 1950s, the exuberantly modern Hotel 
Valley Ho was a playground for the likes of Tony Curtis, 
Natalie Wood and Humphrey Bogart. Now, after a stunning 
$70 million renovation, this local landmark is poised to attract 
a new generation of style sophisticates. With nearly 200 
rooms, 37 condominiums, a spa and two signature restau- 


rants, the revival of the Hotel Valley Ho is a powerful state- 


ment about Scottsdale’s pride of place and faith in its future. 





*Paolo Soleri’s preliminary design concept for the Sundial Bridge; reproduced with permission from the Consanti Foundation. 
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Open your eyes to the culture that abounds at Scottsdale, Arizona’s galleries, 
museums and events. And you, too, will find something that you can't live without. 
Begin your discovery by requesting your free Experience Scottsdale destination 


Scottsdale 


guide at experiencescottsdale.com/ArchDigest or by calling 800-839-9567. Bring your passion for life. 
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Joe Maktima — Arizona Artist Jill & Kyle Foster 


Laguna/Hopi Chicago, IL 
| 3 ° 
| He cant always pinpoint where They know exactly where 
inspiration comes from. his inspiration will hang. 





Special Advertising Section 


A REWARDING 
DESERT RETREAT 


Framed at sunset by the blazing rust-colored peaks of 
the McDowell Mountains, Hyatt Regency Scottsdale 
Resort and Spa at Gainey Ranch provides luxury 
accommodations, activities and excursions in an 


inspired natural setting. 


An oasis of rolling green set in the Sonoran 
Desert, the four-star, Four-Diamond Hyatt 
Regency Scottsdale Resort and Spa boasts 27 
holes of championship golf and world-class tennis. 
And the resort’s dramatic 2'2-acre waterscape of 
pools and sculpted beachfront promise daytime 


adventure and a romantic evening getaway. 


New to the resort is Spa Avania, a holistic, total- 
immersion experience that provides treatment 
offerings tailored to the body’s essential daily 
rhythms and timed to three specific periods of the 
day: morning (awakening and revitalization); mid- 
day (restoration and balance); and evening (relax- 


ation and repair). 


Also making its introduction is the resort’s dramati- 
cally transformed Lobby and Lobby Bar, which 
features movable glass walls and floor-to-ceiling wal- 
nut columns that echo the rugged desert landscape 
in muted ambers, reds and greens. It’s the perfect 

- spot for toasting the start of a wonderful stay. 


For reservations or more information, call 480-444-1234 
or 800-55-HYATT or visit www.scottsdale.hyatt.com. 


Spa Avania 
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IMMERSE YOURSELF IN CULTURE 
AND THE DESERT SKY. 
CONE OF OURTPOOES. 


VISIT HYATT REGENCY SCOTTSDALE RESORT AND SPA. 


There is a place where desert meets sky. Where guests 
are inspired by rich traditions in our Native American 
Learning Center. Rejuvenate in the new Spa Avania. 
Where worries evaporate in a 2.5-acre water playground, 
27-holes of championship golf or world-class tennis. 

It's a Southwestern experience just waiting to be 
discovered. Immerse yourself in natural sophistication. 
This is not your typical hotel story. This is the Hyatt 
Touch* For information or reservations call 800 55 HYATT 


or visit scottsdale.hyatt.com. 


RUE GCEON: ICY. 
SCOTTSDALE ® 


RESORT AND SPA AT GAINEY RANCH 
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MAJESTIC MASTERPIECE 
IN THE PINES 


No other golf course design team has generated more 
praise or garnered the loyalty of more avid golfers than the 
legendary partnership of Tom Weiskopf and Jay Moorish. 
With 28 different golf courses throughout the United States 
to their credit, one course is often singled out as their most 


accomplished: The Rim Golf Club in Payson, Arizona. 


Situated within the largest unbroken stretch of Ponderosa 
pine in the United States and surrounded by the Tonto 


National Forest, The Rim Golf Club occupies 555 private 


acres that provide mountaintop recreation in a breath- 


taking natural setting. The culmination of a six-year 


Weiskopf-Moorish collaboration, the 18-hole fairway fea- 
tures boulder outcroppings, dramatic elevation changes 
and incredible views of the eponymous Mogollon Rim 


mountain range. 








Oras From the culinary artistry of our International Star Diamond Award-winning chef, 
ae to the endlessly rewarding scenery of Arizona’s high country and the Mogollon 
a Rim, life at The Rim Golf Club offers you the best of both worlds. Come explore 


ib our private sanctuary of towering pinés, stone and cedar estates, a magnificent 


Special Advertising Section 


Just 75 minutes from Scottsdale, the club has received 


acclaim from the country’s leading golf publications 
and is considered among the finest residential golf 
courses in the world. The club’s carefully spaced home 
sites provide maximum privacy, comfort and sensi- 
tivity to the surrounding environment. And limited 
membership allows The Rim Golf Club to offer highly 
personalized services, such as outdoor maintenance, 
housekeeping, grounds security, grocery delivery—even 


gourmet cooking lessons! 





The clubhouse is a destination all its own. Designed Spirit Hollow at The Rim Golf Club 


in keeping with the turn-of-the-century Prairie style 


International Star Diamond Award, creating meals that 
so prevalent in Rim country, the clubhouse is an elegant 


yy 5 ; delight members, visiting family and friends alike. 
sanctuary that encompasses spacious men’s and women’s y 
lounges, a pro shop and other luxury amenities. At 

For more information about The Rim Golf Club, please 
call 800-311-5370 or visit www.therimgolfclub.com. 






the helm of the nationally recognized five-star restau- 


rant is Chef Andreas Sellner, winner of the coveted 







clubhouse, and a golf course that is truly a legend in the making. All just a 
75-minute, scenic drive from Scottsdale. Call to schedule your personal tour today. 
Homesites from $325,000. Custom estates starting at over $1 million. 


Payson, Arizona (800) 311-5370 ext. 205 TheRimGolfClub.com crescent (communities 


Prices subject to change without notice. Please consult your sales representative if you have any questions, Obtain a property Report or its equivalent, required by federal law, and read it before signing anything. No federal agency has judged the value, if any, of 
this property. Not registered with the New Jersey Real Estate Commission, This is not an offering to New York, New Jersey or California residents or any state where prohibited by law. No offer to sell or lease may be accepted prior to issuance of the Final Arizona 
TMA IaU ee Re CCM Om CCM EM e ta eMC Mme CRU me OER Sr Lee) Cm Me MOM R URAL om trol Cnc umm Muntele I eM ela m0 OV clara! | ae 
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Artist: Graydon Foulger 


Visit 100 Artists’ Studios 
in Less Than a Day! 


The 16th Annual Celebration of Fine Art is unique. 
You can meet 100 of the finest artists in the country, 
watch them work and share in the creative process. 
It’s an experience like no other. 


— 

6H CELEBRATION Of 
H\FATEY 2 Pam 
Hi a ADT 

‘i i) G iH j a 
Wy raivG) An i 
i B.iVGs (OECE 
a SCOTTSDALE, AZ 


\ 
www.celebrateart.com e 480.443.7695 


Open daily 10 - 6 
January 14 - March 26 
Loop 101 & Scottsdale Road Scottsdale, AZ 
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Celebration artist at work 





FOR THE FINEST HOMES IN THE WORLD... 


Carved Venetian mirror in fruitwood. Signed Besarel, originally executed circa |880 by commission for the Malcomb family of Scotland. Valentino Panciera 
Besarel (1829-1902) was arguably Italy’s finest 19th century sculptor. He studied at the Academy of Fine Art in Venice, which at the time was the most 
prestigious in the world. Upon graduation he achieved worldwide acclaim for his masterful carvings. 





ui 


He earned commissions from the Prince of Wales that are today among the most prized in the Royal Collection. | 
He was later hired by the King of Italy, Victor Emmanuel Il, to carve decorative mouldings for the Royal Pallazo. 
Upon completion, he returned to his native Venice and opened a showroom to purvey his carved furniture. 
It was there that a young Samuel Clemens, who was honeymooning with his new bride, became enamored 
with Besarel’s work. The couple commissioned him to produce, among other things, a fantastic library table eee 
for the home. That home is now a museum and the Besarel table is proudly displayed Goa 
as among the finest pieces in the collection. This one of a kind mirror is likely the only 
Besarel piece of this magnitude for sale in the world today. 
Th x 5’w 



































Very fine pair of 
Neoclassical 
‘ym torcheres in doré 
 bronze.A Grecian 
style urn sits 
atop a plinth.A 
Corinthian 
capped fluted 
shaft lifts an 
s-scrolled foliate 
torch. Originally 
from a 
| prominent Genoa 
LS Villa. Circa 880. 
8h x 27’w 





GAL#C2052 


RED BARON. 
Retail and trade sales daily : Auction March 4 OX 5 


For a FREE catalog, contact: Red Baron Dept.A, 6450 Roswell Rd.,Atlanta, Ga. 30328 (404)252-3770 Fax (404)257-0268 
www.rbantiques.com 
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Paul Vincent Wiseman 
The San Francisco Designer Embraces His Lifelong Love of Art and Architecture 


of like the Mississippi Delta, | Committed to creat- 
except there are no snakes or 98 interiors that are 
lic We all ki Reg reflections of their 
alligators. We all live onislands  Qwners, Paul Vincent 
connected by drawbridges. Wiseman (left) works 
I am,” he declares, “the only comfortably in a vari- 
decorator in San Francisco °*Y Of styles and eras. 
who can drive a tractor and a 

10-wheel truck.” 

Wiseman’s grandparents 

were Southern California or- 

ange growers, but there was 

nothing isolated or provincial 

in his background. “The day 

after I graduated from high 

school, I went to Europe for 

three months while all the 

ther tide _  Bevow: In the study 
other kids were buying stereos ¢¢, Maui house, Wise- 
man and associate Jo- 
the trip, he went everywhere — seph Matzo integrated 
he could possibly go. “I put oueenns ovis 
12,000 miles on a car in En- s e 


(see Architectural Di- 
continued on page 82 gest, October 2005). 








and cars.” After saving up for 











By Nicholas von Hoffman 


AUL VINCENT WISEMAN IS 
one of those people 
who, like the Apostle 

Paul, discovered his life’s 
work in a single moment. In 
St. Paul’s case, it was a voice 
from on high; in Wiseman’, it 
was a friend’. “He said to me, 

‘Why are you studying politi- 

cal science? All you ever do is 

talk about art and history. Why 
don’t you do something with 
art history and architecture?’” 

With that, Wiseman says, “ev- 

erything just started falling 

into place.” 


1 





1e 


> designer grew up on 
a ornia pear farm. “The 
nice | ’ he explains, “was 
that we v 


ose to the capi- 
tal, Sacrament: 


, and close to 
San Francisco. So it was like 
growing up in a very rural area 
with a lot of sophistication. It’s 
an unusual place; it looks kind 
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f you find yourself captivated by first appearances, then 


_.take comfort that, in addition to exquisite furniture finishes or wonderful stone hoods, 
WmObs kitchens can also be fully equipped with a sumptuous array of eminently 
practical interior fittings, promising that the beauty here is much more than skin deep. 
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continued from page 80 
gland, France, Germany, Italy, 
Greece, Turkey, Romania, Bul- 
garia. I’ve never been shy about 
travel. I think that’s probably 
been the most influential thing 
in my career—travel and look- 
ing at art and architecture.” 
Wiseman attended the 
University of California at 
both its Berkeley and Davis 
campuses, studying political 


‘Top Lert: A Northern 











California entrance 
hall. ABove: Wiseman 


combined Russian 


chairs and Japanese 


screens in a dining 


room in Manhattan 
(AD, October 1992). 





‘Tor Rigor: Wanting a 
mood that was “neither 
too masculine or too 
feminine” for a Cali- 
fornia bedroom, he 
designed the bed and 
chose a warm palette 
(AD, February 2004). 





“lam.” he declares. 


science in preparation for be- 
coming a lawyer. He spent his 
junior year in Australia at the 
University of Tasmania. This 
was the trip that changed his 
life. “Two of my friends came, 
and we worked in the pear 
orchards outside Melbourne 
for a month, and then we took 
six months off, coming home 
through Asia. That,” he re- 
calls, “is when I started really 
shifting. I’d always been very 
interested in architecture, art 
and history, but I hadn’t really 
*fessed up to it. I went back to 
Berkeley and hated it.” 

He began investigating de- 
sign schools, but when he told 
his parents, they said, “Darling, 
we just spent all this money on 
your education. Why don’t you 
go geta job in the industry and 





\ 


o who can drive a tractor and a 10-wheel truck.” 


see if you really like it, and then 
we'll talk.” 

‘That's exactly what he did. In 
short order, he got a job with 
an office furniture company, 
then he was at Hexter Fabrics, 
then on to work for Winfield 
Windsor, the antiques dealer 
to whom Wiseman says he is 
indebted for guidance and train- 
ing. After that he worked with 
Robert Hering, who did both 
antiques and interior design. “I 
loved it,” Wiseman says. “But 
when I started selling so much, _ 
they fired me because I was 
making too much money. I 
was so upset that I decided I’d © 
move to France, work on cha- 
teau restoration and suffer for 
the rest of my life. Meanwhile, 
my friend Sue Fisher King [a 


continued on page 84 
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continued from page 82 


well-known San Francisco dealer] said, made and started my business in 1980.” Wiseman the decorator has pronounced 
‘While you’re suffering, why don’t you A man with a rollicking, self-deprecat- ideas about what he does: “I always try to 


come help me with windows?’” He did ing sense of humor who is serious about — explain to my clients that it’s ther house, 
and was discovered there by two of his his work but not about himself, he says, not mine. If it looks like my house, I’ve 
former employer's clients, who asked him — “It’s in my horoscope. ’ma Cancer onthe _ failed. You can buy the right car, the right 
to help them. cusp of Leo. You know, Cancers are very clothes, the right address, but when it 

“So,” Wiseman continues, “with $600 to domestic, and Leos are very aggressive. comes to the decoration of your home, 


c 


my name, I bought an electric typewriter, So what do you do with aggressive house- __ it’s a very personal reflection. Some people 


got my resale number, got some stationery wives? You make them decorators!” 


EBAN-+#¥S T A® 


A SUPERLATIVE COLLECTION OF EXTRAORDINARY 
FURNISHINGS AND OBJECTS D’ART 


°800.570.1087 Wwww.EBANISTA.COM 


Courtesy to the trade © Ebanista 2005 





are frightened of that, so they hire a look. 
‘That’s not what I do. 

“I try to teach my young designers 
that you have to listen on so many lev- 
els, because what’s being said is often not 
what’s meant.” In addition to being “very 
intuitive,” Wiseman has a disability that, , 
he believes, helps him understand his cli- 
ents. “I’m actually quite deaf. I have a 35 
percent hearing loss in both ears, so I’ve 
always had to listen a little harder. I think 
that’s been very useful in that I have to lis- 
ten to undercurrents of emotion in order. 
to pick up the whole story.” 

Even so, some projects are more satisfy- 
ing than others. As he puts it, “There are 
three criteria that make the perfect job: 


“You can buy the right 
car, the right address, but 
when it comes to the 
decoration of your home, 
it’s very personal.” 


money, taste and time. But you usually 
only get two. I’ve had the great fortune of 
having three or four projects in my career 
where I got all three.” 

Although Wiseman says of his profes- 
sion, “We're not saving lives. It’s only 
decorating,” his work is his delight. But 
he laments that “some of these incredible 
projects won't be seen.” The American plu- 
tocracy is shy about letting the public have 
a glimpse of their palaces, even through a 
photograph or two. “I have three famous 
clients who will let me use their names: 
Michael Tilson Thomas, the conductor; 
Barry Levinson, the producer-writer-di- 
rector for whom we’ve done two houses; 
and Steve Fossett, the explorer.” 

If Paul Wiseman is like an artist whose 
public consists primarily of his patrons, 
he doesn’t dwell on it. “Anyway,” he’ll tell 
you, “I have a lot of fun.” 
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A SOLO EXHIBITION OF WORKS FROM THE NEW SERIES INSPIRED Sa 
IMPRESSIONIST PAINTINGS IS CURRENTLY ON A NATIONAL MUSEUM TOUR 
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A ‘Tyrolean-Style Guesthouse ‘Takes to the Trees on Washington’s Olympic Peninsula 
Architectural Design by TreeHouse Workshop/ Text by Christopher Hall/After Photography by Robert Pisano 





URING ONE SCENE IN 
the 1960 film Swiss 
Family Robinson, based 
on Johann Wyss’s classic novel 
about a shipwrecked clan, the 
father manages to convince his 
dubious wife that they should 
build a fantastic house in a tree. 
“The world is full of nice, or- 
dinary little people who live 
in nice, ordinary little houses 
on the ground,” he says. “But 
didn’t you ever dream of a 
house up on a treetop?” 
Plenty of people do, and 
they’re not all kids or fictional 
characters. When Paul and 
Heidi Danilchik decided to 
build new guest quarters at 
home in a small, water- 
ti ommunity on Wash- 
ington’s Olympic Peninsula, 
they looked to the trees. And, 
as a result, they now own a 
distinctly unordinary arboreal 
refuge in the style of a Tyro- 
continued on page 9O 
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Apove Lert: A ramp Asove: Constructed by 
leads to the guesthouse | TreeHouse Workshop, 
Heidi and Paul Danil- the wood-and-stuc- 
chik built in the trees co cottage floats 20 
in Washington State. feet above the ground. 
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You can't put just anything in a well-designed home. 
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Made for you. 
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K apalua Realty is pleased to announce the opening of the second phase of Honolua 
Ridge. These stunning agricultural home sites, ranging from 3 to 30 acres in size, sit high 
above the Kapalua Resort and offer sweeping views to neighboring island of 

Molokai and Pacific Ocean. Call now to participate in this unparalleled 


opportunity for land ownership at the renowned Kapalua Resort. 
pp Mi p p 





PURAIMSA. R°YENB RiOMK BUR @) KAUR AUT UtAm oR EAL Tay: Honolua 
129 BAY DRIVE -- LAHAINA, MAUI, HAWAI'I 96761 R id 
LIA Qe 


1-800-545-VIEW(8439) * WWW.KAPALUAREALTY.COM 


AT PLANTA 


Obtain the Property Report required by Federal law and read it before signing anything. No Fedéral agency has judged the merits or value, 
if any, of this property. WARNING: The California Department of Real Estate has not inspected, examined or qualified this offering. 
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Nestled between the sapphire Pacific and the 
emerald mountains of West Maui lies Kapalua, a 
resort destination of serene beauty. Explore this 
exclusive, natural wonder from the ultimate outpost 

a luxury estate home. Available by the week or month, 
with a seven night minimum stay. These graciously 
appointed residences offer up to five bedrooms and 
11,000 square feet with optional butler services. To 


reserve yours, visit us at kapalualuxuryhomes.com 


or call 1-800-527-9404. 





Kapalua Luxury Home 
Maui 
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Wwww.bulthaup.com 800 808 2923 


ATLANTA CHICAGO DALLAS DENVER DETROIT HOUSTON LOS ANGELES MIAMI MINNEAPOLIS NEW YORK PHILADELPHIA. SAN DIEGO SAN FRANCISCO 





i 


ulthaup 


SEATTLE 


TORONTO WASHINGTON DC 









































cook a Bavarian 
c id exaggerated 
it,” s ‘idi Danil- 
chik (above right, 
with her husband). 
ABOVE AND Top: The 
main room. Fabricut 
bedcovering cotton. 
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continued from page 86 
lean chalet, a deft combination 
of state-of-the-art engineering 
and storybook charm held aloft 
by two venerable western red- 
cedar trees. 

“We live in one of four cab- 
ins on wooded land that’s been 
in my family for several gener- 







ations,” says Heidi Danilchik, 
who designed the look of the 
450-square-foot tree house. 
“We wanted a guesthouse that 
would have both privacy and a 
view of Puget Sound. The only 
way to do that was by building 
in the trees, an idea we loved.” 

The couple contacted Tree- 
House Workshop, a Seattle- 
based firm and a leader in the 
current resurgence of seri- 
ous tree house construction. 
Though tree houses are most 
common in Southeast Asia and 
the South Pacific, they have a 
long history in Western coun- 
tries—the Roman emperor Ca- 
ligula threw dinner parties in 
the branches of a sycamore 
tree, and members of the de 





Medici family furnished their 
arboreal follies in marble. 
Beginning with a rigorous 
examination of the two host 
trees by a certified arborist, 
the firm provided all the nec- 
essary technical expertise as 
well as an artust-designer, Anna 
Daeuble, to make renderings 
of Heidi Danilchik’s ideas, 
and a carpenter, Bubba Smith, 
to masterfully transform the 
renderings into wood, dressed 
fieldstone, leaded glass and 
stucco. “Heidi was full of cre- 
ative energy,” says Smith. “She 
was every bit as inspiring as 
the surroundings.” According 
to Paul Danilchik, “her heart 
was totally into this project, 
continued on page 92 













‘ 
| 
t 
| 
<x 
) 5 
' 
' 
































| 
I 
| 
2 | 
j= 
Cc 
= | 
° | 
rs | 
os 
NJ 
E | 
z 
5 
a 
— 1 
ov 
& | 
ci | 
7] 
oy 
£ 
i 
bs 
iF You have the refrigerator and the range. |= How about the living room? | 
a at 
, os | 
| | 
| 7 
| 
I} 
| 
| @AMERICANLEATHER | 
Fashion. Performance. Innovation. Log on. www.americanleather.com 
fi | 
| | 
| 








continued from page 90 BeLow Lerr aNnp Be- _ area, enveloping the 
and when that happens, I just LOW: Carpenter Bubba __ space in pine paneling. 


. Smith incorporated a The ladders lead to 
step back and know that in the : ae: : / 
é . ‘ -, bedroom alcove into a the lofts. A mural by 

end I'll be happily surprised. corner of the living Anna Daeuble is above. 


“Paul and I wanted some- 
thing that fit naturally and 
harmoniously into the wood- 
ed environment,” says Heidi 
Danilchik, a part-time de- 
signer and a full-time mom 








to the couple’s three-year-old 
daughter. “We're both fans of 
the Picturesque movement and 
its handcrafted look. I simply 
applied that to a chalet and 
exaggerated the details.” 

The house is held 20 feet 
off the ground by 12 Garnier 
limbs—high-strength bolts 





that are specially designed and 








y 





carefully inserted into trees so 
as not to threaten their health. 
The bolts support a substruc- 
ture of braces, two steel nave 
brackets and a pair of massive 
wood beams. The house itself 
is built on a platform of wood 
joists and fir floorboards sal- 
vaged from a Washington 
State ferry warehouse. In a 

| 

| 








feat of seismic engineering, 
the platform effectively floats 
with minimal attachment to 
the substructure, allowing it to | 
move with the trees and ride 
out a serious windstorm. 
The tree house is approached 
via a gently arched ramp, 
supported by madrone trunks 
and reached through a stout 
gate, which is carved from old- 
growth wood milled on-site and 
adorned with an iron clasp and 
continued on page 94 


ABOVE AND RIGHT: The 
deck faces east “to take 
H I advantage of the ma- 
rine views,” Heidi Dan- 
ilchik notes. “Nature 
dictated the design.” 

q | The low walls are made 
| of tempered glass. 
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continued from page 92 

hinges collected by the owners in the Ty-  diningarea,a bedroom alcove,a sleeping loft — support the larger loft to a kitchen count- 

rolean Alps. “The ramp was what got our — and a smaller loft, a half bath, and a deck —_ er made from a solid slab of 240-year-old 

creative juices flowing,” says Heidi Danil- overlooking Puget Sound. Vintage lead- fir into which the names and initials of 

chik. “The rest of the house waited while ed-glass windows, some rescued from a__ those who helped build the house have 

we did the ramp, allowing us to develop a — soon-to-be-demolished house and re- been carved. For all of the window and 

rhythm of working together. It turned out — stored by Smith, contribute to the cozy, door trims, the owners dipped into a prized 

to be a terrific collaboration.” lost-in-time feel, as does the extensive use _ family stock of ancient cedar, harvested in 

‘The interior is given over to one main of wood—from the pine cabinetry and the early 1900s by boatbuilder ancestors. 

room, which includes a small kitchen and paneling and the madrone trunk used to “I wanted the trim to have a hand-hewn 

5 a ee eT cee look, but the adze made everything rough 

and splintered,” explains Heidi Danilchik. 

“In the end, we used grinders and sand- 

se res Sse? SRS, Gaia 2S | ers, but it took eight to 10 passes over 

JVAKM) FA rFARI RA | each piece to get the right appearance 
oro noe nr | ae es of randomness.” 

COLD LOGIC) On interior walls, Daeuble painted 

| small, Alpine-inspired murals of flowers 

and mountains, one of which is labeled 


“The reaction 
to the house has been 
phenomenal. People 
approach it with a smile. 
They want to touch all 
of the surfaces.” 


Qo ae eS a 











“Traiumen Sie Auf,” German for “dream 
on.” Throughout the house, family me- 
mentos and heirlooms are incorporated 
into the décor, among them an English 
pub table that’s been in the family for four 
generations, an old Russian samovar, a 
cuckoo clock from the Black Forest and a 
pair of Swiss watercolors. 

The entire project took about two years. 
“T had the luxury of time to work with 
Anna and Bubba and get the details right,” 
says Heidi Danilchik. “Every day there 
was the joy of searching for something 
like windows or ironwork. It was a great 
excuse to poke through antiques galleries 
and resale shops. 

“The reaction to the house,” she adds, 
“has been phenomenal. People approach it 
with a smile. They want to touch all of the . 
surfaces and feel for themselves the artisans’ 








ween it replace mantel, you don't have to ee ee | work. Sleeping in the loft, you can throw , 
|, pense ants i cality. Our designs are originals. Ci ~~ + open the window and shutters, and it’s as 
Our quality 1s im 10 service is extraordinary. After 117 ae ee Sa if you’re with the birds in the trees.” 
ll, we vere hand craiti SI oe matics for over Fiaaay ae Be And does her daughter find it a magi- 
1 decade. And since its all we do it better than anyone BD, es 


cal place as well? “She loves it, but then 
she also thinks that every family has a tree 
house like this.” 0 


ymize from our line « one just for you 
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A Night of Dramatic Firsts 


Architectural Digest joins Studio Dante to host First Readings: A 
Benefit for Studio Dante. Presenting progressive new plays in a 
space inspired by 19th-century design, this not-for-profit, Off- 
Broadway theater was conceived and constructed by Emmy® 
award-winning actor Michael Imperioli and his wife, Victoria, a 


designer who crafted Studio Dante’s intimate, jewel-box interiors. 


The inaugural fundraiser, to be held at the Dahesh Museum of Art 
in Manhattan on March 20, will premier two short plays read by 


top talents. Those scheduled to appear include Michael Imperioli, Steve 


Buscemi, Edie Falco, Jesse L. Martin, Steve Schirripa and Annabella 





VICTORIA AND MICHAEL IMPERIOLI 


Sciorra. Cocktails precede the perfor- 
mance, with a live auction and dessert 


to follow. Catering will be provided by 


Great Performances. 


mae 


stupiopaNtE F READINGS 
SPONSORED BY ARCHITECTURAL DIGEST 
Monday, March 20, 2006 
6:30-10:30pm 
Tickets: $500 and $1,000 per person 





Dahesh Museum of Art 
580 Madison Avenue (at 56th Street) 
New York, NY 10022 


For “First Readings” tickets, please call (212) 239-4500 or email meg@studiodante.com. For 
information about Studio Dante, visit www.studiodante.com. 


A Forum for Vibrant Design 


Patel ael ne 


©2006 INFINITI Division of Nissan North America, Inc. 





Vibrant design is the 
creative engine that pow- 
ers every vehicle made 
by Infiniti. The nature of 
that design force and what 
propels it is the subject 
addressed by six promi- 
nent designers including 
Karim Rashid and David 
Rockwell in an open forum 
with Infiniti designers and 
other professionals. 

To watch the forum or learn 
more about the designers and 
the subjects under discussion, 


please visit www.condenet.com/ 
promo/vibrantdesign. 
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Fifth Avenue’s Shining Star 
Van Cleef & Arpels invites you to explore 
100 years of glamour as the renowned 
jewelry house unveils the redesign of 
its landmark Fifth Avenue boutique in 
New York. Designer Randall A. Ridless 
has selected materials and accents for 
the showroom that brilliantly blend the 
past and the future. Details such as a 
1930s Art Deco chandelier and nature 
motifs in the form of butterflies, birds 
and flowers adorning aluminum-leaf 
panels, and the boutique’s cerused oak 
and crystal moldings make this an ideal 
showplace for Van Cleef & Arpels’ fine 
collection of jewels. 


Van Cleef & Arpels 
744 Fifth Avenue (at 57th Street) 
New York, NY 10019 


To contact the boutique, call (212) 644-9500. 





Van Cleef & Arpels 
1906 <Gel]a> 2006 
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HIGH-IN-THE-SKY VS. PIE-IN-THE-SKY. 
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WHILE MOST CONDOMINIUM HOTELS IN TOWN ARE SNORING, WE'RE SOARING. 


To put it simply, we're not a gamble. With your own RCSMiCe USSR cM icic. NS combination of Turnberry residential 
elegance and MGM Grand excitement, living at a place that gives you more PAE you come te Las Vegas for. You'll not only enjoy priceless 
privacy and pride of ownership, but all the pleasures of an honored hotel guest. Plus Nevada's favorable tax advantages for primary residents. 

_ And with construction moving briskly, we can have you MCB eies Ome Uh condominium hotel in town. : 


THE RESIDENCES 
MGM GRAND>LAS VEGAS. 
Piacente iron aia | 





IMPOR > 688 TONAL S CSCC ec Studio Walk 
pre-completion priced from $550,000 to $2.5 million * Towers eT MIO MAM Ra ToMANTransta Ce LU a MOT as aeRO 


TMC ICOM Ons es) [Ce C LO ROROS buy, the condominium units in states where 
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NATURAL STONESMLE*AND STAB = GLASS TILE - GEM STONE SLAB 












13425 SHERMANSWAY. NORTI (818) 7654800 - WWWSTONEMART.COM 







COURTESY TO THE TRADE 


Albert Bierstadt 


(1830-1902) 





Mt. Shasta, California, ca. 1863 Oil on paper mounted on board, 14 x 19 inches 


For over half a century, Spanierman Gallery has been 
dedicated to dealing in the finest American paintings, rates hunts) 
PITRE ae Rare CaCoTl sete twentieth century. 


Please visit our website at ot 


www.spanierman.org 








Spanierman Gallery, LLC 


cS a sah, Ses New York 10022 Tel (212) 832-0208 Fax (212) 832-8114 4 
SN through Saturday, 9:30 to 5:30 Sra A DYA 
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Ref. No. 11578 | An Antique Angora Oushak Carpet, circa 1870 | 10'3 x 14'7 


Fine Antique, 

Contemporary and 

Custom Rugs 

wovenonline.com | 800. 222. RUGS 
525 North La Cienega Blvd. 


Los Angeles, CA 90048 
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Tur Wortp’s ULTIMATE INTERIOR DESIGN SHOWROOMS 


Discover a world-class collection of hand-crafted lighting, fine furnishings PVM conc lehc ar sas 
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\BTo INTERNATIONAL ee 
i , | sTIDNTIOCOUINGS 5 ane 5 f \) : . 
7\ALE FURNISHINGS V4h/. ~-V& ?, ¢/2 
‘Los ANGELES & ORANGE COUNTY SHOWROOMS tettey | | Xe wy was anne 
5356 Riverton Avenue, North Hollywood, CA 91601 as 

818: 753. 4510 LAS VEGAS SHOWROOM 

17092 Pullman Street, Irvine, CA 92614 The Forum Shops at Caesars, Las Vegas, NV 
949. 660. 1200 702 * 456 © 1027 
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Cabo Stel Lucas 


ae, Seen from Your Living Room 


‘The view is inspiring. Across the palm groves, the region's most swimmable beach 
disappears into the turquoise waters of the Sea Poi Orc and the iconic rock 
formations a Land’s End. Downtown Cabo San ee and its world renowned 
deepwater marina lay just outside your door Ae beyond your gee If you seek an 
elegant home in a vibrant erates setting, this is your oasis. Your private, gated 
seaside sanctuary. Yous Hacienda. The first phase of Cerra eerets Villas and Resort 
fee is now being offered through a Special Reservation Program. Inquire 


today to discover Hacienda. Inspired living in the heart of Cabo San Lucas. 


HaciendaCaboS 
Residences from $750,000 : cee 





Offer void where prohibited and is subject to change or termination without prior notice. Prices, plans, artist's renderings, photos, land uses, dimensions, specifications, improve 
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@ planned and subject to change. Developer makes no warranty or representation of the accuracy of the information contained in this brochure. The complete offering te: y 


ring plan available from sponsor. 













Jal Hello To Taking 
Vegas viOw. 
But Uo It Fast. 


There's still time to make Turnberry’s newest place your place. So you can do the town at your own pace. 


If you act quickly, you can still get into Turnberry Tower's final tower. Just like that, your Las Vegas life will no longer be in a rush. The non-stop Strip ; 
will be just up the street whenever you want it. But your luxurious Turnberry-crafted residence will be more inviting, your environment more serene, 
your valet and concierge services more personal. And suddenly you'll be dining in, hanging out with new-found friends at your own private playground, 
spa or fitness center, even throwing a party to celebrate Thursday. And don't forget Nevada's favorable tax climate for primary residents. 





Sold Out 
: & Under 
li : Construction 


LAS VEGAS 


Cail 800-616-2120 for information, or visit our sales center. One, two, three bedroom residences and penthouses, pre-construction priced from $500,000 to over 91.9 million. 
222 Karen Ave, las Vegas, NU 89109 * Tel: 702-732-9797 + fax: 702-733-8222 + www.turnberrytowers.com 





f=} THIS OFFERING IS MADE ONLY BY THE PROSPECTUS FOR THE CONDOMINIUM AND NO STATEMENT SHOULD BE RELIED UPON IF NOT MADE IN THE PROSPECTUS. THIS IS NOT AN OFFER TO 
cquatnousne | SELL, OR SOLICITATION OF OFFERS TO BUY, THE CONDOMINIUM UNITS IN STATES WHERE SUCH OFFER OF SOLICITATION CANNOT BE MADE. PRICES, PLANS, ARCHITECTURAL RENDERING AND 
orromunty | SPECIFICATIONS ARE SUBJECT TO CHANGE WITHOUT NOTICE. WARNING:THE CALIFORNIA DEPARTMENT OF REAL ESTATE HAS NOT INSPECTED, EXAMINED OR QUALIFIED THIS OFFERING. 
MODELS USED IN THIS AD DO NOT REFLECT ANY RACIAL PREFERENCE, 
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Special Advertising Section 


have shown that Scandia 
Down’s® products are virtu- 
ally dust free and 300% 
cleaner than U.S. government 
specifications—perfect for 
those sensitive to allergens. 


Classic European style meets 
American sensibility with 
Scandia Down’s® collections 
of high-thread-count duvets, 
sheets, pillowcases and bed 
skirts—all available in 
coordinating patterns and 

a multitude of hues, from 
whites to brights. For the 
ultimate in luxury, Egyptian 
cotton jacquard and sateen 
bed linens, woven in Italy, 
ensure comfort and durability. 
Rich cashmere and merino 
wool blankets complete a 
beautiful bed ensemble, 
Scandia Down®-style. 





SCANDIA 
DOWN: 


EUROPEAN LUXU RY 
NS > ae 


Warm, inviting European goose down comforters. Sumptuous 
pillows in all shapes and sizes. Fresh, crisp bed linens. Mat- 
tress pads and featherbeds that conform to your every curve. 
Scandia Down’s® dedication to quality bedding is unmatched. 


It all begins with the finest natural materials: premium down 
from geese in northern Europe (only the soft clusters found 
under the breast are considered). In a highly selective manu- 
facturing process, the most reputable mills are commissioned 
to weave 100% cotton or cotton/silk blend fabrics for outer 
shells, which come standard with double needle seams for 
‘xtra reinforcement. These carefully produced down products 
have achieved an international following. 
Scandia Down’s® comforters, pillows and featherbeds are 
designed to be investments. All of the company’s collections 
are accompanied by a lifetime warranty and a certificate 
of authenticity, verifying the quality of the fill. The 12-step 
cleaning process and purity standards are unrivaled; tests 





Visit an exclusive Scandia 
Down retailer and start 
making your bedtime 
magic...every night. 


Scandia Down® 
Beverly Hills 
310-274-6925 


Nancy Koltes at Home 
Corte Madera 
415-924-5811 


Scandia Down® 
Costa Mesa 
714-549-9046 


Martha Smith Fine Linens 
La Jolla 
858-459-8642 


The Golden Goose 
Mendocino 
707-937-4655 


Lino Bella 
Modesto 
209-491-0931 


Tuverson & Co. 
Palm Desert 
760-346-5577 


Scandia Down® 
Palo Alto 
650-326-8583 


Scandia Down® 
Sacramento 
916-488-9863 \ 


Gumps 
San Francisco 
415-982-1616 


Scandia Down® 
San Ramon 
925-973-0800 


Entenza 
Santa Barbara 
805-966-7655 


Vanderbilt & Co. 
St. Helena 
707-963-1010 


Lino Bella 
Stockton 
209-933-0441 





Megan Rupp, 
Biomedical marketing 
executive and mother of two 





. Make bedtime Atagde... 
wae leave the world behind. 


SCANDIA DOWN 


Exquisite European Down and Linens. 


www.scandiadown.com 



















































FURNNUURE 
THE WORLD'S FINEST HANDCRAFTED DESIGNS 
See your designer or visit our website to see our 260 piece collection. 


www.davidFRANCISfurniture.com/C + 1-888-905-5678 
Vero Beach High Point Laguna Niguel San Francisco San Diego Palm Desert Dallas — 





Decorative Treillage — Standard & Custom 
for Interior & Exterior Spaces 


- To the trade - 









Tel: 323.653.4006 
Fax: 323.653.4133 


www.accentsoffrance.com 


FRANCE EXPRESS 


C 


ad 


415.409.6000 


www.FranceExpress.net 


Visit Our New 
San Francisco 


MET tee MPa t=) 
Market Week 


mantles, garden and architectural 
elements from France. 








Superb antique and original fountains, 








You've waited long enough. A lot of people 
talk about their dream homes. For those who are 


ready to live it, we offer a plan: 


Lindal Cedar Homes. Discover A Lindal 





CEDAR HOMES 


the possibilities and welll bring 


them to life. Your life. 








Pye Home 


nS hae 


wf 


Visit your independent Lindal 
dealer to start planning. 


800-508-1833 www.|lindal.com 
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SEU Teen Ten R One 


Clifford Coffin, September 1947 

















Vintage covers, photographs and illustrations reproduced from the Condé Nast Archive. Gallery quality prints 


yailable in two sizes, framed or unframed, for both your home and office. To view more of our collection, and 


to order, visit us at or call 




















ADVERTISEMENT ENTER TO WIN 


ONE OF 7 


Sc FABULOUS 
Visit yas 


to access our exclusive feature: 






Test your Hollywood Homes IQ with our monthly contest, 
Whose home is this? 


IN  — 


You could be entered to win 
one of 6 monthly Hollywood- 
inspired prizes, like a 50" LG 
Plasma TV and DVDs. 





And the Grand Prize— 
a fabulous trip to 
Hollywood! 





LG Design and Life’s Good are 
trademarks of LG Electronics, Inc., 
and used with permission. 











NO PURCHASE NECESSARY. A PURCHASE WILL NOT INCREASE YOUR CHANCES OF WINNING. LEGAL RESIDENTS Of THE 
50 UNITED STATES AND D.C. 18 YEARS AND OLDER. Sweepstakes ends April 11, 2006. For official rules, prize descriptions and odds 
disclosure, visit www.architecturaldigest.com. Sponsor: Advance Magazine Group, 1440 Broadway, New York, NY 10018 











































Palm Beacli Splendor 
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Forrword ly Beth Dunlop 
Neer a ee) 


f 


At first glance, the homes of 
Palm Beach architect Jeffery 
W. Smith appear to be delight- 
fully grand 1920s mansions 
whose elaborate forms and 
exquisite materials were chan- 
neled from some exotic Medi- 
terranean ideal. Most of this is 
true; only the houses are new. 
smith has borrowed the best 
from the Palm Beach boom 
and made it his own, and Archi- 
tectural Digestcontributing pho- 
tographer Kim Sargent has 
immortalized these buildings, 
with narratives by fellow Smith 
devotee Joyce C. Wilson. 
Rizzoli, $75 


98 





Books 
Looking Homeward 


Engrossing Works on Architecture, Design and Do-It-Yourself Style 









OVVN HO 

Since his 2000 book, The New 
American Town House, architect 
Alexander Gorlin has found 
a renaissance in the building 
form, which he says has “begun 
to fulfill its promise as a tool 
in the reconstruction of the 
inner city.” Calm, airy projects 
from Shelton, Mindel; Jim 
Jennings; Hariri & Hariri; and 
the author himself might leave 
some yearning for glass walls 
and Escher-like stairs. 

Rizzoli, $50 


A DASH OF DARING 


ic 


now and Her Life 
Fashion, Art, and Letters 
Carmel Snow may be the most 
influential doyenne of fashion 
you have never heard of— 
until now. Architectural Digest 
contributing writer Penelope 
Rowlands peels back the lay- 
ers to reveal the woman who, 
as editor-in-chief of Harper’s 
Bazaar, launched careers, em- 
braced literature as fervently 
as fashion, had a passion for 
fortune-tellers and wore a red 
suit to her daughter Brigid’s 
wedding, which left them talk- 
ing for years. This unassuming 
yet wise biography may very 
well get them talking again. 
Atria Books, $29.95 


ARMEL 


FASHI 





Calm, airy projects 
from Gorlin and 
others might leave 
some yearning 
for glass walls and 
Escher-like stairs. 


A DASH 
of 
DARING 


ON 


NOW AND HER LIFE IN 
ART AND LETTERS 


continued on page 100 
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own choices in the end. 


Material success is often a mixture of bitter and sweet. 


How satisfying, eC own one thing 


that will never betray you. For example, a Schonbek. 


7 Soe hkl ee 


A Schonbek crystal chandelier traces its history back to 1870, 


TU eee CCRC UM tee eM ret 4c er Ly 
OOM mee Cee Cee 


WUC mee CCM ace CR Ue oe oe 


Even if someone should damage your chandelier with 
the careless toss of a goblet or whack of a ski, you can recap 


its perfection by contacting us. We maintain large parts in 


Shown here is Jasmine by Schonbek, a contemporary 
chandelier composed of flawless optic crystal. 
Call us for a free Schonbek DVD. 


| \ ‘ <)| cx | ; \ : } & 
| AT wwy.schonbel, \ uae € | (I be ig '¢ 
IGHTING”: 1.200.826.1892 we BO "| a 


See eC eee ere h Cee Etec ei ed 12901-1908 
Tel: 800.836.1892 or 518.563.7500 www.schonbek.com © 2006 Schonbek Worldwide Lighting Inc. 












































HOUSES AND 
GARDENS 


With its photographs of stunning 
houses and gardens that 
certainly affirm their places, it begs 
to be le book on the low table. 


M. STERN 
dq Gardens 
“Architecture should be an af- 
firmation of place,” New York 
architect Robert A. M. Stern 
reminds readers in his lat- 
est monograph, a companion 
to Houses, released in 1997. 
‘Twenty-six American resi- 
dences, some of which have 
appeared in the pages of A- 
chitectural Digest, are present- 
'—floor plans and all—in 
2 depth reserved just for this 
format. With its soothing cov- 
er and vibrant photographs of 
stunning houses and gardens 
that certainly affirm their 
places, it begs to be the book 
on the low table. 
The Monacelli Press, $85 


ROBER] A 


FHouses at 


100 


HARRY BENSON’S 
AMERICA 

From the man who accompa- 
nied the Beatles on their first 
trip to America and helped 
make them more famous (and 
vice versa) comes a collection 
of photos focusing on subjects 
from the heartland to Holly- 
wood. Harry Benson has the 
skill and right-place-at-the- 
right-time luck required to 
make history. The pictures re- 
mind us that, though we all 
reside somewhere, we /ive in 
Harry Benson’s America. 
Harry N. Abrams, $40 


Books 





CECIL HAYES 9 STEPS TO 

BEAUTIFUL LIVING 

Dream, Design, and Decorate 

Your Home with Style 

If you can’t go to designer 
Cecil Hayes, she’ll come to 
you. Beginning with “Get to 
Know Your Space,” Hayes 
walks readers through what 
she believes are the nine most 
important steps to transform- 
ing interiors into the best they 
can be. When you think you’ve 
hit a design impasse, Hayes is 
there to pick up the pieces with 
a helpful “Cecil Says” pause, 
informative captions and a re- 
view at the end of each step. 
The guide will be released in 
time for spring redecorating. 

Watson-Guptill, $29.95 
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aeleles CCU iN Num ela clas) em aluercleee oiled 
The perfect way to express who you are in every room. 
Located at retailers everywhere. 





1-800-394-4225 cobkhome.com 


frames 
lamps 
metal arts 
textures | 
wicker 


ceramics & glass 
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Lstates fe )] Sale 


Editors Select Properties Around the World 


Virginia, New York, Italy, Mexico, Chicago, the Caribbean... 





ce 


* MANHATTAN 


Robert A.M. Stern’s 15 Central Park West 


: (So); a street where classic 
19th-century buildings 

butt up against Manhattan’s 
most modern skyscrapers, 15 
Central Park West straddles the 
stylistic gap. Architect Robert 

A. M. Stern designed an apart- 
ment tower that, with a lime- 
stone facade and intricate in- 


ccs 


— 


terior woodwork, reflects the 
architectural detail of its prewar 
neighbors but has so many 
modern conveniences, it rivals 
the contemporary buildings 
around the corner. 

Stern, working with Zeck- 
endorf Development, created 
a two-tower structure, with a 


A new apartment 
tower with floor-to- 
ceiling views. 














19-story front “house” and a 35- 
story tower behind, a natural fit 
with the existing skyline (above 
left). The building has two 
lobbies, one with two fireplaces 
(above), along with a game room, 


a screening room and a formal 
garden with a reflecting pool, 
which doubles as a skylight for 


the 13,500-square-foot fitness 
center below. The apartments 
have expansive floor plans, 
park-facing terraces and wood- 
burning fireplaces, as well as the 
most up-to-date appliances. $3.2 
million to $23 million. 


continued on page 106 
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anor. The Acura MDX, with 


At one with both worlds. Don't be deceived by its finely sculpted lines and elegant deme 


Bel gay Ae e ta eo ee Pee lon oe ten CR elma Mn ciur um OFA" e ULE BSL EUG MDX are trademarks of Honda Motor Co., Ltd. 
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electronic 4WD and traction control, has the ability to go where luxury rarely treads. The MDX. AACURA 





Under the Palms and Full of Light 


nherent in a San Miguel de 

Allende, Mexico, house is a 
sense of depth and detail, as evi- 
denced by the rounded plaster 
walls and three-story-high ceil- 
ings in the formal dining room. 
‘The entrance (left) is just one of 
the many Art Déco references 
in the otherwise Spanish-style 
estate. The surrounding gardens 
adorn an arched outdoor sitting 
and dining area. Complete with 
a waterfall, the 10,000-square- 





foot property boasts a library 

with its own garden and a pri- 
vate guest casita. $3.5 million. 
Call 956-242-4062. 
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Ic VV IERSELY 


Period Style Redone 
by Marc Appleton 





| oon to mark its 100th Marc Appleton completely re- 
| birthday, a house in Short modeled the residence, adding 
| Hills, New Jersey, was built by a new wing in the process. The 








Harrie T. Lindeburg, who was 12,000-square-foot house has 
part of a generation of architects six bedrooms and includes an 





P/ nm 
2 : renowned for reviving classical office, a gym, a recreation room 
| Boe | European techniques in the early and an elevator. $6.9 million. 
; | A s one of only seven private oceanfront 20th century. In 2000 architect Call 887-890-3194. 
! villas on Parrot Cay, Lucky House, 


shared by architect Peter Cook and his wife, 

Christie Brinkley, is something of a rarity. 

The 2,500-square-foot villa is composed 

of three master bedrooms, a living/dining 

room, staff quarters and four screen porches. 

A wide mahogany deck (above) looks out 

over a pool and toward the shore. Through 

‘(| the nearby Parrot Cay Resort and Shambhala 
| spa, the villa’s residents enjoy a variety of ame- 

ai ||| nities, such as in-room spa treatments. The list 

j of immediate neighbors includes actors, musi- 

Hl cians and designers. $4.75 million. 

Call 631-283-0077. 

















continued on page 112 
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© 2004 Lutron Electronics Co., Inc 
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Extremely rare pair of 
monumental mid-19th 
century carved black 
walnut companion hall 
furnishings. Both the hall 

tree and hall bench : fate ae 
feature nearly life-size ‘ : ; alae ak nS 
carved maiden term 
figures representing the 
Four Cardinal Virtues: 
Prudence, Justice, 
Fortitude and 
‘Temperance. The hall 
tree features three central 
cherub coat hooks over a 
relief carved panel 
Rare 19th century matching 
Hall Tree and Hall Bench 


of monumental proportions 


depicting the lord of the 
manor engaged in a wild 
boar hunt, with walking 
stick and umbrella holder 
at the base. The hall 
bench features a three part 
lift-top seat and central 
beveled mirror. Each piece 
is relief carved throughout 
and surmounted by a 
pierce carved crest of putti 
flanking a heraldic shield 
with royal family crest. 
Hall Bench: 
126"h x 106"w. 
Hall Tree: 
130"h x 84"w. 


Selling the Rare and the Unusual Since 1984 


Visit our 100,000 sq. ft. showroom in person or online to shop our ‘exceptional selection of: 
Fine Antique Furnishings * 18th and 19th Century American and Continental Art * Chandeliers * Architectural Elements 
Mantles * Stained Glass Windows * Garden Statuary * Custom Bars and Pool Tables. 


WWW.GREATGATSBYS.COM 


Special consideration to the trade * We ship worldwide 


Great Gatsby’s Antiques * 5070 Peachtree Industrial Blvd. ¢ Atlanta, GA 30341 * 770-457-1903 








special advertising section 





Enjoy exclusive offers: 


1. A $100 statement credit on = 


qualifying vacations with your 





Cardmember Annual Travel Benefit ! 


wEDI@): 


: 2, Double Membership Rewards * 
points’ 

3. A full-year subscription to 
; For hundreds of years, thrill seekers have scoured 
the land of Mexico in search of treasures. Now 
ee Sat ee i al visitors to the legendary country have found them 
with available free night stays, resort : : ; S a : ‘ 

credits or special pricing on vacation in destinations that capture the imagination and 
packages. Call American Express enrich the soul 


Travel + Leisure magazine’ 


Plus, combine these 3 exclusive values 


Travel at 1-888-AXP-4795. 
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Above: Chac Mool Mayan figure; right: the precision of Mexican craftsmanship. 


ACAPULCO 

A fashionable meeting place for celebri- 
ties since the 1930s, dancing under the 
stars and taking in a laser light show are 
now commonplace pleasures in Acapulco, 
For more of an Old World outing, stroll 
the high pentagonal walls of the restored 
Fuerte de San Diego or make an inland 
trip to the foothills of Sierra Madre to 


see the historic mining town of Taxco. 
Cc 


Savor the 


SPLENDORS OF MEXICO 


with American Ex press. 


Enjoy exclusive offers: 


ir 


A $100 statement credit on 
qualifying vacations with your 


Cardmember Annual Travel Benefit! 


2. Double Membership Rewards* 


points” 


3. A full-year subscription to 


Travel + Leisure magazine’ 


Plus, combine these 3 exclusive values 


with available free night stays, resort 


credits or special pricing on vacation 


packages. Call American Express 
Travel at 1-888-AXP-4795., 


MEXICAN CARIBBEAN 
The high-octane city of CANCUN, with its 
balmy temperatures and myriad hotels, 


restaurants and discos, draws travelers 


from all over. The nearby island of 


CozuMEL, which exudes a more relaxed 
atmosphere than its neighbor, is a diver’s 
paradise; 
and Palancar Reef are among the most 
An 87-mile stretch 


of beaches, bays and inlets composes 


desirable locales. 


DESTINATION 


Santa Rosa Wall, Yucab Reef 


HOTEL 
CATEGORY 





Riviera Maya in the Mexican Caribbean. 

7 . ana ' 
Here, first-rate snorkeling and diving — 
is found in cenotes— deep limestone ; 


sinkholes. 


HUATULCO 


Bahia Tagolunda is the most developed of* 
the nine bays (bahias) found on the serene 
land named Huatulco on the Oaxacan 
coast. A bright mosaic of sails, fishing boats 
and kayaks abounds. In Bahia Santa Cruz, 
a sunken wreck affords underwater exami- 
nation of vibrant sea life, and at Bahia 


Conejo, the secluded shoreline beckons. 


PRICE PER PERSON, 





5 NIGHTS, LAND ONLY 












































Acapulco Deluxe From $488 
Cancun Deluxe From $620 
‘Corunna . Deluxe From $811 
Huatulco Deluxe From $469 

| Ixtapa-Zihuatanejo Deluxe From $940 
Los Cabos Deluxe From $699 

| Mazatlan | Deluxe From $579 
Mexico City Deluxe From $463 
| Puerto Wallace Deluxe From $617 

Rien Maya Z Deluxe From $1376 






Land only, includes accommodations, hotel taxes, and round-trip airport/ 
hotel transfers. There are many properties to choose from; call to inquire. 
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Located a mere four miles apart, the 
towns of Ixtapa and Zihuatanejo are 
equally inviting. Ixtapa is classified by its 
deluxe hotels, dining and golf courses; 
Zihuatanejo is a rustic fishing village 
blessed with cobblestone streets and a 
quaint harbor market. Both have beau- 
tiful beaches, easily accommodating 
sports fishing fans and those who prefer 
the mid-day “exercise” of a swinging 
hammock. 


Whale-watching, hiking, rock climbing 
and biking all come together where the 
Pacific Ocean meets the Sea of Cortez— 
otherwise known as Los Cabos. This 
destination is characterized by dramatic 
rock formations, mountain scenery and 
dazzling white sands. It is also ideal for 


water sport, golf and spa fanatics alike. 


From left to right: the allure of Huatulco; the Mexico City Cathedral; a seaside horseback ride; an underwater adventure. 


One of the best ways to enjoy Puerto 
Vallarta is to wander through Viejo 
Vallarta, a section of town with tradi- 
tional cobbled streets and white-walled 
houses. While there, examine original 
murals by renowned artists in the Palacio 
Municipal and brush up on contemporary 
Mexican art with stops at local galleries. 
The city is also home to some of the finest 
restaurants in Mexico. With more than 
1,000 places to dine, the range of culinary 
offerings has sophisticated palates finding 


themselves in nirvana. 


Mazatlan is a city of contrasts: it is one of 


the country’s oldest tourist attractions 
and the site of a world-class carnival. The 
downtown district is lined with ornate 
Neoclassical buildings including Catedral 


Basilica de la Purisima Concepcion and 


E] Teatro Angela Peralta, headquarters of 


many cultural festivals. 


The heritage of Mexico City has formed a 
Pre- 


Hispanic remains recovered in the Tem- 


diverse architectural portfolio, 
plo Mayor convey the greatness of past 
civilizations. During the colonial period, 
architects from Europe combined their 
Baroque and Neoclassic style with indig- 
enous thinking to form a type of struc- 
ture unique to Mexico, as seen in the 
Metropolitan Cathedral. Today, a mix of 
modern and ancient architecture comes 
together to produce a city with charming 
shops and open markets, just waiting to 


be explored. 


For a list of local offers in your 
Mexican destination, please visit our 
website at www.americanexpress.com / 
splendorsofmexico. 


From left to right: a magnificient view in Los Cabos; culture alive in Mexico; the ancient attractions of Cancun. 
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Enjoy exclusive offers: 


1. A $100 statement credit on 


qualifying vacations with your — > 


5 


Cardmember Annual Travel Benefit! 


2. Double Membership Rewards-* 


pc ints? 


3. A full-year subscription to 
For more information and a list Travel + Leisure magazine’ 
of local events, restaurants and 


fare shopping eetablishimentcnn Plus, combine the se 3 exclusive values 
; ; : tee with available free night stays, ‘resort 
these Mexican destinations, visit Ko 
d credits or special pricing on vacation 
www.americanexpress.com / packages. Call American Express 


splendorsofmexico. Travel at 1-888-AXP-4795. 








, ___ TERMS AND CONDITIONS: Valid on new vacation package bookings 1/1/06-8/31/06 for travel 1/1/06-12/31/06. American Express Vacations bu spurte: by a impress, a unten of 
ba a American Express. Rate is land only, per person, based on double occupancy in specific room categories, and includes round-trip airport/hotel transfers, hotel accommodations and hotel tax: Blackout, ~ 


ey i weekend, holiday peak season surcharges apply. Rates valid for travel 2/26/06 to 3/28/06. Rates and promotions are accurate at time of printing and are subject to changes, exceptions, cancellation 
Fd Bo charges and restrictions. All advertised savings are reflected in price. 1. Qualifying Vacation is purchase offered by a vacation package operator thru a participating American Express Travel Services U.S. 
4 Pee 3 location of $3,000 per booking for $100 statement credit effective for bkgs with final payment by 12/31/06. Not valid on independent air/hotel/car reservations. Available once per Card acct per yr. May 
Hs seer only redeem 1 per booking. Other material terms, conditions & restrictions apply. Call 1-888-AXP-4795 for details. 2. To be eligible to earn bonus points, you must be enrolled in the Membership Rewards” 
Ey Program (“Program”) at time of purchase of vacation package through American Express Travel & charge your vacation package to an eligible, enrolled American Express Card. Other purchases not 
is included in vacation package not eligible for bonus points. Bonus points will be credited to your Program account within 10-12 weeks after completion of travel. May not be combined with other 
Le Membership Rewards points’ offers. For more info cn Program, visit www.americanexpress. com/rewards or call 1-800-AXP-EARN (297-3276). Program fees may apply for certain card products. Some 
s: American Express Cards not eligible for enrollment in Program. No annual Program fee for Preferred Rewards Green Card, Preferred Rewards Gold Card, Rewards Plus Gold Card, Centurion” Card, 


“f 
A 
i 
as 

, 
* 
iy 
= 


Platinum Card”, Corporate Platinum Card, Business Membership Rewards Card, Business Platinum Card, Business Centurion Card & Fidelity American Express Platinum Card. Terms & fees for Corporate 
Cards may vary. Bonus !D:1777. 3. Limit 1-year subscription to 7rave/+Leisure magazine per household with travel package purchase. If currently a subscriber, your subscription term will be extended 1 
yr. Subscription value is $14. If you do not wish to receive & prefer a refund of $14, send in copies of this notification & American Express Travel receipt with your name & address by 12/31/06 to: 
Travel+Leisure, Attn:J. Allred, 3000 University Drive, Tampa, FL 33612 (LEABF47). Not responsible for errors or omissions in the printing of this ad. Additional higher priced packages available. 
American Express acts solely as the sales agent for travel suppliers and is not liable for the actions or inactions of such eyes: CST# 1022318-10, Washington UBI#600 469 694, ML#1192, TA 002 
Registered lowa Travel Agency, NV# 2001-0126. Promotion code C1980001 
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Exterior Premium Pine Door 1863AP 









Wood Radius Casement Window Exterior Premium Pine Door 1836AP Wood Double-Hung Window 


= JELD-WEN® windows and doors made with AuraLast™ wood will remain beautiful and worry-free for years. Unlike 
E dip-treated wood, AuraLast wood is protected to the core and guaranteed to resist decay, water absorption and termite 
HE WORRY-FREE WOOD 

WZ infestation for 20 years. To request a free brochure about AuraLast wood or any of the reliable doors and windows 


— JELD-WEN makes or to find a dealer near you, call 1.800.877.9482 ext. 1131, or go to www.jeld-wen.com/1131. 


AN | 


LEAR RELIABILITY for real life JELD WEN. 
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Advertisement 


If you have 


wrinkles, 


youve probably 
neard about... 


Idebenol. 


(e-deb-in-all) 





But can this new “miracle” cream 


really work as good as they say? 





| By Misty Bott! 


You’ve seen it on the news... you’ve read about it in magazines... 





eople who have used it not only love it but are buying it again and again and 

again... racking up huge repeat sales at the cosmetic counters of high-end 

department stores (and that’s at a whopping $109 for a 3.4 ounce tube). The 
cosmetic industry hasn’t been this excited about the debut of a new wrinkle cream since 
the introduction of that “Better Than Botox®’*?” “stretch mark cream turned anti-wrinkle 


The new “wonder” potion 1s calied 
Idebenol (pronounced e-deb-in-all), from prestige skin cream 
developer Sévage™ Dermatologic Laboratories™ But why are 
cosmetic “insiders” betting that Idebenol will not only make you 
look years younger but will breathe new life into a maturing 
(some would say “stagnant”) cosmetic industry? Well, it’s surely 
not Idebenol’s less-than-spectacular (some would say rather 
plain) pale green and white packaging. Nor is it the fact that 


DA Idebenol touts itself as a “Facial Anti-Oxidant.” Let’s be real; 


anti-oxidants are nothing new. So why is everyone so excited? 


i The reason everybody is so excited 
i about Idebenol is that it can virtually reverse the hands of time. 
Fe I know, “reverse the hands of time” sounds a wee bit trite, but 
a here's one juicy little fact that will get you off your butt and 

: running to your favorite cosmetic counter: In a clinical trial 

bd conducted on women with an average age of 67, these “mature” 
if women increased their Skin Renewal Rate, or “SR*” so drama- 
7 tically that it matched the skin renewal rate of women in their 
Be | late 20s (29-year-olds to be exact). That’s right. 67-year-old skin 
e with a renewal rate of a 29-year-old. Amazing! 

Ee | 


Ms. Bott is Managing Editor of ePregnancy 
magazine...“ The New Image of Pregnancy?.. 
and a certified skin-care junkie. 


All trademarks are the property of their respective companies 
Certified 100% idebenone-free 
Botox’ is a registered trademark of Allergan, Inc 


Piel 






phenomenon™” StriVectin-SD® So what in the world is all the excitement about? 






















So what 1S a Skin Renewal Rate, 
you ask? Well, as it was explained to me, 
Skin Renewal Rates reflect the speed 
at which new skin cells replace old 
skin cells... in other words, it’s a 
standardized measure scientists use 
to determine the skin’s “aging” 
parameters... and one reason 
a 29-year-old always looks 
younger than a 67-year-old. 
Not quite there yet? 


It turns out 
that Idebenol does 


more than just make 
you look younger. 
Idebenol is a highly 
selective “free radical 
killer.” But what in 

the world are “free 
radicals,” and how does 
“killing” them help your skin look 
younger, tighter, and firmer? 

For an answer, we turned to Dr. B. Grant Bishop, M.D., 
noted dermatologist and Clinical Professor of Dermatology at 
the University of Utah. Dr. Bishop told us, “Free radicals are 
highly reactive molecules that can severely damage skin cells,” 


New Product Update 


explaining, “For more than three decades, researchers have known 
that free radicals accelerate the skin's aging process. In scientific 
terms, free radicals initiate a destructive cascade of events that 
cause the denaturation of structural cellular protein, a loss of 
enzyme function, the depletion of natural cellular protectants, 

a shift in cell membrane lipid oxidation, and ultimately weaken 
the skin’s immune protective system... damaging DNA and 
predictably resulting in ‘mutational events’... like thinning skin, 
loss of elasticity, age spots and, of course, wrinkles... the classic 


signs of premature aging.” 


I don’t know about you, but any skin 
cream that can make 67-year-old skin renew itself with the 
efficiency of a 29-year-old... and “kill” free radicals (whatever 
they are) at the same time... sounds pretty amazing to me. 
However, Dr. Bishop cautions, “Although the data from 
preliminary research and, concededly, the remarkable anecdotal 
reports from people who've used Idebenol suggest that this 
compound is highly effective, many more clinical trials must be 
conducted before a consensus regarding this novel skin cream 
emerges in the established medical community.” [As a side note: 
even though Dr. Bishop tells us to wait for a “medical consensus,’ 
after our interview, he asked for a free tube of Idebenol for his 
own personal use... what does that tell ya?) Nevertheless, if you're 
like most of us, and don’t give a flying fig about a “medical 
consensus,” but just want to hear “all the facts’.. try these facts 


on for size: 


FACT: A 32% reduction in the appearance of fine lines, wrinkles = 
and crow’s feet after one month, increasing to a 57% reduction 

in the appearance of fine lines, wrinkles and crow’s feet in just 

3 months 

FACT: A 34% improvement in the overall appearance of the 

skin after one month, increasing to a 45% improvement in just 

3 months 


FACT: A 33% reduction in the appearance of wrinkle depth after 
one month, increasing to a 55% reduction in the appearance of 
wrinkle depth in just 3 months 


FACT: A 40% rise in skin hydration after one month, increasing 
to more than 50% in just 3 months 

. . c . \ . 
FACT: A 32% increase in the appearance of skin firming and 
elasticity in only 14 days 


In today’s world, however, it takes more than science 
alone to turn an incredibly innovative new product into an 
international “phenomenon” like StriVectin. It takes “buzz” 
(what we used to call word-of-mouth)... the fact 
that “celebrities” use it... the ultra-chic 
swear by it... and beauty editors 
write about it. So why are 
“insiders” so sure that Idebenol is 
destined to become the anti-wrinkle 
phenomenon of this or any decade? 
“Because Idebenol is not only the most 
advanced wrinkle cream to hit the 
market in years,’ says Heather Brown, 
Public Relations Director of Sovage 
Dermatologic Laboratories, “but people use 
it, love the way it makes them look, and tell 
their friends. It’s gotten to the point that just 
having a tube of Idebenol (because of its cost 
and limited availability) has become sort of a 
‘status symbol’... in other words, Idebenol has 
buzz... lots and lots and lots of buzz.” 


So will Idebenol overtake StriVectin as 
the world’s #1 selling prestige wrinkle cream? Only 
time will tell... however, the “oddsmakers” are betting 

on Idebenol! 


See you at the cosmetic counter... 


P DS In the interest of full disclosure you need to know 
that as part of this assignment I received a free tube of Idebenol... 
I love this stufft 
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ARCHITECTURAL DIGEST | 
HOME DESIGN SHOW | 


march 9-12, 2006 « pier 94 « 12th ave. at 55th st. * new york city 
thursday: design trade preview « friday-sunday: open to the public 


ee =~ 
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co-sponsored by 


produced by 
the need to know iq 


Ehe New York Eimes | | 
a ee com. eee ae 
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for information or tickets, 
visit www.archdigesthomeshow.com or call 800.677.6278 


PHOTOS (CLOCKWISE FROM TOP LEFT): RICHARD SCHULTZ, VIKING, APPARENZA DESIGN STUDIO, LIGNE ROSET, ZIA-PRIVEN DESIGN, BANG & OLUFSEN, AMERICAN LEATHER j 
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A Sculptural 
House near 


Paris by 
Hundreds a Jacques Couélle [ae 


Stone Fireplace A rchitect Jacques Couélle’s residence includes five bedrooms, 





original creation in Louve- _a library and a glass-roofed 
Mantels ciennes, France, shows his in- screening room that lies beneath 
novative and organic approach the outdoor swimming pool. It 
to design, which has since been is located 15 minutes from Paris. 


Call Today veya continued by his son Savin $5.9 million. 
Couélle. The 5,400-square-foot — Call 33-I-53-23-81-81. 
Free Catalog 
Me ee 
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Historic Plantation 
Outside Richmond 











ohn Garland Jefferson, a 
cousin of Thomas Jefferson’s, 
built the Winterham Plantation 
in 1855. When General Robert 
E. Lee’s army retreated at the 
end of the Civil War, Confeder- 
ate soldiers used Winterham as 





both a hideout and a hospital. 

| The 6,000-square-foot house 
has seven bedrooms and over- 

| looks a 14-acre lake. $1.5 million. 


| Cast Stone Manufacturer | : - 
CONC CRMer sey cca asonta | | Call 804-598-2875. 
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Over 300 Tufenkian styles are available from the following select dealers and Tufenkian Showrooms: 








Scottsdale, AZ, David E. Adler Menlo Park, CA Palm Springs, CA, 
Sacramento, CA, Design Galleria by Valentine San Diego, CA, Outrageous Rug San Francisco, CA 
Denver, CO, | ring y CPA (trad Cos Cob, CT Aventura/Dania Beach, FL 
North Palm Beach, FL, Crystal Tr r & Floor Boca Raton, FL ( | Miami, Fl 
Naples, FL, Carpet Desi Atlanta, GA, D Carpet Honolulu-Maui-The Big Island, HI 
Chicago, IL, Gall One Distinctive Rugs (tra y Chicago, IL ir | Indianapolis, IN 
Kansas City Area, KS, Mu RY ntal f Natick, MA, | Bethesda, MD, \ ‘ St. Louis, NV 
Mendham, NJ, Woven F| Santa Fe, NM, Packards West Syosset, NY, | 
Philadelphia, PA, Marc Phillips D itive | trad 1 ( Austin, T) 


corative Ru Knoxville, TN Ga 
Datlas, TX ets & Seattle, WA 
Tufenkian Showrooms Los Angeles, CA New York, NY Portland, OR 


For a complete dealer listing: SOO 475 4788 WWW. TUFENKIAN 














AM DEGA 


ESTABLISHED 1874 





Amdega Conservatories, 
handmade in England since 
1874 from the finest 
timber and glass. 


Please call 1-800-887-5648 


or visit www.amdega.com 
All other countries call +44 1325 468522 
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pee Prize-winning archi- 
tecture critic Allan Temko 
described architect Jim Jennings 
as “a true modernist who can’t 
abide bogus and illogical limita- 
tions of the past.” Certainly this 
is so with a house by Jennings 
in Ross, California. Perched on 
a ridge, the residence has walls 
of windows that look out to 
Ross Valley and Mt. Tamalpais. 
The 7,000-square-foot floor plan 
encompasses five bedrooms and 
an indoor lap pool. $6.8 million. 
Call 415-296-2224. 


Cottages at a Private Club 


Kes for its luxurious ac- 
commodations and high- 
powered residents, Carnegie 
Abbey is now offering cottages 
designed by architect James 
Gibson. The Royal Cottages, 
which surround a five-acre lake, 
come in several sizes, some with 
an office and a library. Cottage 
owners can enjoy all the benefits 
of life at the private club, includ- 
ing golf and horseback riding. 
$2 million to $3 million. 

Call 401-848-2500. 


Jim Jennings’s Modernist Approach 
in Northern California’s Ross Valley 
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7 TLANTA CHICAGO DALLAS DANIA BEACH GREENWICH HIGH POINT Los ANGELES 
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Senet: happens when you touch 
oY eT Moy Mel gar Lale ee Cg 
and integrity you can feel. Our RETACE 
crafted hardware is cast in solid, 
art-grade bronze and finished in your 
choice of seven patinas, each with its 
own warmth and character. Classic, 
contemporary designs for the entry, 
kitchen, bed, and bath, with a quality 
that you'll see and feel every day, 


Niele le 


888.552.9472 


rockymountainhardware.com 





t 





IN 


A 


Day 


an 


a 


UN 


T 





jas) 


RO Nes 


B 


Villa Torre di Pila in Perugia 


Oe built around a 
15th-century watchtower 
(above) by the noble Monaldi 
family, the Villa Torre di Pila, in 
Perugia, is as much a testament 
to history as it is to architecture. 
Refurbished by Italian architect 


Ugo Tarchi in the 1930s, the villa 


passed through the hands of the 
Bulgari family (of jewelry fame) 


before being made into military 
headquarters during World War 
II. The property includes a small 
amphitheater, two Tuscan-style 
farmhouses, a stable, two green- 
houses, cultivated farmland and 
an aqueduct. Inside the villa, 
frescoed walls and ceilings bear 
classical scenes (top). $14 million. 
Call 39-06-884-45 59. 

continued on page 118 











SPECIAL ADVERTISING SECTION 


CO 


WR Lee ne erucrel enelae apn ctoMbbalcin s¥sBestvol 
“The Best Large-Ship Cruise Line in the World” ' 
by the readers of Condé Nast Traveler for” 
10 consecutive years—Crystal Cruises 
specializes in providing unparalleled 


service, space, quality and choices. 


CRYSTAL SB CRUISES 





Crystal Cruises is com- 
posed of two of the most 
luxurious liners sailing 
the seas today: Crystal 
Symphony and Crystal 


Serenity. Each ship is 


a spacious and elegant 


floating hotel perfect for 
smooth sailings to exotic 
locales, 

Zealand, 
Riviera, Africa, the Arctic, 
the Caribbean, the South 


including New 


the Mexican 


Pacific, Northern Europe 


and the Mediterranean. 





Appealing Accommodations 

Through luxury accommodations, 
the worries of daily life melt away 
and are replaced with a sense of 
true relaxation for all guests aboard 


Crystal Cruises. 


Guests are treated to staterooms of 
uncompromising opulence; queen- 
size or twin beds are draped in 100% 
Egyptian cotton linens and plush 
duvets. Almost all rooms are graced 


with private verandahs ideal for an 


SPECIAL ADVERTISING SECTION 


early morning meditation or a 
romantic sunset cocktail. The state- 
rooms also have a separate seating 
area which features a loveseat, coffee 
table and vanity. Other amenities: 
televisions with DVD players, a data- 
port for Internet access, direct-dial 
ship-to-shore phones with voicemail 
and more. And those who reserve a 
Penthouse Suite can expect king- 
size beds, Jacuzzi tubs, flat-screen 
TVs, butler service, a welcome bottle 
of Champagne and a gratis beverage 
bar including beer, wine and top- 
shelf liquor. For Crystal Cruises, it 
is the attention to details that sets 
them apart; daily in-room fresh fruit 
and flowers, complimentary bottled 
water and soft drinks, 24-hour 
in-room dining, Frette bathrobes 
and English mohair throws are 
among the small touches that make 


Crystal Cruises’ journeys unique. 


Unrivaled Personal Service 
Service is another crucial factor 
that distinguishes Crystal Cruises. 
With the highest crew-to-guest ratio 
in the industry, each guest can rely 
on an extraordinary level of personal 
care aboard Crystal Cruises ships. 


An 


nations 1s selected for their amiable 


international staff from 30 


personalities and trained to imple- | 


ment Six-Star Crystal Basics—a 
credo that encompasses attitude, 


communication, style and safety. 


The result is a highly responsive | 


staff that remembers how guests 


take their morning coffee, their fa- | 


vorite table in a restaurant and even 


what type of wine they prefer. 


Culinary Masterpieces 
A voyage on Crystal Cruises enliv- 


ens the senses; guests can breathe 


in the fresh ocean air fromthe ships’ | 


expansive 360-degree Promenade 
Decks as well as sample a multitude 


of culinary creations. 


The Crystal Dining Room 
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inspired by the_ ships’ 
ports of call as well as an 
beloustLateety menu... 





Designed for those with a taste for 
gastronomic delicacies, the menu 
of the Crystal Dining Room fea- 
tures regional cuisine inspired by 
the ships’ ports of call as well as an 


international menu with Russian 








SPECIAL ADVERTISING SECTION 
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caviar, gravlax, foie gras and an ar- 
ray of imported gourmet cheeses. 
Perhaps the most impressive part: 
no menu is ever repeated, even on 
a 109-day World Cruise. Custom 
menus by celebrated chefs lke 
Nobu Matsuhisa, Piero Selvaggio 
and Wolfgang Puck are also avail- 
able in specialty restaurants. For 
the wine connoisseur, more than 
200 vintages make up the impres- 
sive on-board wine cellar. Crystal 
Cruises recently introduced the ex- 
clusive “C” vintages, which include 
three reserve and three premium 


selections of Cabernet Sauvignon, 


Chardonnay and Merlot. 
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Enrichment Programs 

A cruise on Crystal is an all-encom- 
passing journey. Passengers can 
expand their minds via on-board 
programs that offer cultural 1m- 
mersions that many don't have 
time for on land, such as language 
classes with Berlitz or music les- 
sons with Yamaha. Crystal Cruises 
has a Creative Learning Institute 
committed to enriching the mind, 
body and spirit by extending new 
opportunities for personal growth. 
Workshops run the gamut from art 
history and astronomy to fashion 


and interior design to dance and 


Tai Chi. 
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Extraordinary Destinations 

In 2006, Crystal ships will sail to 
168 ports in 79 countries. Be part of 
the crossings that will stop at maid- 
en ports such as Pisco, Peru; Tripoli, 
Libya; and Ayr & Troon in Scotland. 
Get up close and personal with the 
ancient splendor of Egypt, the natu- 
ral wonders of Kenya, the wildlife 
Down Under, the vibrant pulse of 
Rio de Janeiro or the quaint colonial 


cities of the Caribbean. 


The difference is Crystal clear. 
Visit www.crystalcruises.com 


or call 800-350-4300. 
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ons we've been voted Medes 
ears. rem rel information visit www.crystalcruises.com. To book, contact your travel agent or call 1-800-350-4300. 
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Extell Development Company 


Proudly Presents 
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995 Fifth Avenue 
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. | Twenty-six Masterwork Residences 
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S ty years ago a Southern 1987). Decades later the house architect James A. Knaefler, the 
California ranch inspired retains its outback feel, with an eight-bedroom ranch stands on 


Mountain Views ; z : Sas : 53 ular 
ansive main room featuring 375 acres of land. $21.5 million. 


Ribs its owner, Virginia Milner, to 
from an Ojai Ranch : 


begin an extensive collection hand-hewn beams and adobe Call 310-285-7529. 


of western art (4D, December brick walls. Built in 1927 by continued ¢ on mn page. 120 
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Day or Might, anytime is the right time to enjoy a U-Line Te ee 


B A a 7 E 
(Ci ear of diversity under glass — freedom abounds: 
Varying purposes and sizes elegantly converge, 


Easy luxury flowing like good conversation. 


‘ae and convenience can be so liberating: 
THE .U-LINE BEVERAGE CENTER. 
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ICE MAKERS » WINE CAPTAIN” MODELS » COMBO” 
MILWAUKEE; WI * PHONE: 414-354-0300 * FAX: 


MODELS * Reena * REFRIGERATORS * DRAWERS * BEVERAGE lal thal. 
414-354-7905 * www.u-line.com 


COPYRIGHT 2004, U-LINE CORPORATION. ALL RIGHTS RESERVED 
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CUSTOM CABINETRY 


YOUR HOME DESERVES PROFESSIONALLY DESIGNED CUSTOM CABINETRY. 
ELEGANT CABINETRY TO ELEVATE YOUR SENSES AND COMPLEMENT YOUR LIFESTYLE. 
VISIT THE QUALITY AFFILIATED DESIGNER NEAREST YOU TO RECEIVE YOUR COPY 

OF OUR DESIGNERS GUILD COLLECTION. FOR MORE INFORMATION GO To. 
WWW .QCC.COM/ADF OR CALL 800.909.6006. 
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sale ends february 20th 





www. ItalydeSign.com 


MODERN ITALIAN FURNITURE IN STOCK 
Design Centro Italia 1290 Powell Street Emeryville, CA 94608 
tel 510.420.0383 Most items in stock. Allow 2 — 4 weeks for delivery. 





Gold Coast Art Moderne 


of MANHATTAN : hoe heiress Lillian Flor- 


sheim and Chicago Museum 
ART & ANTIQUES CENTER of Conroy Acetneee 


THE NATION’S LARGEST AND FINEST ANTIQUES CENTER * ESTABLISHED 1975 Robert Fitzpatrick, along with, 


en 100 Galleries offering Period Furniture, Jewelry, Silver, Paintings, American, European, Asian, African and architect Bertrand Goldberg and 
other Objects of Art. Open daily 10:30AM-6PM, Sun. 12 noon-6PM * Convenient Parking * Open to the Public 


Visit our New Master Catalog™ www.the-maac.com 


designer Samuel Marx, have had 
a part in shaping a grand 1930s 
house by architect Andrew Re- 
5 = bori. The property has five bed- 
A — GN rooms, a two-story glass-block 
, ee 
a Nas by Edgar Miller and an interior 
a courtyard. $2.3 million. 
Call 312-339-4949. 


window (below), wood carvings 




























relief swim 
through the bril- 
liantly enameled 

stylized waters. 


A tripodic red- 
bronze censer of 
compressed form 
with silver reticulated lid - 
of flowers and vines. Fish 
with gilt and shakudo eyes, 
extravagantly modeled i 
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Antique Arts of Japan 
1050 2nd Ave., New York, NY 10022 * Galleries 55, 56 & 58 ¢ 212-223-4600 * Fax: 212-223-4601 
www.Flying CranesAntiques.com * E-Mail: flyingcranes@netlink1.net 


Manhattan Art & Antiques Center: 212-355-4400 * Fax: 212-355-4403 * E-Mail: info@the-maac.com 













IT'S NEVER BEEN EASIER 
TO TURN YOUR SHOWER 
INTO A HOME SPA. 


A Steamist steambath transforms 

any shower into a luxurious home spa... 

a therapeutic, steam-filled retreat that is 
ready when you are. Just touch the keypad 
and within minutes warm, natural steam 
fills the bathing area. Our easy-to-read 
digital controls are simple to operate and 
provide for your exact comfort level. 








DSC-425 Designer 
Time/Temperature 
Control available in 10 
different finishes. 
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For the showroom nearest you, call us at 


1-800-989-1226 


or visit us at WwWw.steamist.com 
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DENA KAYE ENGAGES THE ELEMENTS 
IN EXPANDING HER HOME ON ST. BART’S 


Architectural Design by Dick Fallin/Text by Dena Kaye 
After Photography by Peter Aaron/Esto 
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Lert: The living room previous- 

ly had little relationship to the out- 
doors (opposite inset); this was 
remedied “by knocking down walls,” 
says Kaye. The couple, who de- 
signed the interiors, kept the fur- 
nishings light and understated. The 
sofa is from ABC Carpet & Home. 


Agove: Four picture windows re- 
placed two small, outdated openings 
in the living room. “You can watch 
the sunsets here and take advan- 
tage of the 270-degree views,” says 
Kaye (right, with Fallin, who did 
the architecture and designed all of 
the wood furniture in the house). 


mitten with the charms 
of St. Bart’s for over 
20 years, I finally con- 
cluded it would be re- 
ally nice to have my own bed 
there. Like Aspen, where I live 
in the summer, development 
has wrought both miracles 
and madness, but the essence 
of each place remains intact. 
In St. Bart’s it’s that inimitable 
French twist that overlays ev- 
erything you see, hear, breathe 
and taste. It’s that azure sea 
perfectly matched to the sky, 
a toes-in-the-sand lunch, the 
Zen of the beach at 7:00 a.m., 
the newspapers that arrive on 
vacation time, a day late. 
With my partner, Dick Fal- 
lin, an Aspen-based designer 
for over 35 years, I set out to 
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find a small house with ocean 
views, a winter haven to rent 
out in our absence. After we’d 
rented a variety of houses with 
equally varied décors on the is- 
land, our vision became clear. 
We wanted to walk in and feel 
relaxed and refreshed; to have 
an uncluttered space where 
colors and furniture were in 
harmony and the ocean view 
was the focus of the house. 

I envisioned a secluded, 
tropical setting with rampant 
bougainvillea and birds chirp- 
ing away. The irony is that 
we landed in Pointe Milou, 
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Asove: Kaye and Fallin further 
opened the house and solved a build- 
ing limitation by creating a canvas- 
covered shade porch, beyond, off the 
dining area. The round table is poly- 
ethylene, meant to evoke a casual- 


ness and withstand the harsh salt air. 


BrLow AND Ricut: The nondescript 
kitchen was transformed with stain- 
less-steel countertops. “I love eat- 
in kitchens, because people always 
gravitate there anyway,” says Kaye, 
who picked up the flower painting 
at an artist’s atelier in the Pyrenees. 
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a windswept, salt-worn, resi- 
dential arm of the island, with 
neighbors—and no chirping 
birds. But our brilliant project 
manager, Brigitte Feillet, an 
engineer with a gift for mod- 
ern design, lived across the 
street, and we took that as a 
good beginning. 

. “The house was built in the 
’80s and feeling its age, but it 
was an efficient, compact lay- 
out that fit the site,” Dick said 
of the U-shaped structure, with 
a terrace in the middle of the U 
with a “bathtub” pool, separat- 
ing the living room and a half- 
level-up kitchen/dining area, 
two bedrooms and two baths. 
“The house didn’t require ma- 
jor structural rearrangements 








and had a great orientation for 
ocean views.” Despite its dowd- 
iness, the house instantly had a 
good feel. To a professional like 
Dick, it “felt good” for con- 
crete reasons: the placement 
on the site, the proportions of 
the rooms and the flow of the 
house. That being the case, our 
strategy was to remodel rather 
than tear down. 

We started by looking at how 
we wanted to live in the house. 
Other considerations included 
the building envelope, limits 
on available electricity, the 
seasonal winds and western 
exposure (except for the bed- 
rooms) with hot afternoon sun. 
The first priority was to create 
a variety of places to be cozy 


within our 1,528 square feet. 
‘The charm of the site is that 
each space offered a different 
panorama of the ocean, the 
nearby tiny islands, and the 
clouds that turn pink at sunset. 
Reformed sun worshippers, we 
needed indoor living areas that 
“felt” outdoors, and protected 
outdoor space. And so Dick 
transformed the central terrace 
area into the sunroom. “The 
new room, with 11-foot ceil- 
ings, created an airy, spacious, 
loftlike flow between the liv- 
ing room and the kitchen/ 
dining area,” he notes. Always 
a terrier for options, I was de- 
lighted to have another place 
for a dining table. 

Looking for shade on those 





ABOveE: What was a terrace off the 
living room is now the office. “It’s 
the perfect Before and After,” says 
Kaye. “We kept the décor spare—no 
shelves full of books—in keeping 
with our theme of simplicity.” The 
chandelier, partly composed of pa- 
per notes, is by Ingo Maurer. 
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LrFrr AND BELOw: One of two 
identical bedrooms whose dimen- 
sions stayed practically the same. 
“The rooms were redesigned in 
calm, refreshing colors and soft tex- 
tures,” notes Kaye. She found the 
butter cloth for the draperies at a 
flea market in southern France. 














_ AFTER 





We hoped to create a fresh, clean, contemporary 
look. My mantra throughout the process of 
choosing furniture and finishes was “‘soft soft soft” 


hot afternoons, I realized that 
the coolest spot extended out 
from the kitchen/dining area, 
thanks to the shadow of a tall 
filao pine. Since the land was 
outside the building envelope, 
we invented the shade porch, 
a “porch” with a wood deck 
and canvas roof. A third space 
was captured by enclosing a 


small, windy terrace and mak- 
ing it a tiny office, with win- 
dows on two sides. Dick also 
scouted for other places to un- 
lock the ocean views. The most 
seismic strategy changed two 
puny slits in the longest living 
room wall into four square pic- 
ture windows. 

‘The bedrooms face a differ- 


ent seascape (and the sunrise), 
and on windy days you can see 
the sails of kite surfers from 
your bed. We gutted the en- 
tire bedroom/bath space to 
poach a mere three and a half 
inches from the bedrooms 
to make the baths just a tiny 
bit bigger—enough for shal- 
low cement twin sinks, show- 





ers and lots of counter space. 
Both the baths and bedrooms 
were planned and furnished 
identically for rental pur- 
poses—cool white towels and 
sheets, soft blankets, French 
boutis on the bed and effi- 
cient lamps for reading in 
bed. In our tropical house 
open to the elements, the 





& 


| 


$s 


bedrooms (and the office) have 
the only doors that shut and 
have become our air-condi- 
tioned retreats. 

On this property, the inside 
and outdoor spaces became in- 
divisible. “Since the house was 
small, we wanted to extend the 
living side—the living room 
and sunroom—outdoors so the 


_ 


decks became another room,” 
says Dick, noting that a unique 
feature of the land was a large, 
charismatic rock outcropping, 
partially excavated to make 
room for the pool. “The rock 
still ereates a natural wall in 
that outdoor room.” Dick felt 
that putting the pool perpen- 
dicular to the house drew your 


eye to the ocean view beyond 
and also preserved an open 
feel to the landscaping. To 
ime, the 43-foot pool became 
a liquid architectural feature. 
The outdoor architecture also 
included specific placement of 
walls and groupings of plants 
and trees, resistant to salt- 

continued on page 197 





Rock was dug out to make way for 
the pool and deck. “We didn’t plant 
around the rock; we liked its sober, 
chiseled look,” says Kaye, who calls 
the area “a good place to watch the 
cloud formations.” Adds Fallin, “We 
ran the deck parallel to the pool to 
give the sense of added length.” 
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| “Contrary to our Aspen home, with grand-scale spaces 
layered with furniture, rugs and objets, the scale of this house 
required the essence of simplicity, style and function.” 
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areas “shows how the sunroom— 

‘ich exists where there was noth- 

id the two different 
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Kaye points out. “It also hints — 
the fact that the views now run 
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t had curb appeal aplenty, 

this circa 1930 five-bay 

brick-clad Georgian Re- 

vival: Set well back be- 
hind a high line of conifers and 
shade trees in an established 
neighborhood in the western 
environs of Boston, the house 
addressed the street formally 
and elegantly. But the minute 
Elissa Cullman, the designer 
the financier owner and his 
wife had hired, stepped inside 
the double front doors, she de- 
tected that the level of detail 
fell off precipitously. On the 
spot she proposed an architec- 
tural overlay that would bring 





the interior homogeneously 
up to what the exquisite exte- 
rior implied. What's more, she 
recommended the Nantucket- 
and Boston-based firm Botti- 
celli & Pohl, architects known 
for building and renovating 
houses with sensitive attention 
to historical imperatives. 
They certainly had their 
work cut out for them. Ray 
Pohl, together with Cullman, 
shortly resolved the rabbit 
warren of meaningless rooms 
off the master bedroom on the 
second floor. They then appro- 
priated unused attic space to 
make barrel-vaulted ceilings in 





Architecture by Botticelli & Pohl/Interior Design by Cullman & Kravis 
Text by Steven M. L. Aronson/Before Photography by Sam Gray 
After Photography by Durston Saylor 





























Top: For a family’s Georgian Reviv- 
al residence near Boston, designer 
Elissa Cullman and architect Ray 
Pohl (above) refined the interiors to 
complement “the classical formal- 
ity of the exterior,” Cullman ex- 
plains. The result is “a lively style 
we like to call ‘young traditional.’ ” 


LEFT AND Far Lert: “Because the 
entrance hall is the hub of circula- 
tion—and a formal greeting space— 
we emphasized the design of the 
floor.” The canvas at center is by 
Milton Avery. Table and vases from 
H. M. Luther. Mallett brass lan- 
tern. Bernd Goeckler Antiques lamp. 

































































Ricut: The dark, cold living room 
(above) was transformed into a vi- 
brant space. The Dance, left, is by 
Charles Green Shaw; The Circus 
is by Alexander Calder. Hyde Park 
Antiques chairs. Bernd Goeck- 

ler bronze table lamp and sconce. 
Drapery fabric from Travers; shade 
fabric from Stroheim & Romann. 


the master bedroom and bath, 
the back hall, and a new read- 


ing alcove they created. Then, 


with what was left of the attic, 
they expanded the two exist- 
ing bedrooms of the daughters 
of the house. 

Wisely deciding not to tam- 
per with the classic Georgian 
first-floor plan (living room 
on the right, dining room and 
library on the left, and sunroom 
directly behind the central 
stair), they zeroed in on the 
level below. Out of the welter 
there they made what Cullman 
cunningly calls a “cheery teen- 
age living room,” complete with 
a computer station for each 
child; a mudroom (tenanted 
mainly by the family’s two 
Maine coon cats); and a crafts 
room consecrated to school 
art projects (it was there that 
the owners’ eight-year-old son 
recently built a replica of the 
White House from the most 
improbable raw material: an En- 
tenmann’s pound cake and red 
licorice slathered with white 
frosting for the columns). 

When it came to the interior 
detailing, the watchwords were 
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correction and refinement. Cull- 
man and Pohl rescaled all the 
moldings and installed antique 
mantels; introduced slab marble 
floors in the entrance hall and 
the master bath and faux lime- 
stone in the sunroom; and re- 
placed the dozen or so painted 
wood circulating doors that 
led into the entrance hall with 
doors of a punished and pol- 
ished mahogany. In climax and 
conclusion, they had flat-panel 
wainscoting applied in the gra- 
cious curving stairwell from 
the first floor up. The owners, 
meanwhile, had simply (if that 
is the word) moved out for 
the duration. 

Now at last Cullman was 
free to concentrate on the dec- 
orating, which she envisioned 
as being in “philosophical 
harmony with the architec- 
ture.” The wife, who describes 
the house as it was then as a 
“blank canvas,” had visited her 
decorator’s far-flung Manhat- 
tan apartment and been im- 
pressed, if not imprinted, by 
the brilliant mix of English and 
American 18th- and 19th-cen- 
tury furniture, 19th- and 20th- 
century American art, antique 
Oriental rugs and decorative 


BeLow RiGut: The sunroom had 
been covered in a precious print. 
Ricut: The new faux-limestone- 
block walls “accentuate the feeling 
of a conservatory,” Cullman notes. 
‘Tray-on-stand from Kentshire Gal- 
leries. Marvin Alexander lantern. 
Stephen McKay floor lamps. Café 

~ curtain linen from Henry Calvin. 


t 


objects. Of the experience of 


shopping with Cullman for the 
mostly American and English 
period pieces that now distin- 
guish her own house, she says 
admiringly, “Ellie takes your 
hand and guides you and at just 
the right moment lets go.” 
‘The wife’s favorite American 
pieces can both be found in 


the luminous six-windowed liv- 
ing room: an inlaid mahogany 
tall case clock with its grace- 
ful bonnet top, and a Federal 
mahogany sofa with its char- 
acteristic rope-and-bow carv- 
ing. The latter piece not only 
creates a nice silhouetted shape 
but also, since the two other 
sofas in the room are contem- 


porary, serves to keep all that 
modern upholstery in check. 

The English furniture 
also works splendidly here. A 
George III demilune console 
dispenses the sparkle of cross- 
banded-and-string inlay and 
the painted detail of tapering 
legs, not to mention the light- 
ness of satinwood, to the for- 
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mal, antique-red dining room. 
And a mahogany George III 
chest of drawers in the master 
bedroom, between the two gar- 
den-facing windows (picture 
acres of greensward sweep- 
ing and then falling away), 
is a masculine presence—call 
it a lowboy on testosterone—in 
a buttery-yellow, rather femi- 
nine room. 





Lert: An off-center fireplace marred 
the master bedroom. ABove: Built- 
in bookcases—flanking a 19th-cen- 
tury English mantel—“moderate 
the asymmetry,” Cullman points out. 
Old World Weavers wallcovering 
and slipper chair and pillow fabrics. 
David Duncan Antiques sconces. 


The house was, to revisit 
the wife’s phrase, a “blank can- 
vas” in terms of art as well as 
decoration. In fact, one of the 
reasons she had turned to Cull- 
man & Kravis in the first place 
was for its heralded expertise 
in American pictures. The 
clients’ own taste ran toward 
19th-century portraits, and 
the first painting they bought 
was by American Impression- 
ist Frederick Carl Frieseke—of 
an enchanting turn-of-the- 
last-century female figure 
in dappled sunlight, book in 
hand. There are two other 

continued on page 198 
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Asove: “The challenge was work- 
ing within the limited volume,” Cull- 
man says of the master bath. Op- 
posite: Installing a barrel-vaulted 
ceiling added depth and interest. 
Pair of table lamps from Lee Ca- 
licchio. Gilt-bronze light fixture and 


sconces from Marvin Alexander. 
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Discoveries by Designers 
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“People often ask me, 
‘Isn't Europe running 

out of antiques?’ 

The answer is yes and no.” 
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The blue chest, below, 
is documented in An- 
dre Sornay 1902-2000 
by Thierry Roche. 
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Sun Valley Select 


“The 19th century offers a richer variety of styles 





than the 18th, and the craftsmanship is often su- 
perb,” says Lyman Drake, the owner of a 2,800- 
square-foot antiques gallery in Sun Valley, Idaho. 
Unusual European antiques culled from annual trips 
to France, as well as more conventional items, such 
as a 19th-century Comtoise tall case clock (left), at- 


tract designers, among them John Cottrell. 
Lyman Drake Antique Imports, 140 Sun Valley Rd. W. 
Ketchum, ID 83340, 208-726-1022; www.lymandrake.com 

















Traditionally Lit 


Since 1936 Nesle has sourced lighting 





from the leading craftsmen of the 18th 
and 19th centuries. The best known is 
New York firm Edward F. Caldwell & 
Company, which created lighting for 
St. Patrick’s Cathedral and the White 
House. Nesle’s new Long Island City 
showroom has the largest collection 
of Caldwell lighting, including a rock- 
crystal-and-bronze table lamp (op- 
posite), a bronze-and-champlevé table 
lamp (right) and a bronze chandelier 


with Wedgwood medallions (far right). 





Nestle Inc., 38-15 30th St. 
Long Island City, NY 11101; 212-755-0515 
www.nesleinc.com 





























The Lyon Share in Paris 


uan Montoya delights in 

the items that Galerie Alain 
Elcabas showcases in its new 
Paris location. The gallery carries 
early-20th-century furniture, 
lighting and decorative acces- 
sories from Lyon, France, by 
designers such as Linossier and 
Desny. André Sornay, who lived 
in Lyon until his death at the age 
of 98, is one of the more noted 


designers from the area. Sornay’s 
characteristic strong lines are 
evident in his circa 1925 wood- 
and-laminate chest. Pablo Pi- 
casso’s hand-painted ceramic 
plates, Visage au Nez Pincé 
(above) and Visage Barbu (above 
left), and other work from the 
1950s and ’60s, have recently 
been added, fulfilling the gal- 
lery’s modernist mission. 





Galerie Alain Elcabas, 6 rue Bonaparte, 75006 Paris; 33-1-40-51-80-07 


continued on page 160 
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REDEFINING SPACE AND LIGHT IN A MODERN TRIBECA PENTHOUSE 


Interior Architecture and Design by Shelton, Mindel & Associates 
Text by Philip Nobel/After Photography by Michael Moran 





hen last we met the prin- 
cipals of Shelton, Mindel 
& Associates in these 
pages, they were wres- 
tling with a rapid-fire, eight-week South- 
ampton beach house redo, which they 
made look like a work for the ages (see 
Architectural Digest, November 2005). This 
month we find the Manhattan-based duo 
tackling another interior design classic: a 
turnkey developer apartment, their clients’ 
blind love for it and the heartbreak the ar- 
chitects know is just around the corner. 
The setting is a penthouse atop a newly 
completed residential tower in Tribeca— 
high ceilings, glass walls, wraparound ter- 
race with uncommonly fascinating views 
of lower Manhattan and beyond. The cli- 
ents, a couple with an interest in the arts 
and a significant collection thereof, had 
visited the concrete shell of the place and 
had been smitten by the air and the light. 
Their designers could see disappointment 
gathering with the weather over the dis- 
tant New Jersey hills. 
“The decisions made by a developer 


























“Like the photography and art col- 

lected by the owners, the space 

frames perspective views,” Lee F. 

I Mindel (right) says of a New York 

penthouse he and Peter L. Shelton 

designed. ABove: Donald Judd’s 
Untitled (Menziken), 1989, is at 

left, on the living room wall. 





Opposite: Rachel Whiteread’s Unti- 
tled (Nets), left, hangs in the gallery, 
| near an Arne Jacobsen chair, a Hans 
Wegner bench and ceramics by Pol 
Chambost. “The folded ceiling-and- 
| | wall plane defines the entry and cre- 
ates space for the art,” says Mindel. 


| 
ana | Far Ricut: The entrance gallery. 








BEFORE 
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InsET: The gutted and reconfig- 
ured living area. THESE PaGEs: 
Clean lines and cool tones permeate 
the completed space. Ovalisque, 
1999, by David Row is over the 
Steinway piano; Carroll Dunham’s 
The Search for the Orgobe, B, 2000, 
is in the media room beyond. 























Jeff Zimmerman’s 2003 biomorphic 
handblown-glass sculpture is ar- 
ranged on the low table in the living 
area, where the variegated rug is a 
Shelton, Mindel & Associates de- 
sign. In the dining area, near leath- 
er-clad chairs and a trestle table, is 
Richard Serra’s As of Yesterday, 2001. 














Far Lert: The living and dining 
areas. Lert: The kitchen alcove. Br- 
Low: “The window arcade culmi- 
nates in the kitchen sitting area, on 
axis with an Andreas Gursky photo,” 
Mindel says. The work is Ayamon- 
te, 1997. Below it, at left, is Wander- 
ing, 2003, by Jim Hodges. 
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aren’t necessarily ones you’d make your- 
self,” Lee F. Mindel says, sitting in the 
living room of the completed apartment. 
“I knew every grille, every door, every 
switch, would have to be replaced. I knew,” 
he adds, “that we were headed for some 
tough times.” 

The tough times did materialize, briefly, 


Ricut: “A folded window wall turns 
a corner at the edge of the media 
room,” says Shelton. BELow: Fred 
Sandback’s Untitled, circa 1995, is 
above the sofa in the room, near a 
Jean Prouve-designed chair. The low 
table and sofa are custom pieces by 
Shelton, Mindel. 
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when construction was finished and the 
clients saw what Mindel had foreseen: 
that the developer’s taste—in moldings, 
in hinges, in finishes—was not quite their 
own. So what had been conceived as a 
tweak-here, tweak-there project became 
a more involved overhaul—handled none- 
theless with a light, tactical touch. 








“It’s probably easier to start from scratch 
on anything than to come in and make it 
right,” Mindel says. “Still, we wanted to 
maintain the context without unraveling 
the whole thing.” In keeping with that 
strategy, the floor plan remained largely 
intact, but the nature of the spaces was 
transformed. The principal spatial tool 
employed by Shelton, Mindel in that ef- 
fort is a series of gridded planes, grafted 
onto the bones of the apartment to shape 
each space. “Using a metaphor for a cli- 
ent who loves drawings, the reveals in the 


planes become like linework in the space,” 


Peter L. Shelton says. 

One finds the first of these drawings-in- 
space immediately after stepping out of the 
elevator and into the 12th-floor apartment. 
An L-shaped insert defines a long gallery, 
providing a background for a lovely mis- 
en-scéne: a series of five etched German 
sheet-metal gratings by Rachel Whiteread, 
set above a white shelf with brilliant Pol 
Chambost ceramics in saturated prima- 

















COURTESY SHELTON, MINDEL & ASSOCIATES 





1 ENTRANCE GALLERY 
2 MEDIAROOM 

3 LIVING AREA 

4 DINING AREA 

5 SITTING AREA 

6 KITCHEN 

7 BEDROOMS 

8 MASTER BEDROOM 
9 MASTER BATH 

10 STUDY 

11 TERRACE 








ries. [he panel continues on the ceiling, 
where it conceals the lighting that makes 
the whole still life pop. Underfoot, a cus- 
tom rug is very subtly patterned to evoke 
a shadow thrown by the gridded panel; 
the angled lines of this nearly subliminal 
device also serve to direct guests to the 
right, toward the apartment living spaces, 





‘ Top: The floor plan. ABove: A south- 

‘ erly view of the entrance gallery. 
Ricut: Bedrooms, off this end of the 
gallery, are introduced by Joel Sha- 
piro’s untitled 2004 sculpture. In 
the master suite beyond are works 
by, from top to bottom, Robert Man- 
gold, Jim Hodges and Pat Pickett. 


and away from the trio of bedrooms—a 
master suite and bedrooms for the couple’s 
two teenage daughters—that open off a 
second, smaller gallery to the left. 

‘The idea behind that clever textile, play- 
ing with light and serving to orient travel 
through the apartment, is carried further in 
a pair of giant rugs that ground the remain- 


der of the public spaces. You see it first in 
the living room: a thin line of an indeter- 
minate yellow—Mindel calls it “the color of 
sunlight”—that arcs through the otherwise 
off-white grain of the wool-silk blend. It 
arcs past the black baby grand, under the 
sofa, around the Perriandesque low table, 
jumps to a second rug beneath the dining | 
table and finally wraps up in the concealed | 
sitting area, dominated by an Andreas Gur- 
sky photograph, around the corner. 

That placement was no accident. “I 
wanted this room to feel like you were oc- 
cupying the space of a Gursky photograph, 
and then you turn the corner and see one. i 
It’s foreshadowing!” Mindel says. 

The challenge in this suite of spaces, with 
more than 50 feet of uninterrupted glass 
walls on two exposures, was to complement, 
not do combat with, the very busy, very rec- 
tilinear views. The unifying “sun line” of 
the rug was one means, the photo another. 
‘The continued use, as in the entrance hall, 
of framing inserts (here serving as a fire 


















































Asove: “Light and shadows shape 
the master bedroom,” notes Shelton, 
adding, “You're very conscious of the 
path of the sun as it moves around 
the four exposures of the building.” 
Carroll Dunham’s 2003 untitled 
canvases are on the wall. The desk 
is a Jean Prouve design. 


surround) is a third. A fourth, more subtle, 
method is found in the arrangement of 
the art itsel/—a Donald Judd underscores 
the gridded view; organic works in glass, 
on the low table, pick up the curves of 


distant water tanks—and in the treatment 
of horizontal surfaces, which Mindel says 
“dematerialize” in the ample light. 
Significantly, this effect was achieved in 
part by reducing somewhat the impact of 
the windows in the room. The space was 
delivered with flat ceilings and straight 
walls. Seeing that in some ways it was too 
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clean to evoke the downtown loft it was 
trying to mimic, Shelton, Mindel added a 
bay system to the window walls and sev- 
eral beams in the ceiling. The effect of 
this clever artifice was to define the spaces, 
where they once flowed into each other 
willy-nilly, and to better frame the views. A 
detail at the ceiling, where the top member 
of the building’s rather heavy (and pres- 
ervation-office-mandated) fenestration 
is deleted by the addition of a pocket for 
blinds, helps to lighten the whole feel, 
leaving the frame of the windows open, 
in effect, and letting the views come in. 
Which, of course, was the final blow in 
erasing the memory of the off-the-shelf 
developer fittings and fixtures that had 
started the whole ball rolling. “Uhey’re 
modern, in-touch people who are very en- 
gaged,” Shelton says. “We wanted it to be 
alive and not frozen in formaldehyde.” 0 























“The layers of architectural elements 
are like musical rhythms,” says Min- 
del. Opposrrr Brow: A bedroom 

in the 4,500-square-foot residence 
was reconstructed. Tris Pace: “The 
room’s headboard wall integrates ig 
art and space in a gesture informed 

by Josef Albers,” he explains. 
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When 
the Right 


One 
(Comes Along 


THEATRICAL, PRODUGERS 
CHARLENE AND JAMES 
NEDERLANDER DO 

A REMODEL THEIR WAY 


harlene and James Nederlander 

seemed to have the perfect 

country dream house: a home 

on the beach in tony Southamp- 
ton, New York. But they weren’t happy. 
He didn’t particularly like the water, and 
she wanted a conservatory. 

“We'd been coming to the Hamptons 
since the ’80s, and that was my fifth house,” 
recalls Charlene Nederlander. “It took me 
three to get to the ocean. And I loved it 
even though my husband didn’t. However, ° 


BEFORE 








when we discovered that we couldn’t build 
a conservatory because there were no pil- 
ings, I jovially said to the estate manager, 
‘I have to look for another house.’ Three 
weeks later we found this one.” 

Located in Southampton, seven-tenths 
of a mile from the ocean, the structure 
that the Nederlanders walked into was 
basically “a teardown with three acres of 
lawn, built on a square C, looking toward 
a pool and tennis court and a pond. It was 
so bad, I told my husband to stay in the 

car. After going through half the house, I 

















went back and got him, saying, ‘You’ve got 
to take a look.’ He said, ‘I like it.’ I said, 


Carleton Varney redesigned a house RiGut: Late Afternoon, Taos by 
for Broadway producers Charlene Clyde Aspevig hangs above a 19th- 


and James Nederlander (top, with century French Louis XV-style ‘So do I—and I can fix it.’” 

Cupcake) in Southampton, New mantelpiece in the living room, And did she, which is nothing new for 
York. ABove AND CENTER: Architect which was reawakened by the de- her. She and her husband (chairman of 
Joseph T. Deppe expanded the en- signer’s signature use of color and irae 

trance and, at Charlene Nederlan- pattern. The chair fabric is from The Nederlander Organization), both the- 
der’s request, added a conservatory. | Manuel Canovas. Mansour carpet. atrical producers, have fixed up more than 


Architecture by Joseph T. Deppe, AIA 
Interior Design by Carleton Varney of Dorothy Draper & Company/Text by Nancy Collins 
Before Photography by Billy Cunningham/After Photography by John M. Hall 


























“It was so bad, I told my husband to stay 
in the car. After going through half the house, 
I went back and got him. I said, ‘I can fix it,” 


one musical (Wicked, Rent, Aida) and gotten 
it onto the Great White Way. In cahoots 
with her usual partner in crime, designer 
Carleton Varney, with whom she’s decorat- 
ed three of the family’s homes, Nederlan- 
der and Southampton architect Joseph T- 
Deppe turned the 6,500-square-foot prop- 
erty into a non-oceanside idyll—complete 
with her long-sought-after conservatory, 
a new master suite, a laundry room and a 


garage enlarged enough to house three cars. 
“We also had to raise the ceilings to 14% 
feet to fit our paintings, replace all the win- 
dows and doors and turn the dining room 
into a family room,” she adds. “In this day 
and age a dining room is a wasted space. 


In our New York apartment I took mine 
completely out. If you give a party—espe- 
cially in the country—you do it outside.” 

What the couple ended up with was, 
essentially, a brand-new house, albeit 


not the stucco Varney envisioned. “I told - 


Carleton, ‘Forget it. ’d hate that.’” As 
it turns out, it was one of their few dis- 
agreements. “I love Carleton,” she says, 
“his personality, his upbeat style. If he’s 
ever had a sad moment, I’ve never seen 
it. And we both love color”—a predi- 
lection she picked up from her mother. 
“My mother decorated my stepfather’s 
business—Brown & Bigelow—and after 
she died, my brother found all these old 




















“The goal was to turn a rental house 
into a beach chateau,” says Var- 
ney. Opposite: “We made the study 
[above] into an escape hatch for 


James—this is his spot.” The circa 
1727 equestrian lithographs are 

by Baron d’Eisenberg. Brunschwig 
& Fils sofa and chair fabrics. 





photos where she’d painted all his walls 
bright red. Since my New York apartment 
and Arizona home are both in such bright 
colors, I said to Carleton, ‘Let’s do this in 
beach colors.’ And Carleton said, ‘Char- 
lene, who are you kidding?’” 

Another Nederlander imperative is space 
for her collections. “I’m a collector,” she 
says. “I have a lot of stuff and like to live with 
it. | have a million photos, and I love crys- 
tal, silver and boxes. I used to collect ma- 
jolica until I ran out of room.” As a result, 
her home is an homage to a life of particular 
tastes—and the objects that personify it. 
There are, for instance, the palm trees in the 
conservatory and living room—“all real. 
I had those on the ocean and said, ‘I can’t 
live without my trees’”—as well as the 
original Steinway. “That piano has been 
back and forth between so many of our 
homes, it ought to get mileage points.” 

As for the art, she says that her collection 
is “pretty not great,” though, in fact, there 
are some pretty great pieces, including west- 
ern art such as Theodore Waddell’s Buffalo 


Lert: “Joe Deppe put in the little 
cathedral-like dining pavilion, which 
is a very attractive place to be, as 

it looks out over the pool,” notes 
Varney. “Charlene acquired a lot of 
things for the house at antiques 
sales, like the chairs. We were saving 
them to use in the right space.” 
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Opposite: Charlene Nederlander’s 
majolica fills a cabinet in the new 
conservatory. “The cabinet had 
been in their previous Southampton 
house,” says Varney. “I said, ‘We're 
keeping this.’ Charlene loves collect- 
ing and is always looking. And she 
knows how to give a good yard sale!” 


BrLow: Varney made the bedroom 
(right) “a bit more Hollywood, with 
’40s-style valances and a romantic 
fireplace.” The art is by Diana Palaci, 
left, and Hunt Slonem. Manuel Ca- 
novas chaise fabric and silk stripe. 
Bottom: The house gained ceiling 
height and two pavilions. 


Seyond that, there’s the Nancy 
Graves over the sofa in the living room 


Roaming. 


and the Jenkins watercolor in the entrance 
hall, not to mention a wall covered with 
18th-century equestrian lithographs. 

“We saw them at the Armory Show, 
and Jimmy wanted to buy two, but I said, 
, forget it.”’ 
As for the effect of sea air on such trea- 
sures, she shrugs. “I asked a gallery man- 
ager if they can take the sun, and he said, 
‘You'll get some fading.’ Well, you know 
what I say? Let the heirs worry about 
that. For the rest of my life ’'m just going 
to enjoy them.” 

Though four bedrooms already existed, 


‘Unless you buy the entire set 
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she knew that another was needed: a mas- 
ter bedroom in a suite with a large bath, 
1 “huge” walk-in closet and her favorite 
piece, an invitingly cozy chaise longue. 
“I’ve had it in every house and wasn’t 
about to give it up. Every room has to 
have some kind of cushion or bench for 
my feet, because, though I want my rooms 
chic, they also have to be comfor table.” 
Now happily ensconced in her new, 
inland Southampton digs, does she ever 
miss the ocean? “Three weeks prior to 
God’s sending me into the broken gates 
of this house, I couldn’t have said this,” 
Charlene Nederlander smiles, “but now... 
not at all.” O 
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Discoveries by Designers 


Structural Whimsy 


’m most at home between 

the stars and the ground,” 

says Aspen artist Travis 
Fulton (top right), explaining 
that piloting aircraft inspired 
his kitelike chandeliers. Isamu 
Noguchi, a friend and mentor 
who taught him the finer points 
of problem solving, was also an 


inspiration. With the focus of 
an engineer, Fulton tried and 
tested many materials before 
coming up with the safe and du- 
rable combination of steel and 
DuPont Tyvek. The result is a 
series of translucent light sculp- 
tures that hover in space. By ap- 
pointment (970-925-4219). 




















Vaughan 


Known for his furniture and lighting, Michael 
Vaughan is showing his first fabric designs 
(212-319-7070), based on his private collec- 
tion of 17th- and 18th-century Greek and 
Turkish textiles. Samos Embroidered, a linen 
embroidered with a rayon design derived 
from an Ottoman original, is available in red, 


ivory and green. 
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More than Modern in Hudson 


Frank Rosa's recent relocation to a 5,000-square-foot showroom 





in the heart of Hudson, New York, allowed him to expand his selec- 
tion to more than midcentury modern. He has added limited-edition 
mirrors (right) designed by Larry Cottrell that are exclusive to 20th 
Century Gallery. Sandra Nunnerley visits the showroom for 
items such as the 1930s Paolo Venini glass obelisks (above). 





+} 20th Century Gallery, 605 Warren St., Hudson, NY 12534; 518-822-8907 
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| Lone Stardom exas designer Marla Hen- 


derson’s furniture is fash- 
ioned by master craftsmen and 
boatbuilders. Humble materials 
such as sinker cypress, a wood 
reclaimed from the bottom of 
rivers, are used with historical 
techniques such as steaming, 
traditionally used in boatbuild- 
ing, to create unusual pieces. 





DA Se A moto femecee 


Above, the sinker-cy- 


UDR Xe e skool a Bayan meeltiCee. 











press Llano sofa; right, © Marla Henderson Design Group 
the Viking swing _ 702 San Antonio St. 
Austin, TX 78701; 512-495-1885 


www.marlahenderson.com 








continued on page 180 
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Architecture by John Brons/Interior Design by Samuel Botero 
Text by Jeff Turrentine/Photography by David O. Marlow 


t’s not uncommon for 
people at higher alti- 
tudes to report the expe- 
rience of hallucinations. 
Up above 8,000 feet or so, the 
oxygen-deprived mind can 
suddenly find itself robbed of 
enough strength to keep prank- 
ish eyes from playing tricks. 
Surely that’s the only expla- 
nation for this unlikely spec- 
tacle atop a snowy Colorado 
mountain, nearly 10,000 feet 
above sea level. Honestly, how 
on earth could this late-19th- 
century Egyptian Revival bil- 
liard table, emblazoned with 
palm tree marquetry, have got- 
ten up here? What is that 1920s 
Chinese armoire doing so far 
from home? Whence these 
William Morris chairs? 
‘There remains one other 
possibility: Samuel Botero 
has been here. Not long ago 
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the Colombian-born, Man- 
hattan-based designer—who 
combines a consummate 
knowledge of antiques with 
an unabashedly romantic love 
of color—completed a project 
near the picturesque ski village 
of Telluride. 

Botero confesses that he 
doesn’t ski. But, he’s quick to 
add, “I love the mountains; I 
was born in the Andes.” And 
with that upbringing, perhaps, 
came an inborn understanding 
of which styles are most suited 
to a place like Telluride, which 
rests serenely in a box canyon 
among the 13,000-foot peaks 
of the San Juans. 

Warmth, not surprisingly, 
was the brief. Still, the arche- 
typal ski-lodge trappings— 
walls of knotty pine, a display 
of antlers above the hearth— 
wouldn’t do here. Both client 




































Axove: “They’re eclectic, comfort- 
able and elegant—suitable for a ski 
house,” Botero says of the interiors. 
Blatt billiard table. Ler: A passage- 
way joins the game room, dining 
room and family room. “The house 
offers long vistas from one space to 
another.” Rugs from ABC Carpet. 
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ABOVE AND RiGutT: The living room. 
Octagonal table from Newel Art 
Galleries. Agostino Antiques games 
table. Eric Appel lamp base, at left, 
with David Duncan Antiques lamp- 
shade. Edelman suede on sofa. Old 
World Weavers green velvet on arm- 
chair, with Samuel & Sons fringe. 
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Tuis Pace AND Opposite Top: In the 
dining room, structural beams were 
MeN y OCB nO Rey Cece 
BU Cetitnta CO cecmcon ten ie 
Arts and Crafts Movement.” Newel 
Art Galleries chairs, with Edelman 

leather, and table. ABC Carpet throw 
and rug. Eric Appel lamps. Hanging 
lamp, Marvin Alexander, __ 











and designer were after some- 
thing equally comfortable yet 
more refined: a look rooted in 
two of the 19th century’s great- 
est stylistic imports, Victorian 
and the Arts and Crafts Move- 
ment, but flexible enough to 
accommodate the client’s many 
collections, including her pro- 
digious collection of art from 
the American West. 

“We didn’t want to do an ex- 
act copy of an Arts and Crafts 
interior,” says Botero, “but we 
were definitely influenced by 
that style—its spirit of detail- 
ing, and especially its vocabu- 


lary of wood. Wood is just a 
natural for the mountains; it 
feels very warm.” ‘lo temper 
its hardness, he imagined fill- 
ing the house with “rich, color- 
ful fabrics: velvets, wonderful 
cashmeres and wools, but al- 
ways keeping it comfortable.” 

The residence, built in the 
spirit of miners’ cabins, was in 
the process of a major renova- 
tion and expansion by architect 
John Brons, giving Botero and 
his client a series of tantaliz- 
ingly blank slates. Once con- 
struction was completed, the 
designer began filling up rooms 


a 


“Wood is just a natural 
for the mountains,” 
Samuel Botero says. “It 
feels very warm.” 
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Asove: The galley kitchen opens 
onto the family room. RiGcut: Reflec- 
tive stamped-metal ceilings offset 
the darkness of the oak. The sofa and 
baker’s rack are Botero’s own de- 
signs. Clarence House barstool seat 
fabric; Cowtan & Tout fabric for 
barstool backs. Rug, ABC Carpet. 



























































ABOVE AND RiGut: A steep Arts and 
Crafts-style staircase climbs three 
stories alongside a “very subtle” 
indoor waterfall that humidifies the 
dry high-altitude air. David Dun- 
can lantern. BELow: The addition, 
as the floor plan shows, more than 
doubles the original footprint. 


with the fruits of his Manhat- 
tan shopping trips. Soon the 
living room could boast much 
more than an enviable view of 
the aspen-covered slopes: the 
aforementioned billiard table, 


an English Renaissance-style 
octagonal table and a pair of 
19th-century Savonarola chairs. 
For the kitchen, Botero de- 
signed a baker’s rack, and for 
the adjacent family room, a sofa 
with built-in bookcases; both 
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1 FAMILY ROOM 6 STUDIO 


2 KITCHENS 7 DINING ROOM 

3 GAME ROOM 8 BREAKFAST ROOM 
4 LIVING ROOM 9 BATHS 

5 BEDROOMS 10 OFFICE 


11 GREAT ROOM 
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creative refuge” for the client. Ori- 
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ABOVE AND RIGHT: The master bed- 
room “is about a play of natural 
earthy materials,” the designer com- 
ments. The painting is by local art- 
ist Bernie Fuchs. Scully & Scully 
faux-fur throw. Doris Leslie Blau 
Oriental rug under bed. Wallcover- 
ing from Old World Weavers. 


pieces marry utility with a rustic 
beauty ina manner Greene and 
Greene would have admired. 
People who live near ski lifts 
tend to have frequent guests, 
and at the end of a 36-foot-long 
hallway leading away from the 
main house are guest quarters, 
complete with their own gen- 
erous living area. A William 
Morris chair by the fireplace 
provides the perfect aprés-ski 
sanctuary; add a good book and 
a cup of steaming coffee, and 
it presents a compelling argu- 
ment for skipping the action 
on the slopes altogether. 
“Have nothing in your 
house that you do not know 
to be useful or believe to be 
beautiful.” Samuel Botero has 
fully absorbed this dictum, at- 
tributed to Morris, the father 


The look is rooted in two of the 
19th century’s greatest styles, Victorian 
and the Arts and Crafts Movement. 

































of the English Arts and Crafts 
Movement. To solve the prob- 
lem of dryness—another fact 
of life at 9,600 feet—he and 
Brons collaborated on a use- 
ful and beautiful humidifier: 
a three-story water feature 
that cascades down the entire 
length of a wall, next to the 
staircase. A hallucination? No, 
just another pleasant surprise. 

After all, what good is a 
mountain hideaway without a 
scenic waterfall? 0 











OpposiTE BELOW AND Tuis Pace: 
Rough-hewn timber walls, peaked 
natural wood ceilings and arched 
MO ror mene cat y 
“the cozy warmth of a log cabin,” 
Botero says. Rooster lamp from 
Sentimento. Headboard fabric from 
Schumacher. Carpet from Stark. 





Language 
of Home 


A PARK AVENUE INTERIOR 
AT ONCE ELEGANT AND WARM 


Interior Design by Juan Montoya, ASID 


Text by Wendy Moonan 
Photography by Billy Cunningham 


BrLow AND RiGut: To add drama 
to the entrance hall of a New York 
apartment, Juan Montoya (above) 
flanked the widened doorway to a 
hall with columns and installed a 
marble floor. An oil by Victor Mat- 
thews is at right. Evergreen An- 
tiques 19th-century Danish settee. 


ne of the joys of 

being a truly cre- 

ative designer is 

coming up with 
fresh ideas for new clients. a 
don’t have any stamp on my 
work,” says Juan Montoya, 
the Colombian-born, New 
York-based interior designer. 
“T don’t repeat myself. Ev- 
ery client has different needs 
and expectations. I tailor my 
design to each.” 

A thorough rethinking of 
4 four-bedroom prewar apart- 
ment in a prestigious Park Ave- 
nue building proves his point. 
His clients, a busy philanthro- 
pist and her real estate de- 
veloper husband, are young, 
social and devoted parents to 
small children. 

They sought out Monto- 
ya after admiring how he 
had decorated the apartments 
of three of their friends. Then 




















things gota little complicated. 
The couple couldn’t articulate 
their style. They used words 
like “unpredictable,” “serene” 
and “gracious.” 

“Juan took a long time to 
understand our taste,” says the 
wife. “We know what it is, but 
describing it was difficult for 
us. Juan was able to give us the 
language to communicate.” 

As Montoya now explains: 
“They needed a more con- 
temporary sensibility, a so- 
phisticated yet relaxed home 
for a young family.” In other 
words, they like classic décor 
that isn’t stodgy. They appre- 
ciate contemporary materials, 
20th-century design and Latin 
American paintings. 





BELOw AND RiGut: Existing panel- 
ing in the living room serves as a 
backdrop for a more contemporary 
mix of furnishings and art, includ- 
ing a 1967 Wifredo Lam oil. Jourdan 
Antiques dark wood low table, 
chairs and lamps. David Duncan An- 
tiques mirror-topped low table. 
Larsen fabric on Knole sofas, at right. 


After living in an ultramod- 
ern building in Manhattan, the 
couple wanted a home with a 
wood-burning fireplace and a 
family room where the children 
could play with friends. At the 
same time, the wife, who serves 
on the boards of several chari- 
ties, needed formal rooms to 
host meetings. 

“The apartment had good 
bones, with continuity between 
the library, living room and 
dining room, and some good 
original detailing,” Montoya 
says. “But we still had a lot 
to do to separate the public 
rooms and private spaces.” 
Naturally, much of the make- 
over is invisible (no one ever 
notices new wiring, air-condi- 
tioning, plumbing or kitchen 
appliances), but much is also 
very visible. 

The entrance, for example, 
was a dreary narrow box with 
five doors (to the elevator, coat 
closet, living room, entry to the 
master bedroom and corridor 
to the children’s wing). 

Montoya’s solution should 





























til 















































" 


. 








—. * 


fee nna | Senge Seta 











eee 








BrLow Lerr AND Lert: Marble tiles 
replaced vinyl, and cabinets are 

now “Douglas fir that has been sliced 
and relaminated, so the grain is ab- 

solutely straight,” Montoya observes 
of the extensive makeover the kitch- 
en received. Franke sink; Waterworks 
faucets. Sub-Zero refrigerator. 


be in a textbook. “First, I took 
off the wainscoting, to make 
the ceiling look taller,” he says. 
“Then I made all the doors 
match, with dark new panel- 
ing and overscale moldings. 
They look much higher and 
grander now.” 

He opened the wall lead- 
ing to the private quarters and 
inserted two fluted columns, 
painted to look like marble, 
in front of the corridor join- 
ing the master bedroom to 
the children’s wing, improving 
the circulation to the apart- 
ment’s public and private 
wings. Behind the columns, he 
inserted a new powder room 
with a door disguised with 
the same trompe l’oeil lime- 
stone pattern he had painted 
on the walls, and he installed a 
travertine floor interspersed 
with strips of brown-veined 
Emperador marble. “he mar- 
ble simplifies the hall,” he says. 
“The strips create a sharp geo- 
metric pattern to define and 
give character to the space.” 

With the shell complete, 
Montoya could then decorate 
the room in his usual eclectic 
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Pace: Centered beneath a circa 1955 
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OpposITE Top AND Tuls PAGE: 
“The library’s red-leather-uphol- 
stered panels are reminiscent of 
the previously used wall color, and 
the room is framed by new cabi- 
netry in macassar ebony and stained 
mahogany, giving it a masculine, 
elegant feeling,” Montoya notes. 
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way, with a 19th-century Dan- 
ish settee, two small bronze 
low tables by the artist Philip 
Laverne, a colorful oil by Vic- 
tor Matthews and a Spanish 
colonial-style carved mirror 
made in Colombia and a Japa- 
nese-style lantern, both of his 
own design. For the final touch, 
he added a 1920s gilt-bronze 
console table with a marble top 
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by the noted Parisian metal- 
smith Raymond Subes. 
Similarly, before furnishing 
the wood-paneled living room, 
he addressed the architecture 
of the space. He gave the par- 
quetry floor a dark stain. “This 
makes a more unified surface 
for a carpet,” he says. “When 
you have a room the color of 
chestnut, you cannot have the 
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floor the same color. Darkening 
it makes the room taller.” 

He installed low-wattage 
lighting in the ceiling (“You 
can never illuminate a room 
just with lamps, especially an- 
tique ones,” he says. “You must 
have lights z the ceiling.”) 

Then he had gold, silver 
and platinum squares painted 
on the ceiling, to make it glow. 





AFTER 





“The client said she didn’t 
want a ‘boring’ ceiling,” Mon- 
toya recalls. “She asked me to 
do something so the apartment 
wouldn’t look formal and tradi- 
tional. We experimented with 
all kinds of things.” 

The palette is mostly gold, 
silver and ivory (“I wanted it 
glamorous,” Montoya says). 
He reupholstered two Knole 











sofas from Paris with fabric the 
color of the beige Guillerme et 
Chambon 1950s club chairs. 
He placed a low table with a 
mirrored top in front of the red 
sofa and a chinoiserie low table 
from Jansen, circa 1940, be- 
tween the Knole sofas. A tufted 
golden banquette in the corner 
serves as a foil to vintage French 
silvered-bronze table lamps, 
French gilt-bronze sconces 
and a spectacular round metal 
table with gilt acanthus leaves, 
designed by Gilbert Poillerat, 

continued on page 198 
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BELOW AND Bortrom: In the master 
bedroom, the bed was reoriented, 
window treatments were extended 
from wall to wall, and ceiling sof- 
fits create drapery pockets and space 
for recessed lighting. Daybed from 
Liz O’Brien. Old World Weavers 
opaque drapery fabric. Stark carpet. 





























~. Carleton V 


Jasper Peony is a new wallpaper and fabric 
from Carleton V (242-355-4525). As a paper, 
it comes in cream on lagoon blue, terra-cot- 
ta, celadon and Georgian yellow (shown), 
among others. In both the fabric and the pa- 
per, it is available on a cream background in 


china blue, mocha, rose, buttermilk and aqua. 
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xclusively from William 

Switzer & Associates, 
the furniture of André Arbus, 
one of the great designers of 
the Art Moderne style, will be 
reproduced. Arbus, known for 
his talents as a sculptor and a 
decorator as well as a furniture 
designer, was a graduate of the 
Ecole des Beaux-Arts. His work 
found a rural and regal audi- 
ence; he designed for the future 
Queen Elizabeth in 1950. Fea- 
tured in the collection are a hand- 
crafted signature buffet (right), 
in an exotic-hardwood veneer 
with doors intricately inlaid with 
rosewood, walnut, cherrywood 
and maple, and the LArgonaute 
dining chair (far right.) 


979 Third Ave. 
New York, NY 10022; 212-207-8332 


Arbus was relentless 

















in his quest for perfection. 


Jane Scott Hodges’'s new showroom on 
famed Magazine Street in New Orleans 
is an intimate sanctuary brimming with 
fabrics and linens of the highest caliber. 


Leontine Linens provides artful designs 


for the bed, bath and table. Alexa 


Hampton relies on it for custom cou- 


ture designs, appliqués and monograms. [1 


Leontine Linens, 3806 Magazine St. 
New Orleans, LA 70115; 800-876-4799 
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AN AMERICAN ARCHITECT’S 17-YEAR MISSION 
TORES TORE A TUSCAN FARMHOUSE 
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Architecture by Peter Kurt Woerner, FAIA/Text by Michael Frank 
After Photography by Barbel Miebach 


eople often describe 

rescuing and rehabil- 

itating troubled old 

houses as a labor of 

love, but rarely is the labor as 

literal and the love as steady as 

they have been at Le ‘Tanelle, 

the Tuscan casa colonica that 

architect Peter Kurt Woerner 

has spent most of the past two 
decades coaxing back to life. 

Le Tanelle (or “lairs of the 

fox”) stands on an isolated 


Woerner, assisted by architecture 
students, completed most of the 


promontory about an hour 
west of Siena, in the heart of a 
Tuscan landscape that Woer- 
ner first visited at 19, when he 
was on a backpacking grand 
tour of Europe with his youn- 
ger brother. On that trip the 
young men spent a memorable 
night in a field outside Siena, 
whose famous campo would 
become the subject of Woer- 
ner’s undergraduate thesis; the 
next morning, when Woerner 





work on the long-abandoned struc- 
ture himself. ABOVE AND RiGuT: The 
old kitchen became a living room; 
the fireplace—once the house’s only 
heat source—was retained, and 
benches were placed under the hood. 


woke up, he felt “an incredibly 
strong connection to the area. 
It was almost,” he recalls, “a 
kind of destiny.” 

Destined or not, Woerner 
could not have known then 
that in 1987 he would find him- 
self driving and then hiking up 
a pitted dirt road in the same 
region, on his way to look at 
the ruined 18th-century farm- 
house that would occupy him, 
during summers anyway, for 











ABOVE LEFT AND ABOVE: At the front 
elevation, the central archway had 
been blocked. Woerner removed 
the infill, exposing the arch, and de- 
signed wrought iron gates for the 
open storage area beyond. He refur- 
bished the forno, or bread oven, at 
right, and now uses it to make pizza. 











__ As was typical in Tuscan farmhou: aA 
: anelle’s first floor stabled live® 
stock in separate stalls, which lacke 
__ passageways in between. THIS PaGr \~ 
pposiTe Lert: Woerner re- ° 
wall under an arch and add- 
ace, creating an Pete 
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nearly 20 years of his life. 
Woerner’s initial impressions 
‘of Le Tanelle were powerful 
but—as befits an architect and 
builder with an active New 
Haven, Connecticut—based 
practice—not starry-eyed. 
“The site looked out over clas- 
sic Tuscan fields of olive trees 
and vineyards to Volterra in 


one direction and San Gimi- 
gnano in another. It was re- 
markably serene, windswept 
and sunny. As for the house,” 
he adds, “it was beautifully 
situated and had many great 
qualities, but it had been aban- 
doned for 30 years and was, 
quite simply, a wreck.” 

Le Tanelle was one of more 
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than a dozen farmhouses that 
belonged to the nearby villa of 
Solaio, a substantial 16th-cen- 
tury estate down the hill; its 
condition could be explained, 
in part, by the shift in Tus- 
can land use that began after 
World War II, when, in vir- 
tually a single generation, the 
ancient custom of mezzadria, 





Top Ricut AND Apove: Chickens 
and pigeons roosted in a space 
now occupied by the dining room. 
Bookshelves replaced a door to the 
hallway, and a door linking the 
space with the new kitchen was 
carved out of the wall. A window 
opens to a studio and work space. 















































Lerr: The kitchen. “I built the cook- 
top and framed the hood with old 
chestnut beams to echo the original 
fireplace in the former kitchen on 
the second floor,” Woerner explains. 
On the far wall are the chestnut 
troughs that held water and feed for 
the farm’s cattle and horses. 








The architect insisted on using simple 
materials, like 200-year-old chestnut 


or sharecropping (half the 
bounty went to the owners, 
half to the men who worked 
the land), disappeared. In this 
way quite a number of worthy 
farmhouses became ghosts of 
their former selves. 

When Woerner first visited 
Le Tanelle that day, the place 
had no windows, no doors, 
no water, no electricity and 


Lert: Light shines through an open- 
ing in a bedroom ceiling. BELow: Ina 
bedroom, as throughout, the archi- 
tect chose to approach “the interior 
design with the same ideas I had 
about the house: honest materials, 
good craftsmanship, simplicity 

and elegance wherever possible.” 


for the kitchen island, which he designed. 


a roof through which fingers 
of light came in and angled in 
all directions. In order to see 
down to the floor, he had to 
plunge his hand through two 
feet of hay and manure. The 
mangiatoia, or trough, in one 
of the stalls downstairs—ani- 
mals, in these houses, always 
lived down, people up—still 
had horsehairs snared on a 
splinter. There were bunches 
of rosemary, basil and oregano 
hanging in a storeroom; when 
he touched them, they turned 
to powder. 

Woerner saw beyond the 
decay. He saw that the house, 
with its old frenile, or hay barn, 
was a step above a basic farm- 


























RiGut: Woerner and his companion, 
Mimi Dekker, who assisted with 
the landscape planning. BeLow: One 
of a series of cascading terraces 

the couple designed to frame views 
of the neighboring hill towns of 
San Gimignano and Volterra and the 
Apuan Alps and the Apennines. 


Far RIGHT AND Opposite INSET: A 
window on the house’s east side be- 
came an arched doorway, allowing 
access from the kitchen to the gar- 
den. The pergola by the pool, Woer- 
ner’s last project on the site, offers 
“privacy and shade from the midday 
sun,” notes the architect. 


house—a manager's, perhaps? 
Its roof eaves extended over 
triple corbels. The quoins were 
made of dressed stone. The 
staircase that led upstairs was 
an ample eight feet in width. 
The ceiling beams were made 
of long, handsome spans of 
chestnut. The rooms in the 
living quarters had beautiful 
proportions and volumes. A 
meadow hid somewhere be- 
neath a choking stand of young 
pine trees. He was besotted, 
and soon Le Tanelle was his. 
Before he could awaken his 
sleeping beauty, though, Woer- 
ner had to develop an idea for 
the house, whose first floor was 
sull divided into separate stalls 
for larger animals and smaller, 
with, as was customary, no 
passageways in between (each 
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stall had its own entrance from 
outside). “I knew from the be- 
ginning,” Woerner remembers, 
“that I didn’t want to make the 
house slick. I wanted to main- 
tain and bring out its histori- 
cal integrity. Any additions or 
intrusions [| might make had 
to be in keeping with its origi- 
nal spirit.” 

Importing architecture stu- 
dents in the summers, or find- 
ing them locally, year after 
year, Woerner made his way 
through the house, doing sig- 
nificant amounts of the work 
with his, and his students’, own 
hands. His first actual project 
was both symbolic and prac- 
tical: He himself rebuilt the 
hearth in the former kitchen 
(now a living room) upstairs. 

continued on page 198 
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Thad Hayes designed a Manhattan 
apartment. INsET: The living area. 
THESE PaGes: Untitled works by 
Gust Romijn hang in the adjusted 
space. Maison Gerard urn. Bernd 
Goeckler ox sculpture and bronze 
vase. Opaque drapery fabric and 
club chair pillow fabric, Old World 
Weavers. Edelman ottoman leather. 
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INJECTING SCALE AND POLISH INTO AN INTIMATE yD a ae Monee 


Interior Design by Thad Hayes/ Text by Mildred F Schmertz . 
Before Photography by Billy Cunningham/After Photography by Scott sagen 
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INSET AND RiGut: Hayes visually ex- 
panded the living/dining room, 
which now leads to the lounge, the 
study and the bedroom. “The apart- 
ment had a series of small rooms that 
we joined with several sets of large 
architectural doors, creating an open 
flow,” says Hayes (below). 





igh up ina brand- 
new and very lux- 
urious Manhattan 
apartment tower, 
the Before of this 1,500-square- 
foot residence promised a 
splendid After. A New York 
City—born couple, after rear- 
ing their family in a suburb, 
decided it was time to return 
to their first love, the city. They 
bought the space for its views 
and were optimistic about what 
they could do with the rest. 
Floor-to-ceiling windows along 
the north and east walls over- 
look Central Park and a cluster 
of skyscrapers nearby, but the 
apartment had not been occu- 
pied and consisted of poorly 
planned and finished rooms. 
The living/dining room and 
three bedrooms made little 
use of the stretch of daylight 
and views. Because the owners 
were familiar with the work of 
interior designer Thad Hayes, 
they engaged him to replan 
and decorate. 
His major strategy was to 
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Asove: The dining area. RIGHT: 
Filling the corner space are a circa 
1947 painting by Hans Hofmann, 

a 1948 rosewood table and a suite 
of 1940s ebonized chairs. A mid-’40s 
lacquered-oak cabinet, from Mai- 
son Gerard, is nearby. Edelman chair 
leather. BELOow: The floor plans. 


transform the existing box- 
like rooms into an enfilade 
spanning the apartment, from 
the living/dining space at one 
end to the master bedroom at 
the other. The two bedrooms 
between became a lounge 
and a study. To open up this 
interconnecting passage, he 
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AFTER 


designed three identical tall 
and wide ebonized-wood doors 
and placed them in what had 
been adjoining walls. He in- 
serted the first in the wall 
between the living/dining 
space and the lounge, another 
between the lounge and the 
study, and the third separating 








AFTER 


COURTESY THAD HAYES, INC 
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the study from the bedroom. 
“With all the doors open,” says 
Hayes, “the entire length of 
the apartment is visible, and 
it looks great. When they’re 
closed, each room feels com- 
fortably private. I wanted the 
doors to give a scale to the apart- 
ment that was missing, and the 





walls were rebuilt to become 
deep cabinets for television and 
audio equipment and general 
storage.” These few but well- 
considered moves ‘by Hayes 
transformed an apartment 
enhanced by views but other- 
wise totally empty of character 
into an elegant and substantial 








1 ENTRANCE HALL 

2 KITCHEN 
3 LIVING AREA 

4 DINING AREA | 
5 LOUNGE 

6 STUDY 

7 MASTER BEDROOM 

8 BEDROOMS 
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Hayes transformed an apartment 
enhanced by views but empty of character 
into an elegant and substantial setting. 











Opposite Ricut: A bedroom be- 

came the lounge. Tus Pace: Hayes 
‘designed the sofa and club chairs in 
the room, which accompany a 1970s 
Philip and Kelvin Laverne side ta- ~ 
WC Mete BEL UCB ET eT ie Kat vee 
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center. Donghia pillow fabric. : 

















Axsove: Light defines the bedroom. 
‘Top: A pair of 1965 James Lovera 
glazed earthenware sculptures are on 
a Frank Lloyd Wright-designed 
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mahogany credenza near a custom 
Hayes sofa and a circa 1950s Italian 
tripod table. The 1950 mirror is from 
France. Edelman headboard leather. 





setting for the distinguished 
furnishings he was buying or 
designing for the owners. 
Hayes chose a wide variety 
of period pieces for each of the 
rooms. “For some of my proj- 
ects,” he says, “the range of ob- 
jects can be narrow, but for this 
job it was very wide. My clients 
did not want a tight thematic 
concept, and when I’m asked to 
look for pieces that do blur the 
distinctions between decades 
and_centuries, that intrigues 
me.” Hayes is not doctrinaire; 
he likes shifts in style, transitions 
and the chance to be surprised. 
He adds: “Juxtaposing pieces 
that aren’t based on a period 
or a country or a movement 





or a designer gets you thinking 
about them individually, as well 
as part of a whole.” 

The provenance of much 
to be seen in the apartment is 
of interest, and so is the way 
Hayes thinks as he chooses. 
The rosewood dining table, 
for example, was designed by 
the Italian furniture designer 
and craftsman Paolo Buffa 
and made at Cantu, Italy, in 
1948. “It’s beautifully crafted, 
with a wonderful smoothness,” 
says Hayes, “but I was also de- 
lighted to find an early explo- 
ration of form and shape that 
became a style that matured 
in mid-’50s America.” In 1930 

continued on page 199 











CERAMIC TILES OF ITALY. THE ART OF LIVING. 
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With Ceramic Tiles of Italy you can create your own lasting masterpiece. 
aly Aeneas the world’s largest range of styles, colors, designs and technological innovations in ceramic tile, giving you the very best tools of the trade. 
Before your next project, be sure to visit www.italiatiles.com to see the latest trends and find the retailers closest to you. 


For more information, please contact: 
Italian Trade Commission — Ceramic Tile Department — 33 East 67" Street — New York, NY 10021-5949 — ph (212) 980-1500 — newyork@newyork.ice.it 
Ceramic Tiles of Italy, promoted by Assopiastrelle (Association of Italian Ceramic Tile and Refractories Manufacturers), is a registered trademark of Edi.Cer. S.p.a. 


Ceramic Tiles of Italy 
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83x75" hand-forged iron Campaign daybed $1299, Now $699. 
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Charles P. Rogers & Company, Bed Makers Since 1855 — See our complete collection online @ charlesprogers.com or call 1-800-272-7726 for catalog and sale price list. 


Showrooms open to public. New York: 55 West 17 Street (5-6 Aves) in Manhattan. New Jersey: 300 Rte 17 North, E. Rutherford. — Web/phone orders welcome. — We ship anywhere 
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Our clients wanted a room by the pool where they could entertain, play music or J 


Marston & Langinger makes all the difference. 


Whether creating a free standing pavilion for a pool 
or adding an additional glass roofed room to your 
home, we understand the art of creating beautiful, 


practical spaces to enjoy all year round. 


Every one of our finely crafted, English garden 
rooms is built to the needs of the customer, 
without compromise. We can help with every 
aspect, from building permits and design through 


to selecting the right color scheme and lighting. 
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Our passion extends to every aspect of garden 
room living. From a real log fire to practical 
shading, made to order furniture to antique 
accessories, you'll notice an attention to detail that 
sets Marston & Langinger apart. 


To experience the Marston and Langinger 


nm The Marston & Langinger Store 
difference, visit our SOHO Mercer Street store and 


117 Mercer St, New York, NY 10012 
www.marston-and-langinger.com 


2112, 575. 0554 


design studio. Or call for a free copy of Garden 
Rooms — the essential guide to conservatories. 
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SHOWROOMS 1, Silk fabric and trim by Kravet Couture. 
re ig ea 


2. Fine porcelain, Violet design available in 

epaesuea psy Age , a variety of shapes, by Due Process. 
Contacts; D’Lana Nixon, : ph ghar So RAOMOET eam en me) CRT 
eh MS UU) DESIGNS BY DAVID GRASSE fiddle-back mahogany inlays. : 
mo = Sees A meee Pe cle enc Mra | 
Bt AL a ; by Kravet Design. 
re pee ‘ WHOLESALE & COLLECTORS 5.Oil painting, antique reproduction, available’ 
Contact; Edward Mero eet aa af ; : in sizes 12”x16” thru 30”x40”. Hand carved 
ph el UPC Da See D ee Dg : 24 carat, gold leaf frame, by Due Process. 
A eee Cele s FOR INFORMATION AND . 6. Hand woven carpet, available in sizes 3x5 
COLLECTION A FREE BROCHURE CALL thru 14x24 by Due Process, Thana Collection. « 

Due Process ; E 7. Philadelphia Easy Chair by Kindel, 
Colts Neck, NJ 07722 Dealer. ME WME. P2...) =~ reproduction of an original, circa 1750,° 
www.dpstc.com Contact; Aaron Ward ext.153 - Queen Anne-style chair. 
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VON MORRIS CORPORATION 


EXTRAORDINARY ARCHITECTURAL HARDWARE 
VON MorRRIS 800-646-6888 





Please contact your Local Interior Designer or Architect WWw. vonmorris.com 


> THe BESTIN VEGAS2 


Choosing the best can be a difficult 

proposition, but one thing that these 

two world class hotels can agree on, 
is that SM Automatic is the best 


SO a) for motorizing draperies. 








i F very drapery, In every guest room and suite in both of these hotels, is motorized by SM Automatic. 


| Some people just know how to pick a winner. 


Oh, the best hotel in |_as Vegas? 
You can’t lose, by choosing either Wynn |_as Vegas or Bellagio. 
‘They vie not only for the Best in Vegas, but both are considered amongst the Best in the World. 





Consult with your |nterior Designer, or check our web site for a local dealer 


Av ailable only through the trade 


Motors, motorized systems, and controls, for: 





| drape: esi— cellular and Roman shades ~ sun control and room darkening roller shac €s = metal and wood horizontal blinds 


10301 Jefferson Plvd., Culver C ity, C A 902432 ,// www.smautomatic.com / e: sales@smautomatic.com / t: 310.559.6089 / f: 310.559.9764 
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} SHOWCASE CABINETS FOR YOUR PRECIOUS OBJECTS. 
GUARD NOT INCLUDED. 


enim totes segneenonnepommnennpenn ee 





| ©2006 Habersham ac 





Showcase your treasured accents in the available in countless hand-finished options. 
newest addition to the growing Biltmore ) Our guard might not be included, but a 
Estate Collection from Habersham. Inspired ‘ stunning, grand European casual room 
by the sense of drama and scale created by the design statement certainly is. To find your 
| beautiful road leading to the. famed North | y ABERSHAM | nearest dealer, call 800.HABERSHAM or visit — 
J} Carolina estate, the Approach Road Cabinet is ee us on the web at www.habershamdesigns.com. — 
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Bespoke Conservatories, Garden Rooms and Orangeries Wy 


i 
OAK LEAF CONSERVATORIES LTD * YORK * ENGLAND oy _ 
iN 


Please contact us for a copy of our brochure ($10) Cp 


USA OFFICE 1-800-360-6283 
SALA heCnel ioe pe 


Please call iM 


Oo saxobor lus lastaotcosetselie peti 
A 
to discuss your project PLY dl 
2 ri 
to receive a free copy of our 
portfdlio. We take pride in 


selling diréct to our customers. 
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Swim or exercise against a smooth current adjustable 
to any speed or ability. Ideal for swimming, water 
aerobics, rehabilitation and fun. No traveling, no 
crowded pools, no heavy chlorine or chlorine 

odor. The 8' x 15' Endless Pool® is simple ¢« 

to maintain, economical to run, and 

easy to install inside or out. Modular 
construction means many sizes and 

options are available. 


For Free DVD or Video Call .. 
RNAP LES ee oe 


ro SS P i 
Visit www.endlesspools.com/4770. = Swinwine wacuines 


PROFIT BUILDING SALES OPPORTUNITY 
EXCLUSIVELY FOR RETAILERS OF HOME 
ACCESSORIES AND FINE INTERIOR DESIGN 


ARCHITECTURAL DIGEST 
the international magazine of fine 
interior design, can generate a new 
source of profits and increase your 
moe aitee mags yelt me ee taetet eric 
Te cme tern ear e 


DA ear co se mye 


An Attractive Discount Pe iam 
Free On-Time Delivery (prepaid shipping via UPS) - 
Full Credit for Returns (return unsold covers) 

No inventory investment - you only pay for the 
copies sold. 

Free display fixture 

Direct store delivery 


Take advantage of Architectural Digest’s sales 
potential by carrying it in your store. Your 
customers will appreciate this extra service and 
ee mete eeled 





www.wideplag ta tate) @Warhisle 
OED. | TREN Vlahos 


Finely crafted, Trusted for generations. 


Y Call our new phone number 1-800-201-3591 and get started today! 
Hickory stir iege a7 Raa es 
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NB The Highest Expression Of Custom Upholstery 


avery boardman 





For generations Avery Boardman has provided 

the interior design community with the finest in sofabeds, bedding and custom upholstery. 

Come discover the endless possibilities and view our brand new "Optima Reclining Chair" collection. 
Visit our website www.averyboardman.com or call 212 688 6611 to locate your nearest representative 
and to request a free catalog. (Only to the trade) 
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JOHN BOONE, INC. 


1059 Third Avenue New York, NY 10021 





212.758.0012 www.johnbooneinc.com 
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Say “I love you!” softly 
f With a Valentine’s spa escape for two 
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i Preston Wynne’s award winning spas are the perfect place to rekindle your 

| flame. In our lusciously refurbished Saratoga Spa, enjoy massage for two, and | 
the luxurious new Duetto pedicure suite. Or spend the weekend at our exclusive 

Hotel Los Gatos hideaway, one of the most romantic destinations in the Bay 


Area. Call today, and our spa concierge will happily play Cupid! 


Flagship Day Spa 
14567 Big Basin Way, Saratoga Village 
BOS a7 ie J res, 


At Hotel Los Gatos 
210 E. Main Street, Downtown Los Gatos 
408.335.1777 


Gift certificates or tantalizing spa menu 


www.prestonwynne.com ! J Mae Si7 & B 
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take control of your health 


ices.org. 


isit us at everydaycho 


(866.399.6789 or v 
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WHAT IF THE BEST-DAY OF YOUR LIFE JUST 
KEPT REPEATING ITSELF OVER AND OVER? 


Trilogy by Shea Homes is a sanctuary for life and exploration. Found in truly magnificent | 
locations throughout the West, Trilogy offers a variety of pursuits to those who Selo ag oo ecese tla 


growth and inspiration. Trilogy creates a-style of living that revitalizes all your senses. Our 


amenities, from state-of-the-art athletic clubs, luxurious day spas and cyber cafés to indoor running 
tracks, resort-style pools, championship golf courses and Centers for Higher BTsites ad rele 
to explore and relax in perfect harmony. : 

At Trilogy, we have evolved resort living into a fine art. Here you are eee itemab ate Satin 
the world around you. And the world within. So contact us: aonetg to set up a personal tour to 


experience Trilogy and see for yourself why aera who settle here never settle for second best.. 


MS pte 
SUE Gta Ra 


WV aR RTS OL Cm ULL 
TRILOGYDREAMS.COM 


ETT eA Central Coast, Rio Vista, Te _ Redmond, ea 
TE) California re] California meat) Washington er rdilit:| 
PU Cm UO tLe f 


Boreicens 


Caring since 1881 


Trilogy is a registered trademark of Shea Homes, Inc., an independent member of the Shea family of companies. Homes at the Trilogy Glen Ivy, La nny ne Vista; ee Peni vf 
Vistancia and Redmond Ridge communities are CCM OTL a a eee ee Oe em ee eC een cel Tite lg Pe aL eats 
by law and the governing covenants, conditions and restrictions. Models shown do not represent an indication of racial preference. Void where prohibited. This is not an offe 
cous wousmc Of real estate for sale, nor a solicitation of an offer to buy, to residents of any state or province in which registration and other legal requirements have not been fulfilled 
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Sterner Ranch 7. 


(1.) Austin, Texas 


(2.) beautiful weather 


(3.) gorgeous lakes 





(4.) luxurious amenities 


GJ) affordable prices 













Great weather. Great amenities. Great views. Everything is bigger in Texas. Including the size home you get for 

your money. Where else could you get a 4000 sq. ft. home for $450,000? Nestled in the scenic rolling landscapes 
of the Texas Hill Country, Steiner Ranch combines affordable prices with luxurious amenities such as Lake Austin 
and Lake Travis and The University of Texas Golf Club. So come see for yourself the difference of Steiner Ranch. 


HOMES FROM THE $200S TO OVER TWO MILLION ¢ WWW.STEINERRANCH.COM 
WELCOME CENTER 512-266-5833 * 800-783-4640 cs 





David Weekley . Drees Custom Homes . Meritage Homes . Mercedes Homes . Morrison Homes . Monterey Homes [ ’ ( 
Newmark Homes . Partners In Building . Plantation Homes . Taylor Woodrow Homes . Toll Brothers vi 5 
Worldwide builder and developer of master-planned communities. www.taylorwoodrowhomes.com 


Lay wey 
ara 
A Te\Vlelg Woodrow Seater = ©Taylor Woodrow Communities. Information contained within this advertisement is correct at time of publication and subject to change. Ranch 
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LATTTUDE ADJUSTMENT 


continued from page 131 

water conditions, to block the wind and 
create privacy, particularly around the 
entrance staircase. On the advice of 
Frederic de Sainte-Preuve, our landscape 
guru, we chose only three varieties of 
trees and plants, in our ongoing quest 
for restraint. My tropical touch followed 
the same concept: two palm trees in front 
of the living room and a single accent 
color of orange bougainvillea. Not ram- 
pant, but just enough. 

In the interiors, we hoped to create a 
fresh, clean, contemporary look, a few 
steps above minimal but still warm and 
cozy. My mantra throughout the pro- 

cess of choosing furnishings and fin- 
ishes was “soft soft soft.” For instance, 


ing that guided all our decisions. It also 


launched the color palette and choice of 


materials, from fabrics to wood. We used 
stained ash for a light atmosphere. Con- 
trolling color also advanced our goals, 
so Dick designed all the custom wood piec- 
es in ash—the tables, office desk, shelves, 
the single bedroom headboard/closet 
unit. Even picture frames. In that same 
spirit, we selected accessories that didn’t 
compete for attention. The paintings we 
collected, at street fairs and artists’ ateliers 
from the Pyrenees to the Lubéron to Be- 
quia, are an organic part of each room, 
not a disruptive element. The floor lamps 
are one style, and matching Christian 
Liaigre lamps hang over the sunroom’s 





We thought removing the existing tile might 
damage the concrete slab, which was also at the top of 
the water cisterns. (At this point, I put quotation 
marks around “remodel,” sighed, and just carried on.) 





we used French butter cloth for the bed- 
room draperies, and overstuffed the white- 
_duck-covered sofas in the living room. 
We also factored in the wear and tear of 
rentals and the corrosive salt air. To that 
end, the round dining table in the kitch- 
en is white polyethylene—industrial 
strength and red-wine-proof—that also 
fits our style. “Contrary to our Aspen 
home, with gtand-scale spaces layered 
with furniture, rugs and objets to create a 
rich texture,” Dick explains, “the scale of 
this house required the essence of simplic- 
| ity, style and function.” 
Our first design choice was a sil- 
ver-green resin floor. This “cool” color, 
inspired by the silver trees in the neigh- 
borhood, tempered the western exposure. 
It was also a choice born of necessity. (As 
were the solar panels for hot water and the 
420-square-foot solar carpet to heat the 
pool.) We thought removing the existing 
tile might damage the concrete slab, which 
was also the top of the water cisterns. (At 
this point, I put quotation marks around 
“remodel,” sighed, and just carried on.) So 
we opted for the thin, epoxy-like indus- 
trial resin “coating,” which was durable 
-and suited our look. 
Floor uniformity throughout the house 
achieved the harmonious, restful feel- 


dining table and kitchen island—with 
a plastic material, not a fabric shade, to 
avoid stains from insects and water. On 
the low table in the living room, there is 
one beautiful book. 

Interior colors were integral to the 
restful theme, and we brought in the ex- 
pertise of partners Donald Kaufman and 
‘Taffy Dahl, responsible for color schemes 
of such varied institutions as The Frick 
Collection, Bergdorf Goodman Men’s 
Store, the New York Public Library and 
Miami's Performing Arts Center. (And the 
27 colors in our Aspen home.) They cre- 
ated a “dark” white that would be cooler 
and less sun reflective. The only accent 
color is a brown lavender inspired by the 
rock outcropping for the sunroom ceiling, 
two half walls and the office. 

Often, small, practical choices led to 
major decisions. We picked a stainless- 
steel pull for the entrance gate because 
it withstood salt air and was more visible 
at night. This begat the shiplike stainless- 


steel railing on the stairs, as well as the 


appliances and countertops in the kitch- | 


en. Although we removed everything, we 
used the original kitchen layout because 
it was so tidy. I just wanted a sink theo- 
retically big enough to bathe Dick’s year- 
old granddaughter. 0 


TURAL D 


_ARCHITE 








Designs to see, from 
our advertisers... 


A Heartfelt Gift 


Give your Valentine a gift 
with the heart of Provence. 
And earn American Airlines 


G 


AAdvantage” miles for your 
next French rendezvous. 








LOCCITANE GREEN TEA WITH MINT CANDLE 
(RETAIL VALUE $16.00) 


Yours free when you make 
any purchase (excluding 
taxes and services) of $55 or 
more at VOccitane with your 
Citi® / AAdvantage® credit card. 


To receive your gift with 
purchase, visit any LOccitane 
boutique. For locations 
visit usa.loccitane.com. 


BROUGHT TO YOU BY: 
t ; 
A True Story. 


LV?OCCITANE 


EN PROVENCE 


Offer valid February 1-14, ae Wiis supa ae 
Citibank is not responsible for products or servic the 
partic cipating ¢ companies. 


American Airlines reserves the right to change ee program 


rules at any time without notice, and to end the AAdvantag: pure ‘ogram 
upon six months notice. American Airlines is not respo! sible for 
products or services offered by other participating ¢ es 
complete AAdvantage® program details, visit www.aa Ja 

tage. AmericanAirlines and AAdvantage are registe eee marks of 





American Airlines, Inc 


























_A GEORGIAN REVIVED, 


continued from page 140 

Friesekes on the premises: a woman in a 
salmon shirt reading and a Gibson-style 
girl holding a book. “I’m a big reader— 
we don’t have a single television in the 
house—and those pictures of women read- 
ing really spoke to me,” the wife explains. 

“We steered them to certain galleries,” 
Cullman adds, “and they slowly but very 
surely began to be drawn to more mod- 
ernist works.” Just witness the exuberant 
Calder circus scene that hangs above the 
sienna-marble mantel in the living room, 
or the Demoiselles d’Avignonsnspired Max 
Weber in the library, or the vibrant red 
Milton Avery seated woman in the en- 
trance hall. Or in the dining room, op- 
posite a traditional floral still life, the Walt 
Kuhn painting of green apples cascad- 
ing out of a basket, which adds a lovely 
rustic touch. 

When, 14 months after Cullman first 
proposed the “overlay” that became the 
overhaul, the family moved back in, and 
the wife says she felt as if “a wand had been 
waved and the house for the first time had 
a bloom on it and a warmth to it.” Architect 
Ray Pohl agrees: “It’s sull a formal house in 
a formal landscape, but it no longer has the 


“Tt’s still a formal 
house, but it no longer 
has the coldness 
that is often associated 
with formality.” 


coldness that is often associated with for- 
mality. Now, from top to bottom, from end 
to end, it’s homey as well as sophisticated. 
Even the hardware is seductive—luxuri- 


ously smooth to the touch—and the mold- | 


ings are the sort of thing you want to reach 
up and hug.” 


Because the art is on the modern side 


and the palette is eclectic (there’s a suf- 
fusion of ruby red from the antique Per- 
sian rug in the living room and a lambent 


incandescence from the canary-diamond | 


walls of the master bedroom and the liv- 
ing room), Cullman herself describes 
this place as the essence of the compara- 
tively lighthearted style she likes to call 
“young antique.” 

Long may that oxymoron prevail and the 
house grow ever older and younger. 0 
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_LANGUAGE OF HOME | 


continued from page 179 
a French artist whose designs for metal 


furniture and accessories were much sought | 


after in Paris in the 1940s. Paintings by 
Hunt Slonem, Jo Cain and Wifredo Lam 
add to the sophistication of the room. 
“He wanted to get us to that place where 
we loved everything,” the wife says. “Juan 
and I liked shopping together. It was fun, 
and we took lots of long lunch breaks.” 





The library had been lipstick red. “T | 


needed something more soothing,” Mon- 
toya says. 


“They needed a more 
contemporary sensibility, 
a sophisticated yet 
relaxed home for a family.” 
They like classic 
decor that isn’t stodgy. 


we put up dark red leather panels with 
macassar ebony moldings.” A pair of Art 
Déco club chairs from the ’40s and an 
Art Déco desk, both from France, float on 
the silk-and-wool carpet. 

He infused the paneled dining room 


“To make it fee/ like a library, | 


MANIFEST DESTINY 





continued from page 188 


| Early on he engaged the help of a local 


mason who became Le Tanelle’s guardian 
angel, restoring the roof one year, helping 


| Woerner open up or create new arches 


the next. In the summer of 1990 Woerner 
worked with neighbors to bring electricity 
to the road; in 1994, after carrying water 
up by hand since he bought the place, he 
tapped into a nearby spring. Soon he was 
able to install baths and a fully function- 
ing kitchen. 

The architect insisted on using simple, 


_ local materials throughout the project: 


Sienese marble for the kitchen counter- 
tops; handmade ‘Tuscan terra-cotta tiles 


| for rooms that had had only dirt floors 


previously; 200-year-old chestnut for the 


kitchen island, which he designed and fab- . 
_ ricated himself. Similarly, when it came to 
furnishing Le Tanelle, he and his compan-_ 


ion, Mimi Dekker, held out for antique 
rustic pieces, old iron chandeliers, period 


_ oil jars, ceramics and copper pots. Typical 


of their style is the former hay barn that 
stands next to the kitchen and functions 
as an open-air studio. With a meticulous 


casualness, the couple have placed two old ° 


green-glass wine demijohns next to an 


| 18th-century ladder, which in this setting 


with a modern twist: a huge 1950s Venini 


glass chandelier by the modernist architect 


Carlo Scarpa. Beneath it, he placed com- 


_ complement an Art Déco macassar ebony | 
_ aters of Rome, left him with a house that 





fortable gondola chairs of his own design to 


table from France, which can be expanded 
to accommodate up to 12 guests. 
Montoya’s transformation of the master 


bedroom was complete. He designed the | 
upholstered bed, the silk-and-wool carpet | 
and the parchment-covered, wenge-framed | 
custom closet doors to give the room 


an elegant, pulled-together look. “When 


you enter a bedroom, you should never | 


see the bed on the side,” he says. “You 
should see the entire bed in a picture- 
perfect arrangement.” 

Again, one must admire Montoya’s mas- 
tery of the tricks of the trade. He dropped 
the soffits so he could install lights in the 
bedroom ceiling and create pockets for 
the two layers of curtains, sheer for day, 


| blackout for night. Neither children-nor, 


pets can disturb its calm. 

Juan Montoya should have his own real- 
ity show on television. In a year and a half, 
he took a plain Jane apartment and made it 
a drop-dead Hollywood glamour girl. 0 





looks like a piece of sculpture. The space 
is anchored by a chunky 18th-century 
carpenter's bench, still in active use. 
Woerner’s concluding project, an infin- 
ity-edge swimming pool with a curve at 
the south end inspired by the amphithe- 


properly has to be called complete. Le 





“I knew from the 
beginning I didn’t want to 
make the house slick.” 





‘Tanelle taught the architect several les- 
sons. A designer of contemporary build- 
ings, he came to understand that old 
ones possess a mysterious and comfort- 
ing power. He learned that a room with a 


single well-placed window is often better’ 


than one with an expanse of glass. Above 


all, he came to embrace the profound: 


beauty of restraint. 

And finally this: “Life is about process. 
Finishing Le ‘Tanelle was wonderful, 
but making it was the greatest adventure 
of all.” O 








| IN A NUTSHELL 


continued from page 196 

Arthur Percy, a Swedish ceramist and 
glassware designer, made the tureen cen- 
tered on the table. When Hayes first pro- 
posed that the couple buy it, the wife 
declared it overscale. He reports, “I said, 
‘Of course it’s overscale, and that’s why it 
looks so great there.’” 

‘The most sumptuous object in the liv- 
| ing/dining room is a dark-green-lacquered 
oak bowfront cabinet with brass sabots and 

rings and a door that swivels to reveal a 
| half-moon bar. It was created in mid-’40s 
France by decorator and furniture designer 
Batistin Spade, remembered for the Art 
Déco interiors of the ocean liners I/e de 
France and Liberté. Explains Hayes: “From 
day one I knew that we needed that cabi- 










































Hayes confesses he can be 
ambivalent about objects 
that eventually win his love. 


net to anchor the room, evoke a sense of 
luxury and hold a strong and settled place 
next to one of the grand doors of the en- 


tion from Art Déco to modernism.” 
Hayes will confess that he can be am- 
bivalent about some objects that even- 


Hayes-designed living room sofa is a 
green-glass lamp with bronze mounts. 
“For me these matching lamps are out- 


vulgar or absolutely divine and beauti- 
ful. I began to find them amazing for this 
reason.” Because the lamps are works of 
- mid-40s Italian art glass manufactured on 


have helped him decide, but their emerald 


-} also favored the choice. 
For every commission like this one, 
-| Hayes performs many tasks. He starts by 


thinks about color and texture and decides 
what chairs, sofas and ottomans he should 
design himself and what he must shop 
for. “I love the searching, the discovery, 
putting together things that have never 


_love finding beautiful things that have had 
other lives.” 0 


filade. And it represents the period when | 
French designers were making the transi- | 


tually win his love. At each end of the | 


Murano by Seguso Viro, the pedigree may | 


brilliance, in harmony with the green sofa, _ 


redoing the plan if needed, looks at fabrics, | 


Entries Surrounds Keystones Wall Cap Pool Coping 
Fireplaces Balustrade Address Blocks Pier Caps Banding 
Columns Watertable Pavers Finials Gazebos 

| Quoins Entablature Jackarches Fountains Statuary 
Veneer Ornaments Staircases Planters Signage 





rageous. They’re right on the dividing — 
line—close to being absolutely ugly and | 





been put together before,” he muses. “I | 
Pp g 


www. LONE LEGENDS com 


Call Stone Legends at 800-398-1199 
for a 500 page Architectural Stone catalog 


Cast Stone Manufacturing * Factory Direct Pricing * Nationwide Shipping * To the Trade 
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Join AD Roundtable, 





Become a member of AD Roundtable at www.ADRoundtable.com/join 
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To receive information from these advertisers, simply fill out the postage-paid card and return it to Architectural Digest Reader 
Directory, P.O. Box 413050, Naples, FL 34101-3050. Be sure to enclose a check or money order for any priced item(s). Each 
brochure will arrive directly from the companies listed. 


AROUND-THE-WORLD TRAVEL 


1-Please send me all of the items in this category. 


2°Air Canada. The most nonstop flights to Canada 
and between Canadian destinations. Check out our 
fares on our website. Visit www.aircanada.com. 


3°The Breakers. A legendary resort destination 
featuring 560 guest rooms, luxury spa, two 18-hole 
golf courses, four oceanfront pools, a private 
beach, world-class dining and more. 

Visit www.thebreakers.com. 


4-Crystal Cruises. Discover for yourself why 
Crystal Cruises has been named the World’s Best 
Large Ship Cruise Line ten years running. Fora 
complimentary brochure, call (800) 350-4300 
5*Cunard Line. The unforgettable thrill of a 
transatlantic crossing awaits. Experience the 
most sophisticated adventure at sea. To begin 
your voyage, contact your travel professional at 
(800) 7-CUNARD or visit www.cunard.com. 


6°Curagao. A little taste of Northern Europe in 
the Southern Caribbean. UNESCO World Heritage 
site. Call (800) 328-7222 or visit our website at 
www.curacao.com 


7-MDS Publishing. Introducing the reader to 
interior designers/architects and the products they 
use to install design environments from Florida’s 
special perspective, as well as information about 
the most exclusive real estate ever seen. Call 
(305) 373-3700. 

8°Grand Junction Visitor & Convention Bureau. 
Colorado’s Wine Country features more than 15 pictur- 
esque Wineries, award-winning Redlands Mesa Golf 
Club, canyonlands of the Colorado National Monu- 
ment and outdoor adventure. Call (800) 962-2547 or 
Visit Www.visitgrandjunction.com. 


9-Hyatt Regency Scottsdale Resort and 

Spa at Gainey Ranch. Offering a2 %-acre 
“water playground,” sand beach, 27 holes of 
championship golf, the new Spa Avania, tennis, the 
Native American Learning Center, Camp Hyatt 
Kachina and four restaurants. For more informa- 
tion, call (408) 444-1234. 


10-Kapalua Luxury Homes. Access to the presti- 
gious Kapalua golf and tennis resort as well as 
complimentary tennis and charging privileges 

in the shops and restaurants. These magnificent 
three-, four- and five-bedroom rental homes on 
Maui are perfect for family getaways and executive 
retreats. Call (800) 527-9404. 

11*MGM Grand Hotel & Casino. Welcome toa 
place unlike any you’ve experienced: MGM Grand in 
Las Vegas. A have-it-all place for want-it-all guests. 
Call (800) 929-1111 or visit www.mgmgrand.com. 
12°The Rim Golf Club. Arizona’s premier luxury 
golf community. Rated #1 “Residential Golf 
Course West of the Carolinas” four years in row. 
13*Scottsdale Convention and Visitors Bureau. 
Bring your passion for life and experience luxury re- 
sorts, championship golf and a thriving arts scene. 
Visit our website at www.experiencescottsdale.com. 
14°Sofitel Hotels. Offering more than 190 
prestigious addresses worldwide, with the French 
“Art De Vivre” already in New York, Philadelphia, 
Chicago, Minneapolis, Miami, Houston, San 
Francisco, Washington DC and Montreal. 


15*Toronto Tourism. Toronto is always burst- 
ing with energy, creativity and excitement. With 
record-breaking attractions, museums, galleries, 
theaters and events, your biggest challenge will be 
deciding what to do first! Call (800) 499-2514 or 
visit www.tourismtoronto.com. 


ARCHITECTURAL DIGEST 


Phoenix Travel 


16-Arizona Biltmore Resort & Spa. Located on 39 
lush acres at the foothills of the Phoenix Mountain Pre- 
serve. Featuring eight swimming pools, four restaurants 
and Spa. Call (800) 950-0086. 

17-Arizona Office of Tourism. A land defined by its 
wild beauty, simple openness, world-class resorts, culture, 
dining, golf and spas. Free Travel Packet. 

18-The Fairmont Scottsdale Princess. Five- 
Diamond, AAA hotel reflects its Southwestern setting 
with Spanish colonial-style architecture. Each of the 

651 guest rooms and all of the facilities blend comfort 
and style, capturing the charm and grace of the South- 
west. Call (800) 257-7544. 

19-JW Marriott Desert Ridge Resort & Spa. A 
welcoming oasis in the desert, overflowing with dining 
and recreational opportunities. 

20-The Phoenician. Rare, beautiful, unsurpassed 
luxury only found in the Sonoran Desert—emerald 
fairways, shimmering pools, inspired cuisine and 

an exquisite spa. 

21*Phoenix, AZ. Discover art and culture, world-class 
resorts, relaxing spas, fine dining and, of course, amazing 
golf. For a free Visitors Guide, call (866) 705-2750 or visit 
Wwww.visitphoenix.com/arch. 

22+Royal Palms Hotel & Casitas. Along with 117 
beautiful guest rooms, casitas and villas, Royal Palms 
offers the Alvadora Spa, a complete fitness center, swim- 
ming and the award-winning T. Cook’s restaurant. 
23-The Westin Kierland Resort & Spa. A tribute 

to Arizona culture, offering eight unique dining venues, 
full-service spa, championship golf, waterpark and 
nearby upscale shopping. Call (800) 354-5892. 

24-The Wigwam Golf Resort & Spa. Nestled on 

75 acres of pristine landscape, the legendary Wigwam 
has been providing the highest quality accommodations, 


. activities, cuisine and service since 1929. 


ART & ANTIQUES 


25+ Please send me all of the items in this category. 


26-Celebration of Fine Art, Scottsdale, AZ. Visit 100 
artists’ studios in less than a day. Fine art in all styles and 
mediums. Call (480) 443-7695 or visit www.celebrateart.com. 
27°Red Baron’s Antiques. Auctions and retail 
featuring architectural antiques and decorative arts. 
Chandeliers, mantels, oil paintings, palatial furniture 
and interior/exterior statuary. Call (404) 252-3770. 
Free catalog. 

28-The Outback Boutique. Enjoy a gorgeous and distinct 
collection of antiques, furniture and fine gifts for the 
home and heart—a truly unique shopping experience! Call 
(877) 458-4618 or visit www.outbackboutique.com/ads/ad. 


AUTOMOTIVE 


29+ Please send me all of the items in this category. 


*Acura. Acura MDX. With electronic 4-wheel drive, 
Vehicle Stability Assist (VSA) and satellite-linked off- 
road tracking, the MDX is at home just about any place 
onearth. Visit www.acura.com. : 
30-Aston Martin. In 1914, Aston Martin began its now 
legendary tradition of building. With Vanquish S, DB9 
and V8 Vantage, the company has married power and per- 
formance with its understated elegance and craftsman- 
ship. For further information, call (866) NA-ASTON or 
Visit Www.astonmartin.com. 

31-Infiniti. Using the power of design to create 
dynamic, beautiful automobiles. Call (800) 521-0808 

or visit www.infiniti.com. 


PROMOTION 









32*Lexus. Fora free brochure on the Lexus line of 
luxury automobiles, and the dealer nearest you, call (800) 
USA-LEXUS (800-872-5398) or visit www.lexus.com. 
33-Toyota. For more information on Toyota’s invest- 
ment in America and commitment to the community’s 
business, visit www.toyota.com/usa. 


BUILDING MATERIALS 


34+ Please send me all of the free items in this category. ; 


35-Andersen Windows & Doors. FREE! The “Long 
Live The Home'™” idea book from Andersen Windows. , 
Get room ideas, inspiration and more. Call (800) 426-4261 
or visit www.andersenwindows.com. 

36-California Closets. Creating custom solutions to help 
you stay organized in room after room of your home. Call 
(800) 336-9195 for a complimentary in-home design consutta- 
tion or visit www.calclosets.com. No literature available. 


37*Marvin Windows and Doors. Thirty-page catalog 
featuring wood and clad wood windows and doors. 

Beautiful color photographs and information on Marvin's 
standard and custom products. 


38-Old World Stoneworks. Custom-designed cast 
stone fireplace mantels emanating Old World style. Great 
technical support and free installation video/DVD with 
purchase. Free color catalog. Call (800) 600-8336 or visit 
www.oldworldstoneworks.com. 


39-Parish Conservatories. Exceptional English design 
and classic hardwood craftsmanship customized to the 
lifestyles and surroundings of America’s finest homes. 
40-Phantom Screens. North America’s leading provider 
of retractable screen solutions. Variety of'door, window and 
larger application screening solutions that are there when you 
need them, and retract out of sight when you don't. 


41*Rocky Mountain Hardware. Known for the finest 
handcrafted solid bronze hardware for doors, windows, 
cabinet, kitchen and bath. The 192-page brochure showcases 
a broad product line designed to complement any 
architectural style. Visit www.rockymountainhardware.com. 
42-Stone Age Designs. The sole provider of Scagliola ~ 
accents in the U.S. Crushed marble, limestone and traver- 
tine are handcrafted to give the appearance of aged stone. 
Call (404) 350-3333 or visit www.stoneagedesigns.net. 
43-Stone Legends. Enhance your lifestyle with stone 
architectural elements. Catalog has color photos and 

all the information needed to start the process. Call 
(800) 398-1199. Free. 

44-Stone Magic. Fireplace surrounds designed to fit 
any style or room size. Color catalog shows everything 
needed to design your room around a striking center- 
piece. Call (800) 597-3606. 

45-Stone Mart. Carrying an impressive selection of 
natural stones, semi-precious and gemstones in an 
unrivaled selection. Our buyers trave! the world in search 
of the newest discoveries in natural stone. $10. 
46-Tamko. Lamarite by Tamko. The beauty and performance 
of Tamko Lamarite Composite Shingles is brought to vivid 
life in this brochure and video. Call (800) 641-4691. Free. 
47-Tischler und Sohn. High-end custom manufac- 
turer of exterior mahogany windows and doors, Avail- 
able in practically any size, shape or configuration. 

No literature available. 


ELECTRONICS 


48-Please send me all of the items in this category. 


49-Bang & Olufsen. Please contact us for an overview | 
of our products, services and local dealer information. 
Call (800) 611-2657 or visit www.bang-olufsen.com. 


50+Inca Corporation. Manufacturers of the world’s 
finest robotic machines for the video and home 






































‘entertainment industries. Standard and custom lifts 
available for both conventional and plasma TVs, 
1*Nokia. With cutting-edge technology set inside a 
sleek stainless-steel body, you'll discover the Nokia 8801 
hone is a true mobile masterpiece. Visit www.nokia.com 
2+Sharp Electronics Corporation. Requesta 
orochure featuring the complete line of AQUOS Liquid 
-rystal Televisions from Sharp or visit www.sharpusa.com. 
3*Sony Electronics. Sony Bravia; The world’s first 
-elevision for men and women, Wider viewing angles, 
‘broader color range and the world’s greatest high- 
definition television. Visit www.sony.com/HDTV. 


FABRICS/WALLCOVERINGS/ACCESSORIES 





34-Please send me all of the free items in this category. 


55°CBK. A leading wholesaler of quality home décor 
ind accessories such as picture frames, wicker, wall 
ecor, textiles, holiday items, garden décor and lamps. 
No literature available. 


36*Clarence House. Beautifully designed fabrics, 
-rimmings, wallcoverings and horsehairs available to 
he design trade. Spanning the 18th, 19th and 20th cen- 
uries, including Art Deco and modernist movements. 


»7+Duralee Fabrics/Highland Court. A prominent 
-esource in the interior design industry. Offering a myriad 

»f decorative fabrics, more than 125 styles of furniture and 
_reative trimmings, all designed to be of the highest quality. 
8-Eastern Accents. Designer and manufacturer of 
uxury bedding collections featuring beautiful fabrics and 
'} listinctive designs. Full-color catalog includes newest 
ntroductions. Visit www.easternaccents.com. $25, 


59-Edelman Leather. The world’s most complete 
sollection of quality leathers for residential, hospitality, 
sontract, aircraft and marine use. 

j0*Hunter Douglas Window Fashions. Our free Light 
Van Change Everything booklet showcases how Hunter 
Douglas Window Fashions can transform light to achieve 
‘he perfect setting that reflects your personal style. 


/1*Kravet. The leading distributor of decorative fabrics 

\ ee furnishings to the interior design trade. Brochure gives 
detailed view of the many products that K ravet features, 

acluding fabrics, furniture and trimmings. $1. 
)2°Lee Jofa. Introducing a new and exciting fabric and 
vallcovering collection. Experience the luxurious textiles 
aanelegantly styled brochure. $2. 
»3-Perennials Outdoor Furniture. The “hand” of 
9) Axury indoor upholstery combined with the enduring 
" } ualities necessary for outdoor use: soil, mildew and 


JV resistance. Call (888) 322-4773 or visit our website, 
yf) 2WW-perennialsfabrics.com. 


nd 


b 
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4-Pollack. Sophisticated, contemporary textiles for 


75*Mansour Fine Rugs. A catalog of representative 
examples of our Antique Rug selection. Free. 


76*Medallion Rug Gallery. Receive a complimentary 
brochure containing samples from an inventory of more 
than 9,000 unique handwoven rugs ina variety of styles, 
colors, designs, shapes and sizes. 

77*Nourison Rug Corp. The world’s leading manufac- 
turer of fine Oriental rugs. Styles range from exquisitely 
traditional to elegant contemporary. Nourison has the 
right rug that will bring fashion to your floor. $1. 


78°Paris Ceramics. The leading international special- 
ists In antique stone, terra cotta, natural limestone, 
hand-cut mosaics and decorative ceramics. Nine U.S. 
showrooms. $10. 

79*Stanton Carpet. Exclusive luxury designs, from the 
high-styled Wilton patterns and sisals to printed carpets 
and arearugs. Visit www.stantoncarpet.com or call 
(888) 809-2989. 


80-Tufenkian Carpets. The world’s leading designer 
and supplier of handmade Tibetan and Armenian car- 
pets. Bridging the gap between rug weaving and the 
modern art of exquisite home décor design, Tufenkian 
creates unique designs from primitive and classical to 
thoroughly modern. 


FURNITURE 


81-Please send me all of the free items in this category. 


82-American Leather. There’s only one style that feels 
right—your own. From contemporary to traditional, we 
have your perfect fit. Visit www.americanleather.com. 


83-Artifacts International. Literature showcases our 
fine furnishings with full custom capabilities sold exclu- 
sively to the design trade. 


84-Baker Furniture. Symmetry, restraint and geometric 
forms grace the exclusive new Thomas Pheasant collec- 
tion. With the strength of character to stand alone as well 
as the versatility to harmonize within an environment, 
Thomas Pheasant is classic. $25, 


85-Bernhardt. Every piece makes the room. The Bernhardt 
family has been crafting fine furniture since 1889. Call 
(866) 328-0611 or visit www.bernhardt.com. 


86-Blatt Billiards. Since 1923, the Blatt family 

has collected, rebuilt and created quality pool tables. 
Top designers, architects and pool enthusiasts have 
come to Blatt for precision, integrity and meticulous 
attention to detail. 


87-Century Furniture. Live Your Dream. More than 20 
wood and upholstery collections of fine furniture for the bed- 
room, dining room, great room, living room and outdoors. 
Call (800) 852-5552 or visit www.centuryfurniture.com. 
No literature available. 


88-Charles P. Rogers Beds. Est. 1855. Original sleigh 


98*Hancock & Moore, Inc. Free 50-page color brochure 
featuring a small representation of the Hancock & Moore 
product line. 


99-Harden Furniture. Creating heirloom-quality, solid 
wood furniture and upholstery since 1844. Free 24-page 
color brochure provides a sampling of American-crafted 
solid wood furniture styles, Visit www.harden.com, 


100*Henredon Furniture. Connoisseur’s Gallery: 
urbane, luxury furnishings for living, dining and bed- 
room; crafted in warm prima vera veneers, sparked with 
polished granite, travertine and bronze accents. $8. 
101*JANUS et Cie. Our “Beauty Book” and soft- 
bound catalogs are works of functional art—take a 
virtual tour of our inventory while viewing stunning 
shots of beautiful homes, gardens and beaches. The 
best furniture to sun in, dine on, or simply look at... 
indoors or out! $15. 


102-Kreiss Collection. The world-class look of K reiss 
features an international mix of custom handmade furniture, 
unique accessories, exclusive fabrics, luxury bed linens and 
professional design services. Call (800) KREISS-1 or visit 
www.kreiss.com. New oversized Folio, $20. 


103-Maitland-Smith. Offering an array of distinctive and 
unique decorative accessories, lighting and accent furniture. 
Visit our online catalog at www.maitland-smith.com. 


104-105*McGuire. For acomplete catalog of all of our 
products or free color brochures, please call (800) 662-4847 
or Visit www.meguirefurniture.com. Full catalog, $50, circle 
(#104). Free brochure, circle (#105). 


106°National Upholstering Company. Designing and 
manufacturing fine upholstered furniture since 1918. Using 
the finest materials available, our products routinely become 
family heirlooms. Visit www.nationalupholstering.com. 


107-Natuzzi. Timeless classics and softer contemporary 
styles grace the Natuzzi furniture collection. Leathers 
and Dreamfiber® ultramicrofibers. Designed and made 
in Italy. Call (800) 262-9063 or visit www.natuzzi.com. 


108-Phyllis Morris. Designer and manufacturer of 
custom luxury home furnishings for more than 50 years. 
Visit www.phyllismorris.com. $40. 


109-+Stickley Furniture. The Williamsburg Reserve 
Collection is the result of an exclusive licensing agreement 
with the Colonial Williamsburg Foundation. Historic 
reissues and adaptations for bedroom, dining room and 
occasional use. $5. 


110-Sutherland. Outdoor furniture transformed 

from the mundane to the sublime, inspiring designers to 
rethink the out-of-doors as a continuum of their interiors. 
Call (800) 717-8325 or visit www.sutherlandteak.com. 


111*Swaim Inc. Swaim Upholstery and Occasional 
meet the highest industry standards of quality and 
design excellence. A range of styles from contemporary 
to traditional. 


holstery and windows. For more information, call . naa : 

Be 31) ee ce ara mollsGk associates Hn beds, daybeds, trundle and canopy beds, pure brass. ton- 112-Thomasville Defining the personality of any room. 

bi : a meets or ‘ ‘ arent Lan st ae at to relaxed and colorful, you'll find a 

Benenaiccanss se ell-crafted furniture and upholstery to fit 
: L ) 225-0265 or visit www.thomasville.com. 
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AROUND-THE-WORLD TRAVEL 


1-Please send me all of the items in this category. 


2°Air Canada. The most nonstop flights to Canada 
and between Canadian destinations. Check out our 
fares on our website. Visit www.aircanada.com 


3-The Breakers. A legendary resort destination 
featuring 560 guest rooms, luxury spa, two 18-hole 
golf courses, four oceanfront pools, a private 
beach, world-class dining and more. 

Visit www.thebreakers.com. 


4°Crystal Cruises. Discover for yourself why 
Crystal Cruises has been named the World’s Best 
Large Ship Cruise Line ten years running. Fora 
complimentary brochure, call (800) 350-4300 
5°Cunard Line. The unforgettable thrill of a 
transatlantic crossing awaits. Experience the 
most sophisticated adventure at sea. To begin 
your voyage, contact your travel professional at 
(800) 7-CUNARD or visit www.cunard.com 


6-Curagao. A little taste of Northern Europe in 
the Southern Caribbean. UNESCO World Heritage 
site. Call (800) 328-7222 or visit our website at 
WWw.curacao.com. 

7-MDS Publishing. Introducing the reader to 
interior designers/architects and the products they 
use to install design environments from Florida’s 
special perspective, as well as information about 
the most exclusive real estate ever seen. Call 

(305) 373-3700 

8-Grand Junction Visitor & Convention Bureau. 
Colorado’s Wine Country features more than 15 pictur- 
esque wineries, award-winning Redlands Mesa Golf 
Club, canyonlands of the Colorado N aan 
ment and outdoor adventure. Call (8! 

visit WWw.visitgrandjunction.com. 


9-Hyatt Regency Scottsdale Re: 
Spa at Gainey Ranch. Offeringa 
“water playground,” sand beach, 2 
championship golf, the new Spa Av 
Native American Learning Center, 
Kachina and four restaurants. For 
tion, call (408) 444-1234. 
10*Kapalua Luxury Homes. Acc 
gious Kapalua golf and tennis reso 
complimentary tennis and chargin 
in the shops and restaurants. Thes 
three-, four- and five-bedroom ren 
Maui are perfect for family getaway: 
retreats. Call (800) 527-9404. 
11-MGM Grand Hotel & Casino. 
place unlike any you’ve experienced 
Las Vegas. A have-it-all place for wi 
Call (800) 929-1111 or visit www.mg 
12-The Rim Golf Club. Arizona 
golf community. Rated #1 “Resid 
Course West of the Carolinas” fou 
13*Scottsdale Convention and 
Bring your passion for life and ex) 
sorts, championship golf and a th 
Visit our website at www.experiel 
14-Sofitel Hotels. Offering mo 
prestigious addresses worldwide, 
“Art De Vivre” already in New Y 
Chicago, Minneapolis, Miami, H 
Francisco, Washington DC and } 
15-Toronto Tourism. Toronto i 
ing with energy, creativity and ex 
record-breaking attractions, mus 
theaters and events, your biggest 
deciding what to do first! Call (& 
Visit www.tourismtoronto.com, 


ARCHITECTURAL DIGEST 


Phoenix Travel 


16°Arizona Biltmore Resort & Spa. Located on 39 
lush acres at the foothills of the Phoenix Mountain Pre- 
serve. Featuring eight swimming pools, four restaurants 
and Spa. Call (800) 950-0086. 


17-Arizona Office of Tourism. A land defined by its 


wild beauty, simple openness, world-class resorts, culture, 


dining, golfand spas. Free Travel Packet. 

18-The Fairmont Scottsdale Princess. Five- 
Diamond, AAA hotel reflects its Southwestern setting 
with Spanish colonial-style architecture. Each of the 

651 guest rooms and all of the facilities blend comfort 

and style, capturing the charm and grace of the South- 
west. Call (800) 257-7544. 

19-JW Marriott Desert Ridge Resort & Spa. A 
welcoming oasis in the desert, overflowing with dining 
and recreational opportunities. 

20-The Phoenician. Rare, beautiful, unsurpassed 
luxury only found in the Sonoran Desert—emerald 
fairways, shimmering pools, inspired cuisine and 

an exquisite spa. 

21-Phoenix, AZ. Discover art and culture, world-class 
resorts, relaxing spas, fine dining and, of course, amazing 
golf. Fora free Visitors Guide, call (866) 705-2750 or visit 
www.visitphoenix.com/arch. 


22+Royal Palms Hotel & Casitas. Along with 117 
beautiful guest rooms, casitas and villas, Royal Palms 
offers the Alvadora Spa, a complete fitness center, swim- 
ming and the award-winning T. Cook’s restaurant. 
23-The Westin Kierland Resort & Spa. A tribute 

to Arizona culture, offering eight unique dining venues, 
full-service spa, championship golf, waterpark and 
nearby upscale shopping. Call (800) 354-5892. 
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32+Lexus. Fora free brochure on the Lexus line of * 
luxury automobiles, and the dealer nearest you, call (800) 
USA-LEXUS (800-872-5398) or visit www.lexus.com. 
33-Toyota. For more information on Toyota’s invest- 
ment in America and commitment to the community’s 
business, visit www.toyota.com/usa, 


BUILDING MATERIALS 


34-Please send me all of the free items in this category. ~ 


35-Andersen Windows & Doors. FREE! The “Long 
Live The Home'™” idea book from Andersen Windows. . 
Get room ideas, inspiration and more. Call (800) 426-4261 
or visit www.andersenwindows.com. 

36+California Closets. Creating custom solutions to help 
you stay organized in room after room of your home. Call 
(800) 336-9195 for a complimentary in-home design consulta- 
tion or visit www.calclosets.com. No literature available. 


37+Marvin Windows and Doors. Thirty-page catalog 
featuring wood and clad wood windows and doors. 
Beautiful color photographs and information on Marvin’s 
standard and custom products. 

38-Old World Stoneworks. Custom-designed cast 
stone fireplace mantels emanating Old World style. Great 
technical support and free installation video/DVD with 
purchase. Free color catalog. Call (800) 600-8336 or visit 
www.oldworldstoneworks.com. 


39+Parish Conservatories. Exceptional English design 
and classic hardwood craftsmanship customized to the 
lifestyles and surroundings of America’s finest homes. 
40:Phantom Screens. North America’s leading provider 
of retractable screen solutions. Variety of door, window and 
larger application screening solutions that are there when you 
need them, and retract out of sight when you don't. 
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i entertainment industries. Standard and custom lifts 
available for both conventional and plasma TVs. 


/51*Nokia. With cutting-edge technology set inside a 
sleek stainless-steel body, you'll discover the Nokia 8801 
phone is a true mobile masterpiece. Visit www.nokia.com, 
52+Sharp Electronics Corporation. Requesta 

_ brochure featuring the complete line of AQUOS Liquid 

' Crystal Televisions from Sharp or visit www.sharpusa.com. 
_53*Sony Electronics. Sony Bravia: The world’s first 
television for men and women. Wider viewing angles, 
‘abroader color range and the world’s greatest high- 

| definition television. Visit www.sony.com/HDTV. 


| 
al FABRICS/WALLCOVERINGS/ACCESSORIES 


ch _54-Please send me all of the free items in this category. 


55-CBK. A leading wholesaler of quality home decor 
_and accessories such as picture frames, wicker, wall 
décor, textiles, holiday items, garden décor and lamps. 
‘No literature available. 


56-Clarence House. Beautifully designed fabrics, 
trimmings, wallcoverings and horsehairs available to 
the design trade. Spanning the 18th, 19th and 20th cen- 
turies, including Art Deco and modernist movements. 


57-Duralee Fabrics/Highland Court. A prominent 
resource in the interior design industry. Offering a myriad 
of decorative fabrics, more than 125 styles of furniture and 
creative trimmings, all designed to be of the highest quality. 


58-Eastern Accents. Designer and manufacturer of 
luxury bedding collections featuring beautiful fabrics and 
distinctive designs. Full-color catalog includes newest 
introductions. Visit www.easternaccents.com. $25. 


59-Edelman Leather. The world’s most complete 
collection of quality leathers for residential, hospitality, 
contract, aircraft and marine use. 


60-Hunter Douglas Window Fashions. Our free Light 
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Douglas Window Fashions can transform light to achieve 
the perfect setting that reflects your personal style. 
61°Kravet. The leading distributor of decorative fabrics 

\) and furnishings to the interior design trade. Brochure gives 

a detailed view of the many products that K ravet features, 
including fabrics, furniture and trimmings. $1. 


62-Lee Jofa. Introducing a new and exciting fabric and 
allcovering collection. Experience the luxurious textiles 
i) nan elegantly styled brochure. $2. 


53+Perennials Outdoor Furniture. The “hand” of 
uxury indoor upholstery combined with the enduring 
qualities necessary for outdoor use: soil, mildew and 
UV resistance. Call (888) 322-4773 or visit our website, 
www.perennialsfabrics.com. 


54-Pollack. Sophisticated, contemporary textiles for 
pholstery and windows. For more information, call 
| 212) 627-7766 or visit www.pollackassociates.com. 


35+Renaissance Carpet & Tapestries, Inc. Special- 
‘zing in recreating the most coveted woven creations 
‘hat the world’s centuries and cultures have had to offer, 
} ncluding Aubussons, Savonneries, tapestries, Orientals 
}and needlepoints. Welcoming all custom projects. 


156-S. Harris. A highly decorative line for the residential 
}and hospitality industries. Visit www.sharris.com. 


| 37+SM Automatic. Complete line of motors, motorized sys- 
_ J ems and controls for interior window treatments. Operate 
draperies, blinds or shades all at the touch of a button. 


FINANCIAL SERVICES 






MasterCard. Visit www.mastercard.com or call (800) 
MCAssist for more information. No literature available. 


FLOOR COVERINGS 
















58+ Please send me all of the free items in this category. 


¢ 
9°Artistic Tile. Luxury stone and artisan tile collec- 
10ns are available in our fine showrooms nationwide. 
isit www.artistictile.com. 


0+Caravan Rug. Featuring the Bamyan Collection. Lux- 
_ )iry designs authentically recreating 18th-and 19th-century 
vugs. Visit www.caravanrug.com. No literature available. 


'4*Ceramic Tiles of Italy. From vibrant colors and 

J uxurious textures to innovative formats and sustainable 
»roduction, Italian tiles set the trend for the industry. 
all (212) 908-1500 or visit www.italiantiles.com. 


2-Claremont Rug Company. Called by the Financial 
“imes, “One of the world’s best sources of antique car- 
ets.” Offering art-level rugs for 25 years. View 300 rugs 
| t www.claremontrug.com or call (800) 441-1332. $12. 


3-74-Elizabeth Eakins. Wool catalog consists of hand- 
nade, custom-designed rugs, $25, circle (#73). Cotton 
atalog consists of handwoven, hand-dyed 100% cotton 
ugs, $15, circle (#74). Visit www.elizabetheakins.com. 
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75*Mansour Fine Rugs. A catalog of representative 
examples of our Antique Rug selection, Free. 
76*Medallion Rug Gallery. Receive a complimentary 
brochure containing samples from an inventory of more 
than 9,000 unique handwoven rugs ina variety of styles, 
colors, designs, shapes and sizes. 

77-Nourison Rug Corp. The world’s leading manufac- 
turer of fine Oriental rugs, Styles range from exquisitely 
traditional to elegant contemporary. Nourison has the 
right rug that will bring fashion to your floor. $1. 


78-Paris Ceramics. The leading international special- 
ists In antique stone, terra cotta, natural limestone, 
hand-cut mosaics and decorative ceramics. Nine U.S. 
showrooms. $10. 


79-Stanton Carpet. Exclusive luxury designs, from the 
high-styled Wilton patterns and sisals to printed carpets 
and arearugs. Visit www.stantoncarpet.com or call 
(888) 809-2989. 

80-Tufenkian Carpets. The world’s leading designer 
and supplier of handmade Tibetan and Armenian car- 
pets. Bridging the gap between rug weaving and the 
modern art of exquisite home décor design, Tufenkian 
creates unique designs from primitive and classical to 
thoroughly modern. 


FURNITURE 


81+Please send me all of the free items in this category. 


82-American Leather. There’s only one style that feels 
right—your own. From contemporary to traditional, we 
have your perfect fit. Visit www.americanleather.com. 


83-Artifacts International. Literature showcases our * 
fine furnishings with full custom capabilities sold exclu- 
sively to the design trade. 


84-Baker Furniture. Symmetry, restraint and geometric 
forms grace the exclusive new Thomas Pheasant collec- 
tion. With the strength of character to stand alone as well 
as the versatility to harmonize within an environment, 
Thomas Pheasant is classic. $25. 


85-Bernhardt. Every piece makes the room. The Bernhardt 
family has been crafting fine furniture since 1889. Call 
(866) 328-0611 or visit www.bernhardt.com. 


86-Blatt Billiards. Since 1923, the Blatt family 

has collected, rebuilt and created quality pool tables. 
Top designers, architects and pool enthusiasts have 
come to Blatt for precision, integrity and meticulous 
attention to detail. 


87-Century Furniture. Live Your Dream. More than 20 
wood and upholstery collections of fine furniture for the bed- 
room, dining room, great room, living room and outdoors. 
Call (800) 852-5552 or visit www.centuryfurniture.com. 
No literature available. 


88-Charles P. Rogers Beds. Est. 1855. Original sleigh 
beds, daybeds, trundle and canopy beds, pure brass, top- 
grain leather, solid mahogany and European bed linens. 
Factory direct from America’s oldest bed maker. Free 
catalog and sale price list. Call (800) 282-7726 or visit 
www.charlesprogers.com. 


89-Decorative Crafts, Inc. Importers of the finest 
traditional Italian furniture for over 75 years. Free color 
catalog with over 600 furniture designs from Italy. Visit 
www.decorativecrafts.com. 


90-Devon Shops. Preview Devon's collection of hand- 
carved formal, country French and English furniture. 
Visit www.devonshop.com or call (212) 686-1760 fora 
free brochure. 


91-Drexel Heritage. Building fine furniture and crafting 
the components of dreams for over 100 years. For infor- 
mation about our latest collections, or to find a store near 
you, call (866) 450-3434 or visit www.drexelheritage.com. 


92-Ebanista. Offering a superlative collection of extra- 
ordinary furnishings and objets d’art. Call (800) 570-1087 
or visit www.ebanista.com for more information. 


93-EJ Victor. Sixteen years of skillfully creating fashion- 
able furniture. For more information or to locate a dealer 
near you, call (828) 437-1991 or visit www.ejvictor.com. 


94°Francesco Molon. Founded in 1966, an Italian 
manufacturer of high-end casegoods offering bedroom, 
dining room, occasional and office furniture in a wide 
variety of styles and woods. $15. 


95-Giati Designs. The finest teak and cast-metal 
furniture designs by Mark Singer. Market umbrellas and 
imported European fabrics. Call (805) 965-6535 or visit 
Www.giati.com. 


96-Gloster Furniture, Inc. An extensive range of prod- 
ucts, including teak, metal and teak combinations, sling 
groups, and all-weather wicker collections as featured in 
our color catalog. 


97-Habersham Furniture Company. Receive a copy 
of our color product brochures showcasing many of our 
hand-painted and hand-finished showpiece reproductions, 
and original furniture designs. 
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98-Hancock & Moore, Inc. Free 50-page color brochure 
featuring a small representation of the Hancock & Moore 
product line. 


99*Harden Furniture. Creating heirloom-quality, solid 
wood furniture and upholstery since 1844. Free 24-page 
color brochure provides a sampling of American-crafted 
solid wood furniture styles. Visit www.harden.com. 


100-Henredon Furniture. Connoisseur’s Gallery: 
urbane, luxury furnishings for living, dining and bed- 
room; crafted in warm prima vera veneers, sparked with 
polished granite, travertine and bronze accents. $8. 


101*-JANUS et Cie. Our “Beauty Book” and soft- 
bound catalogs are works of functional art—take a 
virtual tour of our inventory while viewing stunning 
shots of beautiful homes, gardens and beaches. The 
best furniture to sun in, dine on, or simply look at... 
indoors or out! $15. 


102-Kreiss Collection. The world-class look of Kreiss 
features an international mix of custom handmade furniture, 
unique accessories, exclusive fabrics, luxury bed linens and 
professional design services. Call (800) KREISS-1 or visit 
www.kreiss.com. New oversized Folio, $20. 
103+Maitland-Smith. Offering an array of distinctive and 
unique decorative accessories, lighting and accent furniture. 
Visit our online catalog at www.maitland-smith.com. 


104-105*McGuire. Fora complete catalog of all of our 
products or free color brochures, please call (800) 662-4847 
or visit www.meguirefurniture.com. Full catalog, $50, circle 
(#104). Free brochure, circle (#105). 


106-National Upholstering Company. Designing and 
manufacturing fine upholstered furniture since 1918. Using 
the finest materials available, our products routinely become 
family heirlooms. Visit www.nationalupholstering.com. 


107-Natuzzi. Timeless classics and softer contemporary 
styles grace the Natuzzi furniture collection. Leathers 
and Dreamfiber® ultramicrofibers. Designed and made 
in Italy. Call (800) 262-9063 or visit www.natuzzi.com. 


108-Phyllis Morris. Designer and manufacturer of 
custom luxury home furnishings for more than SO years. 
Visit www.phyllismorris.com. $40. 

109-Stickley Furniture. The Williamsburg Reserve 
Collection is the result of an exclusive licensing agreement 
with the Colonial Williamsburg Foundation. Historic 
reissues and adaptations for bedroom, dining room and 
occasional use. $5. 


110°Sutherland. Outdoor furniture transformed 

from the mundane to the sublime, inspiring designers to 
rethink the out-of-doors as a continuum of their interiors. 
Call (800) 717-8325 or visit www.sutherlandteak.com. 


111-Swaim Inc. Swaim Upholstery and Occasional 
meet the highest industry standards of quality and 
design excellence. A range of styles from contemporary 
to traditional. 


112-Thomasville. Defining the personality of any room. 
From rich and elegant to relaxed and colorful, you'll finda 
range of beautiful, well-crafted furniture and upholstery to fit 
your style. Call (800) 225-0265 or visit www.thomasville.com. 


JEWELRY & WATCHES/BEAUTY & FASHION 


113+Please send me all of the free items in this category. 


114-Bailey Banks & Biddle. For almost two centuries, 
presenting the finest names in jewelry and timepieces. 
For the location nearest you, call (800) 651-4222 or visit 
www.baileybanksandbiddle.com. 


115*Beaudry. Each handcrafted piece is created with its 
own personality; no two creations are exactly alike. Visit 
www.michaelbeaudry.com or call (877) BEAUDRY. 


116°Cartier. Synonymous with exquisite jewelry and 
watches, Cartier also offers leather goods, pens, lighters, 
scarves, fragrances, china and crystal. Call 

(800) CARTIER or visit www.cartier.com. 


117-David Yurman. Established in 1980 and internation- 
ally known as America’s leading fine jewelry and timepiece 
brand. Available at David Yurman New York, South Coast 
Plaza, Americana Manhasset, Atlanta, Dallas, Bal 
Harbour, Houston, Las Vegas and Orlando, as well as 
authorized retailers. Visit www.davidyurman.com. 


118-Diamond Trading Company. To view diamond 
jewelry designs and to learn more about how to buy a 
diamond, visit www.adiamondisforever.com. 


119*DiModolo. Created in 18K white and yellow gold, 
sparkling diamonds and intense colors of sapphires and 
semi-precious stones impeccably adorn the pieces. This 
inspired collection for women is both modern in design 
and classic in approach. 


120-Mikimoto. The originator of cultured pearls 
since 1893 invites you to receive our newest catalog. Call 
(888) 710-2323 or visit www.mikimotoamerica.com. 


121*Montblanc. Join Julianne Moore, the Entertainment 
Industry Foundation and Montblanc in helping children 
develop their most valuable asset: imagination. Purchase a 
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Montblanc watch or writing instrument and a donation will 
be made to EIF’s National Arts Education Initiative 


122:Omega. For over 150 years, building an unmatched 
reputation for precision and leading-edge technology 
Recording significant moments in time on the wrists of 
the world’s most outstanding personalities 

123-Patek Philippe. Receive a copy of the latest Patek 
Philippe soft cover catalog featuring men’s and ladies’ 
fine watches. Visit www.patek.com. 


124-Prevage/Elizabeth Arden. Life stories should be 
heard. not seen. Visit www.prevageskin.com to read about 
Prevage and idebenone, its breakthrough antioxidant 
ingredient. Proof...not promises 


125-Raymond Weil. Swiss-made timepieces. Elegant, 
sporty and classical collections featuring 18K gold, 
stainless steel and diamonds. For more information, 
visit www.raymondweil-usa.com 


126-Roberto Coin. Tradition, innovation, creativity. 
three words that best describe Venetian-born designe! 
Roberto Coin. Creating jewels for almost three decades, 
Roberto’s designs help women create their own real sty le 
Call (800) 853-5958. 


127-Van Cleef & Arpels. One of the world’s most exquisite 
jewelers. The House is renowned for its innovative designs 
and techniques, using only the highest quality gemstones 
For more information, please contact (800) VCA-5S797 


KITCHEN AND BATH 


128-+Please send me all of the free items in this category. 
129-ALNO|USA. Founded in 1927 by Albert 


Nothdurft, Alno creates personalized, uncomplicated 
kitchens of form and function that are the essence of 
modern living 


130°Ann Sacks. Offering an array of innovative and 
elegant tile and plumbing that can work sepat ately or in 
tandem to create a space that is enduring, beautiful and 
uniquely reflective of consumers’ personal tastes $20 


131*Bontempi USA. With attention to detail, craftsman- 
ship, technology, design and functionality, the Bontemp1 
kitchen system is engineered to satisfy the needs of the 
individual and exceed the demands of everyday usage 


132+Clive Christian. The award-winning Clive Christian 
Kitchen & Home brochure is available from your nearest 
Clive Christian exclusive showroom. Visit www.clive.com 


133-Downsview Kitchens. Design innovation and 
commitment to quality make Downsview the premier choice 
inkitchen cabinetry. A 96-page color brochure is available at 
your nearest showroom. Call (905) 677-9354. $15 


134-Ginger. Luxury bath faucets, accessories, lighting, 
mirrors and decorative hardware. Solid-forged brass; 

hand-finished. Styles range from Art Deco to contempo- 
rary. Call (866) 423-0955 or visit www.gingerco.com. $2 


135*Kohler. Koller Bath & Kitchen Ideas—catalogs cover- 
ing baths and whirlpools, showers, lavatories, toilets and 
bidets, sinks, faucets, accessories. Call (800) 4-KOHLER, 
ext. SA2, or visit www.kohler.com. $15 


136*Liebherr Refrigeration. European-quality design 
meets American lifestyle—inside and out. The kitchen 

is the center of the home and the best place to express 
individuality. Offering numerous options for customiza- 
tion to best complement your dream kitchen. 


137-138°Neff Kitchens. The Signature Portfolio has 
acolor catalog of beautifully designed cabinetry and a 
set of two brochures, $15, circle (#137). The free Neff 
Brochure Package includes brochures on products that 
improve indoor air quality and trends in kitchen designs, 
cabinetry designs and accessories, circle (#138). 
139°P.E. Guerin. Since 1857, P.E. Guerin has manu- 
factured the finest handmade hardware. We have it 
all—hardware doors, curtains, bathroom fittings and 
furniture. Call (212) 243-5270. $25. 


140:Plain & Fancy Custom Cabinetry. Food for 
thought—five key-ingredient catalogs to whet your 
appetite. Over 90 pages of country, traditional, 
contemporary, colorful and small dream kitchens. 
Cabinet details, colors, doors and more. $20. 


141-Poggenpohl U.S., Inc. World-renowned European 
kitchen and bath cabinet manufacturer produces unique 
culinary and living spaces in both contemporary and 
traditional designs. Visit www.poggenpohl_usa.com or 
call (800) 987-0553. $22. 


142-Quality Custom Cabinetry. Finest cabinetmaker 
in French, English, Shaker or Old World. New brochure 
showcasing the best in design for kitchens, baths and 
libraries. Call (800) 909-6006 or visit www.qee.com/ado. 
143*ROHL, LLC. The finest collection of kitchen and bath 
fixtures from around the world. Experience authentic luxury 
144-Rutt Handcrafted Cabinetry. A beautiful full- 
color booklet designed to introduce you to the company 
through words and photos. Photo Gallery CD is also 
included, featuring over 70 photos of cabinetry. $6. 


145+SieMatic Kitchen Interior Design. Distinguishing 
itself from any other kitchen not only in design. but in 
the entire approach to kitchen interior design. SieMatic 
is a total lifestyle, an unmistakable look—a mixture of 
high-quality materials such as stainless steel, wood, 
aluminum and glass 


146-147-Snaidero USA. Multi-volume portfolio pro- 
vides images and details on luxury Italian kitchen designs 
from world-renowned designers, including Pininfarina, 
Lucci-Orlandini and Massimo Iosa Ghini. Design portfo- 
lio, $35 circle (#146). Free brochure, circle (#147) 
148-Steamist Co., Inc. Enjoy the pleasures of steam 
bathing in the privacy and comfort of your own home. A 
complete line of residential and commercial steam and 
sauna equipment and Designer Time and Temperature 
Controls. Call (800) 989-1226 or visit www.steamist.com 


149-150-Sub-Zero. The leader in built-in refrigeration 
design solutions. A showcase of the nation’s most stun- 
ning kitchens in the idea book Great American Kitchens, 
$10, circle (#149). Free brochure, circle (#150) 
151-TOTO USA. Innovative line of bathroom fixtures 
and fittings. No other manufacturer provides TOTO’s 
unique combination of design, technology, attention to 
detail and quality. Visit www.totousa.com to learn more. 


152+U-Line Corporation. The leader in built-in under- 
counter ice makers, Combo” ice maker/refrigerators, 
Wine Captain” wine storage units, refrigerators, refrig- 
erator/freezers and drawers. Visit www.u-line.com 
153-Viking Range Corp. If cooking is everything, the 
complete Viking kitchen offers every thing you need 
professional performance and impeccable design. Call 
(888) 845-4641 or visit www.vikingrange.com 


154-155-Walker Zanger. Create your own unique 
vision in tile and stone with this 284-page catalog. In- 
cludes a luxurious collection of handmade ceramic 

tile. terra cotta, metal, stone tile and slabs, mosaics and 
glass, $36, circle (#154). Free brochure, circle (# 155). 
Call (877) 611-0199 or visit www.walkerzanger.com 
456-Wm. Ohs, Inc. Exquisite handcrafted kitchens 
transport the spirit and charm of traditional Europe and 
times-past America into modern, premium kitchens $5 


157-Wolf Appliance. A premium brand of kitchen 
appliances. Offering built-in ovens, cooktops, ranges, 
ventilation and outdoor grills. To fuel your passion for 
cooking, contact www.wolfappliance.com 


158°Please send me all of the free items in this category. 


159*Arroyo Craftsman. The premier arts and crafts 
lighting manufacturer, handcrafted by American arti- 
sans. Custom product is available upon request. $15. 
160-161:Fine Art Lamps. Available catalogs include: 
2005 comprehensive indoor product catalog (#160), 2005 
comprehensive outdoor catalog (#161). Both catalogs 
contain product photography, useful lamping information 
and finish descriptions. Visit www.fineartlamps.com. 


. 162:Framburg & Co. Manufacturing lighting fixtures 


in the United States for over 100 years. Framburg offers 
more than 900 styles from contemporary to traditional 
and custom product upon request. $15. 


163-Lutron Electronics. Learn how Lutron lighting 
controls make your life more productive, relaxed, secure, 
efficient, dramatic and simply more fulfilling. FREE. 


164*Schonbek Worldwide Lighting. Classic and 
custom crystal chandeliers as well as new high-tech 
Geometrix™ lighting. For a free DVD and literature, 
call (800) 836-1892 or visit www.schonbek.com. 


165:CONRAD Imports, Inc. Exquisite, custom hand- 
woven window shades of sustainable natural fibers filter 
sunlight while preserving outside views. More than 80 
weaves in classic and contemporary designs. Call 

(866) 426-6723 or visit www.conradshades.com. 


166°CP Films. Unlock lasting beauty and comfort 
professionally installed solar control film that blocks 
99.9% of damaging UV rays from fading furnishings. 
It also reduces unwanted glare and reflection. 


167-Electrolux. In fine homes.and restaurants 
throughout Europe for over 70 years. All products are 
thoughtfully designed to help you create the home you 
want. Learn more about our full line of premium kitchen 
appliances at www.electroluxusa.com. 

168-Honolua Ridge. Twenty-five agricultural homesites 
perched high above Honolua Bay and adjacent to the 
award-winning Plantation Golf Course. This exclusive 
community is part of the gated Plantation Estates at 
Kapalua. Call (800) 545-VIEW. 

169*Kendall-Jackson. Join our mailing list for news and 
wine information from Kendall-Jackson. Visit www.kj.com. 


PROMOTION 
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Timothy Corrigan 
Landmark Restoration 
8225 Fountain Avenue 

Los Angeles, California 90046 
323-525-1802 


Pages 50-54 

Sandra Nunnerley, Inc. 

41 East 57th Street 

New York, New York 10022 
212-826-0539 
www.nunnerley.com 


David Estreich Architects 
162 Fifth Avenue 

New York, New York 10010 
212-463-0500 


Bruce Berger 
Armstrong Berger, Inc. 
2611 State Street 

Dallas, Texas 75204 
214-871-0893 








A listing of the designers and architects featured in this issue 





Pages 56-60 

Lautner Associates 

Helena Arahuete Architect 
8055 West Manchester Avenue 
Playa del Rey, California 90293 
310-577-7783 


www.lautnerassociates.com 


Pages 80-84 

The Wiseman Group 
Design Inc. 

636 San Bruno Avenue 

San Francisco, California 94107 
415-282-2880 


WWW.W isemangroup. com 





Pages 86-94 

TreeHouse Workshop 
2901 West Commodore Way 
Seattle, Washington 98199 
206-782-0208 


www.treehouseworkshop.com 


s 134-141 

Elissa Cullman 

Cullman & Kravis, Inc. 
790 Madison Avenue 

New York, New York 10021 
212-249-3874 


www.cullmankravis.com 





Ray Pohl 

Botticelli & Pohl 

82 Easton Street 

Nantucket, Massachusetts 02554 
508-228-5455 


www.botticelliandpohl.com 


Pages 144-153 

Peter L. Shelton 

Lee F. Mindel 

Shelton, Mindel & Associates 
56 West 22nd Street 

New York, New York 10010 
212-206-6406 








Pages 154-159 

Carleton Varney 
Dorothy Draper & 
Company, Inc. 

60 East 56th Street 

New York, New York 10022 
212-758-2810 


www.dorothydraper.com 


Joseph T. Deppe 

Architect, PC 

186 West Montauk Highway 
Hampton Bays, New York 11946 
631-728-8800 


Pages 162-171 

Samuel Botero 
Associates, Inc. 

309 East 52nd Street 

New York, New York 10022 
212-935-5515 


John F. Brons 

Brons Design 

PO. Box 231 

Placerville, Colorado 81430 
970-728-0114 


ANGUAGE OF HOME 
Pages 172-179 
Juan Montoya Design 
330 East 59th Street 
New York, New York 10022 
212-421-2400 
www,juagnmontoyadesign.com 


MANIFEST DESTINY 

Pages 182-189 

Peter Kurt Woerner 

& Associates 

44 Kendall Street 

New Haven, Connecticut 06512 
203-466-1923 


Mimi Dekker Landscaping 
94 New Quarry Road 
Guilford, Connecticut 06437 
203-453-8635 


NEW YORK IN A NUTSHELL 
Pages 190-196 

Thad Hayes, Inc. 

80 West 40th Street 

New York, New York l00I8 


212-571-1234 
www.thadhayes.com 1] 
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AT THE TOP OF THAT 


HERE IS NO DENYING IT: IN THE HIERARCHY OF AUTOMOBILES AND THE COMPANIES THAT BUILD THEI 
Tee AND THE S-CLASS LEAD THE WAY. FOR AS LONG AS THE S-CLASS HAS EXISTED, IT HAS BEB 
THE STANDARD-BEARER. FOR AS LONG AS IT HAS BEEN ON THE WORLD’S MOTORWAYS, IT HAS BEEN FOLLOWE} 
STUDIED, ENVIED AND EMULATED MORE THAN ANY OTHER CAR. | 





For more information, call 1-800-FOR-MERCEDES, or visit MBUSA.com. 





INDUSTRY IS ONE COMPANY. 






Af This year, we introduce the ninth and most revolutionary 


















Beration yet: the 2007 Mercedes-Benz S-Class. 


‘n design, it is a commanding vehicle — to say the least. Its 
scular stance, dramatic wheel arches and sleek lines create 
altogether striking presence, while its refined curves make 


the most aerodynamic S-Class ever. 


nside, a world of true beauty awaits. The 
h and center console are as functional 
they are elegant. The Mercedes-Benz 
MAND System places a world of 
hnological wonder at your fingertips. Yet as advanced and 
histicated as this system is, it is refreshingly simple and 
itive. From the,driver’s seat, the entire environment is a 


dy in ergonomics. 


n abundance of hand-crafted natural surfaces makes the 
rior of your S-Class a product of masterful artisanship. 
thers, woods and metals of only the most refined grades 
selected. Soft ambient lighting helps create a warm and 
forting glow in the cabin. To be certain, you and your 
sSengers are ensconced in an experience of luxury as only 


rcedes-Benz can deliver it. 





INTRODUCING THE 
OTH GENERATION 
S-CUASS: 


SOMPANY IS ONE CAR. 





And perhaps no car boasts more attention to the concept 
of safety. A culmination of everything we have learned and 
pioneered in over a century, the 2007 S-Class is a moving library 
of patents. An intelligent safety system coordinates a vast series 
of components to work together to help protect driver and 
passengers before, during and after an accident. There is even a 
night vision system available which enables 
you to see more clearly in the dark, extending 


your view of the road up to 500 feet. 


Of course, a discussion of the newest 
generation S-Class would be incomplete 
without a mention of the sheer exhilaration of the driving 
experience. The car’s Airmatic Suspension complements its 
copious power to produce a ride which is at once ultra-smooth 
and positively spellbinding. And for a car of this stature, handling 
is swift and certain. The outside world moves past in a silent 
blur as the 7-speed transmission helps to effortlessly propel the 


car forward. 


You'll soon see the new S-Class on the road. Given its 
captivating beauty, it will be impossible to miss. And should you 
wish to view one up close, simply look in the same place each 


of its predecessors has been found: at the top. 


Unlike any other. 


: Mercedes-Benz 


MBUSA.com 
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Cover: Audrey Hep- 
burn at the house 

in Beverly Hills she 
shared with her hus- 
band, Mel Ferrer. 
Portrait ©1978 Bob 
Willoughby/MPTV 
-net. See page 160. 
Asove RIGHT: Carole 
Lombard in her din- 
ing room, designed by 
William Haines, in 
1934. See page 200. 
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154 Berre Davis 
The Larger-than-Life Star at Home in 
1930s Beverly Hills 
By Ed Sikov 


160 AupreY HEPBURN & MEL FERRER 
Their Homes in Malibu and Beverly Hills 
By Mel Ferrer 


166 Jack LEMMON 
The Oscar-Winning Actor Cultivates a Bit of 
New England in Brentwood 
By Steve Vaught 


Hollywood at Home 





172 Doris Day 
Elegant Authenticity for the Singer and Actress 
By Drew Casper 


176 Tony Curtis & JANET LEIGH 
The Couple’s First House Together in 
Beverly Hills 
By Nancy Collins 


184 Cary Grant 
Expressing His Retiring Side in Palm Springs 
By Therese Bissell 
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Tony Curtis and Janet 
Leigh in the living 
room of their first | 
house, in Beverly Hills. 
“T’d never lived in a 
house before,” says 

Curtis. See page 176. 








188 Jupy GARLAND 200 Caro_e LoMBARD 
The Young Actress in Bel-Air with Her First William Haines Designs a Background for 
Husband, Composer David Rose an Unforgettable Blonde 
By Gerald Clarke By Michael Frank 
194 GarDENS: JESSICA LANGE 208 Rosert MircHum 
The Actress Returns to Her Minnesota Roots and Behind the Scenes with the Rugged Star of 
Imagines an Endless Spring Cape Fear and His Family 
By Peter Haldeman By Christopher Mitchum 


Photography by Scott Frances 














Doris Day’s living room 
in Toluca Lake reflect- 
ed her preference for 
comfort and low-key el- 
egance. See page 172. 








| continued on page 22 
16 











ANY ALLAS S00 


Pass 











TIFFANY & CO. 














Si es 


Studio Becker offers products for N= VA Cece lana a =m aeR al = 
We are the only designer and manufacturer of true custom, 
hand-crafted, built-to-order furniture products from Germany. 


The Kitchen and Wardrobe furniture form the basis of Our - 
collection and are available in styles from ultra modern to 
very traditional and all points in between. We go further and 
supplement our furniture with the most extensive and 
innovative selection of accessories you'll find in the industry. 


To find a showroom, visit us at www.studiobecker.com. 


1080 Marina Village Rel oly Suite 500, Alameda, CA 94501 
TEL: (510) 865-1616 
FAX: (510) 865-1148 























E BEST FURNITURE TO SUN IN, DINE ON, OR SIMPLY LOOK AT... INDOORS OR OUT® 
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— SHOWROOMS - NEW YORK 212.752.1117 * CHICAGO 312.822.0460 - A A OL Erne) 
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a DISTRIBUTION “www.janusetcie.com »~800.24.JANUS 
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Tue Last PIcTurE SHow 

Restoring the Original 1920s Spirit to a 
Small-Town Movie Theater in Maine 
‘Text by Paul Theroux 

Photography by Paul Warchol 


LANA TURNER & ARTIE SHAW 

A Brief Interlude atop Coldwater Canyon for the 
Actress and the Bandleader 

By Cheryl Crane 


JOAN FONTAINE 

A Brentwood Base for the Star of Rebecca 
and Suspicion 

By Peter Haldeman 


JorL SCHUMACHER 

The Director's Unique Take on the Barn 
in California 

Architecture by Don Nulty, ata 

Landscape Design by Eric Nagelmann 
‘Text by Nancy Collins 

Photography by Mary E. Nichols 


Jerry Lewis 


The Funnyman and His Family in 1960s Bel-Air 


3y Nancy Collins 
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244 Ava GARDNER 





The Oscar-Nominated Star of Mogambo 
Creates a Hillside Hideaway in Los Angeles 


By Michael Frank 





continued on page 28 





At the time Bette Davis 
made Of Human Bond- 


| age in 1934, she was 


renting a house in Bev- 
erly Hills designed by 
architect John Byers, 

a Hollywood favorite. 
See page 154. 


The Strand, a 1920s 
movie theater in Rock- 
land, Maine, has been 
restored. See page 214. 
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: *Percentage of women who noted visible facial improvement during a 4-week consumer test. 
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| New Greenwich Flagship Showroom Now Open Los Angeles Showroom Opening Soon 
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Joanne Woodward and 
Paul Newman in their 
Hollywood Hills recre- 


ation room, not long 
after their marriage 
in 1958. See page 50. 
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As a longtime avid reader of 
your magazine, I must say that 
you've outdone yourselves 
with the January 2006 issue. It 
is just fabulous! I read it from 
_ cover to cover and then over 


again. “Designer Secrets” was 


informative and useful, the houses gorgeous. I wish 


you'd put out a book featuring the works of the de- 


signers and their secrets. Thanks a million for years 


of your beautiful and interesting publication. 


ACCOMPLISHMENTS NOTED 

William Hodgins’s triumph at the Ritz 
penthouse in Boston (“Lighter Shade 
of Pale,” January) has taken his consis- 
tently excellent work to new heights. 
Hodgins’s ability to create exquisite in- 
teriors for this apartment twice (he was 
also commissioned by the apartment’s 
previous owners) is but a fine example 
of his superb taste, connoisseurship and 
resourcefulness. 

STEPHEN M. SALNy 

BaLTIMorRE, MARYLAND 


BACK AND BETTER THAN EVER 

I always look forward to receiving the 
new copy of Architectural Digest in the 
mail. I was dismayed, though, when I pe- 
rused January’s copy cover to cover and 
couldn’t find the Estates for Sale section. 
It has always been one of my favorite 
parts of your magazine. ’m hoping that 
this isn’t a permanent change and that the 
section will return in February’s issue. 
Jupy PoKORNEY 

BENTON, ARKANSAS 
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—VicroriA I. ALLEN 


Somers, New York 


A TICKET TO A NEW DECOR 
Usually I leave the ambience of my home 
in the hands of professionals, but ever 


since I received a subscription to Archi- 


tectural Digest as a retirement gift, I have 
been chock-full of design ideas of my 
own. January’s issue, with all of its great 
tips and suggestions, has provoked me to 
reconsider my home’s current décor. By 
comparing the advice of the experts and 
incorporating their lists of dos and don’ts 
with my own tastes, I have embarked on 
an adventure involving exotic fabrics, 
spectrums of colors, objets d’art and tex- 
tures, textures, textures! 

‘TAYLOR ARKIN 

PORTLAND, OREGON 


NEVER A REASON FOR CLUTTER 

Your January layout-was remarkable. 
‘To display such a wealth of information 
while still maintaining your usual clean, 
elegant style must have been quite a chal- 
lenge. You succeeded brilliantly. 

WILLIAM THORNTON 

SAN FRANCISCO, CALIFORNIA 


LIVING LARGE, WITH A TWIST 

I loved the advice in “Designer Secrets,” 
and I found your page on how to make 
small rooms appear bigger especially 
helpful. However, I will have to agree 
with the obviously witty and humor- ° 
ous designer Mark Boone: A martini 
might be all you need. 
AGNnes McCauGu 

Boston, MASSACHUSETTS 


MEMORY LANE IN PARIS 

What a delight it was to read about Par- 
is’s sublime Place de Furstenberg in your | 
November 2005 issue (“Design Note- 
book: Paris’s New Order”)! It brought ° 
back such wonderful memories of a trip 
my mother and I made to Paris in 1998. 
We remember strolling past Manuel 
Canovas’s beautiful shop and admiring 
the gorgeous display. The Place de Fur- 
stenberg truly is “intimate, evocative and 
charming.” I really look forward to more : 
such articles about other great cities’ 
“open secrets.” 

JENNIFER THOMSON 

MELBOURNE, AUSTRALIA 


THROUGH AN ARTIST’S EYES 

It’s not hard to believe that Paul Cé- 
zanne was such an incredible painter, 
given the surroundings from which he 
was able to draw inspiration. I too would 
be compelled to paint if I were in such a — 
colorful, liberated environment. The ar- 
ticle on Les Lauves in Aix-en-Provence 
(“Gardens: Cézanne’s Vision,” Decem- 
ber 2005) gave wonderful insight into his 
world and the untamed, verdant beauty 
he surrounded himself with. 

JEANNE MARTIN 

Wicnitra, Kansas 


DINING WITH DESIGN 
People spend hundreds of dollars for cof- 
fee-table books, but Architectural Digest 
continues to be the only visual feast any 
table needs in order to complete an in- 
terior with class. Thank you once again 
for providing your readers with the only 
holiday “feast” that won’t put on pounds 
or make us sleepy. 
Lyn STONE 
ERTEVILLE, NEw YoRK 

continued on page #1 
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Todd Oldham’s favorite things about Intel® Viiv" techno ogy 





A PC that puts you in control of your digital entertz 
For more information about Intel® Viiv™ technology and where to get it, visit www.intel. 
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A visionary with one eye always 
trained on the horizon, he hopes 
one day to turn his attention to 
trampolines, Car interiors and 
affordable dining experiences. 

He’s interested in exciting, forward- 
thinking design that tells us the 

| future is NOW. 


Among Todd’s design dictums is that, 
because our lifestyle is constantly 
evolving, our environments must 
transform themselves to suit it. 
Moreover, since he’s forever juggling 
15 new projects, the irrepressible 
Oldham brings multi-tasking to 
new highs. For that reason, he 
appreciates truly functional design. 
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“Today, the ideal family room is a 
} living room, work room and entertain- 
& a ment center. These are five ways in 
which Intel® Viiv™ technology! suits 
my design sensibility: 
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i . This one great unit allows you 
k to dispense with some others — the 


DVD player, CD burner, etc. — and 
you're freed from the tyranny of cords. 
When something can give you high 
tech when you need it, but otherwise 
disappears, that’s marvelous. 
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A family room shouldn’t only 
be about what we’re seeing on the 
screen or hearing; the wonderful feel 
of the sofa, the color, the lighting all 
contribute to a robust experience. 
This product combines so much into 
one unit, you have space to create a 
more beautiful environment. 


. This technology is 
housed in sleek ‘boxes.’ | like that it looks 
kind of smart and future-leaning but 
that there’s something comfortable and 
homey about it. 


The Internet is an amazing 
source of entertainment. Now, people 
can download and watch things that 
have rarely or never been seen on the 
bigger screen — great documentaries, 
videos, web streams. And we can do 
it all while gathered on the couch2, 
which is where the ‘living’ comes in. 


e 


In designing, one has 
to sift through a lot of information. 
Having it all available on the TV3 
screen is like having a giant sketchpad 
and on-screen library. I’m designing a 
hotel in Florida right now, and it’s 
helpful to flip through images of the 
building as it exists and refine the 
imagery on a larger screen. | can 
even call up a room and hold fabric 
swatches to it.” 
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Now with Intel’ Viiv” technology, there’s a whole new kind of PC. An entertainment PC that 
—on the big screen, in your living room. 


brings all of your digital content together where it belongs 


his leap in home entertainment can change y 


To find out how our world, go to www.intel.com/viiv 





















Letters 


A YOUNG FAN 

At the age of 15, I’m only just beginning 
to realize the beauty in life. Your magazine 
brings some of the world’s most beautiful 
architecture and interiors into my home. 
I thank you deeply for that. 

JAAN NARVANEN 

THUNDER Bay, ONTARIO, CANADA 


WINDOW SHOPPING 

While I read each one of your stories ea- 
gerly, my favorite part of the magazine 
is the Discoveries by Designers section. 
Even though I might never be able to visit 
many of the shops you feature, it is inspir- 
ing to see the owners and artists present 
their collections and work. 

PETER HAMILTON 

Omana, NEBRASKA 


MORE THAN JUST GOOD LOOKS 

When I went to the bookstore last week 
to browse through the latest titles, I felt I 
had recently seen the names of many of 
the authors whose work I was looking at, 
| but I couldn’t recall from where. Then it 
hit me: I had been reading the names all 
along in Architectural Digest. What fun it 
is to know that the magazine I read for 
| pleasure draws its writers from such a 
contemporary and talented pool. 

Sara GERSH 

PirrsBURGH, PENNSYLVANIA 


A TIP FROM A READER 

Did you know there are a lot of Archi- 
tectural Digest issues available on eBay? 
I thought I would never be able to find 
| the decades-old issue that my grandpar- 
ents’ house appeared in, but I did a quick 
| online search, and there it was. I’m just 
happy that I won the bid! 

KEVIN WISE 

Los ANGELES, CALIFORNIA 





The editors invite your comments, 
_ suggestions and criticisms. 
Letters to the editor should include the 
writer’s name, address and daytime 
phone number and be sent by e-mail 
to letters@archdigest.com or by mail to 
Letters, Architectural Digest, 
6300 Wilshire Boulevard, 
Los Angeles, California 90048. 
Letters may be edited for length and clarity and may be 
published or otherwise reused in any medium. 


All submissions become the property of the publication 
and will not be returned. 





KINGSLEY~BATE 


Elegant Outdoor Furniture in Solid Teak 





The world’s finest teakwood. Uncompromising craftsmanship. Fair 
pricing. And, unbeatable service. These are the things that have 
made Kingsley~Bate America’s leading manufacturer and distributor 
of superior teak outdoor furniture since 1983. Kingsley~Bate 


furniture, built for more than a lifetime — built for generations. 


7200 Gateway Court, Manassas, Virginia 20109 
t 703-361-7000 f 703-361-7001 www.kingsleybate.com 
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AD Contributors 


In 1990 we published our first special issue devoted to Hollywood, featuring 
the homes of the film industry’s most luminous stars and legendary directors. 
So popular were those issues of Architectural Digest that they inspired our 
recent book on the subject, Hollywood at Home. This month we continue the 
tradition with our seventh such issue, which includes rare images of stars in 
the various places they liked to call home. 

We are privileged to have many writers who literally grew up around their subject matter. 
Maria Cooper Janis examines the early career and first Hollywood home of her father, Gary 
Cooper. Christopher Mitchum writes about his father, Robert Mitchum, their home in L.A.’s 
Mandeville Canyon and the times Elvis and Marilyn came to visit. And Cheryl Crane takes us 
through the impulsive, rocky and brief marriage of her mother, Lana Turner, and bandleader 
Artie Shaw—who would eventually amass a combined total of 16 marriages. 

We show the home of Bette Davis, who actually stayed in one place long enough for it to be 
photographed. We climb aboard yachts belonging to such iconic figures as Humphrey Bogart, 


John Wayne and Errol Flynn. We visit Cary Grant’s Palm Springs getaway, which was to be his 


























retirement home—until Alfred Hitchcock showed up there with the script for To Catch a Thief. 


Our cover is graced by one of the most beloved actresses of all time 





Audrey Hepburn— 


and we present two of the houses she shared with her husband, Mel Ferrer, who quite generously 


invited us into his ranch house near Santa Barbara to share his memories of their life together. 


We turn to the present as well as the past, with Jessica Lange taking us through her garden in 


her native Minnesota and director Joel Schumacher allowing us a look at his rustic retreat on the 


Southern California coast. 
We hope you enjoy this issue. 


Paige Rense, Editor-in-Chief 


CHERYL CRANE (“Lana Turner 
& Artie Shaw,” page 218). “I had 
just told a friend that the story of 
my mother’s marriage to Artie Shaw 
would make a great screenplay for a 
musical, when I got the call to write 
about their short-lived relationship 
at the Hollywood Hills house,” re- 
members Cheryl Crane, the daugh- 





ter of Lana Turner and restaurateur 
Stephen Crane. “That’s sort of my life; things like that just happen.” 
Although Crane touched upon their marriage in her 1988 autobiogra- 
phy, Detour, she went into more detail in her article, “with the help of 
many, many stories my mother and grandmother told me. Even though 
I wasn’t around then, it wasn’t hard to come up with material,” she notes. 
“As an adult, I did get to meet Artie Shaw, and he certainly was a charm- 
er. | could see how he got all those women—not that he kept them,” she 
says with a laugh. Crane, who lives in Palm Springs, also found it easy 
to write about the time when Hollywood “really was a small town— 
everyone knew one another. That just doesn’t happen today. It’s not 
the factory town that it once was.” 
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MEL FERRER (“Audrey Hep- 
burn & Mel Ferrer,” page 160). 
Mel Ferrer, who was married 
to Audrey Hepburn from 1954 
to 1968, reflects on—for the 
first time—their lives together 
in their houses in Malibu and 
Beverly Hills for this month’s 
special issue on Hollywood at 
Home. “I made a few movies 
with her—one as an actor [War 
and Peace, 1956], one as a direc- 
tor [Green Mansions, 1959] and 
one as a producer [Wait Until 
Dark, 1967],” Ferrer says, “but 
I’ve never written about her 
before.” Ferrer, who was active in Hollywood for five decades (and per- 
haps best known for his performance as the puppeteer in Lili [1953)), 
now lives on a ranch near Santa Barbara, California, where he has 1,500 
lemon trees and 900 avocado trees “in full production. My new inter- 
ests are two: the cherimoya and getting my grove to grow.” 


continued on page 46 
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Contributors 


DREW CASPER (“Doris 
Day,” page 172). “Ever since 
I was a kid, there was one 
persona that sent me—that 
of Doris Day,” says Drew 
Casper, the Alma and AI- 
fred Hitchcock professor 
of American film at the 
USC School of Cinema- 
Television. “Every semes- 
ter, I show her films in my 


classes to introduce her to 





new filmmakers. I was hon- 





she’s part of my soul.” Casper is the author 


ored to write about her 
of Vincente Minnelli and the Film Musical, The Style of Stanley Donen and 
the forthcoming Postwar Hollywood: 1946-1962. 


STEVE VAUGHT (“Jack Lemmon,” 
page 166; “Paul Newman & Joanne Wood- 
ward,” page 50; “Rock Hudson,” page 116). 
Regarding the three residences he explores 
this month, “all seemed to fit the on-screen 
personalities perfectly,” says Steve Vaught, 
who is working on Historic Hollywood, a so- 
cial and architectural history of important 
Tinseltown houses. “Jack Lemmon’s place 
has this all-American good-guy feel to it, 
the same goes for Paul Newman’s, and 
Rock Hudson’s house is just plain fun. The 





pictures take you back to a time when movy- 
ie stars could be your neighbors,” he says. “It makes you wonder, How 
much of Jack Lemmon’s garden is still growing? Is Rock Hudson’s house 
unchanged? There must still be some evidence of their lives there.” 


ANNE EDWARDS (“Great 
Movie Houses,” page 56; “De- 
signing Films: The Art Déco 
Years,” page 88). Having livedina 
Hollywood “dream house”—the 
prototype for Mr. Blandings’s fa- 
mous money pit—Anne Edwards 
has a passion for the sets that 
make some movies stand apart 
from the rest. In this issue she 
visits movie houses ranging 
from ‘Tara to Xanadu and goes 





back in time to the era when 
Art Déco first hit and art direc- 
tors like Cedric Gibbons, fresh from a trip to the Paris Exhibition of 
1925, embraced it. “Che Hollywood films of the 1920s and ’30s and 
the particu 





ir designers I focus on in the story were really responsible 
for the wo: wide Art Déco movement,” she says. “American films 
were vastly jj ilar at that time, and they made the style accessible 
to everyone.” | 


The Reagans: Portri 


‘ds is the author of several books, among them 


Aig Te 
VLATT Age. 
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| MARIA COOPER JANIS (“Gary 
Cooper,” page 82). “There are won- 
derful pictures I had never seen of the 
house, which was great fun for me,” 
Maria Cooper Janis reports on the pho- 
tographs that accompany her article 
on her father’s first residence in Holly- 
wood, which he and his parents rented 
after making the journey west from 





Montana. “He hadn’t hit it yet; he was 
just starting out,” she says. “It looked 
more like an older couple’s house than 





a bachelor pad. Once he started getting 
work, he was able to get his own digs—a Hollywood bachelor does not 
need to live with Mom and Pop for long.” What was it like growing up 
as the daughter of Gary Cooper? Janis—who 1s working with the USC 
School of Cinema- Television on a scholarship for Native American 


students in his name—says, “Due to his and my mother’s love, sense of ‘ 





values and strength, there was no Hollywood nonsense about it.” 


CHRISTOPHER MITCHUM 
(“Robert Mitchum,” page 208). 
“ve written about my own chil- 
dren and, of course, I’ve been inter- 
viewed about my father many times, 
but this is the first time I’ve put pen 
to paper on him,” says writer and 
actor Christopher Mitchum, Rob- 
ert Mitchum’s younger son. This 


month he shares anecdotes in his 





story on family life in the house 
he grew up in, in Los Angeles’s 
Mandeville Canyon. “I lived there 
from age five to about age 15,” he 


says. “Any time I have a significant 





dream, it takes place at that house, 
so it was apparently a really important time in my life. This is a won- 
derful thing for me, to be able to write about it.” Mitchum is at work on 
The Casserole Parade, a novel about single fatherhood. 


ED SIKOV (“Bette Davis,” page 154). “She 
was a dynamic, difficult woman who re- 
ally knew what she was doing on-screen but 
whose private life was a touch chaotic,” Ed 
Sikov notes of Bette Davis, the subject of 
his upcoming biography, Dark Victory. In this 
issue, Sikov focuses on one of the 75 or so res- 
idences she called home: a Spanish Colonial. 
Revival house in Beverly Hills that she shared 
with her first husband, Harmon “Ham” Nel- 
son. “I’m finding that she’s not an easy charac- 
ter to live with,” he says. “You have to, in essence, ‘live’ with her to write 
about her.” Sikov is a film scholar and lecturer and the author of six 
books, including On Sunset Boulevard: The Life and Times of Billy Wilder 
and Mr. Strangelove: A Biography of Peter Sellers. 
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In the Hills of Hollywood, an Early 
By Steve Vaught 








ECADES INTO A MARRIAGE 
that has astounded 
Hollywood with both 

its longevity and its stabil- 

ity, Paul Newman was asked 
what he and his wife, Joanne 

Woodward, had in co 

“Not one damned thing!” he 

replied. “But she’s 

broad.” Their relatio1 
gan inauspiciously enou; ) with 


helluva 


ip be- 


50 


Chapter ina Lale of Enduring Love 
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a chance meeting in the wait- 
ing room of an agent’s office in 
1952. By all accounts neither 
Newman nor Woodward felt 
the sting of C upid’s arrow in 
that first encounter, but over 
the next few years a romance 


took root and grew, and the 


couple married on January 29, 
1958, in Las Vegas. 


One of the first homes 


Newman and Woodward were 
to share as husband and wife 
was a comfortable New En- 
eland— style house tucked into 
the notch of a canyon in the 
hills above Hollywood. ‘They 
rented it for $450 a month 
shortly after returning from 
their honeymoon in L ondon. 
With three bedrooms, three 
continued on page 54 





Paul Newman and 
Joanne Woodward in 
1958 at their rented 
house in the Holly- 
wood Hills. During the 
pair’s short stay there, 
Newman made the film 
Cat on a Hot Tin Roof. 
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continued from page 50 
baths and a living room that 
featured a beam ceiling, the 
new home had everything a 
young couple could ask for, 
including a large swimming 
pool, a badminton court and 
an expansive barbecue area. 
Their favorite spot was the 
cheery, wood-paneled recre- 
ation room/bar, which they 
filled with photos of friends 
and family, as well as their 
rapidly growing collection of 
awards, including Woodward's 
Oscar for The Three Faces of Eve 
(1957). Another personal touch 
was an enormous brass bed 
they had found while haunt- 
ing antiques stores in New Or- 
leans during the making of 7he 
Long, Hot Summer in 1957. In 


a 





explaining the bed, Newman 
said, “Three could sleep in it 
comfortably. We figure it must 
have once stood in a cathouse. 
There’d be no other reason to 
make a bed that big.” 

The house was roomy and 
comfortable, but it was only a 
brief landing spot in the pair’s 
nomadic existence. Newman 
estimated that during the first 
four years of their marriage 
he and Woodward shared no 
fewer than 10 rented houses in 
the Los Angeles area. 

‘Today the couple’s former 
home remains much as it did 
during their tenancy in 1958. 
That big cathouse bed now oc- 


cupies the master bedroom of 


their current home, in West- 
port, Connecticut. O 


| 
4 





‘The house had everything a 


young couple could ask for, including 


a badminton court. 





Lert: The all-Ameri- 
can couple, dubbed 
Miss Georgia and Mr. 
Shaker Heights by 
their friend Gore Vi- 
dal, in the small kitch- 
en of their New En- 
gland-style house. 


“For people with as lit- , 
tle in common as 
Joanne and myself,” 
Newman has said, “we 
have an uncommonly 
good marriage.” 
BreLow: The couple in 
the recreation room. 
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From Tara to Xanadu, Five Film Residences That Took on a Life All Their Own 


By Anne Edwards 


AST NIGHT I DREAMT I 

went to Manderley 

again.” Those words 
alone evoke a memorable im- 
age for anyone who has seen 
Rebecca. Manderley is Maxim 
de Winter’s 
family estate 
glish coast t 
his mousy, seli 
ond wife and wi 





massive, brooding 
on the wild En- 
vhich he brings 
onscious sec- 
the ghost 
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of her glamorous predeces- 
sor, Rebecca, still haunts the 
grandiose rooms. The specter 
is never seen and yet seems 
ever-present, most especially 
in the sealed-off west wing, 
which houses Rebecca’s mag- 
nificent bedroom, the initial R 
scrolled across the satin pillows, 
the windows, when opened, 
bringing in the cry and sight 











of the sea in which she mysteri- 
ously disappeared. Nothing but 
Manderley’s total devastation 
by fire can free Maxim and his 
new—and true—love from the 
prison of its vaulted rooms. 
The second Mrs. de Win- 
ter could no more forget that 
house than could anyone who 
has watched the 1940 Acad- 


continued on page 58 





Leigh) in front of Tara, 
the genteel plantation 
house that, in 1939, be- 
came a screen legend 
in and of itself. Despite 
its weathered appear- 
ance, the house was 

an elaborate fa¢gade, 
built on a studio lot. 
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continued from page 56 
emy Award-winning movie. 
It is Manderley that was, and 
remains, the star of Rebecca, 
despite the bravura perfor- 
mances of Laurence Olivier 
and Joan Fontaine. 
Manderley is an imagined 
place that, through the filter 
of great moviemaking, lin- 
gers in our memories as real. 
There have been four other 
such movie houses that have 
transmogrified in like fashion: 


‘Tara, in Gone With the Wind; 
Xanadu, from Citizen Kane; 
Norma Desmond’s Sunset Bou- 
levard house; and the Blandings 
house, in Mr. Blandings Builds 
His Dream House. 

Whereas Manderley is a vil- 
lain of Rebecca, Vara—a white- 
columned icon of the desperate 
battles and hard-won survival 
of the Southern gentry after 
the Civil War—is the true hero 
of Gone With the Wind. Mem- 


orably, Tara stands weathered 


So ingrained are these five unique 
domiciles in our collective memory that 
they have become real places. 
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but unbowed after Scarlett 
(Best Actress winner Vivien 
Leigh) flees a fiery Atlanta 
overtaken by Union forces. 
‘Tara is home, a place where 
Scarlett can mend her wounds 
and summon the energy to 
overcome straggling Yankees, 
carpetbaggers and the possible 
loss of her property. Finally, it 
is the sanctuary where she will 
retreat to devise a plan to win 
back Rhett (Clark Gable). 
“Tara! Home. Pll go home, 
and [Il think of some way to 
get him back! After all, to- 
morrow is another day,” she 
famously said. 
Gone With the Wind’s au- 
continued on page 60 
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Xanadu, the castle in 
Orson Welles’s 1941 
film, exudes a ghostly 
grandeur. ABOvE: Larg- 
er-than-life figures 
hover above Raymond 
(Paul Stewart), left, 
and Jerry Thompson 
(William Alland) in 
the central hall. 
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Axove: In Billy Wild- 
er’s 1950 classic, Gloria 
Swanson, as the de- 
lusional Norma Des- 
mond, and William 
Holden, as writer Joe 
Gillis, dance together 
in her disquieting Sun- 


set Boulevard mansion. 


continued from page 58 

thor, Margaret Mitchell, had 
envisioned ‘Tara as a working 
farm similar to the humble 
one where she had spent idyl- 
lic summers in her youth. She 
decried the Greek Revival 
style ‘Tara was given in the 
film. However, the great white 
house that welcomes Scar- 
lett during her trials is true to 


the movie, if not to the book. 

While ‘Tara’s legacy was of 
roots and gentle benediction, 
Xanadu, the architectural Gar- 
gantua that plays such an im- 
portant role in Citizen Kane, 
the 1941 classic, is a symbol of 
personal alienation. Its ego- 
centric protagonists’s temple of 
acquisition and spending was 
inspired by William Randolph 
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Asove: A picture-per- 
fect Colonial-style 
house is the focus of 
the 1948 comedy star- 
ring Cary Grant and 
Myrna Loy as a cou- 
ple who endure the 
trials and tribulations 
of building a dream 
house of their own. 


\ 





Hearst’s San Simeon castle. The 
source of the name was Samuel 
‘Taylor Coleridge’s poem “Ku- 
bla Khan”: “In Xanadu did 
Kubla Khan/a stately pleasure 
dome decree.” 

But Xanadu, with its cavern- 
ous rooms of stone and mar- 
ble, peopled by mute stat- 
ues of antiquity, is not much 
of a pleasure dome. In its 
vastness, all human spirit is 
lost. It is Xanadu, as much as. 
the stunning performances of 
Welles and his Mercury Play-. 
ers or the brilliant screen- 
play, deep-focus photography 
and chiaroscuro, that is at the 
cold heart of the film. It is 

continued On page 62 
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continued from page 60 
impossible to forget the sense 
of alienation Xanadu evokes. 
Like Xanadu, Norma Des- 
mond’ estate in 1950’s Sunset 
Boulevard is unsettling, but not 
for the same reasons. [he bi- 
zarrely furnished house is both 
a shrine and a mausoleum, 
where its occupant has become 
her own necromancer, refus- 
ing to let the fresh air of the 
present enter. Norma was once 
the queen of the silent screen 
(as had been her portrayer, 
Gloria Swanson). She refuses 
to acknowledge that time has 
passed by her, her career and 
her grotesque 1920s palace. 
‘The story turns on the conflict 
between illusion and reality, 


and it is the Sunset Boulevard 
house that drives the action. 
When Joe (William Hol- 
den), who has become a virtual 
prisoner to Norma’s fantasies, 
attempts to leave the mansion, 
Norma murders her defecting 
gigolo and slips into complete 
madness. We last see Norma, 
the silent-movie queen once 
again, dramatically descending 
the house’s winding staircase 
as the newspaper cameramen 
shoot their pictures and the 
police wait to escort the de- 
luded woman to jail. For all 
intents and purposes, the house 
is the lone survivor of this ma- 


cabre tale. 
It has been said that the 


continued on page 64 





Lert: Manderley, the 
haunted house in Al- 
fred Hitchcock’s 1940 
screen adaptation of 
the novel. BELow: Max- 
im de Winter (Lau- 
rence Olivier) and his 
second wife (Joan Fon- 
taine) greet the staff in 
the entrance hall. 
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continued from page 62 

phrase “dream house,” which grew to be- 
come an American cliché, originated with 
the title of Eric Hodgins’s mid-1940s best- 
selling book, Mz: Blandings Builds His Dream 
House, later adapted for the 1948 comedy. 
Whether that is true or not, the phrase 
came to signify a deep-rooted desire in the 
American psyche to own one’s own home. 


The Blandings house made the cover of 


Time and was the basis of a long essay with- 
in on what the house represented to the 
American people, in general, and to return- 
ing veterans of war, in particular—men 
and women who held tightly to the idea 
of a house as their rightful heritage. But, 
yes, with homeownership come treach- 
erous money traps and the possibility of 
natural or manufactured disaster. For the 


ow 
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Blandingses, played by Cary Grant and 
Myrna Loy, everything that can go wrong 
does. Nonetheless, they prevail, and in the 
end, Mrs. Blandings has a dream house re- 
plete with walls painted in colors that 
are not straight from a premixed can and 
a tiny flower-arranging room, and Mr. 
Blandings has a den where he can smoke 
his pipe in peace. 

So deeply ingrained are these five unique 


domiciles in our collective memory that . 


they have become real places. Having lived 
in the prototype for the Blandings house, 
originally owned and occupied by Eric 
Hodgins, I discovered this, often on week- 
ends, when one or several of the movie’s 
fans stood on the lower lawns, aiming their 
cameras upward at the front facade. Many 
came to the front door and asked to see 
the room with the door that always locked 
unexpectedly. I had to inform them that 
the house had not actually appeared in the 
movie (see Architectural Digest, June 1991). 

Film units often go on location to pho- 
tograph real sites and interiors. These five 
houses, however, were created almost out 
of whole cloth—with one exception. The 
facade of Norma Desmond's house was 
that of a 1920s house, not on Sunset Boule- 
vard but on Wilshire Boulevard in Los An- 
geles (see Architectural Digest, April 1998). 
And, although Manderley was loosely 
fashioned by Rebecca’s author, Daphne du 
Maurier, after her family’s estate, the one 
exterior view of the house was actually a 


‘The houses were created 
almost out of whole 
cloth—with one exception. 


miniature built on a table and then blown 
up to appear as an imposing mansion. 
Miniatures were also used for the exterior 
shots of Xanadu, while the interiors were 
sets. Tara’s facade was a well-constructed 
front view with nothing but supporting 


pilings behind it. The Blandings dream. 


house was built in the same fashion. 


Despite their star turns, these houses | 


were illusions. Yet they have survived on 
film in a way that many cinema greats 
might well wish for themselves—at 
the peak of their careers, frozen in time 
and immortalized. 1 
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YACHTS 


Setting Sail with Screen Legends of the Past Who Craved Adventure and Anonymity 


By Gerald Clarke 
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OT LONG AFTER SHE 
married Humphrey 
Bogart, Lauren Ba- 

call knew that she had a for- 

midable rival, a woman who 
would take her husband from 
hearth and home for days on 
end. Her rival was big, heavy 
and money-hunery, the kind of 
woman who could drain even - 
a highly paid movie star of his 
last penny and still demand 
more. But Bogart was besot- 
ted by every last pound of his 
buxom beauty. “When Bogie 
bought that boat,” said Bacall, 

“he was enslaved—happily 

so—and truly had everything 

he’d ever dreamed of.” 

So it was with all of the stars 
and movie moguls who went 
down to the sea in ships. Any- 
body with money—and there 
has never been a shortage of 
such people in Hollywood— 
could own a fancy house in 
Beverly Hills or watch horses 
bearing their colors pound- 
ing the track at Santa Anita. 
But not everybody could have 
a yacht. That requires not 
only a big wallet but an ad- 


E> HIixonn 


Lert: “Let her be a 
symbol of what I’ve 
come to represent,” 
Flynn once said of his 
boat, the Zaca. Oppo- 
SITE: The swashbuck- 
ling actor sailed the 
Zaca to such destina- 
tions as Venezuela, 
Panama and Mexico. 
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Bogart’s racing 
vawl was the 
Santana, named 
after the desert 
winds that blanket 
Los Angeles. 




















venturesome spirit. “I have 
always wanted a yacht, ever 
since I was a boy,” said Alex- 
ander Korda, who was Britain’s 
leading film man in the *30s 
and ’40s. “And now I’m going 
to have one.” 

The yachts’ names told what 
their owners thought of them. 
Bogart’s racing yaw! was the 
Santana, named after the hot 
desert winds that periodically 
blanket Los Angeles ana, so it 
is said, drive sane men cra7z\ 


Korda called his floating plea- 
sure palace, a onetime tor- 
pedo boat in the Royal Navy, 
the Elsewhere—a place to get 
away from it all. John Barry- 
more named his 120-foot mo- 
tor yacht Infanta, a Spanish 
word for princess, and he gave 
her to his own princess—his 
wife of the moment. Zaca, a 
California Indian tribe’s word 
for chief, was the name of Errol 
Flynn’s sleek and sassy schoo- 
ner, and Flynn left no doubt 
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who was her chief. John Ford, 
director of such movie classics 
as Stagecoach and The Grapes of 
Wrath, acknowledged his Irish 
roots by naming his 106-foot 
ketch Avaner, after the Aran 
Islands off the west coast of 
old Eire. 

“A boat is like a horse,” 
Flynn wrote in his memoir, My 
Wicked, Wicked Ways. “Every 
ship has her own personality, 
the tricks she does, the foi- 


continued on page 72 


Humphrey Bogart 
& Lauren Bacall 


Asove: “If ever [had a 
woman to be jealous of, 
she was the Santana,” 
Bacall wrote of Bo- 
gart’s yawl, which the 
couple (above, circa 
1947) took to Catalina 
Island. Bogie (above 
left, in 1952), she 
claimed, “was in love.” 
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bles she has.” But the ships, if 
they could have talked, might 
have said the same thing 
about their masters. Flynn, 
who was known the world 
over for his portrayals of 
Robin Hood and the pirate 
Captain Blood, did his best 
to live up to his screen image 
as a battling, boozing, good- 
hearted rogue. Anchored off 
the Mediterranean island of 
Majorca, he told a friend that 
for $1,000 he would dive into 
the water from the Zaca’s 
crosstrees. What he had forgot- 
ten, thanks to a quart of vodka, 
was that those crosstrees were 
over 100 feet high. When 
Flynn was 40 feet into his 
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climb, his friend, terrified the 
dive would kill him, offered 
$500 if he would come down 
and forget the whole thing. Per- 
haps even more terrified than 
his friend, Flynn gladly obliged. 
“Nobody,” he confessed, “ever 

hit the deck quicker.” 
Whether they had sails or 
motors, or sails and motors, al- 
most all the Hollywood yachts 
were fueled by alcohol—vodka, 
scotch and bourbon. Ford of- 
ten loaded the Avaner with such 
actor friends as John Wayne, 
Henry Fonda and Ward Bond 
and sailed south into Mexican 
waters for the good fishing and 
the even better tequila to be 
found in fishing villages. Once 
continued on page 74 








ABOVE AND LEFT: 
Barrymore had several 
yachts; among them 
was the 120-foot steel- 
hulled Infanta, de- 
signed and built in 
1930. The actor took 
marlin-fishing trips 

to the Channel Islands 
and Mexico. 
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continued from page 72 
ashore, followed by a mariachi 
band playing Ford’s favorite 
songs, they would go from 
bar to bar—and sometimes 
thence to jail. On New Year's 
Eve, 1934, the. {raner’s captain 
described in his log scenes 
that might well have provided 
comic relief in one of Ford’s 
own movies. 
“1-18 p.m. Went ashore—got 

the owner, Fonda, Wayne, and 
2ond out of jail. Put up a bond 
for their behavior. 


“9.3() p.m. Got the owner, 


Fonda, Wayne, and Bond out 

of jail again. Invited by Mexi- 

can officials to leave town.” 
The next day, the captain 


continued on page 76 


Anybody with money cou 
have a yacht. That requires not only 
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continued from page 74 
dutifully reported, a priest 
came aboard and persuaded 
Ford and his guests to sign a 
pledge to quit drinking. When 
the good father left, they cel- 
ebrated their newfound sobri- 
ety by popping open bottles of 
champagne, which they fol- 
lowed with brandy chasers. 
For all the Hollywood sail- 
ors, the sea meant escape— 
escape from dictatorial studio 
bosses, prying reporters and 
curious fans. James Cagney, 
for instance, enjoyed explor- 
ing the quiet coves and inlets 
of New England with the 
Martha, his 43-foot sailboat. 
The California coast, he com- 
plained, consisted of nothing 
but “bathing beaches, private 
yacht clubs, or large munici- 
pal marinas.” Bogart also liked 
the fact that, as far as the sea 
is concerned, all those who 
venture onto its waters are 
the same—anonymous. “An 
actor needs something to 
stabilize his personality,” he 
said, “something to nail down 
what he really is, not what he is 


continued on page 78 























































Cecil B: h 
DeMille | 


Lert: The director’s i 
106-foot schooner, the 
Seaward, was able to 
accommodate seven 
passengers, with lav- 
ish staterooms and a 
main salon and library. 
He spent time on it 
before filming The Ten 


Commandments. 





Weissmuller 


Lert: Best known for ~ i 
the Tarzan films of 
the 1930s and ’40s, the 
Olympic gold-win- 
ning swimmer-turned- 
actor, left, entertained 
friends on the deck of 
the Chula in the 1930s. 
He owned two boats 
and sailed frequently. | 
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BeLow: The director, 
center, with crew and 
visitors on his 106- 
foot ketch, the Avaner, 
which was moored 

in San Pedro, Califor- 
nia. Ford’s frequent 
shipmate John Wayne 
is at left. RIGHT: The 
Araner at sea. 





continued from page 76 
currently pretending to be.” 

If an actor acted like an ac- 
tor, the old salts who worked 
around the wharfs and docks 
would soon offer a bracing 
dose of reality. Bogart liked 
to tell a story about one such 
fellow who approached him as 
he was tying up the Santana. 
What did he do for a living? 
the man asked Bogie. “I act in 
pictures,” said the possessor of 
one of the world’s most famous 
faces. There was a long pause 
while the man gravely took 
that in, then asked a follow-up 
question. “Talkies?” 

Women were not always 
welcome aboard the Holly- 
wood yachts, but one Fourth 
of July, Bogart made an excep- 
tion, inviting Bacall and sev- 

continued on page 81 


RiGut: Ford aboard 
the Araner in the 
1930s. In addition to 
taking the vessel on 
summer expeditions 
to Catalina, he would 
sail friends to Maza- 
tlan in the winter. 
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Ford often sailed 
the Araner south 
into Mexican 
waters for the good 
fishing and the 
even better tequila. 
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continued from page 78 an ee Matha. re of classic standards that Sea Island 

eral others for a dinner party | | has always embodied. Welcome to an 
aboard the Santana, which 
was anchored in port. Frank 
Sinatra, whose own idea of a 
seagoing vessel was the Queen 
Mary, chartered a motor cruis- 
er, complete with a piano and a 
necessary complement ofbeau- | 13 i We invite you to inquire about this unique 
tiful girls, and moored along- ewes ee elke ee 
side. After dinner, Sinatra, who 
probably could not have said 
which part of the boat was the 
stern and which was the bow, {| 
did what he did best—he sang. ; g | In tribute to the area's history and natural 


As his voice passed over the wa- aes : resources, the distinctive architectural element 


ter, the harbor grew still, and e : ban as tabby, made from material ra 
o “ of the sea and the earth, graces Frederica’s 


community Guesthouse. 


unparalleled level of exclusivity in a 
destination to call home—Frederica, 
the extraordinary, private community 


on St. Simons Island. 


FREDERICA.SEAISLAND.COM 
or phone 912 638 5161 














those on other yachts clam- 
bered into dinghies and rub- 
ber tenders and paddled over, 
surrounding the Santana and 
Ms Sinatra’s cruiser. Only at dawn, 
when the serenade ended, did 
they row away, happy to have 
received such an unexpected ; ae SEA ISLAND 
gift from the sea. 0 Seen eee OE) a PROPERTIES 
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An Unpretentious Family Home in Hollywood for the Quintessential Leading Man 


By Maria Cooper Janis 





ARY COOPER’S NAME 

today evokes certain 

images—the cowboy 
and western hero, the elegant, 
beautifully dressed leading 
man—the essence of a romantic 
lover who captivates any wom- 
an he wants, but always with a 
gentleness and gentlemanliness 
that is irresistible. He came to 
personify the quintessential 
American male and hero—on 
such an international scale that 
when the revolution in Poland 
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happened under the leadership 
of Lech Walesa, outside all the 
polling booths were posters of 
Gary Cooper as the hero, Mar- 
shall Will Kane, in High Noon, 
striding on a blazing street and 
holding in his hand a ballot in- 
stead of a gun. 

My father would have been 
shaking his head in modest 
amazement if he had lived to 
see that. Running through him 
were always the elements from 

continued on page 84 








Asove: In November 
1924 Gary Cooper, 
who had hoped to train 
as an artist, followed 
his parents from their 
ranch in Montana to 

a rented Craftsman 
house in Hollywood. 


Soon after his arrival, 
Cooper (left) got his 
first break, finding 
work as a movie stunt 
rider. With his good 
looks, riding ability and 
natural talent, he began 
landing larger roles. 
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Dear Ketel One Drinker 
If you like our advertising please 
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If you don't like our advertising 
| please continue to buy our product. 






































The family moved out of the Franklin house, and my father soon 
found a place of his own, as his life as an actor and bachelor became more defined. 


continued from page 82 

his childhood of a strong sim- 
plicity, a passionate love of na- 
ture, a connection with people 
in whatever world they might 
be and a keen sense of justice. 

Growing up in Montana 
with his mother and father, who 
was a state supreme court judge, 
must have educated and in- 
spired him to care deeply about 
right behavior—not only the 
letter of the law but the spir- 
it of it. 

He was close to his fam- 
ily. When his brother, Arthur, 
went off to war, he helped his 
mother, Alice, run the ranch, 
while Judge Cooper was in 
Helena minding the court. 
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‘The closeness carried over 
when his mother and father 
came to Hollywood and lived 
in their house at 7511 Frank- 
lin Avenue. He moved in with 
them for a time, but clearly 
the décor was not that of 
a 24-year-old bachelor. His 
small bedroom was graced by 
Indian artifacts and a Charles 
Russell print. 

After the movie The Winning 
of Barbara Worth (1926), which 
was shot when he lived in the 
Franklin Avenue house, he was 
in a film called Wings (1927), 
appearing for only 90 seconds, 
yet he attracted the sentiments 
of the moviegoing public, who 
clamored for the “good-look- 


ing pilot,” who is killed when 
his plane crashes. Thus began 
his ascent to success and fame. 
A few years later The Virgin- 
ian gave him a line of dialogue 
that became synonymous with 
the Gary Cooper hero: “If you 
want to call me that, smile.” 
The family moved out of the 
Franklin house, and my father 
soon found a place of his own, 
as his life as a fully employed 
actor and popular bachelor be- 
came more and more defined. 
Even as his star was fast ris- 
ing on the professional side, the 
physical surroundings of where 
he lived always reflected his 
roots—his love of nature and 
of hunting and fishing. In those 


The future star of High 
Noon and The Pride of 
the Yankees reads in the 
living room. Eventual- 
ly, in 1929, he moved 

PoP ney twaniContm Cert e 
by on Argyle Avenue. 





early days, more often than not, 
the air was filled with the scent 
of orange blossoms and euca- 
lyptus or the tangy salt air from 
the ocean, if the wind was right. 
‘These, mixed with memories of 
mountains, sagebrush and pine 
trees, gave him a feeling of con- 
tentment and continuity with 
the heritage that he loved. 
When he married, he and 
my mother kept horses in the 
hills above Malibu; they would: 
have great times riding there 
or down on the beaches. Our: 
family was extremely close, and 
the three of us would escape 
to the beach or mountains as 
often as possible. 
continued on page 86 
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RiGuT: Cooper sits 
near a western-themed 
painting. Wherever 
he lived, reminders of 
his boyhood in Mon- 
tana were always to be 
found. BELow RIGHT: 
Relaxing on the porch. 


continued from page 84 

My father loved cars, fast 
ones, starting with a 1930 Due- 
senberg. “The Yellow Peril” 
—as its color and a chartreuse- 
green trim announced—could 
go 125 miles per hour. In the 
1950s he converted a Plym- 
outh, the model with fins, into 
a beige bullet. He had bucket 
seats installed, racing tires, 
the most powerful Chrysler 
engine made at the time and 
police brakes. It looked very 
tame, but when hot-rodders 
wanted to “drag” with him at a 
stoplight, he casually accepted 
their challenge and left them 
in the dust. But he was a good 
and careful driver (and taught 
me as well) and knew so much 
about cars that he could slide 
under the chassis to tinker and 
fix a whole range of problems. 
He loved going to the Mer- 
cedes factory in Stuttgart and 
conferring with its team about 
his special needs for a new XL 
he was buying. 

He and my mother had 
three houses—one in Brent- 
wood, one in Holmby Hills 
(see Architectural Digest, May 
2005), on Baroda Drive, and 
one in Aspen, Colorado. The 
artist in him (that was h ‘ly 
career plan) always loved : 
and form and beautiful desi; 
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He left a mark in the film world, 
as an actor and, as time has passed, a mark 
for decency, integrity and strength. 


and his input on these houses 
was significant. 

His life and career ended 
much too soon, as he died of 
cancer just after his 60th birth- 
day in 1961. He left a mark in 
the film world, both as an actor 
(he received three Academy 
Awards in his lifetime) and, as 
time has passed, a mark for de- 
cency, integrity and strength. 


He was a star who hated the 
“exploding egos and the pre- 
tensions of stardom.” 

As he said at the Friars Club 
tribute in January 1961, “The 
thing that I am most proud of 
are the friends that I have made 
in this community.” But above 
all, he was not only Gary Coo- 
per but the most wonderful fa- 
ther one could hope for. 0 
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The new Saab 9-5. - 
Never fly coach again. 


Saab was founded by 16 aircraft engineers and their spirit lives on. Introducing the new, redesigned 9-5 
Sedan. With a sleek, aerodynamic exterior and a fuel-efficient, 260-hp turbocharged engine, it flies past gas 
stations, with an EPA estimated highway fuel economy of 29 mpg. While inside, there’s a whole new class 
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Shimmering Sets That Capture the Moderne Glamour of the 1920s and 730s 
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By Anne Edwards 


HE WORLD HOLLYWOOD MOVIES 
projected on-screen in the mid- 
to late 1920s and throughout the 

1930s was of lavish, glamorous rooms 

(many bordering on the fantastic), of 

sharply defined geometric designs and of 

concrete monoliths that rose to the heav- 
ens and tore into the sky. These movies 
were inhabited by the likes of Jean Harlow 
in clinging white satin or Ginger Rogers 
shedding the fanciful feathers of a ball 
gown as she danced across a vast black- 
marble floor and came down what seemed 
like hundreds of spiraling steps on Fred 

Astaire’s tuxedoed arm. 

Movie star homes of that period of- 
ten reflected the images on the screen. 











Magazines published photographs of the 
grandest of them, among which was the 
mansion of Hollywood's top art director, 
Cedric Gibbons, and his exotic actress 
wife, Dolores Del Rio (see Architectural 
Digest, April 1992). Handsome enough to 
have been a movie star, Gibbons was head 
of the art department at Metro-Goldwyn- 

continued on page 90 


Ricut: The 1932 film, | BELow: One of the first 
starring Greta Garbo, _ to abandon painted 
was designed by art di- —_ backdrops, Gibbons 
rector Cedric Gibbons, _ created a vast space 
who set the tone for for Garbo’s character’s 
Moderne-era movies. sleek grand salon. 
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RiGut: Art-directed 
by Hobe Erwin and 
Fredric Hope, the 1933 
film featured Jean 
Harlow as newly mon- 
eyed Kitty Packard. 
Depression-era audi- 
ences embraced the 
extravagance of Déco 
sets, such as Harlow’s 
lavish dressing room 
with a fringed vanity 
and stool. 


BB itereyieteat 
Standard 


The dramatic, stream- 
lined entrance hall 
exemplifies Gibbons’s 
style. The art direc- 
Oman tact m ets 

_ Oscar statuette, won 

















continued from page 88 
Mayer. No other art director so greatly 
imposed his own taste upon the films he 
designed. We now call it Art Déco, but it 
was known then as Art Moderne. 
Gibbons had attended the 1925 Paris 
Exposition Internationale des Arts Dé- 
coratifs et Industriels Moderne, an event 
that radically affected Hollywood set de- 
sign. He brought back with him many of 
the room designs he had seen there and 
incorporated them into his MGM films. 
Several art directors who preceded him 
had used the Moderne style, but their - 
sets had a futuristic look that persisted in 
designs for the 1930s serials such as Flash . 
Gordon and Buck Rogers. Gibbons’s designs 
were idealized images of the homes of the 
rich, much enjoyed by a country that fell 
into the despair of the Great Depres- 
continued on page 92 
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continued from page 90 

sion. With times glum and money sparse, 
millions flocked yearly to movie palaces 
to escape the daily economic pressures, 
be entertained and renew their dreams 
of better times. 

The style can be traced to before 
World War I, when the Deutsche W ferk- 
bund established a charter to further the 
interrelationship between artists and 
industry. The war dissolved this move- 
ment. Postwar, the French resurrected 
it. American designers were latecom- 
ers, but Gibbons was onto something. 

Gibbons’ style, which swept many ‘oth- 
er fine art directors up in its path, took 
full root in the late 1920s. Talkies were in 
their infancy; movies were black-and- 


Gibbons brought back the 
room designs he'd seen 
in Paris and incorporated 
them into his films. 


white. Enter: the silver screen. Art di- 
rectors, costume designers and light- 
ing experts worked together to create a 
many-hued variety with these two col- 
ors. In 1933 Gibbons draped platnum- 
haired Jean Harlow in white satin in a 
room dominated by wide expanses of 
white to bedazzle an audience in Dinner 
at Eight, and Greta Garbo, the beauti- 
ful, mysterious Sw edish Sphinx, dressed 
in sheaths of white, mesmerized them 
as she wandered through his bizarre 
sets in her early films. T ‘here were fan- 
tastic chiaroscuro designs for the 1932 
film Grand Hotel, featuring a superb re- 
volving-door entranceway and a lavish 
lobby that became icons of Hollywood's 
Art Déco style. Gibbons even adapted 
his talents to stars’ residences. His most 
exotic design was for romantic mov- 
ie idol Ramon Novarro, who insist- 
ed that his dinner guests wear black, 
white and silver, in keeping with the 
color scheme. 

Van Nest Polglase, head of RKO’s art 
department, had a strong influence on the 
studio’s design. But there were > others, no- 
tably € Carroll Clark, Perry Ferguson and 
Allan Abbott, who contributed ereatly— 

continued on page 94 
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BeLow: High-contrast 
tones and bold geom- 
etries define Gibbons’s 
set design for the bar 
and lounge of the pol- 
ished Berlin hotel. 









Bottom: Gibbons 
used the iconic revolv- 
ing doors in the film, 
in which Garbo ut- 

ters the famous line, 
“T want to be alone.” 
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Using two main colors—black and white—art directors, costume designers and 
lighting experts worked together to create a many-hued variety. 








Striking sets, such as 
the plush bedroom for 
the 1929 movie—de- 
signed in a particularly 
French style—were vi- 
tal elements in films 
without color or sound. 
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continued from page 92 
although propagating Polglase’s style. 
One cannot talk about the Art Déco years 
of the silver screen without including 
the masterful works of Richard Day 
(The Dark Angel), William Cameron 
Menzies (The Thief of Bagdad), Merrill 
Pye, Anton Grot, Ben Carré, Charles 
D. Hall and Hans Dreier (who won 
three Academy Awards—one for 1950’s 
Sunset Boulevard—in a career that spanned 
three decades). 

When glorious Technicolor gained 
popularity in the late 1930s, the silver 
screen came to an end. With the advent 




















of color, Art Déco style slowly went out of 
fashion, to be revived only in period films 
or pastiches of the era. 

There are many explanations of how 
Americans survived the Depression—the 
prevailing one being that they were sus- 
tained by their great fortitude and their 
belief in government. But there is cre- 
dence to the theory that the innovative 
art directors of the period are at least 
in some way responsible. Re-viewing 
those movies on a classic-movie chan- 
nel can, in fact, still carry one away to 
a beautiful world of shimmering silver 
and clouds of white. [1 
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for a more fluid ride. The 
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center of gravity for enhanced 
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The Infiniti FX is more than just an 
SUV. It’s the SUV inspired by 


sports car design. 





The new 320-horsepower V8 


Infiniti FX. Visit Infiniti.ccom for 
more information. 
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Discoveries by Designers 


\ Room with a View 


con is as much a design lab- 

oratory as it is a show- 

room,” Paul Gaucher says 
of his Boston furniture salon, 
founded in 1996. In response to 
requests from designers such as 
William Hodgins (above, left, 
with Gaucher), Icon developed 
relationships with furniture 
lines Powell & Bonnell, from 
‘Toronto, and Bright Chair 


Company, among others, to 


Icon Group Inc., 1 Design Center PI. 
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give their clients flexibility in 
detailing and finishing. In addi- 
tion to custom upholstery and 
case goods, Icon has been resur- 
facing and wrapping existing 
pieces in leather and linen 
(right). Its expanded 7,500- 
square-foot showroom features 
original lighting designs and 
new sources with the clean lines 
and shapes characteristic of the 
firm. Io the trade. 


, Boston, MA 02210; 617-428-0655 








A limestone table- 
rey Be CRO eT 
tiqued-gold-leafed 
base, below. 































| Hinson 


Martimque 

Hinson & Company (212-475-4100) has pre- 
served old Hollywood glamour in the banana-leaf , 
wallpaper that made the corridors of the Beverly wy 
Hills Hotel pulsate. Martinique (right), selected by 







designer Don Loper for the original hotel interi- 
ors, is one of three wallpapers and fabrics in the 


same print, available in green, sage and olive. 


A parquetry mahogany 
desk, below, with a 
leather top and bronze 
details, circa 1950, by 
Jules and André Leleu 


* Maison Gerard has assembled a collection of the finest 
postwar pieces from Art Déco designer Jules Leleu. 
The nearly 30-piece offering consists of commercial 
commissions Leleu—known for his craftsmanship and 
exquisite detailing—did in the late 1950s and early ’60s. 
A two-door commode covered in shagreen squares 


: 
(above) is considered one of Leleu’s masterpieces. 





Maison Gerard Ltd., 53 E. 10th St., New vere NY 10003 ; I 
212-674-7611; www.maisongerard.com / 
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Discoveries by Designers 


AD’s Editors Present Designers’ Sources 










100 





| Hand-finished door 
hardware from the Ar- 


| genta Collection 


Five Easy Pieces 
LoPresti Gallery provides Marc Appleton (left) 

with a single source for architectural elements such as 
moldings, doors, windows, flooring, fire surrounds 

and hardware. A resource library complements gallery 


vignettes featuring a variety of design styles. 





LoPresti Gallery, 8687 Melrose Ave. 
West Hollywood, CA 90069; 310-230-7770 
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‘The Fountainhead 


ommissioned by Brad 

Pitt through Plug 

Lighting, Alison Ber- 
ger’s sculptural chandeliers are 
functional explorations of his- 
tory, in light, glass and bronze. 
The Astrolabe (right) is a rein- 
terpretation of a 16th-century 





device used to calculate the posi- 
tion of the stars for sea travel. 
Magnifying lenses, etched glass, 
brass and bronze make up the 
heavily engineered piece. The 
Crystal Sphere chandelier 
(above) echoes oil lamps that 
illuminate a Turkish mosque. 




















Plug Lighting, 8017 Melrose Ave., Los Angeles, CA 90046 
323-653-5635; www.pluglighting.com 


continued on page 102 
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WATER IS OUR MUSE. 








! Discover os Di Designer S AD’s Editors Present Designers’ Sources 





he first West Coast out- Bradley & Hubbard, while the 


post of Remains Light- | Permanent Collection features 
| ing is the top half of a period-inspired fixtures of the 
shop shared by the Nanz Com- firm’s own design. Marjorie 
| pany. The Antique Collection Shushan (above) remarks, “The 
has examples from E. F. Caldwell _ lighting at Remains is a must 
& Co., Sterling Bronze Co. and _ for any of my projects.” 


Remains Lighting, 765 N. La Cienega Blvd., Los Angeles, CA 90069 
310-358-9100; www.remains.com 




















Adaptation 


At Lewis Mittman, generations of skilled 


craftspeople use traditional techniques to rein- 
| terpret pieces from the past. A variation of an 

| antique cabinet hand-finished in a chinoiserie 
style (above) can be customized by clients, who 


include Sandra Nunnerley. To the trade. 


Lewis Mittman, Inc. 
979 Third Ave., New York, NY 10022 
212-888-5580; www.lewismittman.com 








mM 


Remains Lighting’s fixtures are 
| available in a wide variety of finishes. 
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The exclusive Santa Barbara Umbrella is custom made for you. 


Classically styled. Generously proportioned. Uncommonly 
durable. Call 1-800-919-9464 for a complimentary 


color catalog or to order. 


SANTA BARBARA DESIGNS 


(ps 





BEAUTIFUL INVESTMENTS 
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DO YOu 


WANT TOsPLAY? 


\rchitects, designers and 


connoisseurs of the game 

have been acquiring the finest 

pool tables in the world from 

us for more than 83 years. 

Call for our free brochure, 

visit our website or pay °15 for 

our limited edition catalog of the 

finest antique, custom and contemporary 
handcrafted pool tables in the world. 


DIATT 


809 BROADWAY 
NEWRYVORK Cini MOOO3 
1.800.252.8855 


KDS www.blattbilliards.com 











Places to go, from 
our advertisers... 


Great Design, Great Cause 


Fine furnishings and style 


TURAL DI 


solutions from more than 


J 


300 premier companies will 
be exhibited at the 2006 
Architectural Digest Home 
Design Show, held at Pier 94 
in New York City. Displays 
represent a mix of leading 


HITEC 


ARC 


names and up-and-comers— 
from furniture and fabrics to 
the latest in lighting, kitchens 
and electronics. Seminars with 
design world luminaries, cooking 
sessions with celebrity chefs, one- 
on-one designer consultations and 
vignettes will also be featured. 


The Opening Night Party, 
including a silent auction of 


designer-created packages, will 
benefit the DirectEffect HIV/AIDS 
Research Support Program at The 
Rockefeller University. 








ARCHITECTURAL DIGEST 
HOME DESIGN SHOW 
Pier 94, 12th Avenue at 55th Street 





Opening Night Gala 


| Thursday, March 9, 2006 


6:30-8:30pm, $250 per person 


Show dates: 
Friday-Sunday, March 10-12, 2006 
$20 in advance; $25 at the door 


For Show information, call (800) 677-6278 
or visit www.archdigesthomeshow.com. 


For information about the DirectEffect 
benefit, call (212) 327-7570 or visit 
directeffect.rockefeller.edu. 











A 45-FOOT bronze lion statue 
creates a dramatic statement 
for the exterior of MGM Grand 
in Las Vegas. It is an impressive 





and distinguishing landmark 
in a sea of sights and sounds 
that is the Las Vegas Strip. Like 
the larger-than-life entrance, 
a stay at the resort is a mix of 
pleasures on a grand scale, 
from dining and drinks to 
entertainment and relaxation. 


The restaurants of MGM Grand 
are flavorful both in design 


and cuisine. France’s “Chef of 
the Century,” Joél Robuchon, 
introduces his legendary cre- 
ations at two distinct venues: 
LAtelier de Joél Robuchon 
blurs the boundary between 
the kitchen and dining room, 
allowing guests to observe the 
chef from counter seating, 
while Joél Robuchon at The 
Mansion features traditional 
French cuisine in an atmo- 
sphere reminiscent of 1930's 
Paris. At SEABLUE, the fare 
centers on “jet-fresh” sea- 
food. Famed architect Adam 
Tihany designed the restau- 
rant to fit chef Michael Mina’s 
vision; elements include a 
mirrored hallway and walls 
of stone and water. For Shibuya, 
the team of Yabu Pushelberg 
took inspiration for its look 
from the bustling urbanism 


Experience maximum Vegas at MGM Grand 


Special Advertising Section 


and lifestyle of the neighbor- 
hood in Tokyo for which the 
restaurant is named. Chef 
Eiji Takase crafted his 
menu to share the limelight 
with Shibuya’s esteemed sake 
cellar—one of the best in the 
United States. 


Bars and lounges also play 
a leading role in the excite- 
ment at the resort. Located 
in the lobby, Zuri is a con- 
temporary twist on the clas- 
sic martini bar, serving up 
specialty drinks 
fruit-infused spirits such as 
Granny Smith Apple and 
Cinnamon Vodka as well 
as hard-to-find international 
beers and Veuve Clicquot 


made of 


Champagne (en-magnum) by 
the glass. Centrifuge is a 
77-seat bar that stirs things 





Special Advertising Section 


up with live entertainment 
(freestyle and choreographed 
dance routines), a progres- 
sive music program and a 
creative drink menu derived 
from signature cocktails at each 
of MGM Grand’s restaurants. 


MGM Grand is replete with 
other entertainment venues, 
such as the 4,000-square-foot 
MGM Grand Poker Room 
with 23 tables of non-stop 
poker play. The open area 
design of the space lets poker 
fans watch the pros in action 
during daily tournaments. 
Another good bet for the 
thrill seeker is the Race & 
Sports Book. The former 
is a state-of-the-art betting 
arena with seating for more 
than 100 guests, dozens of 
60” plasma TVs, three elec- 
tronic display boards and 
17 separate betting counters. 
The latter has 47 seats each 


with its own 15” television, 
granting personal access to a 
network of racing and sport- 
ing events around the world. 
KA, the latest 
from Cirque du Soleil, is 


spectacle 


a cornucopia of acrobatic 
performances, martial arts, 
puppetry, 
pyrotechnics. The show was 


multimedia and 


created and directed by ac- 
claimed theater and film di- 
rector Robert Lepage. It tells 
the saga of separated twins 
who embark upon a perilous 
journey to fulfill their linked 
destinies. The title is derived 
from the Egyptian belief in 
the “ka,” an invisible spiritual 
duplicate of the body that 
accompanies every human be- 
ing. This theory is played out in 
this astounding show through 
the central theme of duality, 
personified by the twins and 
the symbolic use of fire. 
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After all of these exhilarating 
activities, guests can be pam- 
pered at Cristophe Salon, 
where clean lines and mini- 
malist décor reminiscent of 
the 1960’s Pop era create a 
fun environment for the 
team of internationally trained 
stylists to produce their trans- 
formations. Beautifying regi- 
mens at the salon include 
hair and nail treatments, 
deep scalp massage and 
other spa services. For those 
who like to unwind on the 
greens, Shadow Creek is just 
a limousine ride (included in 
the greens fee) from the re- 
sort. Tom Fazio designed the 
course, which has garnered 
national recognition. 


The accommodations at the 
resort are almost regal; the 
Skylofts at MGM Grand are 
two-story suites which sit 
high above the Las Vegas sky- 
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The fashionable LAtelier de Joel Robuc 





line. Noted interior designer 
Tony Chi created a chic, 
contemporary look by com- 
bining high-tech entertain- 
ment systems with creature 
comforts such as Italian linens, 
infinity-edge spa tubs and 
well-appointed accoutrements. 
With the introduction of the 
boutique-style West Wing in 
2005, MGM Grand added a 
new level of indulgence—all 
700 rooms feature king-size 
beds, flat-screen TVs, DVD 
players, safes, Bose radio alarm 
clocks and CD players. Sleek 
bathrooms are complemented 
by marble floors, oversized 
showers and TVs embedded in 
the mirror. 


From award-winning dining 
and elegant rooms to world- 
class entertainment, a stay 
at MGM Grand is nothing 
short of extraordinary. 


Please call 800.929.1111 or 
visit www.mgmgrand.com 
for more details. 
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The high-tech Sports Book 








The stylish Cristophe Salon 








A Skylofts suite 










Role TaTe1es4Vh More indulgence. More excitement. More of what you come to Vegas for. maximumVegas. MGM GRAND 
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mgmgrand.com 1-800-929-1111 





THE RITZ-CARLTON GOLF CLUB & SPA® 
JUPITER bee 


ENJOY FRACTIONAL OWNERSHIP 


[IN MEHEORInZz-CARLTON® TRADITION 


The Ritz-Carlton Golf Club & Spa", Jupiter is our first country 
club community, and its private residence club is a pinnacle 
achievement. In a gated community minutes from Palm Beach, your 
richly furnished, immaculately maintained Club Home opens the door 
to effortless Florida living. Welcome to our world. 

Private lanais and outdoor summer kitchens overlook a 
serene lake or the Jack Nicklaus Signature Golf Course. The 
Ritz Kids® Program keeps your little ones happy while you indulge in 
a Sea & Citrus Body Splash at the Spa or bask beside one of the 


BACHELOR GULCH 


ASPEN HIGHLANDS 


JUPITER 


Clubhouse pools. Concierge service enhances every aspect of life, 
from the golf experience to twice-daily housekeeping. A deeded one- 
eighth interest entitles you to at least 35 days in residence annually, 
and reciprocal privileges at all Ritz-Carlton Club locations. Interests 
are currently priced from $249,000. so available are a limited 
number of refundable non-resident Golf and Spa Memberships. 

For more information telephone 800.278.2107, E-mail us 
at inquiry@ritzcarltonclub.com or visit our sales center at 


106 Ritz-Carlton Club Drive, off Donald Ross Road in Jupiter. 


ST.THOMAS SAN FRANCISCO! 


WWW.RCC-JUPITER.COM 


THIS ADVERTISING MATERIAL IS BEING USED FOR THE PURPOSE 


= SOLICITING THE SALE OF FRACTIONAL OWNERSHIP INTERESTS 


'Future planned location. *Subject to The Ritz-Carlton Club Me mbership Program Reservation Procedures and the Multisite Public Offering of The Ritz-Carlton Club. *Prices are subject to change 
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Discoveries by Designers 





hen writer and director 

Nancy Meyers needed 
to furnish Diane Keaton’s 
Hamptons home in Something’s 
Gotta Give (AD, November 
2003), she turned to Brenda 
Antin. With a new, larger Los 
Angeles shop, Antin has more 
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room for European antiques 
that catch her eye and her own 
line of reproductions. Pillows 
made from antique textiles and 
American furniture from the 
1930s and ’40s add to the selec- 
tion, which includes a ’30s-era 
English marble dog (right). 


Brenda Antin 

7377 Beverly Blvd. 

Los Angeles, CA 90036 
323-934-8451 







A League of ‘Their Own 
Karl Kipfmueller’s Grand Avenue Workshop 
is a sought-after resource for techniques such 
as French polishing and oil gilding. Marc Char- 
bonnet (left) notes, “His talent with parchment, 


shagreen and leather is the finest | have seen.” 
Grand Avenue Workshop, 290 Grand Ave. 
Brooklyn, NY 11238; 718-789-3306 








continued on page 110 
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RELAXED AESTHETICS OUTDOORS‘AND [N 


EUs OULU U Cm Comm Seba toh ane C SSE to emetic ae neers through fine showrooms worldwide. 


800.717.8325 www.sutherlandteak.com/horizons 
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RECOMMENDED 
STRASS* PARTNER SHOPS: 


USA 


Capitol Lighting: 

(10 Locations) 

Paramus, New Jersey 07652, USA 
Tel. 201-843-5353 


Eatontown, New Jersey 07724, USA 
Tel. 732-542-9311 


East Hanover, New Jersey 07936, USA 
Tel. 973-887-8600 


Lawrenceville, New Jersey 08638, USA 
Tel. 609-882-2119 


Greenbrook, New Jersey 08812, USA 
Tel. 732-926-1115 


Flemington, New Jersey 08822, USA 
Tel. 908-284-0020 


Lake Park, Florida 33403, USA 
Tel. 561-691-0057 


Royal Palm Beach, Florida 33411, USA 
Tel. 561-296-7700 


Boca Raton, Florida 33487, USA 
Tel. 561-994-9570 


Stuart, Florida 34994, USA 
Tel. 561-286-8700 


Creative Lighting 
St. Paul, Minnesota 55104, USA 
Tel: 651-647-0111 


Fischer-Gambino 
New Orleans, Louisiana 70130, USA 
Tel. 504-524-9067 


Garden State Lighting & Accessories 
Cherry Hill, New Jersey 08003, USA 
Tel. 856-489-3000 


Hermitage Lighting 
Nashville, Tennessee 37203, USA 
Tel. 615-843-3300 


Hobrecht Lighting Co. 
Sacramento, California 95821, USA 
Tel. 916-487-2690 


South Dade Lighting 
Miami, Florida 33176, USA 
Tel. 305-233-8020 


C Lighting 
Atlanta, Georgia 30305 
Tel. 404-760-1119 


MEXICO 


Casamania Galeria 
41311 Guadalajara, Mexico 
Tel. 52 3336 29 32 48 


Casamania 
44190 Guadalajara, Mexico 
Tel. 52 3338 1199 75 
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An Angel at My ‘Table 
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he Furniture Place is 
based on a European 
mind-set, with a well- 
developed analytical process of 
design and execution,” says Da- 
vid Easton, who, upon visiting 
the shop, commissioned Stanley 
Most IY (above, left, with 
Easton) to build his firm’s recep- 
tion desk. Mostoviy’s modern 
and antique-reproduction furni- 
ture is sculptural and precise. 
| The Furniture Place, 40-09 21st St. 
Long Island City, NY 11101 
718-433-4637 
| www.nyfurnitureshop.com 
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The X Base side table, 
below, of Brazilian 
rosewood, is from the 
shop’s own line. 
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STRASS*® SWAROVSKI” CRYSTAL 


Lighting fixtures trimmed with STRASS’ Swarovski Crystal will fill your living space with elegance and joie de vivre. Their 
purity, beauty and brilliance are unsurpassed. Discerning customers throughout the world appreciate the importance of the 


STRASS' signature, which is indelibly engraved within the crystal. Only lighting fixtures trimmed exclusively with STRASS' 
Swarovski" Crystal are awarded the STRASS’ certificate. 


For more information, contact: Swarovski North America Ltd, Lighting Parts Division RAE 
29 West 57" Street, 9" floor, New York, NY 10019, Tel. 212-935-6110 - www.strass-swarovski.com aS aS 





Swarovski" and STRASS* are registered tr 


SAMUEL&SONS 
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983 Third Avenue 
New York, NY 10022 
212.704.8000 
www.samuelandsons.com 


Available To The Trade 
in Major Markets 


The Los Angeles boutique 655 Home 
completes Jamie Adler’s design triumvirate. 
The retail store adjoins Circa and Phyllis 
Morris Originals, the eponymous shop founded 
by Adler's late mother. Megan Mullally and 
other style-savvy stars stop by for tabletop 
items, pillows, art books, bedding and statuary. 
655 Home, 655 N. Robertson Blvd. 


West Hollywood, CA 90069; 310-289-6869 
www.655home.com 


continued on page 182 
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GLOSTER 


MADE FOR LIFE 





collection of quality outdoor f 
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PROMOTION 


| New from ARCHITECTURAL DIGEST 
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VANCOUVER, CANADA 
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PACIFIC RIM 


RESIDENCES. VANCOUVER 







Estates Previewing May 2006 


Sales Registration 6047814303 FAIRMONTPACIFICRIM.COM 
Estates from US$ 600,000 — US$ 3.5 million Penthouse pricing available upon request 





| 604.682.2088 id iad is not an offering for sale pr 





PACIFIC RIM 


RESIDENCES, VANCOUVER 


“Vancouver, the world’s most desirable place 























ETA MSYol (7-11 CNT eee aay) crowning touch in 
your home's design — so SL Maem aT know 
UTA MUL -Te Mm TES for doors, windows ELITR Egle 
Openings of every size and style, Phantom Screens 
Serve as screens should: LAA TU Taco ETM Tet} 
needed and retract eT ete Selatan} they're not. 

STs aT) beauty of your home LMT 
Stet 1 OLE ele meee elf of colors and wood 
grain finishes to match every décor. Make living spaces 
Eelam ame Tt show your awareness OLS 

trends in an understated Way — just like a Phantom. 
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A Modern Chalet with 


By Steve Vaught 


T THE VERY LEAST, HE LL 


be good scenery,” 

rasped veteran director 
Raoul Walsh, after deciding to 
take a chance on a handsome 
but green newcomer who had 
recently been rechristened 
with the seemingly over-the- 
top appellation of Rock Hud- 
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son. Despite the young actor’s 
awkwardness, painful shyness 
and woeful lack of experience, 
the wily director knew he was 
onto something. 

Perhaps anyone with the 
proper amount of training can 
be transformed into a passable 
actor, but few people have that 


indefinable something known 
as star quality. Rock Hudson 
had it—and then some. Within 
a few years of his first film ap- 
pearance, a small role in Walsh’s 
Fighter Squadron (1948), Hud- 
son had become a bobby-soxer 
favorite as a promising young 

continued on page 118 





a View for a Young Actor on His Way to Superstardom 





Rock Hudson in the 
Los Angeles house he 
leased in 1952. The 
actor was an avid rec- 
ord collector and 

was known to call up 
friends in the middle of 
the night to play a song. 
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Born Roy Harold 








Ricut: Hudson, far 


Scherer, Jr., the actor left, playing charades. 
picked Rock because “Rock has to have 
“it was not too farfrom someone around all the 


Roy,” he said, “and no time because he talks 
one else had it.” ABOVE: _a great deal,” said actor 
Hudson relaxing Bob Preble, far right, 
at home with a script. who shared the house. 
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continued from page 116 
contract player at Universal 
International. 

In 1952, the same year he was 
given his first starring role, in 
the low-budget film Scarlet An- 
gel, opp. ysite Yvonne De Carlo, 
Hudson decided to splurge on 
a new home, leasing a wood- 
and-glass chalet designed by 
architect Ralph Bowerman in 
the hills near Universal. With 
just one bedroom, the house, 

continued on page 120 
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Like a child with a new toy, Hudson delighted in 
showing off the house to his friends. 
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continued from page 118 

which he shared for a time with 
actor Bob Preble, was hardly 
palatial. But it more than made 
up for its lack of size with 
spectacular views from nearly 
every room. 

Like a child with a new toy, 
Hudson delighted in showing 
off the house to his friends, 
who included fellow Uni- 
versal International contract 
players Piper Laurie and Julie 
Adams; actor George Nader 
and his partner, Mark Miller; 
and script girl Betty Abbott, 
wife of legendary comedian 


Bud Abbott. Music and games 
were regular features of these 
casual get-togethers. If the 
gang wasn’t gathered around 
the player piano in the rumpus 
room having an impromptu 
songfest, they were listening 
to selections from Hudson’s 
extensive record collection. 


“When I’m not work- 
ing, I never want to go 
to sleep,” the actor said. 
“Yd much rather stay 
up and talk or read and 
play music.” RiGuT: A 
backyard barbecue. 


Hudson, who once 
worked as a mail carri- 
er and a truck driver, 
was nominated for an 
Oscar for his perfor- 
mance in Giant. LEFT: 
The screen star at his 
outdoor stove. 


Food was extra hearty, with 
steaks personally barbecued by 
the host and always very well 
done. “Rock likes girls who 
tackle his steaks and salads with 
healthy appetites,” reported 
one fan magazine at the time. 
Some who showed up early 
were treated to Hudson’s 
breakfast specialty, a concoc- 
tion he called Greyhound bus 
station eggs. 

Down the hill at the studio, 
Hudson continued paying his 
dues in such films as Jaza, Son 
of Cochise (1954), in which he 
uttered the immortal line, 
“Unga bunga wunga.” Wait- 
ing just around the corner was 
Magnificent Obsession (1954), 
the film that would catapult 
him into superstardom, where 
he was destined to remain for 
many years. L] 
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You appreciate expert tailoring, and expect only the finest fabrics for your designer suits. How about your home? 
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RNITURE STORE 


@MAMERICANLEATHER 


Fashion. Performance. Innovation. Log on. www.americanleather.com 
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Places to go, from 
our advertisers... 





A Night of Firsts 


Architectural Digest joins 
Studio Dante to host First 
Readings: A Benefit for Studio 


Dante. Presenting progres- 


Chandeliers - Lamps + Sconces 


Candelabra + Decorative Accessories 


ed : Tne | sive new plays in a space 
qT aL 8 Vd gilt eee ad LL , ; p : 
eight-light La 

eras 39”. Diameter 26”. 


inspired by 19th-century 
design, this non-profit, 
Off-Broadway theater was 


conceived and constructed by 


ne oy Emmy® award-winning actor 
MARVIN ALEXANDER, INC. Ie : ye a & Michael Imperioli and his wife, 
ERT cca RD me OA AL!) mee ees |b a et Victoria, a designer who crafted 


New York, NY 10021 
Telephone: (212) 838-2320 pee Tk. ’ 

Fax: (212) 754-0173 4 |e q ‘| , The inaugural fundraiser, to 
Talal Fi, bs AN ES be held on March 20, 2006, 
ATLANTA, GA: JERRY PAIR Telephone: (800) 367-7247 -. a 

DANIA, FL: JERRY PAIR Telephone: (800) 642-7247 
CHICAGO, IL: NIERMANN WEEKS Telephone: (312) 644-1300 - in Manhattan, will debut two 


the intimate, jewel-box interiors. 


at the Dahesh Museum of Art 


The L’Etoile Collection Catalogue of Reproduction Brett a ee ek through your design Py SLL short pl ays rea db y top talents. 





Those scheduled to perform 
include Michael Imperioli, Steve 
Buscemi, Edie Falco, Jesse ee 
Martin, Steve Schirripa and 
Annabella Sciorra. Cocktails 
precede the readings, with a live 
auction and dessert to follow. 
Catering will be provided by 


Great Performances; specialty 
drinks compliments of Ketel One. 


D |FIRST 
stunio pane | READINGS 








Monday, March 20, 2006 
aes = —  6:30-10:30pm 
ee meee on Tickets: $500 and $1,000 per person 








Dahesh Museum of Art 


Be | 
CansernMevVte + (angen -& Meylights ~ Siolhused 580 Madison Avenue (at 56th St.) 
New York, NY 10022 








PARISH CONSERVATORIES For tickets, call (212) 239-4500 or 


e-mail meg@studiodante.com. For 





; : p 7 é information about Studio Dante, visit 
Beautiful English handcrafted conservatories available through architects, Ty nee a on 5 


2 . = ww w.studiodante.com. 
designers or our local design offices. 


Please call 1.800.761. 9183 www.parishconservatories.com In One 
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OGDEN 
MINTON 
PLEISSNER 


(1905-1983) 


The Ranch, Wyoming 


oil on canvas 
24% x 30 inches 
yterevee 


We are the leading 
gallery for exceptional 
American paintings 
of the nineteenth and 
early-twentieth centuries. 


Godel « Cor 


# FINE ART € 
39A East 72nd Street, New York, NY 10021 (212) 288-7272 
Tey FINE ART DEALERS 


De Email: info@godelfineart.com Website: www.godelfineart.com 
? sie Deri 


Gallery hours: Monday - Friday, 10 - 6; Saturday, 10 - 5 


GEORGE STERN FINE ARTS 
Specializing in Early California Art for over thirty years 


ALFREDO RAMOS MARTINEZ (1872-1946) 
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Featuring works by: 
Franz Bischoff, Jessie Arms Botke, 


Alson Clark, Paul De.Longpre, Selden Gile, 
_ Grigory Gluckmann, August Gay, 
Percy Gray, Sam Hyde Harris, Anna Hills, 
Emil Kosa Jr., Jean Mannheim, 
Alfredo Ramos Martinez, Douglass Parshall, 
Edgar Payne, Hanson Puthuff, 
Granville Redmond, William Ritschel, 
Guy Rose, Donna Schuster, Millard Sheets, 
Henrietta Shore, Dedrick Stuber, 
1ST eaeM Plo eM ATE IDOE (crntal a 


and others. 
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“Madre India” Oil on board, 24 x 24 inches 


8920 MELROSE AVENUE, WEST HOLLYWOOD, CA 90069 — 800.501.6885 310.276.2600 FAX BOY LewA PP) 


P.O. BOX 2953, CARMEL, CA 93921 831.626.1100 FAX 831.626.9900 


gsfa@sternfinearts.com — www.sternfinearts.com 
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Maurice Braun, Conrad Buff, Emil Carlsen, | 





“Youth”, No. 21, 16 3/16 x 13, o/p, Signed, L.1., Pushman 


“Circus Dancer”, 18 1/16 x 16 1/16 , o/p, Signed, L.r., Pushman 


Important 19, early 20" century American ¢? European Paintings : 


960 N. La Brea Av: Los Angeles, CA 90038 
toll free phone / fax: 866239 5530 
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In the Garden, Versailles 


Oil on canvas, 161/2 x 13 inches, signed lower left: L.V. 


NDERON 


Fine 19th and 20th Century Art 


Museum quality paintings, drawings and sculpture 


Beverly Hills 


354 N. Bedford Drive - 
Beverly Hills 
California, 90210 


(310) 858-1644 Phone 
(310) 858-1643 Fax 
Info@AndersonGalleries.com E-mail 


www.AndersonGalleries.com 
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ASPEN ATLANTA BAL HARBOUR BEVERLTY HELES BOCA RATON CHICAGO 
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SEE SEA OUTDOOR SHEERS. FADE, MILDEW AND SOIL RESISTANT. BEAUTIFUL FROM THE INSIDE OUT. OR THE OUTSIDE IN. 
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Do you love the clean, sleek 
styling of contemporary 
leather furniture but have 
trouble making the comfort 
connection? A short trip back in 
time to the Southern Italian port town of 
Taranto will go a long way toward raising 


your comfort level 


é Get ready to rethinkfyour 


f leather 


contemporary 


COIN) 





Pasquale Natuzzi and team discuss the finer points 
of design and comfort 


In 1959, Pasquale Natuzzi opened his tiny 
workshop in Taranto, crafting armchairs 
and sofas for the locals — people whose 
appreciation for Italian design and 
craftsmanship was rivaled only by their 
passion for comfort. Ever since, this 
patriarch of Italian leather furniture and 
the company he built, have been creating 
sofas, chairs and sectionals that are as 
much about comfort as style. 





in “Golden Honey.” 


Vintage Collection leather chair 
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A comfortable and stylish new introduction from the Urban Collection. 


Natuzzis supple leather seating offers 
inherent comfort. But it's what's inside that 
truly makes you not want to get up. 
Although they've always been as pleasing 
to the body as to the eye, Natuzzi pieces 
now feature an improved internal 
comfort system. They've combined the 
best down feathers with a special 
polyester silicone foam in a 70/30 ratio, 
for enhanced comfort that impressed 
Pasquale Natuzzi himself. 


A world of comfort and style awaits 
you at www.natuzzi.com. 


Register online to win ———— 
the Italian vacation n of your r dreams! | 





Natuzzi “ultra comfort” runs through all 
their collections — Casual Esprit, Urban 
Feel and Vintage Mood. Even in the ff 
sleekest contemporary designs, comfort 
is king. But the comfort quotient doesn't 
end there. Slumber on a Natuzzi sofa 
bed or relax in a manual or electric 
recliner and feel for yourself. Be sure to | 
try one with the multi-massage function. 


Comfy yet? Hopefully any misconceptions 
you might have had about the contem: 
porary leather = comfort equation have 
been dispelled... 
on to the real fun — exploring your own 
Natuzzi style. @ 


and now you can move 
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Quality Made in Italy 


When choosing a new living room, think about your own style. If your world is made of cosmopolitan E 
elegance, you'll find the style you need to make your space unique in our Urban Collection. N AT Z2\ 
Natuzzi, founded in 1959, is the largest furniture manufacturer in Italy and the world leader ee 

in leather sofas. Each product, individually designed in our Style Center and handcrafted by our expert It's how YOu live 


artisans, is a perfect yet affordable illustration of Italian craftsmanship. Discover our collection 
of sofas, armchairs and accessories coordinated to create a total living room environment. 


Enjoy the comfort and beauty of Natuzzi for years to come. Call 1-800-262-9063 or visit www.natuzzi.com for your local Natuzzi Gallery or Store. 











FINE LINENS & ACCESSORIES FROM YVES DELORME 


ALABAMA 
BIRMINGHAM - Christine’s (205) 871-8297 
MOBILE « The Giving Tree (888) 678-0068 
MONTGOMERY « Christine’s Feathered Nest (888) 545-4006 
ARIZONA 
SCOTTSDALE - Bella Dimora (480) 368-1760 
Té Boutique By: Terry K. (480) 563-1243 
CALIFORNIA 
BEVERLY HILLS - Yves Delorme (310) 550-7797 
BURLINGAME - Yves Delorme (650) 342-6767 

CARMEL - Yves Delorme (831) 625-5311 
LOS ALTOS - Yves Delorme (650) 917-9183 
MENLO PARK - Yves Delorme (650) 324-3502 

MODESTO - Lino Bella (209) 491-0931 
PASADENA - Salutations Home (626) 577-7460 
ROLLING HILLS ESTATES - Yves Delorme (310) 541-4262 
SAN DIEGO - Everett Stunz (800) 883-3305 
SANTA BARBARA - Yves Delorme (805) 682-0894 
SOUTH COAST PLAZA - Yves Delorme (714) 549-7880 
STOCKTON « Lino Bella (209) 933-0441 
COLORADO 
DENVER - Scandia Down (303) 355-3510 
The Brass Bed Fine Linens & Furnishings (303) 322-1712 
CONNECTICUT 
WEST HARTFORD = Labrazel Home (860) 232-6300 
DELAWARE 
WILMINGTON « Yves Delorme (302) 656-3700 
FLORIDA 
CORAL GABLES: Yves Delorme at Merrick Park (305) 445-1847 
DELRAY BEACH - Yves Delorme at ABC (561) 279-7777 
DUNEDIN - L’Elegance Fine Linens (727) 738-5000 
FT. LAUDERDALE - Casa Chameleon Las Olas (954) 763-2543 
JACKSONVILLE * The Bath & Linen Shoppe (904) 398-7147 
MIAMI: Pacific White (305) 668-0882 
NAPLES - Gattle’s (800) 344-4552 
SARASOTA - Yves Delorme (941) 388-4494 

ST. PETERSBURG - Good Night Moon (727) 898-2801 
Tampa - Villa Rosa Distinctive Linens (813) 831-6189 
VERO BEACH « Gattle’s Fine Linens (772) 231-3404 
Very Fitting (772) 231-4655 
WEST PALM BEACH - Pioneer Linens (561) 655-8553 
WINTER PARK « Luxe Linens (407) 644-7677 
GEORGIA 
ATLANTA - Couture Home Buckhead (404) 848-9110 
Yves Delorme Vinings (770) 438-7100 
ILLINOIS 
BARRINGTON « Yves Delorme (847) 381-6005 
CHICAGO - Arrelle Fine Linens (800) 288-3696 
Yves Delorme at Marshall Field’s (312) 781-2942 
GENEVA « Past Basket (630) 232-4191 
HINSDALE - Bedside Manor Ltd. (800) 485-4744 
INDIANA 
INDIANAPOLIS « Yves Delorme (317) 574-1862 
KANSAS 
OVERLAND PARK « Annabelles (913) 345-0606 
KENTUCKY 
LOUISVILLE - Bedded Bliss (502) 899-5153 
LOUISIANA 
BATON ROUGE - Custom Linens (800) 808-0457 
MARYLAND 
ANNAPOLIS - Yves Delorme (410) 224-0015 

BALTIMORE - Yves Delorme (410) 828-477 
BETHESDA « Yves Delorme (301) 897-5009 
MASSACHUSETTS 
BOSTON : Linens on the Hill (617) 227-1255 
CHATHAM « Midsummer Nights (888) 945-2280 
HINGHAM - La Petite Maison (781) 741-8393 
MARBLEHEAD - O/Rama’s (781) 631-0894 
WELLESLEY - Bonsoir Fine Linens (781) 416-2800 
YARMOUTHPORT - Design Works (508) 362-9698 
MICHIGAN 
GROSSE POINTE « Kramer's (800) 248-8906 
HOLLAND « DeVries & Dornbos (800) 392-2950 
MINNESOTA 
EDINA - Euro-Am Bed & Bath (866) 485-6735 
MISSISSIPPI 
JACKSON : Ray’s Fine Linens (601) 977-9153 
MISSOURI 
KANSAS City « Scandia Down (800) 875-4144 
LADUE « Sallie home (314) 567-7883 
TOWN & COUNTRY : Sallie home (636) 256-3200 





















NEVADA 
LAS VEGAS * Yves Delorme (702) 759-0119 

NEW JERSEY 

LONG BEACH ISL. - Between The Sheets, LLC (609) 361-9297 
PENNINGTON - Ashton-Whyte (609) 737-7171 

RED BANK - Down to Basics (800) 822-2135 
RIDGEWOOD « Matelasse (201) 670-8960 

UPPER MONTCLAIR - Tesori (973) 655-1511 

NEW YORK 

NEW YORK » Gracious Home (212) 988-8990 

Harris Levy Fine Linens Since 1894 (212) 226-3102 
Yves Delorme at ABC (212) 254-3422 

Yves Delorme at The Carlyle (212) 439-5701 
SCARSDALE - La Dentelliere At Home (914) 725-2800 
NORTH CAROLINA’ 

BOONE - DeWoolfson Down (800) 833-3696 
CHAPEL HILL « The Cottage Shop (919) 929-8686 
CHARLOTTE « Bedside Manor Inc. (866) 554-7727 
DeWoolfson Fine Linens (704) 541-9722 

RALEIGH - Lavender and Lace (919) 828-6007 

Yves Delorme (919) 791-0014 

WILMINGTON « Linens & Lace (910) 256-4824 
WINSTON-SALEM «= Belle Maison (336) 722-8807 
OHIO 

BEACHWOOD : Yves Delorme (216) 360-0285 
CINCINNATI - Gattle’s (800) 634-4369 

COLUMBUS « Yves Delorme (614) 476-2431 

TOLEDO « Paula Brown Shop (419) 241-8100 
OKLAHOMA 

OKLAHOMA CITY = Lin Lily (405) 842-5459 

TULSA « The Dolphin Fine Linens (918) 743-6634 
PENNSYLVANIA 

BRYN MAWR - Yves Delorme (610) 520-3446 
BUCKINGHAM - Yves Delorme (215) 794-9721 
EPHRATA « Doneckers (717) 738-9500 

SEWICKLEY « Feathers (412) 749-0725 

SHADYSIDE « Feathers (800) 382-9967 

RHODE ISLAND 

PROVIDENCE * Wendy Brown Ltd. (401) 455-2337 
SOUTH CAROLINA 

CHARLESTON - Yves Delorme (843) 853-4331 

HILTON HEAD - DeWoolfson Fine Linens (888) 833-3696 
TENNESSEE 

CHATTANOOGA « Yves Delorme (423) 265-4005 
KNOXVILLE « Bella Sera Luxury Linens (877) 642-3552 
MEMPHIS - Legacy Linens (901) 682-6429 

; TEXAS 

COLLEYVILLE - Sue Bearrie Fine Linens (817) 577-3000 
DALLAS - Yves Delorme (214) 526-2955 

FT. WORTH : Yves Delorme (817) 882-8531 
HOUSTON - Kuhl-Linscomb (713) 526-6000 

Linens Unlimited (972) 755-4246 

Longoria Collection (713) 621-4241 

PLANO « Yves Delorme (972) 202-5542 

SAN MARCOS « Yves Delorme (512) 392-1063 

UTAH 

SALT LAKE City - European Linens & Design (801) 575-8866 
VERMONT 

MANCHESTER * Yves Delorme (802) 366-4974 
VIRGINIA 

ALEXANDRIA « Yves Delorme (703) 549-6660 
CHARLOTTESVILLE - Yves Delorme (434) 979-4111 
McLEAN « Yves Delorme (703) 356-3085 

RICHMOND « Yves Delorme Carytown (804) 353-8701 
Yves Delorme Stony Point (804) 320-7521 

VIRGINIA BEACH « Yves Delorme (757) 425-6963 
WASHINGTON 

BELLEVUE - Yves Delorme (425) 455-3508 

SEATTLE - Yves Delorme (206) 523-8407 
WISCONSIN 

KOHLER * Past Basket (800) 401-9820 

MILWAUKEE « Cranston (414) 289-9880 

Past Basket (414) 247-9976 

CANAD‘A 

ONTARIO 

TORONTO : Yves Delorme (416) 626-6847 

WINDSOR « Yves Delorme (519) 972-8980 

QUEBEC 

MONTREAL « Décor Marie Paule (514) 486-7305 
BRITISH COLUMBIA 

VANCOUVER « Yves Delorme (778) 328-9850 


PRE Art of Linen ‘Simce T845% 
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Re-creating the Feel of Pre-World War II Kyoto on a California Horse Ranch 
Production Design by John Myhre/Text by Jeff Turrentine 


HE EVOCATIVE MOVIE 
Memoirs of a Geisha 
opened in American 


theaters last December, drawing 
crowds with its stylish depiction 
of a geisha’s life in pre-World 
War II Japan, earning itself a pair 
of Golden Globe nominations 


130 


and provoking a mini-contro- 
versy about ethnicity in casting. 
But missing from discussion 
of the film, in which actresses 
of Chinese and Malaysian 
descent were cast as Japanese 
women, was the acknowledg- 
ment that Hollywood has al- 





ways been perfectly happy to 
create its own alternatives to 
the real thing. 

Indeed, when people speak 
of the fabled Hollywood magic, 
they’re often referring to the 
kind of exquisite fakery that has 


continued on page 132 





Top: A snowy scene is 
filmed for Memoirs of 
a Geisha. ABOVE LEFT: 
A model of the Kyoto 
hanamachi, or geisha 
district. ABovE: Hero- 
ine Sayuri (Ziyi Zhang), 
left, and Mameha (Mi- 
chelle Yeoh). 


PHOTOGRAPHY: DAVID JAMES/© 2005 COLUMBIA PICTURES INDUSTRIES, INC. ALL RIGHTS RESERVED. 
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continued from page 130 


been fooling audiences ever 
since Cecil B. DeMille let the 
beaches of San Luis Obispo, 
California, stand in for the des- 


erts of Egyptin his ori 


More than 80 years later, mov- 


iemakers are still among the 
world’s most expert illusionists, 


Production designer 
John Myhre conceived 
the sets, the exteriors 
of which were built on 
a farm near Los Ange- 
les. Top: The tatami 
room in the okiya, or 
geisha household, 
where Sayuri lives. 


relentless in their pursuit ¢ »f per- 
fection. And they’re well aware 
that in an imperfect world, 


ginal ver- 
sion of The Ten Commandments. 


Asove: Myhre and his 
team built a river— 
250 feet long and 22 
feet wide—through 
the hanamachi set. 
Ricut: Illuminated by 
lanterns, the river runs 
below teahouse veran- 
das in a spring scene. 


perfection is manufactured 
more often than it is found. 

John Myhre, production de- 
signer for Memoirs of a Geisha, 
would have loved to film more 
of the project in the land of its 
setting, taking full advantage of 


the storybook scenery that the 
mere mention of Japan always 
brings to mind: fog-shrouded 
hills, commanding temples, 
delicate bridges that arch over 
winding rivers strewn with lo- 
tus blossoms. But upon arriv- 
ing, he and his team made an 
important discovery. 
“Everywhere you look, it’s 


advertisements, asphalt, pow- 
er lines and satellite dishes on 
the tops of the houses,” he says. 
‘The Columbia Pictures movie, 
adapted from the best-selling 
1997 novel by Arthur Golden, 
takes place in Kyoto’s hanama- 
chi, or geisha district, and fol- 
lows the transformation of the 

continued on page 134 
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continued from page 132 
walfish Chiyo, sold by her fa- 
ther to an okiya (geisha house), 
into the beautiful Sayuri, the 
most desirable geisha in Japan. 
On another level, the movie is 
about the cultural and political 
changes that roiled the country 
during the 1930s, when most of 
the story takes place. 

“We needed extraordinary 


control over the filming en- 
vironment, and we knew we 
weren't going to be able to 
achieve that kind of control 
if we shot in Japan,” Myhre 


1 
i 


T 


he 
Bat 


ABOVE: Sayuri’s jeal- 
ous nemesis, Hatsu- 
momo (Gong Li), dis- 


plays her geisha finery 


in an elegant room in 
the okiya (top), where 
a dresser helps her 
prepare for an evening 
of entertaining. 


Lert: The opulent ki- 
mono collection be- 
longing to a character 
called The Baron is 
kept in a refined mir- 
rored room, known as 
“The Baron’s lair.” 


adds. “What we found was that 
there’s just not much of 1930s 
Japan left.” 

And so Myhre took lots of 
pictures (“about 200 a day,” he 
estimates, over the course of a 
monthlong visit), made lots of 
mental notes and then returned 
to California, where he and his 
crew of 150 set about re-creat- 
ing prewar Kyoto in the subur- 
ban community of Thousand 
Oaks, just north of Los Angeles. 
“T had photographed anything 
that seemed unusual or unique: 
the cap of a roof, a shoji screen 
door, window details. And when 
it was time to come up with the 
drawings for our buildings, we 
drew on those pictures.” 

Shooting schedules being 
what they are, Myhre had 
only about 14 weeks in which 
to build his slice of city. In 
that short amount of time, he 
and his team erected some 40 


Japanese-style structures, most 


of them three stories tall; dug 
and filled a 250-foot-long riv- 
er; and created five separate 

continued on page 136 
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Available exclusively through Interior Designers worldwide. 
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continued from page 134 
cobblestone streets, connect- 
ing them with alleyways. “It 
was really like making an old 
Hollywood film from the *30s 
or 40s, the kind they used to 
make at MGM,” he says, refer- 
ring to the era when produc- 
tion designers were expected 
to fashion the entire land of Oz 
on a dusty studio backlot. 
‘Though his thousands of 
photographs proved helpful 
in designing his Kyoto copy, 
Myhre needed more than 
snapshots to aid him in con- 
structing the intimate interior 
continued on page 138 
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Top: The okiya’s tata- 
mi room, postwar, is 

less glamorous than it 
was during the geisha 
heyday. Above: The 

roof of a shrine creat- 
ed for the hanamachi. 


Lert: A lavish blos- 
som-viewing party, 
hosted by The Baron, 
was filmed in San Ma- 
rino, California. The 
blooming cherry tree 
was designed for the 
movie and temporarily 
placed in the garden. 


——— 
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Available through architects, 
interior designers and selected 
kitchen specialists. 


Visit www.alno.com or call 
1-888-896-ALNO to order a 
brochure or to locate a dealer 
near you. 


Opportunities Available. 











Set Design 


continued from page 136 

world of Sayuri, the woman caught in a 
battle for top-geisha status with Hatsu- 
momo, her conniving nemesis. “You can’t 
beat the book for inspiration,” he says of 
the novel, which spent two years on The 
New York Times’ best-seller list and has 
been translated into 32 languages. “It’s 
so visual. Reading it, I was transported to 
another place. Arthur Golden had done 


138 





such a good job of describing this world; 
I wanted to represent it visually in a way 
that would give viewers the same experi- 
ence I'd had as a reader.” 

And so he asked the film’s producers 
if he might talk to the book’s author, not 
necessarily expecting that such a con- 
versation would ever really take place. 
“Arthur Golden called me five minutes 


later,” Myhre says, still sounding sur- 
prised. “And then he sent me 66 pages of 
notes he’d taken” on the private realm 
of the geisha. “How they ate, how they 
moved, everything.” 

When it was discovered that the tradi- 
tional dances performed by geishas lacked 
the kineticism the filmmakers were after, 
they did what filmmakers have always 
done: They took liberties. Director Rob 


| Marshall, who helmed countless Broad- 








way musicals before going on to direct 
the Oscar-winning movie Chicago in 
2002 (for which Myhre won an Academy 
Award for art direction), wanted to include 


° | 
a dynamic dance sequence that would 
capture the sensuousness and longing, 


in Sayuri’s soul. The result was Sayuri’s 


dance, the most pivotal and expressive— 


if not the most historically authentic— 
scene in the movie. 

“We had all had such a great time work- 
ing on Chicago, and we were bursting with 
excitement to do a musical number,” says 


Myhre needed more than 
snapshots to aid him in 
constructing Sayuri'’s 
world. “You can’t beat the 
book for inspiration.” 





Myhre. “But a lot of geisha dances were 
just posing. So we borrowed from mod- 
ern dance, and even from Kabuki theater. 
I found some Japanese flowers and took 
them to Rob; he loved them and said, ‘Let’s 
use these as the basis for the dance.’” 
Some have quibbled over the dance’s 
contemporary stylization, just as some 
have quibbled over the casting decisions. 
But John Myhre isn’t making any excus- 
es. Sayuri’s dance, which culminates in a 


| violent storm of the very flower petals he 


first took to director Marshall, is visually 
spectacular. And clearly the casting depart- 
ment knew what it was doing: Ziyi Zhang, 
who plays Sayuri, was nominated for a Best 
Actress Golden Globe. 
“Right from the beginning, Rob said 
we were making a fable, a fairy tale,” says 
Myhre. “Nobody wanted to make a mu- 
seum re-creation. We wanted to tell an 
emotionally realistic story.” 0 
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That place is an Air Bath™ by TOTO. 
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TOTO, creator of the world’s most civilized baths. 
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Hayes relaxes in the 
living room. RIGHT: 
The home nearly 70 
years later. 
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The New York Estate of 
Actress Helen Hayes 


here was a time when ey- 

erybody knew Pretty Pen- 
ny as the home of actress Helen 
Hayes and her playwright hus- 
band, Charles MacArthur. Hayes, 
who starred in A Farewell to Arms 
in 1932, would even offer public 
tours of the estate’s gardens. 

Built in 1850 on the edge of 

the Hudson River, the six-bed- 
room, 6,500-square-foot resi- 
dence is Italianate in style and 
sits on 1.2 acres of land. The 
interiors have dramatic mold- 
ings and stenciling, stained-glass 
windows and a curved stone 
staircase. $6.8 million. 
Call 845-359-4940. 
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WASHINGTON, D.C. A Town House Fit for Presidential Musings 

= Goole ee a aa Colleen hen President John F. 
Kennedy told the na- 
tion at his 1961 inaugural ad- 





dress, “Ask not what your coun- 
try can do for you—ask what 
you can do for your country,” 
he had just left an associate’s 
three-story brick town house in 
Washington, D.C. Sitting in the 
home’s living room, he looked 
over the speech one last time be- 
fore heading to the Capitol. 

The residence is located 10 
minutes from the White House, ! 
on the east side of George- 
town. Recently restored, it has 
six bedrooms, inlaid floors and a ' 
lap pool. The living room 
(left), with two fireplaces and 





11-foot ceilings, features a chan-* 
delier that decorated the Capitol 
in the late 1800s. $4.9 million. 





Call 202-466-7788. 
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Lake and Mountain 
Views in Ascona 








Be on the site of a 1930s modern home offers an array of __ left open. The indoor pool has 
industrialist’s mansion, a layout options: A 3,200-square-’ retractable windows that open 
15,000-square-foot house in As- foot main room, which includes _ to a deck, and an outdoor pool 
cona overlooks Lago Maggiore _a kitchen and dining area, can is surrounded by stonework and 
and the Isole di Brissago. Com- _ be divided with large rolling lawns (above). $17 million. 
pletely renovated in 2001, the doors into up to four sections or — Cail 41-91-751-31-06. 


continued on page 144 
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AM DEGA 


ESTABLISHED 1874 


KVAL VADUZ 
FTININ 


Richard Meier and 


David Easton’s 
Manhattan Project 














Ae Richard Meier, River and the Hoboken, New 
designer of the Getty Cen- _ Jersey, skyline. 
ter, and interior designer David Curved Venetian-plastered 
Easton joined forces to create walls define the entrance to the 
a contemporary apartment in main living area, which includes 
Manhattan’s West Village. a library. The rooms are con- 
The 4,000-square-foot, two- nected by a limestone-floored 
bedroom residence has walls hallway. The building hasa 
of windows and a Brazilian- fitness center and a gourmet 
hardwood-floored terrace from __ restaurant. $9.9 million. 
which to view the Hudson Call 212-650-4807. 








Amdega Conservatories, 
handmade in England since | | 
1874 from the finest | 
timber and glass. | 








Please call 1-800-887-5648 


or visit Wwww.amdega.com 
All other countries call +44 1325 468522 
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Jal! Hello Io Taking 
Vegas low. 
But Uo It Fast. 


There's still time to make Turnberry’s newest place your place. So you can do the town at your own pace. 


If you act quickly, you can still get into Turnberry Tower's final tower. Just like that, your Las Vegas life will no longer be in a rush. The non-stop Strip 
will be just up the street whenever you want it. But your luxurious Turnberry-crafted residence will be more inviting, your environment more serene, 
your valet and concierge services more personal. And suddenly you'll be dining in, hanging out with new-found friends at your own private playground, 

spa or fitness center, even throwing a party to celebrate Thursday. And don't forget Nevada’s favorable tax climate for primary residents. | 








z | , a a 
| Turnberry °\\\\ = 
Jowers@ : 


LAS VEGAS 


or ene ner ee 





Call 800-616-2120 for information, or visit our sales center. One, two, three bedroom residences and penthouses, pre-construction priced from $500,000 to over $1.3 million. 
~ 222 Karen Ave, las Uegas, NU 89109 * Tel: 702-732-9797 + fax: 702-733-6222 + www.turnberrytowers.com 


| 

= J | THis OFFERING Is MADE ONLY BY THE PROSPECTUS FOR THE CONDOMINIUM AND NO STATEMENT SHOULD BE RELIED UPON IF NOT MADE IN THE PROSPECTUS. THIS IS NOT AN OFFER TO Sacra 

| gousmc | SELL, OR SOLICITATION OF OFFERS TO BUY, THE CONDOMINIUM UNITS IN STATES WHERE SUCH OFFER OF SOLICITATION CANNOT BE MADE. PRICES, PLANS, ARCHITECTURAL RENDERING AND 
SPECIFICATIONS ARE SUBJECT TO CHANGE WITHOUT NOTICE. WARNING:THE CALIFORNIA DEPARTMENT OF REAL ESTATE HAS NOT INSPECTED, EXAMINED OR QUALIFIED THIS OFFERING. 

MODELS USED IN THIS AD DO NOT REFLECT ANY RACIAL PREFERENCE. 








[PROFESSIONAL DESIGN RESOURCE] 


PierceMartin is only available thr 


website 


at www.piercemartin.com 
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call 1-800-334-8701, visit our 
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1800 300 7847 


info@medallionrug.com 
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Palo Alto, CA 
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HIGH-IN-THE-SKY VS. PIE-IN-THE-SKY. 
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WHILE MOST CONDOMINIUM HOTELS IN TOWN ARE SNQBING, WE'RE SOARING. 


Brom oT iil) AAC Me CMI Ler CULL) ome Cel Lacon Restatsaicie aii renal eters (ot 

PPP C cicceu men kere Re Olu Tua Vem nce PRT eek et nite). eRe LORE RLSM You'll not only 

enjoy priceless privacy and pride of ownership, but all the pleasures of an honored hotel guest. Plus Nevada's favorable tax Pre NE 
primary residents. And with construction moving briskly, we can have you vedere ita) 6-10 CLAUD condominium hotel in town. 
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THE RESIDENCES 


CIR nto end eace 


A CONDOMINIUM HOTEL BY Turnberry 





Call 702.891.5555, 888.891.1688 toll free, or visit our sales and model center on STERN IL ATMNCN Re TC UT cst CCM RN 2 de 
pre-completion priced from $550,000 to $2.5 million. * Towers One and Two sold out, Tower Three Selling Quickly » MOLI tae 


ey This offering is mE ANRC UUs rasa CLM ae PACT Tait Mette elecuteUVecLeU CMorcm lise] Tou MLauelt made in the prospectus. This is not an offer to sell, or solicitation of offers to buy, the condominium Snal dero 
MOMS CMT CclecMST emi (cUmemsou (ooo MeL IH eNO aE RCC LL specifications are subject to change without notice. This is not an offer to residents of New York or New eee 


TUL OMM RSA CM COMI ce Sear Te LCC. Coa CALIFORNIA DEPT. OF REAL ESTATE HAS NOT INSPECTED, EXAMINED OR QUALIFIED AT ISAOlaa ani 8 
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WILSHIRE 
Fireplace Shops 


The finest selection of contemporary, 
traditional and antique fireplace 


equipment available. Since 1924. 


8400 Melrose Ave. West Hollywood, CA 90069 
Toll Free (877) 739-5115 * Fax (323) 651-4110 
www.wilshirefireplace.com 
email: WilshireWH@aol.com 
GW 
Other Showrooms 
Hermosa Beach (310) 376-3448 * Costa Mesa (949) 650-2640 
Pasadena (626) 564-8749 * San Diego (619) 296-2727 
Del Mar (858) 794-7884 


Courtesy to the trade. 
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Superb Pee rec cues 
mantles, garden and architectural 
CUR ae 
eee DL cold Terra-Cotta 

Te uy eca a Custom Carvings 
e Iron Gates Shopping Trips 
415.409.6000 
www.FranceExpress.net 
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VINTAGE MARKETPLACE 


Paris * San Francisco 
mec ail Mee mia caer conker ema es 


PROFIT BUILDING SALES:‘OPPORTUNITY 
EXCLUSIVELY FOR RETAILERS OF HOME 
ACCESSORIES AND FINE INTERIOR DESIGN 


43 ARCHITECTURAL DIGESI 

the international magazine of fine ae 

Tice masa eee oo Ce mad 

source of profits and increase your 

sales potential when you participate 

Meta coet met ceAloe ce-ar ote 

i ~ 

\ Jur program provides you with: 

» An Attractive Discount ee 
Free On-Time Delivery (prepaid shipping via UPS) 

« Full Credit for Returns (return unsold covers) 

NCES MUN Cen te See CRO ba ra oe Ls 
copies sold. 

* Free display fixture 

e Diréct store delivery 


Take advantage of Architectural Digest’s sales 
potential by carrying it in your store. Your 
customers will appreciaté this extra service and 
NOM MONT meme tted 


Call our new phone number 1-800-201-3591 and get started today! 





HOMESITE No. 29 
















5.01 acres, 840 feet above the sea. 
Ancient oaks greet you as 
you make your way up to a clearing 
of soft grasses and pines. 
Monterey Bay is your backdrop 
and the stunning slopes 
of Carmel Valley your panorama. 

3 miles from the clubhouse. 


4.6 miles from the airport. 





: T E2-H AMA 
Above Carmel (ag 


A 2,000-acre sanctuary high atop the Monterey Peninsula. Four to 17-acre homesites — each one 
a unique landscape, from $228 million. To glimpse more, call 866-625-2075 or visit www. Tehama-Carmel.com. 


!btain the property report or its equivalent, required by Federal and State law, and read it before signing anything. This shall not constitute an offer to sell in any state where prior registration is required. All plans, intentions and materials relating to the 
foposed Tehama community are subject to addition, deletion, revision, change or modification at the discretion of the developer and approval of the California Department of Real Estate, without notice. Tehama Golf Club membership is by invitation only 
Nd not included in the purchase of a homesite. The estimated completion date of the Tehama Fitness Center is summer 2006. The Tehama Golf Course Clubhouse and Fitness Center are privately owned facilities and their use by lot owners is at the 
leasure of the owner of the facilities. Purchasers will not acquire a proprietary interest in the Clubhouse or Fitness Center facilities, which facilities are subject to use by others who are not lot owners. ©2006 
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PROMOTION 


Join AD Roundtable, _ . 


You've waited long enough. A lot of people 
talk about their dream homes. For those who are 
ready to live it, we offer a plan: 

Lindal Cedar Homes. Discover A Lindal 
the possibilities and we'll bring SEL ROMES 


them to life. Your life. 


bbe 


| j " en He 
Visit your independent Lindal 2 ge 
dealer to start planning. ithe oda 


/ Become a member of AD Roundt at 
800-508-1833 a A) at www.ADRoundtable.com/join 





Classically designed homes combining sensible 
western refinements with eastern esign basics. 
reminiscent of ancient Japanese countryhouses 


* Majestic Pole and Beam Architecture 800" 3. 
. Elegant Vaulted Interior Spaces 450 ¢ 6000 : 
* Sweeping Verandas * Twelve Models —- 
* Suitable For All Climates and Terrains 


a ee : z * Custom crafted in the U.S.A. 
Decorative Treillage — Standard & Custom 


for Interior & Exterior Spaces 


- To the trade - 


Tel: 323.653.4006 
Fax: 323.653.4133 


www.accentsoffrance.com 
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SCAGLIOLA STONE COLLECTION 


BY: THIERRY FRANCOIS 


Fea 


STONE AGE 
DESIGNS 1c 


UT Tee RO a) 
mantelpieces and kitchen hoods revives the Baroque Art 
ORNL el LLM aL La 
TLR aA LLL LLC LR 


ATLANTA ORLANDO 
404 350 3333 407 628 5577 
www.stoneagedesigns.net 








Near Milan, a Private Art 
Nouveau Villa 


Oe owned by a renowned 
international jeweler, a 
turn-of-the-last-century villa 
captures the feel of traditional 
Italy with a tower and an or- 
nate facade. Inside, there are 
details such as colorful coffered 
ceilings, stenciled walls and 
intricate mosaic floors, as in the 
dining room (left). A covered 
terrace adorned with columns 
offers panoramic views of Lago 
Maggiore, the Isole Borromeo 
and the popular resort town of 
Stresa (left). 

Conceived in 1914 and re- 
stored in 2001, the three-story, 
4,500-square-foot Art Nouveau 
house has seven bedrooms, as 
well as an atrium, a studio and 
cellars. Perched on 1.3 parklike 
acres of meadowy hillside, the 
residence borders the secluded 
village of Vedasco and is located 
35 minutes from an airport. 
$4.5 million. 

Call 41-91-751-31-06. 


continued on page 148 
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“Applying modern elegance 
, to functional and universal design breathes new life into a familiar space 
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KITCHENS +DESIGN. Made in Italy. 
To inquire about our kitchens and design services, or for the locations of our North America 
showrooms call Snaidero USA at 1.877.SNAIDERO or visit www.snaidero-usa.com 


FORM FOLLOWS LIFE 
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1966 Collection 
Celebrating 40 years of 
Classic modern design 
1966-2006 


www.richardschultz.com 





966-208 


215.679.2222 


Estates for Sale 


SPAIN 


A Palace Inside 
Vejer’s Town Walls 


SP 3 


1,000-year-old palace in 


Vejer, Spain, has main- 
tained its architectural integ- 
rity throughout the centuries. 
Home to its most recent resi- 
dents for 35 years, the struc- 
ture has been painstakingly 
renovated, including the stone 
floor tiles, which were detached, 
cleaned and laid again. 

Original Flemish pine beams 
stripe the ceilings, and the 








doors to the six bedrooms are 
mahogany. A large archway 
separates two generously sized 
reception rooms (above), and a 
covered inner courtyard (top) 
holds a second-floor gallery and 
a small garden. The residence, 
which received an addition in 
the 15th century, boasts views of 
the Vejer valley and the village 
of Medina-Sidonia. $1.9 million. 
Call 34-956-49-57-35. 


continued on page 150 
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For 50 years Phyllis Morris Originals has been designing Piste creating 


, bon vivants and people just like you. 
Los Angeles | Moscow | phyllismorris.com | 310.289.6868 


custom handmade furniture for celebrities, dignitaries 
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John Barrymore's 
Sunset Plaza Estate 


n the mid-1930s actor John 
Barrymore’s prime was just 
winding down. Known as the 


best Hamlet around, he had 





spent his career lighting up both 
stage and screen. With Broad- 
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way hits like The F 


and Justice under h 
rymore settled in I 


concentrate on films. His cus- 


tom-built, six-bedroom house 


near Sunset Plaza 


Ra rified Woods. Your Aged Oak might be fumed. Your Afrormosia brushed, perhaps, with a natural wash. 
Your Burma Teak may be.hand sculpted, custom stained. Wider planks, lon 


T. MORTON CO, 


CUSTOM WOOD FLOORING™ 


Discover uncommo 


since been restored and its size 


»rtune Hunter _ features at the actor’s request, 
doubled, to 6,000 square feet. 


is belt, Bar- including a pub room with a 


.os Angeles to flip-top bar that remains today. The grounds have gardens, a 
Bought by Los Angeles fur- pool and a deck. $5.2 million. 


niture designer Charles Fradin, Call 310-748-5410. 
continued on page 152 


had special the two-story residence has 


ger boards. Selected and crafted just for you. 
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Yours, alone.” 


n woods at www.tmorton.com or call at 262-551-5513. 


SEWARD JOHNSON 
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THE SCULPTURE FOUNDATION 
2525 MICHIGAN AVE A6 SANTA MONICA CA 90404 
TEL 310.264.2400 Fax 310.264.2403 


www.SewardJohnson.com — info@TSFmail.com 


Catalog Available 
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Lazy CF Ranch - 




















HAN D.C ARS 2 OAL BM. 1S os 
Outdoor Antler Furniture 


Post Office Box 191741, Dallas, Texas 75219 
Tel.: 214-244-4062 Fax: 214-749-5698 
Email: lazycfranch@aol.com Web: www.lazycfranch.com 





Flip through the magazine 

or zoom in on a single page. 
Print any pages or covers 
you choose. Search hundreds 
of thousands of article 
abstracts and keywords. 
Browse the complete works 
of your favorite contributor 
or all the Profiles or fiction 
from a given year. 


View an online 
demonstration at 
archive.newyorker.com 

















| square-foot house by architect 


| | Call 970-925-8810. D 
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Old World Elegance in the 
Colorado Ski Town 


Nee the snowy peaks of As- 
pen, Colorado, is a 15,000- 
Horacio Ravazzani (4D, March 
1999). The home, with 17th-cen- 
tury-inspired interiors by the de- 
sign firm Sills Huniford, is cen- 
tered around a 200-foot-long 
gallery and features slate floors, 
African-wood ceilings (above), 

a screening room that vibrates 
with sound and a professional 
dance floor. $23.5 million. 
























Discover the 


TREASURES OF CANCUN 
with American Express.. 


Enjoy exclusive offers: 





1. A $100 statement credit on 

qualifying vacations with your 

Cardmember Annual Travel Benefit ! 
Sparkling beaches, noble ruins of ancient civiliza- 
tions, an energy-charged night scene, unparalleled 
shopping...all blend to make a destination that 
3. A full-year subscription to captures the imagination. 


2. Double Membership Rewards” 


points’ 





’ Travel + Leisure magazine’ 
American Express makes planning a vacation casy 


with packages that can be designed to fill each 
with available free night stays, resort | d E 6 is 1 

pr ciisorsreealeewondaesten traveler’s every desire. From fishing and scuba 
packages. Call American Express adventures to golf and fine dining, there is some- 


Travel at 1-866-AXP-2808. thing for everyone in Cancun. ry 
aneun 


THE MAGIC OF THE MEXICAN CARIBBEAN 


Plus, combine these 3 exclusive values 


or reservations or assistance in planning your Cancun 
acation, call American Express Travel at 1-866-A XP-2808. 















special advertising section 


CANCUN 


Edged by the deep aquamarine Gulf of 


Mexico on one side and the clear cerulean 
Caribbean sea on the other, Cancun 
“The Snake” by the 


Mayans——straddles the primey al and the 


termed Golden 


modern world, creating a constant drama- 
tic tension that is sensed, but never seen. 


This tension is hidden like the Yucatan’s 


Discover the 


TREASURES OF CANCUN 
with American Express. 


Enjoy exclusive offers: 


1. A $100 statement credit on 


qualifying vacations with your 


Cardmember Annual Travel Benefit! 


2. Double Membership Rewards® 


points’ 


3, A full-year subscription to 


Travel + Leisu. magazine’ 


Plus, combine these. «clusive values 


with available free nigh ys, resort 
credits or special pricing © vacation 
packages. Call American Express 


Travel at 1-866-AXP-2808. 









Clockwise: Chac Mool Mayan figure; boutique shopping; the inviting waters of Cancun. 


hundreds of underground rivers that the 
ancient Mayans thought provided win- 
dows to the other world. Present-day 


descendants of the Mayans believe that 


the gods still linger at the ruins of 


Chichen Itza, Xcaret and Chacmul. 
Mythical deities continue to arouse fasci- 


nation. Xtabay, the forest goddess, was 


HOTEL CATEGORY 





TREASURES OF CANCUN 


SUPERIOR 








said to have lured solitary travelers with | 
her hunting song deeper and deeper into 


places of natural beauty so magical they 















could never return to the mortal world. 
Today, visitors find it no less difficult 
to return to their daily lives after a trip 
to Cancun. Swimming with exotic fish 
in translucent waters, diving into lazu- 
line cenotes (deep limestone sinkholes) 
and marveling at the historic ruins of 
Chichen Itza are just a few of the many 


temptations. 


The city of Cancin is located in northern 


Quintana Roo, a state in southeast Mexico 








DELUXE LUXURY 








PRICE PER PERSON 
LAND ONLY 5 NIGHTS 






From $525 











From $620 





From $1,135 


Land only, includes accommodations, hotel taxes and round-trip airport/ 
hotel transfers. There are many properties to choose from; call to inquire. 






For reservations or assistance in planning your Cancun 
vacation, call American Express Travel at 1-866-A XP-2808. 
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1 known for its many hues of blue, both 
| above and beneath the nearby sea. Its 
crystal waters, balmy temperatures and 
visitors from 


{ clear blue skies entice 
IMI 


around the globe. 


Put on a snorkel and mask to witness an 
filled Butter 


Hamlets, celestial Angelfish, coral-loving 


undersea universe with 
Parrot Fish and striped Sergeant-Majors 
that seem to salute with patriotic preci- 


_ sion and then play hide-and-seek amidst 


\) 
| the spectacular reef considered one of 


| the most beautiful—and fragile—on the 
_ planet. Or venture to one of the Dolphin 
j Discover Cove Centers at places such as 
Isla Mujeres, an island just a short boat 
ride across the bay. Here, dolphins with 
regal names bike Olympia and Regina 
. charm visitors with a kiss and a ride up 


high and across the water. The seaside 








Clockwise: an underwater adventure; Cancun-style decadence; a colorful sunset; tee time in Cancun; 
ancient attractions; culture alive in Mexico; exotic wildlife. 





ruins of Tulum are striking in and of 
themselves, but add a dip in a vividly 
colored cenote and make a memory to | 
last a lifetime. At the nearby outdoor 
eco-aquarium of Xel-Ha, try the new 
adrenaline-pumping hybrid sport of 
snuba, a cross between scuba diving 
and snorkeling. Finally, for the Cancun 
equivalent of an ancient transcendental 
experience, end the day at one of the 
many luxury hotels that make the city 
the Caribbean’s premier vacation destina- 
tion. Relax in a glistening pool while 
listening to the hypnotic pulse of flamenco 
guitar and gazing up at the magnificent 
sky. Even the Mayan Kings could not du- 


plicate such an otherworldly experience. 


For a list of local offers in Cancun, 
visit www.americanexpress.com / 
splendorsofmexico. 





special advertising section 


















For reservations or assistance in planning your Cancun 
- vacation, call American Express Travel at 1-866-A XP-2808. 
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Clockwise: sea life in Mexico; a sophisticated shopping scene; a typical family day in Cancun, 


Come to Canctin and discover 
what awaits you... 








. A $100 statement credit on 
qualifying vacations with your 


Cardmember Annual Travel Benefit 


2. Double Membership Rewards” 


points’ 


3.A full-year subscription to 


. f 2 Travel + Leisure magazine’ 
For more information and a list of 8 


events, restaurants and shopping | Plus, combine these 3 exclusive values 
establishments in Cancun, visit | with available free night stays, resort 
Www.americanexpress.com/ | credits or special pricing on vacation 
splendorsofmexico. | packages. Call American Express 


Travel at 1-866-AXP-2808. 
aneun 


ae. on new vacation package bookings 2/1/06-8/31/06 or tae 2OEIai 
ee subsidiary of American Express. Rate is land only, per person, based on double occupancy in sp 


oe ns is purchase offered by a vacation package operator thrua participating American Express Travel Services U.S. location of $40 000 per eokaaeeretag Ss 

credit effective for bkgs with final payment by 12/31/06. Not valid on independent air/hotel/car reservations. Available once per Card acct per yr. May only redeem 1 per book- 
‘ing. Other material terms, conditions & restrictions apply. Call 1-866-AXP-2808 for details. 2. To be eligible to earn bonus points, you must be enrolled in the Membership 

_ Rewards” Program at time of purchase of vacation package through American Express Travel and charge your vacation package to an eligible, enrolled American Express” 

~ Card. Other purchases not included in vacation package not eligible for bonus points. Bonus points will be credited to your Program account within 10-12 weeks after completion 
of travel. May not be combined with other Membership Rewards points’ offers. For more information on the Program, visit www.americanexpress.com/rewards or call 
1-800-AXP-EARN (297-3276). Annual Program fees are $40, except as provided below. Some American Express Cards not eligible for enrollment in the Program. No annual 
Program fee for Preferred Rewards Green Card, Preferred Rewards Gold Card, Rewards Plus Gold Card, Centurion® Card, Platinum Card®, Corporate Platinum Card, Business 
Membership Rewards Card, Business Platinum Card, Business Centurion Card & Fidelity American Express Platinum Card. Terms and fees for Corporate Cards may vary. 
Bonus 1D:1777. 3. Limit 1-year subscription to Trave/+Leisure magazine per household with travel package purchase. If currently a subscriber, your subscription term will be 
extended 1 yr. Subscription value is $14. If you do not wish to receive & prefer a refund of $14, send in copies of this notification & American Express Travel receipt with your 
name & address by 12/31/06 to: Travel+Leisure, Attn:J. Allred, 3000 University Drive, Tampa, FL 33612 (LEABF47). Not responsible for errors or omissions in the printing of 
this ad. Additional higher priced packages available. American Express acts solely as the sales agent for travel suppliers and is not liable for the actions or inactions of such 
suppliers. CST# 1022318-10, Washington UBI#600 469 694, ML#1192, TA 002 Registered lowa Travel Agency, NV# 2001-0126. Promotion code C1980001 
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LIFE STAR AT HOME IN 
1930S BEVERLY HILLS 


By Ed Sikov 
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Opposite: Bette Davis in the hedge- 
lined driveway of the 1926 Spanish 
Colonial Revival house she rent- 

ed in 1934. The actress lived there 
with her first husband, Harmon 
“Ham” Nelson, when her breakout 
film, Of Human Bondage, was re- 
leased. RicutT: Davis at her desk. 


he was magnificent and 

exasperating, luminous 

and bellicose in equal 

measure. Her longtime 
boss, Jack Warner, called her 
“an explosive little broad with 
a sharp left.” Humphrey Bo- 
gart once remarked, “Unless 
youre very big, she can knock 
you down.” She was a force of 
nature, a blazing talent. She 
was Bette Davis. 

Pretty enough to be given 
the glamour treatment in her 
early 20s, she developed by 
middle age into weathered 
boniness graced by a slash of 
red lipstick. Elderly, crippled 
by a stroke and weakened by 
breast cancer, she still com- 
pelled us to look at her, just 
as she compelled herself to 
keep acting. Some stared, 
some cackled, but Bette Davis 
proudly remained a working 
actress almost until the day 
she died. Much more than 
family or friends or hobbies 
or (heaven forbid) rest, acting 
was what really mattered to her 
in the end. 

Davis moved to Hollywood 
with her mother, Ruthie, and 
their atrociously named dog, 
Boojum, in December 1930. 
She’d been appearing on 
Broadway in forgettable plays 
like Broken Dishes and Solid 
South (with one standout ap- 
pearance on tour as Hedvig 
in Ibsen’s The Wild Duck), but 
Hollywood’s still-new ability 
to synchronize sounds with 
images required a whole new 
crop of actors—ones trained 
to speak. And so, as a gos- 





sip columnist reported at the 
time, “Talkies want Donald 
Meek of Broken Dishes. Also 
want Bette Davis.” 

Hardly anyone remembers 
her first few films—The Bad 
Sister (1931), Seed (1931), Hell’s 
House (1932), Way Back Home 
(1932)—but in 1932 Davis 
landed a contract at Warner 
Bros., and that was the turning 
point. She stayed at Warners 


through 52 films, two Oscars, 
five more nominations, many 
suspensions, one bitter lawsuit 
and countless tantrums, until 
they finally parted company 
in 1949, 

In June 1934 Davis and her 
husband of nearly two years, 
the boyish musician Harmon 
“Ham” Nelson, moved from 
one lavish rented home to 
another: from Greta Garbo’s 





place on San Vicente Boulevard 
in Brentwood—the grounds 
were Immense and featured a 
decorative urn large enough 
to hide Fatty Arbuckle—to a 
sizable Spanish Colonial Re- 
vival house at 906 North Bev- 
erly Drive in Beverly Hills. 
‘The house had been built in 
1926 for actress Virginia Valli, 
who starred in films like Al- 
fred Hitchcock’s The Pleasure 
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Davis (above, at the piano), who 
was born in Lowell, Massachusetts, 
favored Colonial or English-style 
houses. “Always it was as much like 


“Four-posters, bull ’s-eye mirrors, 
Toby mugs, chintz curtains, fire- 
places and everything in its place.” 


Garden (1925): In 1932) Valli 
married actor Charles Farrell, 
a childhood friend of Davis’s 
from New England with whom 
she made The Big Shakedown 
in 1933 (and from whom she 
had rented a house in Toluca 
Lake). The luxurious Beverly 
Hills house was designed by 
John Byers, one of the most 
sought-after residentia] ar- 
chitects of the 1920s and 730s; 
he had a way with white stuc- 
co, heavy wood ceiling beams 
and clay-tile floors and roofs. 
Examples of Byers’s work can 
still be seen today around Brent- 
wood, Santa Monica and Pa- 
cific Palisades, but the Valli 





New England as possible,” she wrote, 


Davis moved from one 
lavish rented home to another: 
from Greta Garbo’s place 

in Brentwood to Beverly Hills. 





house was torn down in 199], 
Bette Davis had a prickly 
relationship with her studio. 
It hurt her that Jack Warner 
insisted on sticking her in films 
she felt were beneath her— 
Farachute Jumper (1933), Bureau 
of A lissing Persons (1933 ), Fash- 
ions of 1934. What she craved 
was something she could sink 
her sharp chops into, so when 
RKO proposed to borrow 
her for its 1934 adaptation 
of W. Somerset Maugham’ 
Of Human Bondage, Davis 
pleaded with Warner to let 
her do it. 

It would be, at that point, 
the role of her lifetime—Mil- 
dred Rogers, the vulgar Cock- 
ney waitress who all but ruins 
the sensitive artist Philip Carey 
(played by Leslie Toward) and 
dies a sickening, retributive 
death at the end. Her direc- 
tor at RKO, John Cromwell, 
loved and respected her gutsy 
performance, but she returned 
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Davis in her bedroom. The nomad- 
ic actress lived in more than 75 
houses. “A nest was always being 
improvised,” she said of her life- 
style. “Favorite cigarette boxes and 
ashtrays have followed me around 
the world. I am a nester—and I’ve 
always found myself out on a limb.” 


to Warners before Of Human 
Bondage was released and found, 
to her enormous irritation, that 


Jack Warner hadn’t gotten the 


point yet. He was still handing 
her the same dumb stuff, spe- 
cifically a dull little melodrama 
called Housewife (1934). 

Davis had had enough. 
When she and her husband 
moved from the Garbo house 
to the Valli-Farrell house, Da- 
vis was in the midst of dodging 
telegrams from Warner Bros. 
ordering her to appear ina film 
she had no intention of mak- 
ing—the Perry Mason legal 
mystery The Case of the Howling 
Dog (1934), playing the role of 
Della Street. In fact, the stu- 
dio didn’t even know Davis 
had moved out of the Garbo 
house. She pointedly didn’t 
bother to tell them; it was her 
former Brentwood neighbors 
who broke the news that Davis 
and her husband had moved to 
Beverly Hills. Warners slapped 
her with a punitive suspension 
for refusing to do Howling Dog, 
but on June 28, the very day 
Davis signed the agreement on 
the terms of her suspension, 
Of Human Bondage opened 
in New York City to rave (if 
shocked) reviews. The film 
was released across the country 
in July, and the critics were still 
enthusiastic. Bette Davis had 
proven her point: She could 
handle a tough, dangerous 
role, and she wasn’t afraid to 
be both dislikable and repul- 
sive-looking on-screen. 

She made her next film for 
Warners, Bordertown (1935), 
while living in the Valli-Far- 
rell house. It was tailored to 
her talents and became a clas- 

continued on page 250 
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Seam a Oroe kim 
gift of Audrey Hepburn otoupihy 
camera,” photographer Richard 
Avedon once said. THESE PAGES: 
Hepburn and Mel Ferrer, cirea 
1958, at home in Beverly Hills with 
their dog, Famous—“a renowned 
eo teer oe hd remembers. 
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Malibu : es 


Gregory Peck, Hepburn’s costarin 
Roman Holiday, introduced her to 
his friend Ferrer at a party. They 
married in 1954 and rented a beach 
house on Pacific Coast Highway in 
Malibu from Anatole Litvak, who 
ice ee Beha o (oye 
OO UE RO BL haem 


Recently we sat down with actor and director 
Mel Ferrer at his residence near Santa Bar- 


bara, California, as he reminisced about two of 


the homes he shared with Audrey Hepburn. We 
are delight ed to present his recollections here. 


ur “home away from home.” 
As an actor, one has to create 
a pseudo-home to accommo- 
date one’s work situs. 

Audrey and I were married at Biirgen- 
stock in Switzerland, then we moved to 
what became our real home—also in Swit- 
zerland—La Paisible. But filming doesn’t 
take place in Switzerland. 

And rarely do we have the good for- 
tune to be working at the same place at the 
same time. Here are two such occasions, 
two such “homes away from home.” 

The first is the Litvak house: Anatole 
Litvak, director of Sorry, Wrong Number 
and The Snake Pit (both 1948), lived at the 
beach, just at the beginning of Malibu. 
The house had a Ping-Pong table and 
was situated right on the sand. 

After a day’s work, Audrey and I couldn't 
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wait to get back, shed our studio duds and 
go out on the beach. ‘To slosh barefoot 
through the wavelets. Then perhaps a 
game of Ping-Pong. We even had tour- 
naments on weekends. Audrey’s training 
and coordination as a ballet dancer made 
her a redoubtable partner. 

The other is our house on Kimridge 
Road: Audrey was shooting the western 
The Unforgiven (1960), with Burt Lancas- 
ter, directed by John Huston. Locations 
in Mexico and then back to California. I 
was preparing Green Mansions (1959), with 
Audrey as the star. 

The house was set above Coldwater 
Canyon in Beverly Hills—exactly in be- 
tween the MGM, Fox, Warner Bros. and 


Lert: Ferrer and Hepburn, circa 
1956, on the stair that linked the 
house’s three levels. Having won an 
Academy Award for Roman Holiday, 
she was in the middle of shooting 
Funny Face with Fred Astaire. That 
same year the couple appeared in 
King Vidor’s War and Peace. 
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Universal orbits. As we were going to 
make Green | lansions entirely at MGM, 
it was well positioned. 

Kurt Frings—Audrey’s agent—and [| 
had gone to Mexico to see the production 
of The Unforgiven on its way, and we were 
barely back when | got the fateful phone 
call. Audrey had broken her back. 

Always ready for the most difficult as- 
signments, she had not flinched when 
Huston—who had almost drowned Greg 
Peck during the filming of Moby Dick 
(1956)—asked her to ride out of a shot on 
the back of a horse at the end of a scene. 

She rode out, bareback, and slipped 
off the horse halfway up a steep hill. La- 
mentably, she landed on a rock. I knew 


ABOVE AND LEFT: The Pair in Mali- 
bu, circa 1956. The house, with in- 
teriors originally done by Harold 
Grieve, was designed by architect 
Douglas Hannold. Ferrer, who had 
attended Princeton, made his 
Broadway debut as a dancer before 
turning to films in the late 1940s. 
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Beverly Hills 

After two years in Malibu, the cou- 
ple moved to a house atop Cold- 
water Canyon. Agove: In the garden 
with Famous, circa 1957. Lert: 
The actress in 1958 with Famous 
and Ippy, the miniature deer that 
appeared with her in 1959’s Green 
Mansions, which Ferrer directed. 


that Audrey had never had any experi- 
ence as a rider. But John should have 
known it and checked before asking her 
to run the risk. 

I spent the rest of the day trying to find 
a crack bone specialist who could fly to 
Mexico. The following day I found o 
And we set forth, he and I, in an ambular 
plane. Before leaving, I got a hospital bed 
moved in, with all the concomitant equip- 
ment. The Kimridge house looked like a 
hospital ward. 

The first weeks were agony for Audrey. 
‘To try to divert her, I began to search for 
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the miniature deer we planned to use as 
Audrey’s companion in Green Mansions. 
Auditioning talented mini deer was a new 
one for me, but it certainly helped Audrey 
take her mind off the pain. 

We soon realized we had to have the 
deer with us most of the time. So Audrey 
came up with the winning idea to have 
Ippy live with us during the shoot. 

“Where’ll we put him?” I asked. And 
Audrey came right back with the answer, 
“He'll sleep in the bathtub.” 

So during the day Ippy was our constant 
companion, and at night we made up a bed 


in the tub. Mornings I would get the car 
once Audrey was ready to move around. 
And I would help her into the front seat, 
then I would whistle a particular song for 
Ippy, who was usually frolicking on the 
front lawn, and he would come running, 
leap into the seat next to Audrey, and we 
would set forth. 

It was a sad day at the completion of 
shooting when I had to drive him out to an 
animal farm in the San Fernando Valley. 

But I still cannot understand why Ippy 
did not deserve a nomination. He per- 
formed brilliantly. 














\ 
‘ _— 


The couple by the fire, circa 1958. 
After breaking her back in an acci- 
dent on the set of John Huston’s 
The Unforgiven, Hepburn re- 
turned home to recuperate. Ferrer 
later produced 1967’s Wait Until 
Dark, which earned Hepburn her 
fifth Academy Award nomination. 
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By Steve Vaught 


wenty-eight-year-old Jack 

Lemmon landed in Hollywood 

in 1953, a long-term contract 

with Columbia Pictures in 
his back pocket. He had been whisked in 
from New York by Max Arnow, the studio’s 
chief talent agent, who had spotted him in 
an episode of Robert Montgomery Presents 
and cast him opposite Judy Holliday in /t 
Should Happen to You (1954). 

Lemmon was not out West long before 
he fell under the spell of sunny Southern 
California. By the time shooting on It 
Should Happen to You wrapped, he began 
looking for a permanent home for himself 
and his wife, actress Cynthia Stone, affec- 
tionately known as Cinnie. After parading 
through dozens of prospective properties, 
Lemmon came across a house he thought 
was absolutely perfect—a cozy Cape Cod 
cottage that looked as ifit might have been 
plucked from Lemmon’s own Massachu- 
setts hometown and set down on a sloping 
lot in Brentwood. The compact interior 
was equally inviting, with two bedrooms 
upstairs and a living room and den down- 
stairs that featured cheery fireplaces and 
opened out onto a large sunny back gar- 
den. “It was a cute little place,” remem- 
bered Lemmon, and just what he’d been 
looking for. But at $28,000, it was more 
than he could afford. Fortunately, his wife 
came to the rescue, tapping a trust fund to 
cover the down payment. 

With the keys to the dream home in 
hand, the young couple rushed back to 
New York to pack up their Sutton Place 
apartment. After an eventful cross-coun- 





Jack Lemmon playing the piano 
in the living room of his first Cali- 


fornia house, in Brentwood. He 
and his wife, actress Cynthia Stone, 
moved there from New York in 
1953 after Lemmon finished filming 
his debut movie, It Should Happen 
to You, opposite Judy Holliday. 
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The house was absolutely perfect—a cozy Cape Cod cottage that looked a 








try trip in their Nash Rambler, with their 
pet terrier Duffy keeping a watchful eye 
on the changing scenery, they returned to 
Brentwood with the full expectation that 
their furniture had arrived ahead of them. 
When they walked through the door, how- 
ever, they discovered a completely empty 
house. “We had gas, lights and a tele- 
phone,” Lemmon later recalled, “but not 
one stick of furniture. Nothing.” Their be- 
longings had been misrouted somewhere 
in the Midwest and were on their way back 
to New York. It would be a month before 
they could be sent westward. 
Discouraged, the pair went to dinner 
at a local restaurant, where they ran into 
Peter Lawford, who had appeared with 
Lemmon in It Should Happen to You. When 
he learned of their troubles, Lawford took 
the couple to his house, where he loaded 
them up with some essentials. “We put 
Pete’s mattress on the floor,” Lemmon re- 
membered. The couple slept there for two 
or three weeks, until it was unbearable, and 
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ABOvE: “It was to be one of the hap- 
piest times for us,” Cynthia Stone 
said of the period the pair spent in 
Brentwood. “Jack was successful, I 
was pregnant, we had the pretty 
little house with the pink geraniums 
in the front yard.” RigHT: Lemmon 
at home, stirring a cup of coffee. 


then bought a bed. “Sleeping on the floor 
ina bare house can drive you a little crazy,” 
he said. Eventually their possessions ar- 
rived, and the empty cottage took on the 
patina of a real home. Within a year they 
were delighted by the arrival of a baby son, 
Christopher. To help around the house, 
the couple hired a Finnish maid named 
Impa, whom Cinnie Stone later described 
as a “priceless jewel.” Impa’s command of 
the English language, however, was tenta- 
tive at best, and, according to Lemmon, 
when she wanted to announce that dinner 
was served, she would come into the living 
room and declare, “Eat, ready table.” 
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Axove: The couple with their son, 
Christopher. Columbia Pictures 
president Harry Cohn warned Jack 
Lemmon, “Nobody can be in films 
with that name!” But Lemmon, 
whose middle initial was U, refused 
to change it. “I like it,” he said. 
Ricut: The actor at the barbecue. 
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Lemmon spent his early life on the 
East Coast but grew to enjoy South- 
ern California. “I felt that out here 
I could breathe again and grow flow- 
ers and the whole schtick,” he said. 
He was particularly proud of the 
fuchsias in his garden. ABove: The 
couple strolling in their backyard. 


‘Lemmon was justifiably proud of 
his new home and the life he had cre- 
ated there, but his career seemed stalled. 
Though It Should Happen to You had been 
a hit and Lemmon had been singled out 
for praise, Columbia did not have any im- 
mediate plans for him. He found himself 
sitting around cooling his heels in Brent- 
wood with nothing to do. “I was going 
stir crazy,” he recalled. Bored, he turned 
his attention to his large backyard, “going 


berserk,” he said, transforming it into a 
miniature paradise. “I had the most gor- 
geous little plot in town.” 

While Lemmon toiled away in his sun- 
ny Siberia, he was unaware that big things 
were in the works for him. Several more 
films were coming up, including the role 
that would change his career—that of the 
irrepressible Ensign Pulver in John Ford’s 
hit comedy Mister Roberts (1955). Lemmon 
won an Oscar for his role in that film, but 


shortly thereafter, his outwardly idyllic 
marriage came to an end. In the spring of 
1957 the Brentwood house was sold. 
Although it has been more than 50 years 
since Jack Lemmon and his family resided 
in the “cute little house” on Kenter Ave- 
nue, the home remains largely unchanged. 
It is not hard to imagine the actor putter- 


ing around in the garden he so lovingly 
created or sitting at the pi 
a tune for the delight of his family. 0 


no belting out 
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By Drew Casper 


he wholesome golden girl of 

American cinema in the 1950s 

and ’60s, Doris Day was one of 

the most popular female fig- 
ures in entertainment history. In addition 
to a film career that spanned 25 years, her 
star rose in big-band music, radio and tele- 
vision. In all, her unfailing optimism and 
understated strength of character captured 
the hearts of the public, pushing her to the 
top of the box office. 

Her pictures (39 in all, from 1948 to 
1968) did not command eye-popping pro- 
duction values or parade the latest special 
effects. Nor were they examples of the 
postwar trend toward greater realism. And 
barring Alfred Hitchcock’s The Man Who 
Knew Too Much (1956), Day never made 
directors’ pictures. She got no boost in 
the auteur department. No, people turned 
out, pure and simple, for Doris. 

Why? In effect, Day’s persona tapped 
a cultural mother lode, embodying what 
the average postwar woman was about and 
up against: making her way into the work- 
force while balancing career and family. In 
film after film, she did what she believed 
needed doing, and without fuss or atti- 
tude. With a smile that could light the 
greater Los Angeles basin, and a forth- 
right voice, she played focused, resilient, 
independent women. 

She came across as undeniably authen- 
tic because the ree/ Day had its roots in 

“the real Day. In her childhood, she pain- 
fully made the best of a broken home. As 
a teenager, she matter-of-factly switched 
from a dancing to a singing career after 
a car accident shattered one of her legs 
and the doctors told her she’d never dance 

* again (catch her taps in 1951’s Lullaby of 
Broadway). By her early 20s she was a big- 
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RiGut: Comfortable, overscale fur- 
niture is grouped before the living 
room fireplace. Interested in de- 
sign, Day visited an upholsterer af- 
ter her wedding to Martin Melcher. 
“I remember Marty standing there 
... muttering, ‘I don’t believe this is 
happening on my wedding day.’” 
ABOVE RIGHT: The music room, rear. 
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band vocalist, performing with Barney 
Rapp’s New Englanders, Bob Crosby’s 
Bobcats and Les Brown’s Band of Re- 
nown, with whom she cut “Sentimental 
Journey,” a ballad that put her on the map. 
She entered movies as a singer—playing 
one in her debut, Romance on the High Seas, 
while lending the positive aspects of her 
less-than-savory years as a band singer to 
the plot of her next effort, My Dream Is 
Yours (1949), 

In 1950 she got her economic bearings 
and purchased her first home, for $28,000. 
That home provided her with a sense of 
solidity, a gratifying relief after the time she 
had spent living on the road. The house was 
located in Toluca Lake, a sleepy suburb 
just a stone’s throw from the Warner Bros. 
studio. With her then husband and busi- 
ness manager, Martin Melcher, she pur- 


Ricut: The actress puts her son, 
Terry, to bed in her first house, in 
1950. “From the time I was a little 
girl, my only true ambition in life 
was to get married and tend house 
and have a family,” she told A. E. 
Hotchner, who wrote her 1975 
memoir, Doris Day: Her Own Story. 
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Lert: A scenic wallcovering dec- 
orates the dining room. A set of 
French provincial chairs surrounds 
the custom-made table. Topping 

it is a Lowestoft bowl on a silver 
stand. An antique crystal chandelier 
hangs above. Two Georgian silver 
candelabra are on the console. 


chased a larger house in the area in 1951. 
‘That second residence, built in the 
°30s—like her subsequent home in Bev- 
erly Hills (see Architectural Digest, April 
2000), her Malibu and Lake Arrowhead 
getaways and eventually her hillside estate 
above Carmel, where she has resided since 
1981—had Day-defining traits. 

Though both Toluca Lake houses came 
furnished, Day decorated them herself. 
She believed a home should express her 
personality. She liked yellow, printed fab- 
rics, and paintings and comfortable fur- 
nishings. Her traditional furniture and 
accessories were accented by the occasional 
antique. Modesty was another characteris- 
tic of her homes. The thing that Day de- 
tested most was showiness. She liked being 
at home and preferred staying in rather 
than going out, especially when working. 
As for entertaining, she favored casual 

continued on page 251 
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By Nancy Collins 


hen we did it, 
dear, we were 
bigger than 
Debbie and 
Eddie or Elizabeth Taylor and 
Richard Burton,” says ‘Tony 
Curtis of his iconic Tinsel- 
town marriage to Janet Leigh, 
a made-in-Hollywood union 
that turned the two 20-some- 
thing stars into the darlings of 
the movie mags. 

Beautiful, talented and in 
demand both professionally 
(he was knocking down a cool 
$100 a week) and personally— 
“We were constantly being 
besieged to go to parties and 
premieres with people always 


Janet Leigh and Tony Curtis settled 
into a modest two-bedroom house 
in Beverly Hills soon after they were 
married. The office, like the rest 

of the house, was minimal. “I re- 
member buying those books togeth- 
er,” Curtis says. The actor, now a 
full-time artist, painted the still life. 


THE COUPLE’S FIRST 
HOUSE TOGETHER 
IN BEVERLY HILLS 


picking up our tab”—the new- 
lyweds originally opted for 
apartment living before finally 
buying their first two-bed- 
room home in Beverly Hills in 
1954 “Not grand, a very pe- 
tite Hollywood star house. It 
cost maybe $25,000—30,000,” 
recalls Curtis. “We put down 
5,000 bucks and moved in. Both 
of us being under contract to 
the studios, the bank gave us a 
loan, no hardship, no nothing. 
And it was already decorated. 

“Td never lived in a house 
before,” continues the man 
who, after dropping out of 
elementary school, eventually 
attended acting school on the 
G.I. Bill. “Someone saw me in 
the play The Golden Boy, and 
I went to Hollywood. I didn’t 
have to kiss anybody’s...,” he 
laughs, See KAGS anything—I 


just got in the movies [like 
Sweet Smell of Success, Some 
Like It Hot|. But when I was a 
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“Sammy Davis, Jr., used to come 
by the house, and Jeff Chandler— 
lots of people,” Curtis recalls. 
Axove: Leigh rests in the living 
room. “She’s smiling, so we must 
have been doing well at home,” 
quips Curtis. Lert: The pair look 
over publicity stills in the den. 


kid in the Bronx, we lived in 
the back of my father’s tailor 
shop, so having my own home 
meanta lot. I got to Hollywoad, 
and in two years I was one of 
the major players. And then at 
a cocktail party I met Janet, 
who’d already been married a 
couple times and had worked 
at the studio for five years, and 
it was love at first sight.” 

He pauses. “Back then I was 
the handsomest of kids—no 
one was better-looking than me, 
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Curtis and Leigh arrange the table 
in the dining room, which had a 
view of the hills. “We entertained a 
lot, and we'd argue over who was 
going to join us for dinner,” Curtis 
jokes. “I wanted Cary Grant, and 
she wanted Stewart Granger—we 
settled for Buddy Hackett.” 


and my ego wouldn’t let me 
believe that I wasn’t the most 
popular guy in town,” he 
laughs. “But I didn’t take it 
too seriously, because I wasn’t 
sure of anything. I was in the 
movies, which is what I want- 
ed more than anything, and 
suddenly, I was living in this 
nice house with this beautiful 
young woman—and a swim- 
ming pool—but inside me I 
was still that kid out of New 
York who didn’t quite under- 


stand how to do things. Janet 
was good at making a home, 
but I had no flair.” 

Apparently neither did any- 
one else. “Debbie Reynolds 
and Eddie Fisher’s house had 
Christmas lights on the inside. 
It’s the middle of July, and 
you're sitting around looking 
at Christmas lights,” he chuck- 
les, adding sarcastically, “now 
that was really chic.” 

Of course, says Curtis, there 
were a couple of notable excep- 
tions—such as Gregory Peck 
and Cary Grant. “Their homes 
were like studios; there were 
books and paintings all around 
the place. Cary had a style all his 
own—very laid-back; he didn’t 
go out of his way to do any- 
thing, so it looked really nice. 
What did I learn from these 


guys? Not to overpopulate a 
house, overload it with tchotch- 
kes. Keep it slim and simple. 
[Legendary Hollywood agent] 
Lew Wasserman was the ulti- 
mate in chic. He sat behind a big 
desk without a thing on it. Only 
after we left did he take out pa- 
pers and work. He was the most 
intelligent man I ever met.” 

Curtis and Leigh vacated 
that first house when Janet got 
pregnant with their daughter 
Kelly. A sister, Jamie Lee, fol- 
lowed two and a half years later. 
“We were just moving up the 
ladder of real estate. That’s what 
you did..-you got in the movies 
and bought real estate.” 

Four years later, when the 
two divorced, Curtis moved on 
to single life. “I had an apart- 
ment with a couch and a little 



























































“When I was a kid, 
we lived in the back of 
my father’s tailor 
shop, so having my own 
home meant a lot.” 


coffee table. It was lean, clean 
and not really occupied.” Later 
on, however, he would live in 
homes he still remembers fond- 
ly: the town house in London’s 
Chester Square, the apartment 
in New York, the house in 





Palm Springs—“a beauty with 
a pool shaped like the letter L. 
I always wanted a place in the 
garden for myself, so I'd find a 
spot and raise vegetables.” 
‘Today lony Curtis, now 80, 
lives on a ranch in Nevada with 
his fifth wife, Jill, who “saves 
horses from slaughter,” he says. 
“With my other marriages, I 
was busy making movies, which 
affected the relationships. In 
this one I feel free, open, and 
am having a good time.” As for 
his career, “I’m a painter now. I 
can work in movies, I’m going 
to do another book, and, of 
course, I have my art.” In fact, 
the Museum of Modern Art is 
adding one of his paintings to its 
permanent collection. “So now 
I dress like Picasso all the time. 
I wear striped shirts and shorts 
no matter what the weather. 
“You know, from the first 
year I started in the movies, I’ve 
had a major career. So I’ve got 
no complaints. Everything has 
been wonderful. When did I fi- 
nally know I'd made it? Well, 
what time is it?” he laughs. “In 
my profession, you never really 
feel that.” 













The couple pause on the rear patio. 
“T felt that I was able to maintain a 
personal life,” Cu rtis wrote of the 
time in his autobiography. “It was a 
profession that didn’t a/low any 
personal life—your personal and 
professional lives were one—but I 
was determined to have both.” 
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Finishing touches are found at Tim Clarke’s stylish Santa Monica home- 
furnishings store. The extensive lighting selection includes papyrus-paper lan- 
terns, Chinese porcelain-vase lamps and alabaster lamps with exotic shades. 
Custom lampshades, draperies and pillows are available, along with finished 
pillows from John Robshaw’s Indian-inspired collection (above left). James 


Spader shops the vintage furniture, antiques and tabletop accessories. 


Tim Clarke, 2110 Main St., Santa Monica, CA 90405; 310-452-8374 


www.timclarkeinc.com 
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Hollow wire is 
wrapped around weld- 
ed frames to create 
lampshades. Holzer 
uses the technique to 
‘make sculptures of 
horses and bicycles. 





Woman of the Year 


arsia Holzer’s arbo- 
M«= and organically 
shaped lamps and ta- 


bles are a departure from her 
previous career as a costume de- 
signer for Broadway shows and 
for rock legends such as Elvis 
Presley, The Rolling Stones and 
Bruce Springsteen. Beneath the 
pochote, jallo and guanacaste ta- 
bletops, culled from beaches 
and lagoons in Costa Rica, are 


AD’s Editors Present Designers’ Sources 


forged iron and bronze bases. 
Holzer (right) works with a 
foundry in Scotland to cast, in 
bronze, the driftwood she finds 
on kayak excursions in the 
Hamptons. The lampshades are 
made of Irish linen or a translu- 
cent wood veneer. Paul New- 
man commissioned one of her 
wrapped hollow-wire sculptures, 
which come in equine shapes as 
well as lighting. By appointment. 





Marsia Holzer Studio, 399 Washington St., New York, NY 10013; 212-431-9343 


‘The French Connection 


Since the 1800s the same family in Bourg-en-Bresse, in the Lyon region 


of France, has been handcrafting exact replicas of antique furniture. 


Cété France has been importing those pieces, such as the Com- 
mode Riche En Bronze, a cherrywood replica of a Louis XV chest. 
The painted losange finish gives the traditional commode a modern 


context. The piece is available in many colors, woods and finishes. 





Cété France, 200 Lexington Ave., New York, NY 10016 
212-684-0707; www.cotefrance.com 
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EXPRESSING HIS RETIRING 
SIDE IN PALM SPRINGS 


By Therese Bissell 
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ary Grant was fa- 


mous throughout 
the world as an ava- 
tar of effortless, wry 
élan—an actor so intrinsically 
debonair that New Yorker film 
critic Pauline Kael once called 
him “the man from dream city.” 
He was also famous within the 
Hollywood community itself 
for successfully bucking the 
restrictive practices of the stu- 
dio system. In the 1930s Grant 
essentially became the cinema’s 
first freelance artist—acting as 
his own manager and, after his 





“Everyone wants to be Cary Grant. 
Even I want to be Cary Grant,” the 
actor (top) once quipped. ABOVE: In 
1954 he left Hollywood and moved 
to Palm Springs with his third wife, 
actress Betsy Drake. They lived at 
Las Palomas, a house set on one and 
a half acres in the middle of town. 


Lrrr: Tile floors, heavy beam ceil- 
ings and stucco walls defined the 
living room. Far from being a show- 
place, the 1927 residence, which 
was designed in the style of a 19th- 
century Andalusian farmhouse, was 
a peaceful refuge for the star of Top- 
per, His Girl Friday and Notorious. 









































initial player’s contract expired, 
refusing thereafter to sign ex- 
clusively with any one studio. 
He picked his own scripts, di- 
rectors and wardrobe (up to 16 
custom suits per role). He was 
the first major star to earn a 
percentage of the film’s profits 
rather than working for a fee 
and the first to form his own 
production company. 

A condition of the studios 
that Grant did honor was the 
“two-hour rule”: All actors 
were to be on call from the 
time shooting began until it 





Though he turned down roles in westerns, 
Grant loved to get up at dawn, ride a horse across the 
vast desert floor and watch the sunrise. 
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wrapped, with nobody allowed 
farther away than two hours 
from the set. As geography 
would have it, Palm Springs, a 
lush desert oasis cradled on one 
side by a dramatically rising 
mountain, lies some 100 miles 
east of Los Angeles: It was the 
perfect distance and the perfect 
hot, dry, exotic landscape to be 
Shangri-La for Hollywood’s 
hedonistic elite. 

Everyone went there 
Grant stoked his love affair 
with the place by regular vis- 
its to Smoke Tree Ranch, an 


Grant, who kept the property until 
1972, appeared in two of his most 
memorable films during his owner- 
sh an of it: To Catch a Thief and North 
‘bwest. ABOVE: Elsewhere in 
the cathedral-ceilinged living room. 
¢ library, with works by 
s and Wordsworth. 


He hac ava 


Hre id, OULD: she 


was linked more with tuxedoes 
than with tumbleweed, and he 
appeared eminently at home in 
the upper-crust settings of 7op- 
per (1937) and The Philadelphia 
Story (1940), it might follow 
that his natural habitat would 
be posh and glamorous. But 
as The Saturday ae Post 


exclusive but decidedly rustic 
enclave of small bungalows 
on the southern edge of town. 
Though he consistently turned 
down roles in westerns, Grant 
loved to get up at dawn, ride a 
horse as far as he could across 
the vast desert floor and watch 
the sunrise. He was a charter 
member of the glittery scene at 
the E] Mirador Hotel and the 
Racquet Club, but his low-key 
personal style dictated that the 
house he would eventually buy 
in Palm Springs was a tranquil 
refuge. As Grant’s film image 


reported, Grant's “private ex- 
istence was a marked contrast 
to the urbane, dashing.. 
led on the screen.” 
Indeed, Archibald Alexan- ~ 
der Leach was born in 1904 
in Bristol, England, to starkly 


life he 





RIGHT AND OpposITE ABove: Palm, 
olive and citrus trees surrounded 
the residence, which also had a pool. 
Grant was content to spend his hours 
reading, sunbathing and horseback 
riding as well as seeing the occasional 
visitor, such as Katharine Hepburn, 
Alfred Hitchcock or Clifford Odets. 








lesser circumstances than his 
sophisticated mien would sug- 
gest. His childhood was un- 
happy, marked by the desertion 
(in actuality, institutionaliza- 
tion) of his mother. At 14 he 
took up juggling and joined an 
acrobatic comedy troupe that 
in 1920 traveled to the United 
States. The strikingly hand- 
some young Brit emigrated 
and over time moved up from 
vaudeville to musical comedy, 
honing his “legitimate” per- 
formance skills while doing 
anything else—walking on 


stilts with a billboard on his 
back at Coney Island in one 
instance—to supplement the 
scant revue pay. 

In 1932 Archie Leach packed 
his stage-costume white tie 
and tails into a dilapidated car 
and set out for Hollywood, 
determined to become both 
more private (“I'd been on ex- 
hibition...and I felt like a squir- 
rel ina cage,” he later recalled) 
and more celebrated, as the per- 
son Paramount would—not- 
ing the initials of rival studio 

continued on page 250 
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THE EVERETT COLLECTION 


THE YOUNG ACTRESS IN BEL-AIR WITH HER 


FIRST HUSBAND, COMPOSER DAVID ROSE 


f music really is the food of love, as 
Shakespeare said, then the wedding 
of Judy Garland and David Rose in 

July 1941 should have been just the 
first course in a nonstop banquet. She 
was the singing star of the world’s big- 
gest movie studio, Metro-Goldwyn-Mayer. 
He was a brilliant arranger and composer 
of popular music—*Holiday for Strings” 
was to become his signature composi- 
tion. They met, appropriately enough, 
at a radio broadcast, and a few months 
later the fan magazines suddenly noticed 
that they had all but rented a table at 
Ciro’s, so often were they seen there. 





Judy Garland had been in a dozen 
feature films, including The Wizard 


By Gerald Clarke 





Asove: The newlyweds. “All I 
thought about was what I would 








“Judy,” announced one, “must be in love!” 

Judy was so much in love, in fact, that 
she did something she had never done 
before. She stood up to both her mother 
and Louis B. Mayer, the head of the studio. 
Both had issued ultimatums. She could 
not marry, let alone marry a divorced 
man 12 years her senior. Though she was 
19, MGM was still casting “that baby,” as 
Mayer called her, as an innocent teenager, 
whose most daring sexual adventure was 
an occasional kiss on the cheek from Mick- 
ey Rooney. Marriage would damage one of 
the studio’s most valuable properties and 
possibly end her career. Garland’s mother 
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of Oz, by the time she married her 
first husband, orchestra leader and 
composer David Rose, in 1941. LEFT: 
The couple adjust a painting in 

the living room of their house in Bel- 
Air, on Chalon Road. 


wear and how romantic it would be 
to live with my husband,” Garland 
later said about the marriage. “Nat- 
urally, I never wasted a moment 
thinking how I would get the plumb- 
ing fixed if anything broke down.” 
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agreed, adding that Judy’s two older sisters 
had lived to regret their own marriages 
to musicians. “I wish you girls would find 
someone who digs a slide rule instead of a 
slide trombone,” she complained. 

Her mother eventually came around—‘If 
Judy has only a year’s happiness, it would be 
worth it to me,” she told a friend—and on a 
bright Sunday in June she gave her daugh- 
ter an engagement party on the broad rear 
lawn of the house Garland had built for 
them on Stone Canyon Road in Bel-Air 
(see Architectural Digest, April 1992). Much 
of Hollywood came to watch Garland and 
her beloved slice into a cake shaped like 
hearts entwined. Since she said she expect- 
ed to be married only once, she planned an 
equally big wedding. But six weeks later, 
after dinner at the Brown Derby, she and 
Rose flew to Las Vegas, woke up a sleepy 
justice of the peace and said the words that 
made them husband and wife. 

In her rush to get married, Garland had 
forgotten only one thing—a place where 
they could live. She could not kick her 
mother and stepfather out of her own 
house, and Rose’s place in the San Fer- 
nando Valley was too small and too far 


Asove: Garland and Rose review a 
musical score. Born Frances Ethel 
Gumm in Grand Rapids in 1922, 
Garland garnered a special juvenile 
Oscar for her role as Dorothy in 
1939 and received an Oscar nomi- 
nation in 1954 for her performance 


in A Star Is Born. 
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away from the MGM soundstages in 
Culver City for an easy commute. Their 
new house had to meet two tests. It had to 
be near Stone Canyon Road, so that her 
mother could make frequent visits and run 
things for her busy daughter. And it had 
to have enough land for Rose’s peculiar 
hobby. In the San Fernando Valley he had 
established his own miniature railroad: a 
little train, complete with a steam engine 
and cars, that could carry as many as 12 peo- 
ple. A house that met both tests was found 
in Bel-Air, on hilly Chalon Road, and at the 
end of October the couple moved in. 

For several months married life was as 
blissful as Garland, a congenital romantic, 
had dreamed it would be. Her mother, ef- 
ficient as always, found a married couple 
to cook and clean; friends came to ad- 
mire both the house and the newlyweds; 
and Rose’s railroad seemed as right—or 
wrong—in ritzy Bel-Air as it had in the 
San Fernando Valley. Realizing how at- 
tached to it he was, Garland gave him a 
little train station as a wedding present. 
He, in return, gave his railroad a new 
name—the Gar-Rose Railway. 

Dressed in overalls, with a train engi- 


Ricut: The actress arranges flow- 
ers in a sitting area. During the 
three years the couple were married 
and living in the Bel-Air house, Gar- 
land starred in eight MGM films, 
including For Me and My Gal, Pre- 
senting Lily Mars, Girl Crazy and 
Meet Me in St. Louis. 
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Their new house had to meet two tests. It had to be 
near her mother, and it had to have enough land for Rose’s 
peculiar hobby: his own miniature railroad. 


} neer’s hat on his head, Rose would take 
Garland and their guests for rides before 
dinner. “In England, where I was born, 
trains of this sort are quite common as 
a hobby,” he told one reporter. “Perhaps 
that’s where I gathered the idea.” 

“I do like to be in love,” Garland was 
later to say. “A woman is incomplete when 
she’s not in love.” But not long after their 
first anniversary, she realized that she did 
not like to be in love with David Rose. As 
is usually the case, the feeling was mutual. 
Garland later admitted that though she 
was a grown-up woman according to the 
calendar, she was no more than 12 or 13 
emotonally, not ready for the responsibili- 
ties of marriage. “When I found myself 
in that big house with him, it was fright- 
ening,” she said. “I didn’t know anything 
about cooking or keeping house. I was very 
vague and quite impractical.” 

Except for their shared interest in mu- 
sic, Rose was her exact opposite. Only 31, 
he had the temperament and habits of a 
much older man. Whereas Garland was 
vivacious, fond of parties, nightclubs and 
dancing, Rose was quiet, reserved and 
couldn’t dance. His notion of a fun evening 
was to put on his engineer’s cap, stoke up 
the engine of his little locomotive and tool 
down the rails of the Bel-Air Choo-Choo. 
What ended the marriage, however, in fact, 
if not in law, was Garland’s discovery that 
she was pregnant. She was eager to be a 
mother, but her own mother said no—and 
so, to Garland’s bitter disappointment, did 
Rose. After the pregnancy was terminated, 
the marriage was never the same, she told 

_ a friend. “Something was gone.” 

The Roses were soon gone from Chalon 
Road as well. As Garland waited for her 
divorce, one of her MGM colleagues wrote 
some parting lyrics, to be sung to the relent- 
lessly upbeat melodies of Rose’s “Holiday 
for Strings.” “Oh, see the little violins/ En- 
joying sunshine at the shore/They’re rid of 
David Rose, the bore.” n 

Music had brought them together, but 
it couldn’t keep them together. The first 
course of the banquet was also the last. 0 
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Before her marriage to Rose, Gar- 
land lived with her mother in a 
house the actress had built in a near- 
by canyon. “She was the real-life 
Wicked Witch of the West,” Garland 
later said of her mother. ABOvE: 
The couple poolside in Bel-Air. 
Opposite: The actress relaxes inside. 


Top: Rose escorts a passenger on 
the Gar-Rose Railway, complete 
with a miniature steam engine and 
freight cars that ran on 780 feet of 
track laid by Rose himself in the 
backyard. Garland reportedly was 
not fond of the train but indulged 
her husband’s favorite hobby. 
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GARDENS 
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— AHE ACTRESS RELPURNSA® Ta 
HER MINNESOTA ROOTS AND IMAGINES 
AN ENDLESS SPRING 





Text by Peter Haldeman 
Photography by Scott Frances 


n between Fay Wray and Naomi 

Watts, King Kong’s main squeeze 

was Jessica Lange, making her film 

debut in 1976. It was not an auspi- 
cious beginning. The critics savaged Dina 
De Laurentiis’s version of the ape epic— 
and Lange disappeared from the screen 
for another three years. She came back 
with a vengeance. In 1982 the actress re- 
ceived both a Best Actress Academy Award 
nomination for her portrayal of movie 
star Frances Farmer in Frances and a Best 
Supporting Actress Oscar for her perfor- 
mance as Dustin Hoffman’s dream girl in 
Tootsie. She earned three more Oscar nom- 
inations, for her work in Country (1984), 
Sweet Dreams (1985) and Music Box (1989), 
and she won an Academy Award for her 
characterization of a military officer’s men- 
tally unbalanced wife in Blue Sky (1994). And 
in April she will receive a Lincoln Center 
tribute for her body of work. “She reaches 
into characters to suggest the strength of 
vulnerable women and the vulnerability 
of the strong,” Caryn James once wrote 
in The New York Times. 

Lange, who appears as Sam Shepard’s 
ex-lover in Wim Wenders’s Don’t Come 
Knocking this winter, has played Shep- 
ard’s real-life partner since the early 1980s. 
They have a daughter, Hannah, and a son, 
Walker; the actress also has a daughter, 
Shura, with Mikhail Baryshnikov. For 10 


years Lange and her brood shared a large 
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“When I started, I had no idea 

what a compulsion it would become,” 
Oscar-winning actress Jessica Lange 
(above, with her dog Pine) says 

of the gardens she planted at her 
Stillwater, Minnesota, house, which 
she shares with actor and writer 
Sam Shepard and her children. 





‘Top: An antique copper frog orna- 
ments the Monet-inspired garden. 
Opposite: The couple’s Victorian 
house overlooks the terraced gar- 
den. “From the top of the hill all the 
way down it was scrub. I cleared ev- 
erything out, working around the 
maples, elms and oaks,” says Lange. 











sota. “I had this kind of romantic image of 
the children growing up not dissimilarly to 
the way I grew up, in a small town where 
they could walk to school,” explains the 
actress in her light drawl. “Even more than 
that, | wanted to raise them close to their 
extended family.” In the town of Sullwater, 
on a knoll above the St. Croix River, they 
settled into a rambling 1890s Victorian 
house directly next door to the home of 
Lange’s mother. 

“We had to kind of reconstruct it,” says 
the actress. “There was quite a bit of work 
to do on the house. There was more work 
to do on the property.” That’s a somewhat 
coy way of describing the two acres of scrub 
that had to be cleared away, the walls and 
steps of locally quarri¢ -d limestone that were 
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installed to terrace the sloping grounds, 
and the nine years of intensive gardening 
that would go into beautifying them. 

Lange—who had never gardened be- 
fore but believes she may have inherited 
a green thumb from two aunts, whom she 
remembers studying plant catalogues in 
the dead of Minnesota winters—started 
out modestly enough: “I was going to 
work on one little area, a tiny horseshoe 
garden by the house that hadn’t been 
planted or designed or anything.” Taking 
her cue from English cottage gardens, she 
planted a loose ring of lilies, ferns, daylilies 
and clematis around a mosaic birdbath in 
the form of a skirted farm girl. 

“T then had the idea that off of that 


central garden | would create three 


The two-acre property includes the 
main English cottage-style garden, 
and fanning out, themed gardens 
for each of Lange’s children, a Bud- 
dha garden and several ones with 
water features. ABOvE: Daisies, hya- 
cinths and lotuses grow out of the 
stone terrace next to the lily pond. 


Opposite Lert: Blooming water 
lilies. Oppostre Ricut: Herbs bor- 
der the dining terrace above the 
river. “On summer nights we eat 
there,” Lange says. “Those evenings 
are close to perfection.” Daughter 
Hannah’s prairie-themed garden, 
rear, includes plantings of monardas. 















































gardens, one for each of my children. I 
wanted, through colors and plants and 
light and shade, to capture what I felt 
was the essence of each of them.” For her 
older daughter, Shura, Lange designed a 
purple-rich tapestry of lilacs, violets, irises 
and hydrangeas; after Shura was married 
in the garden, Lange added a birdhouse 
modeled after the wedding cake. “With 
Hannah, I wanted to do the kind of flow- 
ers and plants that women encountered 
when they first came across the prairie. 
So there are a lot of earthy, powerful 


198 


ma 


eH 








plants—echinacea, monarda, yarrow.” Her 
son’s patch is equally distinctive. “There 
were some beautiful oak trees at the side 
of the property. There was something very 
mysterious and quiet and peaceful back in 
that area, so I decided to make it Walker’s 
garden. I left everything that was wild, like 
the toad lilies, trillium, violets and jack- 
in-the-pulpit. But I put in a lot of shade- 
loving plants, a lot of moss and hostas,” 
she says. An avid angler, Walker also got 
a small pond with a copper fountain of an 
angel holding a fish. 
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Asove: Limestone steps lead to 
the patio. The stone came from 
quarries around the St. Croix 
River Valley. Opposite: Lange in 
the gazebo. “It took nine years. I 
planted. I moved things. I weeded. 
It was great,” she says. “I con- 
ceived something out of nothing.” 


Far Lert: The birdhouse in older 
daughter Shura’s garden was 
modeled after her wedding cake. 
Lert: The actress’s creation 

has an untamed feel. “I don’t like 
manicured gardens,” she says. “I 
want them to be of nature, with 
everything running wild.” 


That inspired the idea of adding water 
to the garden. Before long, the actress was 
spending eight hours a day—during Min- 
nesota’s warm months, anyway—working 
in the garden. “There was a pond, and then - 
there was a waterfall, and then there was a 
stream, and then there was another pond, 
and then—you know,” Lange continues. 
Each of the children’s gardens contains 
a water feature. Benen Hannah’s and 
Walker’s gardens there is a Monet-in- 
spired pond, surrounded by yellow- and 

continued on page 252 
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crewball comedy,” a 

term cooked up by a 

press agent that came 

to describe an entire 
genre of American moviemak- 
ing, appears to have been first 
used to promote Gregory La- 
Cava’s My Man Godfrey (1936), 
the picture that made Carole 
Lombard a major star. What a 
nice piece of synchrony: The 
actress who helped define, and 
whose best work was largely 
defined by, this kind of ebul- 
lient, magical, zany but often 
sly soufflé of a movie helped 
to name It too. 

Lombard wasn’t born a 
screwball heroine; she and the 
genre evolved together. The 
actress liked to say that her 
feature movie career (which 
followed an important ap- 
prenticeship in a dozen Mack 
Sennett two-reel shorts) be- 
gan with “17 flops in a row.” 
Before he directed her in 
Twentieth Century (1934), her 
breakthrough movie, Howard 
Hawks called her the worst 
actress in the world. But he is 
also said to have told her costar 
John Barrymore that she would 
be a sensation—if only they 
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Anove: The screwball-comedy icon 
Carole Lombard leans against a 
tree in the front garden of her house 
at the foot of the Hollywood Hills. 
She purchased the Dutch-style res- 
idence in 1934, shortly after her 
divorce from her first husband, fel- 
low actor William Powell. 


could keep her from acting. 

What the notable director 
and actor did was encourage 
Lombard to be herself, and 
this turned out to be the key 
to liberating an antic original 
from the restraining shell of a 
gifted, if not particularly in- 
spired, contract player. “Cool- 
ly intelligent and calculatedly 
alluring in former pictures,” 
a perceptive reviewer wrote 
in the Los Angeles Times, “in 
[Twentieth Century] she vibrates 
with life and passion, abandon 
and diablerie.” 

Carole Lombard was no 
ditz, although at the height of 
her career she certainly played 
a number of them. Born in Fort 
Wayne, Indiana, “The Hoosier 
Tornado” or “The Profane An- 
gel” —depending on who was 
nicknaming her—came to Hol- 
lywood with her mother as a 
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launch his business. He was Petite 







































young girl and appeared in her 
first movie at 12. Adela Rogers 
St. Johns, admittedly a friend, 
said of Lombard in a contem- 
porary profile that she had 
“ideas and intense curiosity 
about everything on earth.” For 
once this doesn’t seem to be a 
bit of movie magazine puffery. 
Lombard paid attention to 
how scripts were constructed. 
She paid attention to the way 
the camera photographed. She 
paid attention to her fellow ac- 
tors too—she learned more 
from Barrymore in the six 
































Asove: The dining room. Ricut: In 
the living room, Haines used cus- 
tom lighting and furniture, such as 
lamps he fashioned from marble 
busts and a Neoclassical-style low 
table made in his own workshops— 
elements that were to become key 
ingredients in his signature look. 
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weeks they worked together, 
she said, than in her six previ- 
ous years in the pictures. 

In time she also had the 
good fortune to collaborate 
with some of the most deft and 
talented directors and writers 
in the business, who gave her 
a series of golden roles in the 
mid-1930s. After Hawks she 
worked with Ernst Lubitsch 
in 1935, when he produced 
Hands Across the Table, and 
again in 1942, when he directed 
To Be or Not to Be. In LaCava’s 


Godfrey she received her only 








Oscar nomination, for her 
portrayal of Irene Bullock, a 
dingbat heiress who picks up 
a tramp in a scavenger hunt 
and brings him home to be 
the family butler. William A. 
Wellman and Ben Hecht cre- 
ated Hazel Flagg for her in 
the newspaper satire Nothing 
Sacred (1937), and even Alfred 
Hitchcock, venturing out of 
genre, directed her in the 1941 
comedy Mr: and Mrs. Smith. 
‘The reason Hawks and Bar- 
rymore encouraged Lombard 
to be herself at that key early 
juncture in her career was that, 
by all accounts, she had an ir- 
reverent, playful and infectious 
personality. Lombard loved 
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Some of the Oscar-nominated star’s 
most Creative parties were held in 
the living room, including the one 
she threw after the project was com- 
pleted. On that night guests arrived 
only to discover that the house was 
without furniture; they were told to 
return to see the finished product. 
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practical jokes; she used color- 
ful language; on the set she was 
generous and thoughtful to a 
tee—a profane angel indeed. 
She gave wildly creative themed 
parties and was sexually frank, 
in and out of her two marriages. 
The first was to William Pow- 
ell, who, after they amicably 
separated, angled for her to ap- 
pear opposite him in Godfrey, 
and the second, near the end 
of her life, was to Clark Gable. 
‘The end of her life came too 
early, when, after indefatigably 
raising serious money at a se- 
ries of war bond rallies in 1942, 
she insisted on hurrying home 
to Los Angeles, and the plane 
carrying her there crashed. 
Now what kind of a home 
does so vivacious a personality 
establish for herself? Of Lom- 
bard’s various residences, the 
most memorable—and in the 
history of Hollywood interior 
decoration, the most influen- 
tial—was the house she bought 
in 1934, after her divorce from 
Powell. For decoration Lom- 
bard turned to her old friend 
and colleague William “Billy” 


RiGcut: Partly because of her rela- 
tionship with Clark Gable, Lombard, 
relaxing on her patio, drifted away 
from Haines. When she bought a 
new house in 1937, she did not hire 
the designer. Haines was hurt by 
the loss of his friend and devastated 
by her 1942 death in a plane crash. 


THE EVERETT COLLECTION 


Haines, whose career as a si- 
lent-screen wit and wisecrack- 
er had tanked with the arrival 
of the talkies but whose career 
as an interior designer was just 
about to take off. Lombard’s 
house was arguably Haines’s 
first complete project, and 
one of the actress’s goals in 
asking him to take it on was 


continued on page 252 





Axsove: Motion Picture magazine, 
noting touches like an overscale day- 
bed, concluded, “Any male who ven- 
tures [into] Carole Lombard’s new 
house will feel as shaggy as Tarzan. 
Its femininity is so unmistakable that 
your first glance tells you that it is 
occupied by a single woman.” 
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Guess Who’s Coming to Dinner 


hey have the best bletop workstations invite cus- 

product with the great- tomers to choose plates, glasses 

est variety,” Suzanne and linens and arrange them to 
Lovell says of Illinois-based their taste. Antique furniture 
Material Possessions. Its new mixes well with decorative 
6,300-square-foot space in objects from Japan and China 
Chicago’s Cathedral District isa and newer items such as a hand- 
showroom for the entire house. _ carved resin bow] and silver- 
For the dining room, three ta- plated salad servers (below). 
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Bergamo 
When Teatro La Fenice, Venice’s famed 18th- 
century opera house, burned in 1996, the 
Rubelli fabric company donated the textiles 
for the restoration of the theater’s Sale 
Apollinee. At Bergamo (212-888-3333), the 
Rubelli collection offers two versions of 


the fabric. Rigoletto (above), in gold or ivory, 





has a symbolic phoenix on a plain ground. 
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Best in Show 
KZ Lynch is drawn to the 


eclectic modern and vintage Se 
home furnishings and acces- | 
sories at Show in Los Angeles. 
Owner Bradley Cook keeps the | 
inventory fresh by featuring 

new discoveries alongside estab- 
lished designers. Recent finds 
include a table from Scrapile 

(left), a Brooklyn-based design 
group that creates one-of-a- | 
kind furniture from woodshop 
scraps, and Ige, whose pillows 





are made of suit fabric (below). 





Show : : 
1722. N. Vermont Ave. ( ra sl J oh { 
Los Angeles, CA 90027 


323-644-1960; www.showlifestyle.com Handcrafted in Glendale, California, 


Storybook Lighting is a collection 
| from the Mica Lamp Company. A 
| cottage built by a Hollywood studio 
in the 1920s inspired the whimsical 


steel and iron fixtures. To the trade. 


Mica Lamp Company 
818-241-7227; www.micalamps.com 


continued on page 224 
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BEHIND THE SCENES WITH THE RUGGED 
STAR OF CAPE FEAR AND HIS FAMILY 


By Christopher Mitchum 


y very first memory: I am 

two years old and sitting 

on what seems to be a 

high wall, my feet dangling 

above the ground. I am watching the ice- 

man carry a block of ice through the side 

door of the house. I leap down to fol- 

low him in and watch him place it in the 

icebox. The rented house is on Palm Av- 

enue, a block south of Sunset Boulevard, 
in Los Angeles. 

About the time I was recording my first 

thoughts, my father was playing Lieuten- 

ant Walker in the 1945 film The Story 


Azove: Robert Mitchum, his wife, 
Dorothy, and their sons, James, left, 
and Christopher, behind their four- 
bedroom redwood-clad house in 
Los Angeles’s Mandeville Canyon 
in 1950. “It was a noisy, creaking 
house at night,” remembers Chris- 
topher Mitchum. “But we loved it.” 
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of G.I. Foe, for which he received a Best 
Supporting Actor Oscar nomination. The 
family’s fortunes changed, and the fol- 
lowing year my parents bought their first 
house. It had two bedrooms and one bath 
and was on Oak Glen Drive, overlooking 
the Cahuenga Pass. 

The bed I shared with my brother gave 
way to bunk beds in the tiny room. The 
icebox became an electric refrigerator. 

Another, albeit infamous, milestone in 
my father’s career ended our few memo- 
rable years on Oak Glen Drive. In 1948 he 
was arrested for possession of marijuana, 


Ricut: The Mitchums enjoy walnuts 
in the den, by the fireplace where 
Marilyn Monroe warmed herself. 
Robert Mitchum sits in his comfort- 
able chair—“He anchored himself 
there,” Christopher Mitchum says 
—near a dining table whose legs 

he cut to make a low table. 
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Oprosire: With a portrait of his Nor- 
wegian-born mother hanging over 
his shoulder, Robert Mitchum and 
his family play music together in 
the den, as they often did. Lert: 
Mitchum at his desk in the den. “The 
only phone in the house was at that 
desk,” recalls Christopher Mitchum. 





Robert Mitchum’s breakthrough 
role was in 1945’s Story of G.I. Joe, 
for which he received a Best Sup- 
porting Actor Oscar nomination for 
his portrayal of Lieutenant Walker. 
Be.ow: A large breakfront dis- 
played a set of china in the Mitch- 
ums’ formal dining room. 





The ranch house sat on an acre, and a wooden bridge crossed a 
creek in front of it. A small pine wood ran along our side of the creek. 
The backyard was abundant with fruit trees. 


something almost unheard of then. He 
spent a few months in the L.A. county jail, 
which, he said, was “like Palm Springs, but 
§without the riffraff.” (The conviction was 
later expunged.) 
My father was befriended by Howard 
# Lughes when he was signed by RKO Stu- 
Hdios in 1944, and in 1949 Hughes put my 
Wfather to work and lent him $50,000 to 
start fresh. The jail time that could have 
been career ending only enhanced my 
father’s “bad boy” image. Once again, the 
family moved along with his career, this 
time to west Los Angeles and Mandeville 
#)Canyon Road. 
i) Mandeville, at that time, was semirural. 
Empty lots outnumbered houses. There 
were hills and trees to climb, caves to ex- 
plore and adventure lurking everywhere. 
The one-story redwood ranch house sat 
on an acre, and a wooden bridge crossed 
a creek in front of it. A small pine wood 
ran along our side of the creek. In the 
iW large backyard, abundant with fruit trees, 
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was, typical of the area, a swimming pool. 
‘To stop people from riding horses 
across our front lawn on their way to the 
»| polo fields, a six-foot-high redwood fence 
)was erected around the property. A junior 
high school and a housing development 
“have since replaced the polo fields. 
) Entering through the front door into 
t the small foyer, one had three choices. To 
the right was the living room, complete 
)with a fireplace. At the far end of the liv- 
ing room was a hallway leading to three 
’ bedrooms, each with a full bath. Straight 
ahead, one would pass the powder room 
before entering the large den. This was my 
favorite room, with its tongue-and-groove 
knotty-pine paneling, stone fireplace and 
full wet bar. It served much as a family 
room does today. 
Beyond the formal dining room to the 
| left was the country kitchen, which had a 
built-in fireplace/grill and a breakfast area. 
The master bedroom also had a fireplace. 
Beyond the kitchen was the laundry room, 
S where doors led to the two-car garage, the 
maid’s quarters and a side yard, with an in- 
cinerator. When my sister, Petrine, arrived 
on earth and took the bedroom closest to 
my parents, my older brother, Jim, moved 
into the maid’s room. The maid left. 
Even in 1949 Mandeville was something 
of a mini-Hollywood. Out back, on the 
ridge above Sullivan Canyon, lived Greg- 
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“T have long been asked what it is 
like to be a personage of the cine- 
maa. It’s like being trampled to death 
by geese,” said the actor, who was 
reclusive and somewhat disdainful 
of Hollywood. Asove: Mitchum and | 
his sons play ball on the one-acre 
property, which had a backyard pool. 


The actor was a self-taught saxo- 

phone player and pianist, who also 

penned lyrics and recorded three 

albums. Lert: “He wrote several 
songs, including ‘Ballad of Thunder E 
Road’ and ‘Whippoorwill, while sit- 
ting at the piano in the living room,” 
notes Christopher Mitchum. 
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RICHARD DENNING 
BLACK BEAUTY 


COURTESY STRAND THEATRE 


twas the third of July on an important 

weekend, a sunny afternoon with a 

light breeze lifting the mingled aro- 

mas of spruce trees and sea mist off 
the glittering harbor in Rockland, Maine. 
Excited residents were lining up under the 
bright marquee of the Strand Theatre on 
Main Street to see The General, starring 
Buster Keaton. The silent film would 
have live musical accompaniment. The 
theater looked newly built. Tickets were 
25 cents apiece. 

What sounds like a time warp was 
Matt and Ellen Simmons’s dream come 
true—a ruined and abandoned single- 
screen movie theater, an atmospheric 
small-town picture palace, had been 
brought back to life and was back in busi- 
ness. The classic silent film and the two- 


A sensitive restoration has brought 
back the original spirit and charac- 
ter to the Strand Theatre, a single- 
screen movie theater in Rockland, 
Maine, built in 1923. Top: “The 
building had a florist and a cigar 
and candy shop at the front,” says 
managing director Donna Daly. 
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bit admission were the Simmonses’ way 
of honoring the theater’s history—that 
was about what tickets had cost in 1923, 
when the Strand first opened, showing My 
Wild Irish Rose, starring Pat O’Malley and 


Pauline Starke. 


The couple happened to be at a semi- 
nar on historic preservation in Savan- 
nah, Georgia, when the idea dawned. 
“We were hearing this lecture on how 
theaters were restored,” Matt Simmons 
remembers, and what struck him was 
that the restoration in most cases helped 
bring back confidence to the town, cre- 
ating “new activities and growth,” he ex- 
plains. “We said to ourselves, “This is what 
should happen in Rockland—someone 
should do this.’” 

He had the Strand Theatre in mind. 


Asove: The theater’s sign and 
marquee were replaced in the 1930s. 
Ricut: A bright new sign and 
marquee—modeled after the origi- 
nals—were installed. False store- 
fronts now display film posters, and 
the stores’ square footage was in- 
corporated into an expanded lobby. 

































‘The Last 
Picture Show 


I RESTORING THE ORIGINAL 1920S SPIRIT 
7 ‘TO A SMALL-TOWN MOVIE THEATER IN MAINE 


Text by Paul Theroux 
Photography by Paul Warchol 
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Lert: Excavated from the basement, 
the lower lobby displays vintage pho- 
tographs of the Strand. BELow Lert: 
A concessions stand was designed for 
the upper lobby. Owners Matt and 
Ellen Simmons, who oversaw the 
renovation, preserved or replicated 
as many elements as possible, includ- 
ing the green wall color. 


The Simmonses had started visiting the 
Maine coast in the 1980s, but from their 
first visit to Rockport, a few miles north 
of the town of Rockland, they were be- 
witched. “We got to the rental house, and 
after five minutes we said, “This is the pret- 
tiest place we’ve ever seen in our lives.” 

And the Strand became part of those 
lives. Having grown to love this part of 
the mid-Maine coast, the couple had seen 
movies at the Strand for years, depending 
on it for entertainment for themselves and 
their five daughters during rainy days on 
their summer vacations. The boarding up 
of the Strand was a sadness the Simmonses 
took personally. 

Rockland began as a busy, working 
town, the terminus of the Maine Cen- 
tral Railroad Rockland Branch, first the 
producer and shipper of lime and then an 
important depot of the granite industry 
(many of New York’s landmark buildings 
are made from Maine granite). It is now 
the lobster capital of the world and home 
to the world-renowned Farnsworth Art 
Museum and many summer festivals. 

“I’m proud of what’s happened in Rock- 
land,” Matt Simmons says, and reflecting 
on this renewal brings the mild-man- 
nered Utah-born investor and author of 
the recent Twilight in the Desert close to 
passion. “But boarding up a movie the- 
ater is just a billboard saying, ‘We’re a 
dying town.’ That galled me too. It’s an 
eyesore—like a dead body in the middle 
of the street.” Simmons got in touch with 
his lawyer in Rockland and said, “Find out 
who owns it.” 

It turned out that the Strand had been 
bought and shut down by the same peo- 
ple who had built a generic multiplex just 
outside town. [his real estate maneuver is 
actionable, something called “restraint of 
trade.” As Simmons explains it, “It’s illegal 
to shut something down in order to create 
a monopoly nearby for yourself.” 

Under law, 4 new owner of the Strand 
would have to reopen it as a movie the- 
ater. Having restored a Mormon pioneer 
home in southern Utah (now on the Na- 
tional Register of Historic Places) near St. 
George, the Simmonses felt equal to the 








| challenge. The family had also completed 
ew summer home in Rockport. If they 
decided to renovate the Strand, they had 
plenty of reliable workmen to call upon. 
The purchase price for this near-ruin 
of a ee was small, Simmons says, 
“so incidental it should have been zero,” 
His mission from the beginning was to 
restore the Strand to its former glory. 


“We could have torn it down and put up 

















a movie theater that looked like a movie 
theater—and it would have been way less 
expensive. But we think historical restora- 
tion is fabulous.” 

In Simmons’s view, such restoration is 
American history reclaimed for genera- 
tions to follow. “We knew that it would be 
xpensive, but if you do it right, it’s re- 
ally important.” Donna Daly, hired by th 
Simmonses to be the theater’s managing di- 


The auditorium’s tin ceiling, dis- 
covered when a 1970s acoustical 
drop ceiling was torn out, “was bad- 
ly rusted from years of leakage,” 
says Daly, “so we had a new tin ceil- 
ing stamped in the exact same de- 
sign.” The fluted proscenium arch 
incorporates two original boards. 


rector and renovation coordinator, describes 


the Strand’s architectural style as “a mix of 


Art Déco and town hall.” It was not a daz- 
zling movie house like those Simmons 
had seen in Santa Fe or elsewhere, but 
it was an important theater, one of the 
first in Maine, central to the town and a 
local landmark. 

“But it had been built on a shoestring, 


” 


continued on page 2 





By Cheryl Crane 
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residence on Summit Ridge Drive 


in the Hollywood Hills. 


“I planned on having one husband 
and seven children, but it worked 
and composer Artie Shaw, lasted just 
four months. THESE Pacgs: The 
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Turner on the steps to the patio. 
OppostrE Anove: Shaw’s three-bed- 
room ranch house atop Coldwater 
Canyon. By the time of their mar- 
riage, he had become famous for his 
recording of Cole Porter’s “Begin 
the Beguine,” and the house was the 
site of all-night jam sessions. OpPo- 
site: Shaw and Turner at his piano. 








‘Summit Ridge Drive was the site of nightlong jam sessions and 
radio broadcasts attended by Jazz artists and screen stars. 


egend has it that Julia Jean Turner 

was discovered at Schwab’s Drug- 

store, but, in truth, Billy Wilker- 

son, a talent scout, spotted her at 

the Top Hat Café, a soda fountain across 

from Hollywood High School. He took her 

to Warner Bros., where she was renamed 

} Lana, cast in several movies and dubbed 

the Sweater Girl. Then she followed Mer- 

vyn LeRoy to MGM and was put under 

contract. The year was 1937, and thus be- 

gan 20 years of damage control, in which 

the studio would be called upon to bail my 

mother out of scandals, financial crises and 
physically dangerous situations. 

Her initial debacle was with Artie Shaw, 
the renowned musician, composer, arranger, 
bandleader, actor, author and the first of my 
mother’s seven husbands. They met when 
they appeared together in a feature film 
called Dancing Co-ed (1939). Artie played 
himself, contributing many of his most 
famous numbers, including two written 
especially for the picture; my mother had 
top billing, which says it all. They detested 
each other while on the set, but months 
later, meeting him again, she would give 
him another chance. My mother was quiet- 
ly engaged to Greg Bautzer, a man about 
town and an attorney to the stars. She loved 
the adoration that came with stardom and 
encouraged the advances of men such as 
Frank Sinatra and Howard Hughes. 

One suitor, William Powell—at the 
time one of MGM'’s biggest stars—was 
particularly infatuated with her. Frustrated 
after sending flowers and candy, he pre- 
sented her with what I consider the ulti- 
mate romantic gift. One day, while filming 
Two Girls on Broadway (1940), she entered 
her dressing room to find glistening be- 
fore her a custom-made glass cabinet. It 


























































stood five feet tall, and its mirrored shelves 
showcased every brand of perfume avail- 
able. Attached was a note that said simply, 
“Lana, please have dinner with me. WP.” 

A few days later, moments after a call 
from Bautzer canceling their evening plans, 
she accepted a dinner date with Artie Shaw. 
‘That night, acting on an impulse that would 
become her trademark with all the men in 
her life, she eloped to Las Vegas with Shaw, 
aman she hardly knew. It was her 19th birth- 




































day, and she and Powell’s gift moved into 
Arte’s hilltop home on Summit Ridge Drive. 
Located on the crest of Coldwater Canyon 
overlooking Beverly Hills, the three-bed- 
room ranch house was isolated and perfect 
for the famous couple. It was there my 
mother inspired Shaw’s famous blues piece 
“Summit Ridge Drive.” 

By the third day Mother knew the mar- 
riage was in trouble, and so was she. The 
arguments began with the arrival of her 


Asove: The simple living room was 
equipped with a state-of-the art 
record player. ABOVE RIGHT: Suitor 
William Powell presented Turner 
with an Art Déco mirrored cabi- 
net—which he filled with a selection 
of luxury perfumes—shortly before 
she eloped to Las Vegas with Shaw. 


Lert: Turner on the telephone. The 
actress, who met Shaw when they 
appeared in Dancing Co-ed, gained 
respect as a serious actress for films 
such as The Postman Always Rings 
Twice and Peyton Place, which earned 
her an Academy Award nomination. 
Opposite: The couple on the patio. 











massive wardrobe. As closets were scarce, 
she was forced to use one bedroom for her 
clothes and one bedroom for her shoes. Ih 
spite of her numerous outfits, Artie insisted 
that, in his presence, she wear no makeup 
and the same plain skirt and blouse and 
loafers. (Although Shaw dated and married 
the most beautiful women in the world, 
including Ava Gardner, Judy Garland and 
Betty Grable, he always tried to strip away 
their glamour and remake them in a way 
only he understood.) Shaw also expected 
his bride to cook, clean, launder his shirts 
and read Nietzsche and Freud. When they 
argued—which was often—he twisted the 
discussion into a philosophical harangue 
from which she retreated in tears. 

It wasn’tall domestic havoc, though. They 
were one of the most glamorous couples in 
Hollywood, and their life was filled with 
parties, premieres and nightclubs. Summit 
Ridge Drive was the site of nightlong jam 
sessions and radio broadcasts attended by 
jazz artists and screen stars. They would 
sit at the baby grand piano (a wedding gift 
from her mother) and make music until it 
was time to leave for the studio. 

It ended as it began—with a phone call 
to Bautzer. He arranged for the divorce, 
and MGM handled damage control. 
When they separated, Shaw refused to 
let the movers take the piano. My mother 
never forgave him for that, although she: 
got away with his prized clarinet, which 
sits proudly on my bar today. 

‘The marriage lasted four short months. 
Of the experience my mother would say, 
“Artie was my college education.” (1 
































Discoveries by Designers 





















Remember My Name 


oan Adler’s vision for her to personalizing everything 
Litchfield County store, Per- from china to draperies, from 





sonal Best Monogram Shoppe, one towel to napkin rings for a 
goes beyond simple monogram- __ party of 400, Adler has an exclu- 
ming to create a “lifestyle sive agreement with an artist who : 
brand” for a client. In addition designs signature monograms. 
The artist’s father, one of the last 
hand engravers in the country, 
| makes intricate dies (above) of 









the monogram brand. Thomas 






A red chinoiserie 
maple frame from 

Kipper is embellished 
with silver leaf. 


Pheasant is among those who 
have visited the shop. 

| Personal Best Monogram Shoppe 
2 Green Hill Rd. 

| Washington Depot, CT 06794 
eee ee eee ee ee] §©—860-868-9966 
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The Right Stuff 


Niall Bourke, an Irish wood- 
worker who specializes in French 
polishing, antique restoration and 
antique reproduction, is known 
as Kipper (left, with a chest with 
Venetian-style chinoiserie). He 
uses antique chisels and planes 
on old-growth wood with tradi- 
tional shellacs and glues to create 
museum-quality pieces for cli- 
ents, including Craig Wright. A Frenchepolishedtine 
Déco-style table in 
solid cherrywood with 


ao ; walnut veneer 


Kipper, 310-313-4000; www.kipper.biz 
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Scalamandre 


The Italian textile firm Colony is represented by 
Scalamandré (800-932-4361). Bali, made of spun 


rayon, cotton and silk, weaves chinoiserie ele- 


ments through a floral design. It is available in five 


background colors: magnolia (shown), turquoise, 





lilac, bamboo and mango. 
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*’ \ BRENTWOOD BASE FOR THE STAR OF REBECCA AND SUSPICION 


By Peter Haldeman 


he made a name for 

herself playing the 

timid ingenue, but 

there was nothing 
meek about Joan Fontaine’s sil- 
ver-screen success. At the age 
of 22 the actress snagged an 
Academy Award nomination 
for her performance as the cal- 
low bride in Rebecca (1940), Al- 
fred Hitchcock’s adaptation of 
the gothic romance by Daphne 
du Maurier. The following year 
Fontaine won the Oscar for her 
portrayal of another timorous 
soul in Hitchcock’s Suspicion. 


Just two years after that, she 


received her third Best Actress 
nomination, for her work in 
The Constant Nymph. 

Serious laurels for the com- 
plicated young performer— 
the daughter of a frustrated 
actress and the little sister of 
Olivia de Havilland, a very 
successful, and very competi- 
tive, actress. (While she beat 
out de Havilland in the 1941 
Oscar race, five years later 
her sister would square ac- 
counts by ignoring Fontaine’s 
congratulations when she ac- 
cepted her gold statuette for To 
Each His Own.) De Havilland 


.F A. A. GS YU A. A. A. Gy 


A flagstone path leads to the en- 
trance of the Fordyce Road house, 
in Brentwood, which Fontaine 
shared with her second husband, 
William Dozier, and her daughters, 
Deborah and Martita. The red- 
wood-and-shingle structure was 
destroyed in a fire in 1961. 


and Fontaine—who borrowed 
her surname from her stepfa- 
ther—were born a little over a 
year apart to English parents 
living in Tokyo. The ambitious 
Lilian de Havilland and her 
patent attorney husband, Wal- 
ter, were plainly mismatched, 
and in 1919 Mrs. de Havilland 
moved to California with her 
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{1 Azove: Fontaine had a large book 
collection. After the fire, she recalled, 
“my mind’s eye swept every room 
in the house. The three rooms filled 
with bookshelves. First editions, 
} signed copies by author friends, 
| reference books now out of print. I 
WH realized that I'd started life anew.” 
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Her sister, actress Olivia de Havil- 
land, with whom she had a strained 
relationship, rarely visited. Fon- 
taine once wrote, “I did not make the 
habit of inviting her to our dinner 
parties...for it was a sure way of los- 
ing the cook.” Lrrr: Fontaine and 
Dozier in the bar, about 1950. 


two daughters. Later, after they 
moved to Los Angeles, Olivia 
de Havilland quickly landed a 
contract at Warner Bros. Joan 
Fontaine, for her part, acted 
as her sister’s personal cook, 
housekeeper and chauffeur 
until she secured her own con- 
tract at RKO. 

Fontaine was cast in Rebecca 
shortly after marrying her first, 
husband, the English-born ac- 
tor Brian Aherne; they were: 
divorced a year after she made 
The Constant Nymph. In 1946 
she began dating the head of 
RKO, William Dozier, and 
three months later the two 
were married. In her mem- 
oir, No Bed of Roses, the actress 
writes that, following some 
house hunting with Dozier, she 
moved out of Aherne’s Beverly 
Hills residence and into “a de- 
lightful, sprawling, many-win- 
dowed, shingle-roofed house 
on Fordyce Road, clinging to 
a hillside in Brentwood.” Al- 
though the actress professed a 
deep ambivalence about what 
she called the “station-wagon- 
and-dogs life,” the house on 
Fordyce Road would remain, 
for the next 15 years, one of 
the few constants in her per- 
sonal narrative. 

There was a projection room 
and a mirror-lined dressing 
room, but by movie star stan- 
dards it was not a grand house. 
Fruitwood-paneled walls, beam 
ceilings and wide windows 
looking out to the ocean in the 
distance formed the backdrop 
for a kind of homey splendor. 


Fontaine filled the house with 


cozy upholstered sofas and 


wing chairs, English antiques, © 


oil paintings and books. Over 
time the Doziers remodeled 
the house—adding a balcony, 
enlarging the kitchen and, 
when their daughter Deborah 
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was born in 1948, installing 
a nursery. 

The couple led a busy so- 
cial life, at least in the early 
years of their marriage. They 
retained a Japanese chef and 
often hosted large sit-down 
dinner parties. Fontaine men- 
tions a dinner featuring an 

_all-Russian menu that began 
with caviar and vodka served 
in chilled Orrefors shot glass- 
es and proceeded to much 
glass smashing in the Russian 
manner. Joseph Kennedy at- 
tended a party at Fordyce and 
before dessert was served man- 
aged to propose to Fontaine— 
in his fashion: He would han- 
dle her financial affairs and 
share her home whenever he 


The couple favored a casual, infor- 
mal lifestyle. In the living room, 
they mixed an upholstered sofa and 
wing chairs with English antiques 
and artworks. Two Staffordshire dogs 
rest on the mantel, above a Dutch- 
tile fire surround. An 18th-century- 
style piecrust table is at left. 


came to California, he sug- 
gested, just as he had done with 
Gloria Swanson. 

In 1951, on a South Ameri- 
can film junket, Fontaine be- 
friended a young Peruvian 
girl, Martita Pareja, whom 
she eventually adopted. Her 
second marriage was unravel- 
ing by this time, and the role 
of Fordyce paterfamilias would 
soon be assumed by a writer 
and producer named Col- 
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A veteran of more than 30 films, 
many that took her all over the world, 
Fontaine searched for continuity 

in her private life. “I longed for sta- 
bility, permanency and a place to 
belong,” she said. ABOVE: The mas- 
ter bedroom had a beam ceiling and 
windows with views of the Pacific. 


Ricurt: After daughter Deborah 
was born in 1948, Fontaine and 
Dozier added a wing to the house, 
which included a suite, guest 
rooms and a glass-walled room 

for parties. Wrought iron chairs 
and a table centered the space. The 
glass doors opened onto a garden. 
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lier Young. “I remember the 
laughter coming from the liv- 
ing room when my mother and 
stepfather had dinner parties,” 
recalls Deborah Dozier Potter. 
“All day my foster sister and I 
played in the pool, picked and 
planted flowers in the garden 
or climbed trees.” For Fon- 
taine, this suburban idyll was 
both purposeful and precari- 
ous. “I wanted [the children] 
~ to have what I hadn’t known,” 
she asserts in her book. “At the 
same time, I could not allow 
myself to be inextricably paint- 
ed into a corner, to be buried 
in domesticity as my talented 
mother had been.” 

And she didn’t. She shot 
September Affair in Rome and 
Ivanhoe in England and Decam- 
eron Nights in Spain. She was 


romanced by Prince Aly Khan 
in Paris and the Earl of War- 
wick in London. She signed 
with Paramount (to pay the 
bills) and made some good 
movies (The Bigamist) and 
some not-so-good ones (Flight 
to Tangier). She starred in Tea 
and Sympathy on Broadway 
and dated Charles Addams and 
John “Shipwreck” Kelly. She 
summered with her daughters 
in the south of France. 

By 1961 Fontaine and Young 
were divorced. The actress 
rented out the Fordyce house 
and moved to an apartment 
overlooking Central Park in 
New York. From her East 
Coast base she would do 
Broadway plays, summer stock 
and dinner theater, and televi- 
sion. She would date Howard 


Hughes and Adlai Stevenson. 
She would marry and divorce a 
fourth time. Her mother would 
die, her sister would neglect 
to invite her to the memo- 
rial service, and her daugh- 
ter Martita would disappear 
from her life. And, in the fall 
of 1961, her beloved Brent- 
wood home would perish in 
the Bel-Air fire. But its hold 
over the actress would en- 
dure. “Other than in memory 
I would never see that pool 
with the island again, the chil- 
dren’s room, the white-beamed 
ceiling in my bedroom,” she 
writes. “Even today in my 
present apartment I search for 
something in a closet or cup- 
board only to remember that 
it lies amid the rubble at 
Fordyce Road.” 














“The pond-sized pool with an 
island in the middle, waterfalls 
cascading into it from rocks above, 
a tropical garden, an orchard 
reminding me of La Paloma—all 
these things beguiled me,” the 
actress wrote in her 1978 autobi- 
ography, No Bed of Roses. 
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THE DIRECTOR’S UNIQUE TAKE ON THE BARN IN CALIFORNIA 


Architecture by Don Nulty, Ala/Landscape Design by Eric Nagelmann 
| Text by Nancy Collins/Photography by Mary E. Nichols 


For his retreat in Carpinteria, Cali- | Asove Ricut: In the entrance hall, . 
fornia, film director Joel Schumacher —_ adaptations of Diego Rivera mu- 
wanted a rustic look with modern rals “celebrate the worker,” says 
comforts. He called upon architect Schumacher. Arte de Mexico wood 
Don Nulty, who created a new doors. Opposite: An antique bust 
residence that incorporated wood and a figurative oil painting rest on 
from several 200-year-old disassem- _a worktable in the living room. The 
bled barns. ABove: The entrance. basket is from Ralph Lauren Home. 





jana Vreeland re- 

ally understood the 

genius of vulgar- 

ity,” laughs movie 

director Joel Schumacher, 

speaking of his old friend, the 

famously brilliant, famously 

eccentric editor of Vogue. “She 

knew how to push things...re- 

ally push things. And, as many 

of my critics will tell you, Iam 
the enemy of good taste.” 

Only when you have fabu- 

lous taste can you get away with 

saying you don’t. But then, Joel 

Schumacher always had an eye. 


From his early days as head of 


visual displays for Henri Ben- 


del—and a costume designer 
for Woody Allen—right until 
he started turning out big-time 


Hollywood movies like The 


Phantom of the Opera (2004) and 
Batman Forever (1995), the tall, 
lanky style maven instinctiveh 
understood the hipness of mix- 
ing a dollar with a dime. “In 
our business, we get to travel 
a lot, and part of the thrill is 
finding funky little places and 
treasures. I don’t care if some- 
thing costs 29 cents or consid- 
erably more. If I love it, I buy 
it—then throw it all together, 
because in the long run, you 
never care how any place is 
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Asove: “The living room is inspired 
by Will Rogers’s house in Los An- 
geles,” notes Schumacher. Beams 
from the old barns frame one of the 
room’s two fireplaces, above which 
are a Russian landscape and an Art 
Déco cement vase. The table is made 
from a New York manhole cover. 
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decorated—just how you feel 
when you're there. After all, 
before there was a thing called 
lifestyle, there was simply your 
own personality.” 
Something Schumacher 
knows a thing or two about. 
Stepping into his 5,000-square- 
foot, southwestern-inspired 
getaway in Carpinteria, Cali- 
fornia, one is instantly en- 
gulfed in the far-flung curios- 
ity, charm and wit of the man 
whose wanderlust finally led 
him to what he calls “this little 
surfing town of Santa Barbara. 








I always loved it here,” says the 
Los Angeles resident, whose 
yen for a second home materi- 
alized when he happened upon 
“eight wonderful acres. Origi- 
nally, I thought, Pll just buy an 
old barn and move it onto the 
property. But old barns have 
neither insulation nor plumb- 
ing, so the idea of getting an old 
barn, only to build a new house 
inside, seemed ridiculous.” 
Enter architect Don Nulty 
and builder John Harpster, 
who came up with the perfect 
solution: a new structure cov- 


Opposite: A trellis-covered ter- 
race is just off the breakfast room. 
“The chairs and accessories are 
from all over the world,” says the 
director. “There are two large wood 
tables outside. We can gather 
around one or push them together 
to accommodate more guests.” 


ered in old barn siding. With 
that in mind, Harpster headed 
for Maine, where he scooped 
up three 200-year-old barns, 
bringing them back to Cali- 
fornia on flatbed trucks. This 
coveted antiquity turned out to 
be the perfect point-counter- 
point to the thoroughly mod- 
ern eight-room structure with 
its swimming pool and radiant- 
heated floors. 

“Warming yourself from 
the feet up is very healthy,” 
says Schumacher. “And I al- 
ways loved concrete. So when 
John and Don said, ‘Why not 
have a poured-concrete floor?’ 
—which you often see in very 
old European buildings—I 
jumped. And because it’s heat- 
ed, none of the rooms have 
vents coming down on you 
with overhead heating.” 

Equally good for the sys- 
tem—not to mention the spirit 
—is what fills those rooms, 
starting at the entrance, with its 
dazzling mural-covered walls, 
an homage to Diego Rivera 
and “the heroics of the work- 
ing person.” ‘The director com- 
missioned the reminiscent mu- 
ral, painted by scenic artist 
Michael Zansky, while filming 
Flawless (1999). 

When it came to the flora, 
he was adamant about “cele- 
brating California,” instructing 
landscape designer Eric Nagel- 
mann to create scenarios that. 
would “make people feel like 
they were riding up on a horse 
two centuries ago.” A similar’ 
ode to the land can be found 
in the master bath, whose gi- 
ant picture window looks out 
onto countryside worthy of 
Tortilla Flat. “I like to pretend 
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Lert: Schumacher’s bedroom is 
housed in the structure built from 
what he calls the brown barn, which 
is connected to the main house. 
Santa Barbara-based landscape de- 
signer Eric Nagelmann surrounded 
the building as well as the entire 
compound with grasses and shrubs. 


I’m in John Steinbeck country,” 
chuckles Schumacher. 

The heart of the house is its 
huge, book-filled, double liv- 
ing room with balconies and 
sweeping cathedral ceilings (“I 
said I wanted wood ceilings, 
and John and Don came up 
with these”) as well as the fire- 
places that anchor each end of 
the impressive space to cre- 
ate two distinct sitting areas. 
“The space was too large to have 
one intimate area to congregate, 
so we turned it into almost two 
living rooms,” says Schumach- 
er. “It’s big enough for a party, 
but if two people sit by the fire- 
place, it’s also very cozy.” 

Not to mention seductive— 
a place to sink into down-filled 
sofas and get happily lost in... 
words. “Books make me really, 
really happy,” says Schumacher. 
“T always loved those old Euro- 
pean rooms where the shelves 
sag with books you know have 
been there for a long tme. To 
me that spells comfort and 
adventure.” Toward that end, 
the director even lugged back 
“all these beautiful old leather 
books from Prague which, be- 
cause they’re in Czech, I could 
never read—though you can 
almost make up a story about 
them. If my guests want some- 
thing to read,” he adds with un- 
derstatement, “there are lots of 
choices. Or if they want to do 
nothing at all, that’s fine too. 


Lert: African beaded kings’ and 
queens’ armchairs flank the en- 
trance to Schumacher’s bedroom. 
“The Beacon blankets and Native 
American rugs are from every- 
where,” he recalls. “I’ve been col- 
lecting them from flea markets, 
swap meets and the like since 1971.” 








‘This house is for people to visit 
and stay, bring their families, 
dogs, be comfortable. There’s 
no fuss, nothing precious. 

“We spend so much of our 
lives under pressure, trying to 
please other people, that where 
you live is the one place you 
should have it just the way you 
want it,” he says. “If you give a 
party, no one is going to have 
a good time if you don’t, con- 
versely, if you’re not comfort- 
able in your own house, no one 
else is going to be. For those 
into stark minimalism, I know 
this would be a nightmare. 
And though I can certainly 
see the beauty of that kind of 
design and can worship it from 
afar,” he concludes, laughing, 
“T just don’t know what they 
do with all their...crap.” 0 


Asove: The rear elevation. From 
left are the red barn, the breakfast 
room, the gray barn and the brown 
barn. Lerr: The black-bottomed 
pool—“based on Bruce Weber and 
Nan Bush’s cement watering hole 
on their gorgeous Montana ranch” 
—looks out to the ocean. 


Schumacher asked the 
landscape designer for 
scenarios that would “make 
people feel like they 

were riding up ona horse 
two centuries ago.” 



































Asove: The Bel-Air residence of 
Jerry Lewis and his family, first 
shown in the fall 1961 issue of Ar- 
chitectural Digest. “On the front 
door we placed a gold plaque: Our 
house is open to Sunshine, Friends, 
Guests and God,” Lewis wrote of 
the house. RiGut: The living room. 


Opposite: Lewis and his wife of 
36 years, Patti, in the library with 
four of their sons (the couple 
would have six: Gary, Ron, Scott, 
Chris, Anthony and Joseph). Lewis 
described them in his autobiog- 
raphy as “each one healthy and 
demanding of his father’s time.” 


Y3>YVd 1 GHYVNAVW ‘AHdVHSOLOHd 


we 


t was a house of its time, 
its place and its owner 
Jerry Lewis. It was the 
sine qua decorative non 
of an out-of-control comic 
genius who made it big in 
the most buttoned-down de- 
cade in American history— 
the 1950s. 

From 1946 to 1956—when 
they famously, acrimoniously 
split up—Jerry Lewis and 
Dean Martin were the hottest 
duo in comedy, the world’s top 
box office earners from 50 to 
*56. Together, this incongruent 
pair were the yin and yang of 
postwar sensibilities, the flip 
sides of the American dream: 
Martin, the whiskey-swizzling, 





* THE FUNNYMAN AND HIS FAMILY IN 1960S BEL-AIR | 


Mesy1 = By Nancy Collins 


tuxedo-clad quintessence of 
saloon cool; and Lewis, an, 
adolescent bundle of manic, 
frantic, unlimited, unpredict- 
able energy. 

When it came to how he 
lived, however, that exuber-. 
ance was somewhat hidden, 
Indeed, the Bel-Air home he 
shared with wife Patti and 
their sons—verified by a large 
communal family portrait— 
seemed almost purposefully 
calm. With prototypically slick, 
’50s Jines—the wall-to-wall 
carpeting, teak tables, red-lac- 
quered lamps and antique 
headboards, courtesy of de- 
signer Donna Flanagin, of 
Ralph Potter and Associates— 














The Lewises asked Donna Flana- 
gin, of Ralph Potter and Associates, 
to design the interiors of the spa- 
cious house. Tor: The designer 
gave the dining room Asian touches 
like red-lacquered cabinets—which 
held Patti Lewis’s Steuben glass— 
and a chinoiserie wallcovering. 


“Holidays...were not your average 
undertaking in our house,” wrote 
Lewis’s son Anthony. “Dad set up his 
16-mm sound-on-film camera with 
floodlights, shotgun microphones, 
and even live playbz ABOVE AND 
RiGcut: The library had green walls 
and a white carpet. 
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Lewis had a deep interest in the 
technical aspects of filmmaking 
and sound; his study was filled with 
equipment he had gathered over 
the years. The room, which also 
contained family photographs and 
memorabilia, was dominated by a 
red-and-black décor. 
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Jerry Lewis’s private quarters 
were as controlled as his pub- 
lic persona was not. 

“We had been infrequent 
nightclubbers and hadn’t in- 
dulged much in the Holly- 
wood swirl since 1958, when 
we bought the old Louis B. 
Mayer estate...in Bel Air,” 
Lewis wrote in his autobiog- 
raphy, ferry Lewis in Person. “A 
veritable palace it was, so big, 
in fact, that it took us better 
than a year to discover all the 
rooms. At the final check, so 
help me, there were seven- 
teen bathrooms.” 

The only clue that this house 


ede ee 


was inhabited by one of the 
world’s great clowns was the 
portrait of one hanging over a 
fireplace. But then, Lewis has 
always been something of a 
contradiction in terms: a man 
who, having raised millions for 
charity, refuses to wear a pair 
of socks more than once 
and gives away suits rather 
than have them dry-cleaned. 
Though in 1950 he willingly 
dressed up in drag for the 
movie At War with the Army, 
nine years later he refused to 
do it again, thus turning down 
the role that made Jack Lem- 
mon a superstar in Some Like 





It Hot. (For his part, Lemmon 
cheekily sent Lewis chocolates 
every year to thank him.) 

Though his acting career 
was briefly resuscitated in 1983 
when he costarred with Robert 
De Niro in The King of Comedy, 
Lewis never regained the high- 
velocity stardom of his halcyon 
decade with Dean. For some, | 
however, Jerry Lewis is still 
what he was when he lived in 
his house in Bel-Air: the real 
King of Comedy. 

“In this house I felt that po- 
sition and wealth didn’t have to 
alter my life,” Lewis wrote. 

“Tt was home.” U1 










BrLow: The bookshelves in the li- 
brary displayed some of Lewis’s 
awards, plaques and trophies and 
part of his large collection of clown 
figurines. Borrom: The master 
bedroom had custom lamps, a white 
bedcovering and a wisteria mural 


in purple, lavender and pink. 
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“A veritable palace it was, so big, 

in fact, that it took us better than a 
year to discover all the rooms. 

At the final check, so help me, there 
were seventeen bathrooms.” 
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By Michael Frank 


how me the house and 

[ll show you the man 

(or woman). Has this 

ever actually been true 
of a Hollywood star? 

In a curious way, for Ava 
Gardner at a certain crossroads 
of her life, it was. In 1948, fol- 
lowing the dissolution of her 
first two brief marriages (to 
Mickey Rooney and bandlead- 
er Artie Shaw) and before she 
went on to marry Frank Sina- 
tra in 1951, the peripatetic ac- 
tress decided to put down some 
roots, however tentative, in Los 
Angeles’s Nichols Canyon. 

The house she bought for 
herself was a simple stucco cot- 
tage set up high on a naked, 
sun-baked, rocky slope. While 
modestly decorated, evidently 
by the actress herself, it 
seems—retrospectively, at any 
rate—to contain a few seeds of 
the actual woman who dwelled 
somewhere within one of Hol- 
lywood’s famous, maybe even 
notorious, love goddesses. 

The very term “love god- 
dess” suggests a fabrication, and 
it was one that haunted Gard- 
ner for much of her life. An 
unmistakable and unparalleled 
beauty, the actress was humbly 
born, in Grabtown, North 
Carolina, in 1922. She was dis- 
covered in 1940 in New York, 
when an MGM casting agent 
saw her picture in the window 
of her brother-in-law’s photog- 
raphy studio. For years no one 


After moving to Los Angeles in 1941 
as an MGM contract player, Ava 
Gardner lived in apartments and in 
houses she shared with her hus- 
bands, first Mickey Rooney and then 
Artie Shaw. The Nichols Canyon 
cottage she purchased in 1948 was 
the first home she owned. 


PHOTOGRAPHY: AVA GARDNER MUSEUM 
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When Movieland magazine visited 
the actress in 1949, the writer re- 
ported that Gardner, opting fora 
room-by-room approach to decorat- 
ing, was finishing the living room, 
where she painted the walls yellow, 
added a gray carpet and selected 
blond-wood “modern” furniture. 
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at Metro knew what to do with 
her other than photograph her 
perfectly lit pulchritude or as- 
sign her to bit parts—you know 
an actress is in dicey territory 
when she is referred to as “hold- 
ing her own” in B movies. 
Finally, in 1946, she was 
loaned out to Universal, where 
she played a vamp in The Kill- 
ers. The Hucksters (1947) came 


next. Soon her handlers began 
to pay attention, and Gardner 
delivered strong performances 
in Show Boat (1951), Mogambo 
(1953, and her only Oscar 
nomination), Bhowani Function 
(1956), The Sun Also Rises (1957) 
and The Barefoot Contessa (1954), 
where she played a Spanish 
dancer who turned into a mov- 
ie star, ran through men and 


dee ee 





ended miserably. The charac- 
ter was the one Gardner felt 
closest to, for obvious reasons.. 

Gardner eventually gave up 
on Hollywood, or Hollywood, 
gave up on her, and she moved 
first to Spain, where she partied 
with jet-setters and bullfighters, 
then to London, where, in time, 
she secluded herself in a fas- 
tidiously appointed apartment 















(see Architectural Digest, April 
1992) and died alone in 1990. 

To the end, even—maybe 
especially—after her beauty 
left her, the actress never 
seemed at ease with herself. 
Looking back on his ex-wife’s 
life, Artie Shaw said her looks 
were “a big handicap to her be- 
ing taken seriously.” 

‘Ten years after her death, her 








friend Arlene Dahl, remarking 
on the ongoing fascination with 
Gardner’s tumultuous arc, spec- 
ulated that it wasn’t “because 
of her real life, but because her 
written-about life was every 
woman’s dream and every man’s 
passion. It was a glamorous 
screen image that the barefoot 
gypsy could never live up to.” 

Dahl once asked Gardner 





what it felt like to walk into a 
room and feel every eye was 
on her. “I want to crawl un- 
der the carpet, and get to the 
other side of the room as fast as 
possible,” she answered. When 
Dahl pointed out that on the 
screen Gardner had such self- 
assurance and was adored by 
men and women alike, the ac- 

continued on page 254 
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Top AND ABOvE: Gardner’s pink- 
stucco house, the Movieland feature 
noted, fit all of her requirements: 

It was inexpensive, close to the movie 
studios, on a sun-soaked hill and 
“had a touch of wilderness about 
it,” a reminder of her roots in rural 
Grabtown, North Carelina. 
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Something of Gardner’s candor 
and simplicity comes through in the 
Nichols Canyon home and garden. 





The actress in her bedroom, near 

a Degas print and family photos. De- 
spite these touches, she never felt 
comfortable in Hollywood. By 1955 
she had moved to Spain, where, she 
revealed in her 1990 autobiogra- 
phy, “for the first time since I’d left 
North Carolina, I felt I was home.” 
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“The difference is the details.” JouN EHRLICH 
Visit our website at: www.thefederalistonline.com 





What makes a bed from THE FEDERALIST exceptional is it’s superb quality. Only the finest woods are 
- used. Your choices include tiger and bird’s eye maple, flame birch, cherry, mahogany, walnut and poplar. 


Every board is meticulously matched for figure and grain. Every leg detail and decorative element is carved 
by hand. We use only solid brass and iron fittings. Most exquisite is a detail you'll recognize immediately. 
Every surface on a bed from THE FEDERALIST is hand rubbed to a deep, mellow finish in a 22-step 


process. We also offer an infinite choice of paint colors in smooth, worn or crackled finishes. Any custom size 


is possible and our craftsmen can expertly adapt antique beds. Each detail expresses the classic beauty and 


authentic design for which THE FEDERALIST is known. Please call for our bed package. 
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The finest handmade 18th century reproduction furniture, lighting and decorative accessories. 


SHOWROOM: 369 Greenwich Ave., Greenwich, CT 06830 
TELEPHONE: (203)625-4727 FACSIMILE: (203)629-8775 EMAIL: info@thefederalistonline.com 
Mail, telephone, fax and online orders accepted. 
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Swim or exercise against a smooth current adjustable 
to any speed or ability. Ideal for swimming, water 
aerobics, rehabilitation and fun. No traveling, no 
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LAGA | 


Cook better 
Eat better 
Taste better 


Live better 


Anyone who owns one will tell you, an Aga is not just an appliance, it’s a way of life. And for over eighty years, the 
legendary Aga cooker has been the choice of serious cooks, celebrities and even royalty in Europe. Now, it is the heart 
of the most beautiful kitchens in North America. The Aga’s patented, gentle radiant heat locks in juices, preserving 
flavour and nutrients, ensuring delicious results, without the stress. The Aga is so easy to use, it leads to what Aga 
owners Call “impulsive cooking.” 


Available in a variety of models and colours, now in gas and electric, there is an Aga to suit your kitchen. To learn more, 
contact your local authorized Aga retailer listed below. Or visit our website at www.aga-ranges.com/march and request 
your complimentary information pack today. 


Sierra Select Distributors, Inc. 
415-431-8682 
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BETTE DAVIS 


CARY GRANT 





continued from page 158 

sic. Davis tore into the role of a slutty, 
murderous southwestern wife angling for 
an adulterous fling with a slick Chicano 
(played by Paul Muni). She even gets to 
play a mad scene in a witness box, some- 
thing she’d never have been able to do as 
Della Street. 

Details of Bette Davis’s life on North 
Beverly Drive are scarce. She and Nelson 
didn’t stay all that long; by 1936 the cou- 
ple had moved again, this me to a much 
simpler house at 5346 Franklin Avenue in 
Hollywood. (Davis was as restless domes- 
tically as she was personally; she once sat 


Much more than 
family or friends or 
hobbies or (heaven forbid) 
rest, acting was what 
really mattered to Bette 
Davis in the end. 





down with her mother and “listed more 
than seventy-five places in which we had 
lived before we finally alighted.”) She’d 
acquired two more dogs along the way, 
both of whom shared the North Beverly 
house with Davis and Nelson. There was 
Sir Cedric Wogs, a white Sealyham ter- 
rier sometimes called Ceedie, sometimes 
Wogs; and Tibby, a Scottish terrier. It was 
no wonder Bette and ‘Tibby got along so 
well—they were two of a kind. A dog guide 
describes the Scottie as a breed with “un- 
usual variable behavior and moods—it can 
get moody and snappish as an adult.” 

There’s one particularly revealing story 
of daily life on North Beverly. The writer 
Betty Boone, of Screenland magazine, ar- 
rived at the house one day to find Bette 
arguing with her younger sister, Bobby. 
The subject: Leonardo da Vinci. Bobby 
argued that despite da Vinci's lack of fame 
during his lifetime, “he had the fun of do- 
ing the things—of knowing himself that 
they were good.” But the ever-anxious, 
supremely ambitious Bette Davis was 
not impressed. “He had a horrible life,” 
she retorted, “and no one knew he was 
famous until he was dead, so what good 
did it do him?” After Of Human Bondage 
and Bordertown, the same could not be said 
about her. | 
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continued from page 187 
MGM‘%‘°s biggest star, Clark Gable—chris- 
ten Cary Grant. 

When, in She Done Him Wrong (1933), 
Mae West invited Grant to “come up 
sometime and see me,” he was well on his 
way to being the cinematic exemplar of the 
romantic leading man: witty and elegant, 
with a comically diffident, nonthreatening 
sexuality. Inside of five years, his was the 
screen persona that Time magazine would 
describe as “the world’s most perfect male 
animal,” the knowing, impeccably man- 
nered bon vivant after whom Ian Fleming 
modeled his character James Bond. 

Grant’ first, and periodic, roommate in 
Hollywood was the western star Randolph 
Scott (see Architectural Digest, April 1996). 
‘Two early and brief marriages—to actress 
Virginia Cherrill and then to Woolworth 
heiress Barbara Hutton—ended in di- 
vorce. In 1946 Grant, returning from a 
visit to England aboard the Queen Mary, 
met the young actress Betsy Drake, whom 
he had seen perform on stage in London. 
They were married three years later; she 
was 26, he was 45. Both were avidly in- 
terested in healthy, outdoor living, and, 
in 1954, after several years of vacationing 
in Palm Springs, they bought the house 
at 928 Avenida Palmas, which they named 
Las Palomas. By then Grant was 50 and 
frustrated with the quality of parts he was 
offered and with moviemaking in general. 


of the main house and opened to wide 5! 


balconies looking out to Dry Falls and | ? 


an ancient Indian canyon. There was an | ®° 


original attached three-bedroom guest 


wing; they added another upper wing with | 
two bedrooms and two sunken baths | 
(for all the couple’s reclusiveness, close | Ws! 
friends like Grant’s costar Katharine Hep- | 
burn came for rejuvenating stays). The | 
house’s defining architectural feature, its | 


deep-gabled, red-tiled roof, was a vivid 


symbol of the shelter and protectiveness | 


its owners sought. 
One day, in over-100-degree heat, Alfred 
Hitchcock, who had masterfully directed 


Grant in Suspicion (1941) and Notorious | 
(1946), arrived at Las Palomas with the’ | 
script for To Catch a Thief in hand. Grant |} 


respected Hitchcock, feeling that he had 
done his best work for him, and agreed 
to the starring role that recharged his ca- 
reer and led to such films as An Affair to 
Remember (1957), Indiscreet (1958), North 
by Northwest (1959) and Charade (1963). 
The decision to give up his idyllic desert 
pace and return to work also contributed 
to the dissolution of his marriage (Grant 
biographer Marc Eliot writes that the ac- 
tor indicated he and Drake “had simply 
run out of things to talk about”). 

They divorced in 1962. After a later 
short marriage to actress Dyan Cannon 
also ended, Grant lived at Las Palomas 





One day, in over-100-degree heat, Alfred 
Hitchcock arrived with the script for To Catch a Thief 
in hand. Grant agreed to the starring role. 





At Las Palomas he went into long months 
of virtual retirement; rarely entertaining 
at home, the couple devoted their days to 
sunbathing, horseback riding and reading 
(he had an extensive library). 

The residence, designed in the style 
of a 19th-century Andalusian farmhouse, 
was built in 1927 on one and a half acres 
in the central part of Palm Springs now 
called the Movie Colony for the famed 
denizens who once owned retreats there. 


Though Grant described it to friends as a _. 


“falling-down” house, it was solidly con- 
structed, with thick walls and heavy ceiling 
beams. Its two-story height was a rarity 
in the low-lying neighborhood; the mas- 
ter bedroom was set under the gable 





alone before selling the house in 1972, two 
years after he was awarded an Honorary 
Oscar for his lifetime in film. 

Upon arriving in Hollywood four de- 
cades earlier, he had been drawn eastward, 
as if by magnet, to the California desert. 
As he wrote in Archie Leach, his autobi- 
ography: “I was an only child, and first 
saw the light of day—or rather the dark of 
night—around 1:00 a.m. ona cold January 
morning, in a suburban stone house which, 
lacking modern heating conveniences, ° 
kept only one step ahead of freezing by 
means of small coal fires in small bedroom 
fireplaces; and ever since, I’ve persistently 
arranged to spend every possible moment 
where the sun shines warmest.” 1] 








DORIS DAY 


continued from page 174 
barbecues over formal sit-down affairs. 

Day’s on-screen characters came across 
as self-reliant women who conducted 
themselves professionally. And beyond 
the movie set, Day was a professional. Im- 
mediately after an extremely understated 
justice of the peace marriage to Melcher, 
she drove with him to a Ventura Boulevard 
_ upholstery shop to pick up a chair that 
was ready. If she hadn’t pursued a show 
business career, she often mused, she 
would have become an interior decora- 
tor. Indeed, she played one in 1959's Pillow 
Talk so convincingly that the performance 
merited an Oscar nomination. 

Hers was a strong, proactive presence, 
_ even in her problematic roles as passive 
_ wives in Storm Warning (1951) and Mid- 





Modesty was another characteristic of her homes. 
The thing Day detested most was showiness. 





night Lace (1960). The astute Hitchcock 
knew this and used the dilemma of a vig- 
orous female suppressed as the intriguing 
undertow in his 1956 remake of The Man 
Who Knew Too Much. As a retired musical 
stage star in the film, she must contend 
with a husband who makes fun of her 
suspicions and tells her to be quiet. But, 
in the end, the Doris the audience knew 
and loved is back. She supplies the puz- 
zle’s missing link: “Ambrose Chapel’s not a 

man; it’s a place.” And it’s her singing “Que 
_ Sera Sera” at the embassy that ferrets out 
her kidnapped boy. After a private screen- 
ing, people asked Hitchcock: “How did 
you get such a performance from Day?” 
The director replied, uncharacteristically: 
“Tt wasn’t me. It was all Doris.” 

‘And it was all Doris because her mov- 
ies often mirrored her own life. Her first 
husband, trombonist Al Jorden, verbally 
and physically abused her, demanding she 
_ get an abortion. Defying him, she had the 
‘baby and left. Her second husband, sax 
_ man George Weidler, was unable to adjust 
_ to‘his wife’s burgeoning fame and walked 
out, despite her pleas to stay. Money-ob- 
sessed Melcher, mate number three, was 
into control. The signs were there from 
the start of their 17-year union. He had 
the last say in her home remodeling and 
furnishing, both of which he didn’t really 
care about except for the financial out- 
lay. He quashed her desire to redo the 


living room ceiling in the Beverly Hills 
house, at a time when Columbia had just 
signed her to the most lucrative record 
contract ever. He replaced higher-priced 
furnishings she had ordered with cheap 
knockoffs. In managing her career, he 
signed her to projects she had no af- 


finity for, while always hunting for bar- | 


gain-basement composers to do the films’ 
scores, which their independent produc- 
tion company, Arwin, controlled. But Day 
performed in all these ventures, giving her 
professional best. After his death of a cere- 
bral hemorrhage in 1968, she discovered 
that she was broke and $450,000 in debt 
(mostly back taxes). True to form, Day 
turned the Melcher-devised Doris Day 
Show (1968-73) into a smashing success. 


She sued lawyer Jerome Rosenthal, whom 
Melcher was connected with, winning a 
civil lawsuit that awarded her almost $23 
million in damages. She also guided A. E. 
Hotchner in writing a best-selling mem- 
oir, Doris Day: Her Own Story, published in 
1975. A year later she married her fourth 
husband, restaurant manager Barry Com- 
den, but she soon recognized the mistake, 
and they were divorced in 1981. 

Day’s strength and stamina, however, 
did not eclipse a razor-sharp sensitivity 
and vulnerability. In her own life, she 


coped with coming upon her father in | 


bed with a neighbor; and she stood by 
Melcher’s bedside throughout his illness 
and nursed her beloved son, ‘Terry, as he 
succumbed to melanoma. 

Day moved successfully from musical 
ingenue to deliciously deft comedienne to 
dramatic actress, an accomplishment that 
helped solidify her fan base. 

Ensconced now in Carmel, California, 
and busy overseeing her two charitable 
organizations for animals, Day looks at 
her showbiz years as another life, a life 
she has no desire to extend, which leads 
her to turn down movie offers, interviews, 
tributes and commentaries to garland the 
DVD releases of her pictures. Except for 
the delight she takes in decorating her 
house, exercising and playing with her 
dogs, nothing of her former life remains. 
The lady has moved on. 0 
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JESSICA LANGE ~ 


continued from page 198 


blue-flowering plants, and at the bottom of | 


the hill there’s a large lily pond—but we’re 


getting ahead of ourselves. “At one point a | 


big tree came down in a storm, and sud- 


denly there was a space that needed to be | 
addressed,” recalls Lange. “I had become | 
friendly with the monks and the Rinpoche | 


at a Buddhist monastery in Minneapolis, 
so I decided that in their honor I would 
build a Buddha garden based on the wheel 
of dharma.” Here a Tibetan Buddha statue 
presides over a sweep of peonies—held by 
believers to be the flower of compassion. 
“Then, because the Buddha garden looked 
like it was stranded in the middle of the 
yard, I had another pond built.” The large 


lily pond, flanked by a stone terrace over- | 


grown with wild daisies, is also home to 
hyacinths, elephant ears and lotuses. 


“Then I saw the pictures of Sissinghurst | 


and thought, Oh, well, I have to have a 


white garden.” For that garden, Lange | 
_ ing Lombard’s 


There is a Monet-inspired 
pond, surrounded by 


plants, and at the 
bottom of the hill there’s 
a large lily pond. 





created a quiet tableau of Casablanca Iil- 
ies, white thistles, daisies, white-bloom- 
ing hostas—“every white flower that we 
could grow there,” she says. Less thematic 
areas receive no less care and attention— 
the borders around the lawn, the flower 
beds lining the steps and walls, the beds 
around the dining terrace. Set just below 
the house, the terrace is a family hub in 
the summer. “You can see the river from 
there, and it’s so beautiful,” she says. 

A few years ago Lange and Shepard 
acquired an adjacent lot, remodeled its 
swimming pool and built a guesthouse 
on the property. “Suddenly I had a whole 
other acre to design,” the actress says. “But 
I kept it really wild. It’s almost all woods 
except for right around the pool and pool- 
house.” Which means she’s faced with the 
dilemma of all passionate gardeners. “’ve 
run out of space,” Lange admits. “There’s 
not much more I can do. Unless I buy 
another lot. Or tear up the lawn. 0 
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continued from page 205 
to help him launch a new professional life. 
Many years later Haines told a Lom- 
bard biographer that in designing the 
interiors he aimed for a femininity and 
a buoyancy that echoed the actress’s. In 
the moment, or close to it, Motion Picture 
magazine paid a visit to the house, which 
was in the foothills of Hollywood just 
west of Fairfax Avenue; while the profile 
now reads very much like a comic piece, 
it also gives a fairly detailed account of 
Haines’s, and presumably Lombard’s, 
thinking about how to get the décor to 


| “match her personality” (and her hair: The 


| 
| 
| 
| 
| 
| 
| 





story is titled “Carole Lombard’s House Is 
a Background for a Blonde!”). 
The visiting journalist reported that 


| the actress’s drawing room was done in six 


shades of blue (italics hers) and was “no place 


for tweeds or slacks, but a perfect setting | 


for trailing tea gowns and evening dresses.” 
Haines selected the furniture after analyz- 

5 “type” and concluding that 
she was a “seductive sort of a woman who 
recalls a period of great elegance and for- 


| mality of living” yet at the same time was 
| modern and sophisticated. Somehow this 
llow- and blue- ring 
eS d blue-flowe me | hand-painted with Greek gods and god- 
desses, and dining room chairs “almost 

| Grecian in shape.” 


translated into a Directoire sofa, a screen 


Even in this early project you can see 
Haines’s trademarks in their first incar- 


| nations. He made side tables in his own 


workshops with a motif of arrows, quivers 
and lyres (later the shapes would be more 





In this early project you 
can see his trademarks 
in their first incarnations. 





streamlined, but similarly custom-made); 
he adapted lamps from black-marble busts 
(custom lighting would become another 
Haines standard touch); he added a bit 
of chinoiserie, a staple of just about ev- 
ery Haines interior. In the playroom he 
painted a piano in plaid to match the wall- 
paper, and in Lombard’s bedroom he used 
a mirrored screen. 


Commenting on this debonair accesso- 


ry, soon to be copied all over town, Motion 
Picture magazine raved, “Seven Caroles are 
better than one in any room!” It’s hard to 
argue with that. (1) 





continued from page 213 


ory Peck and his family. In Mandeville, we 


_ would visit Richard Widmark (they had 


egg hunts every Easter), Dick Powell, Don 
Defore and Robert Taylor, among others. I 
knew them as family friends, not stars. 
One evening, in the winter of 1953-54, I 
was sitting in the den on the padded bench 
in front of a roaring fire. A blond woman 


Out back, above Sullivan. 
Canyon, lived Gregory 
Peck. We would visit Dick 
Powell and Robert 
Taylor. I knew them as 
family friends, not stars. 


wearing a bone-colored dress walked into 
the room and crossed straight to the fire- 
place. She turned and lifted the back of her 
dress to warm her bum, which was at eye 
level and just inches away from me. 

My dad walked in and said, “Have you 
met my son Chris?” 

She looked over her shoulder, flashed 
a radiant smile and said, “Hi. ’'m Norma 
Jean.” That’s how I met Marilyn Monroe. 
In 1942 my dad had worked at Lockheed 
Aircraft with her first husband, James 
Dougherty. They had been friends since. 

When my parents bought the house, 
they bought nearly all new furniture. One 
of the items was a Mason & Hamlin con- 


cert grand piano. It sits in my mother’s ~ 


living room today. 


In 1956 my father was talking with El- — 


vis about playing the role of his brother 
in Thunder Road. Elvis was invited to my 
parents’ annual Christmas party, and he 
called a number of times the day of the 
party, asking, “What should I wear?” and, 
“Can I bring some friends?” 

When Elvis arrived in his goid Cad- 
illac, he brought with him two home- 
town bodyguards. My parents served 
prime rib as part of the buffet, and El- 


vis ate three helpings, never having had 


prime rib before. 


Later that evening I sat in the corner of ° 


the living room by the piano and listened 
to my father and Elvis take turns at the 
keyboard singing old blues and jazz songs 
until I fell asleep. 
Memories of home. 
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continued from page 217 

Simmons says. His trusted project man- 
ager, from many generations of Maine 
masons, examined the facade bricks and 
said, “I know bad bricks when I see them.” 
Their poor quality had plagued the the- 
ater for years, because they were so porous 
they leaked. But if Simmons could not 
prove to the Maine Historic Preservation 
Commission that at least 50 percent of 
the bricks in the final building were origi- 


nal, he could not claim it as an authen- 


tic restoration project, and it would not — 
_ lusion that the house is filled with sun.” 
The facade bricks were unsuitable, even 


qualify for a 20 percent tax credit. 


unsafe, and “would have been the wrong 
way to do it.” Refusing to compromise, 


The theater’s style 
is “a mix of Art Deco 
and town hall.” 





and hoping to create a test case for historic 


preservation, Simmons pressed on. “Once 


we said we were not going to use the old 
bricks, the Maine Historic Preservation 
Commission wrote us off and showed no 
further interest. But ’m determined to use 
this as an example, so that 40 other people 
don’t have the same thing happen to them. 
If we can change the national law, that will 
really be exciting.” 

Apart from the inferior bricks, many 
other aspects of the Strand have been 
preserved or reproduced—the seats that 
were added in the 1950s were repainted 
and reupholstered; the rusting stamped- 
tin ceiling was copied exactly; and the 
original green shade of paint was used 
throughout. A new first floor serves as 
a museum of the Strand’s history, and 
the popcorn machine is state of the 
art. Under Donna Daly’s direction, the 
films are a mix of both popular and art 
house, and the Strand is now home to the 
Rockland area’s classical music, the Bay 
Chamber Concerts. 

The restoration cost three times what 
Simmons had imagined, but he was not 
deterred by the expense. His object was 
lofty in the extreme. “I’d like to restore 
the old Saturday matinee and have grand- 
parents bringing their grandchildren,” he 
remarks. “Our goal is for people to come 
and see a movie and leave saying, ‘Wow, 
that was fun!’” O 
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continued from page 247 
tress replied, “That ain’t me. I grew up 
one step up from a dirt farmer. I ironed, I 
picked cotton, I had one clean dress, and 
nobody paid one bit of attention to me.” 
Something of this candor and simplic- 
ity comes through in the Nichols Canyon 
home and garden. A Movieland reporter, 
visiting her there in 1949, declared the 
rooms small and cozy, with “nothing of 
formality or pretense.” The actress chose 
to paint the living room walls a vivid Med- 
iterranean yellow in order to “give the il- 


She put down a cooling gray carpet for 
contrast, hung Degas prints on the walls 
and proudly displayed a silver tea service 


_ she’d bought on impulse at auction. 


Several details do indeed seem to lift 


_ the veil, a little, off Gardner the persona 


to reveal Gardner the person. The art 
prints and the silver suggest a reach up- 
ward from her simple, and often unhappy, 
origins. The abundant books—Gardner 


_ was an avid reader—speak to her self-con- 


sciousness about her lack of education and 
the lingering influence of brainy Artie 
Shaw (Gardner’s library, like her collection 
of record albums, was alphabetized). And 
the actress’s insistence on planting her 
garden herself, with ice plant, honeysuck- 
le and roses, reaches back to the brighter 





The actress chose to 
paint the living room walls 
a vivid Mediterranean 
yellow in order to “give 
the illusion that the house 
is filled with sun.” 





interludes in her childhood. “Having come 
from a farm,” the reporter remarked, “she 
has had gardens all her life and knows how 
to weed and feed.” 

On her own and, briefly, untethered in 
Nichols Canyon, Gardner appeared to 
revel in her autonomy. In her bedroom 


(gray and chartreuse with a shag rug), the 


actress liked to play her radio “as loud- | 


ly as I want and as late as I want.” Her 
peacefulness breaks through even the fan- 
magazine sheen: “There’s nothing like a 
home of one’s own,” she told Movieland, 
“is there?” O 
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tural Digest’s new book on the residences 
of cinema’s most intriguing personalities, 
was the focus of celebrations taking place 
on both coasts, graciously hosted by Ralph 


Lauren. Among those in attendance was 


Anjelica Huston, whose house in Venice, el 
California, is featured in the book alongside | 
the Irish estate of her famous father, direc- % 


tor John Huston. Editor-in-Chief Paige 
Rense was on hand to sign copies of the 
book, which also includes homes belong- 
ing to Cary Grant, James Stewart, Marilyn 


Monroe and Steven Spielberg. 


Richard Meier 








| rchitectural Digest at the Smithsonian — 


An Exclusive Look at the Making of Hollywood at Home | 




















Last October, John ‘Travolta and Kelly 
Preston joined Editor-in-Chief Paige 
Rense to launch Architectural Digest’s new 
book at the Smithsonian in Washington, 
D.C. The standing-room-only event also 
included Stephen Shadley and Ron Wilson, 
who discussed their long history designing 


homes for Diane Keaton and Cher, respec- 





Ae el) 
John Travolta 


fectionately recalled the homey, slightly ec- 
centric decorating style of her good friend 
Katharine Hepburn’s summer cottage in 
Connecticut. And Greta Garbo’s grand- 
niece, Gray Horan, spoke eloquently about 
the remarkable art collection in the New 
York apartment of her legendary relative. 


Hollywood at Home, currently in bookstores, 


tively. Journalist Cynthia McFadden af- 





was published by Harry N. Abrams. 
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